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N.Y. SHOW OPENING IS BUOYED 
BY RECORD SALES IN THE FIELD 


Retail Deliveries ~ United Industry 
Of °41 Cars Top Showing *41 Cars 
Optimistic Hopes Under One Roof 


Output in Fourth Quarter Palace Exhibits Emphasize 
Expected to Set New Industry’s Ability to 
High for Period Meet Emergencies 


; : By Bethune Jones 
"Tenses! ca Staff Correspondent 


DETROIT. — As the! NEW YORK.—Reassuring 
National Automobile Show) the nation of the automotive 


opened Saturday in New industry’s ability to con- 
York, the automotive in-| stantly increase benefits for 


dustry offered—in addition to| the motoring public, despite 
its 1941 models—the following | its national defense role, the doors 
cheerful news: of Grand Central Palace swung 
: open here Saturday afternoon on 

Retail sales « s _— models at a 41st annual National Automobile 
exceeding optimistic hopes, with | Show dwarfing all predecessors in 
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THE WHITE HOUSE 
WASHINGTON 


October 8, 1940 


LS POEL LEL I  IAE 
Parties, Previews 
Bo-Bo’s New Chevrolet 
4,330,000 for 1941 
Watch Out, 1929 
EOE TIS 
By 
Chris Sinsabaugh 


My dear Mr. Macauley: 


Today, when the efforts of all must be directed to 
| strengthening the nation, tne volume of useful goods and em- 
ployment produced in factories, on farms and in mines is vital. 


The automobile and motor truck, while generating 
employment for several millions of our citizens, also bring 
efficiency to the movement of people and goods. It isa 
tribute to this nation's productive ability that the automobile 
companies, now joined in the mass production of armaments for 
defense, at the same time are providing improved vehicles to 
meet the needs of our population. 


TS 
Hotel Lexington, 

New York City 

HERE are a lot of preliminaries 
to be gone through before 
he industry opens its national 
how in Grand Central Palace, but 
ll these had been attended to as 





The expectation of a high level of productivity with 
which the automobile industry starts its 1941 season is gratifying. 


is i itten, so all Al Reeves ts of th del- ap- | Sreaed 
a . pg Saturday noon was to Sonaaiiine po acl ene — | You have my best wishes for a successful opening of the new motor significance. ; 
front door of the | year through the National Automobile Show, starting October The show this year assumes 


inlock the ; 
Yalace and let the populace in- 
iitrate. The forty-first annual ex- 
fibition was ready. John H. Public, 
is Missus and the kids dropped 
heir tickets in the box, and the 
ndustry was on dress parade. 
* * ~ 


Fourth-quarter production of | 
cars and trucks, estimated at| twelfth, in New York City. 
1,300,000 units, would set a new 


all-time mark for this period. 

Rise of used-car inventories in | 

the field, normal for the intro- | 
ductory period, so far is not out of | 
proportion despite the effects of | 
the national draft act on used car | 
sales. 

Work is proceeding rapidly on 

National Defense orders and 
offers no handicap to normal auto- | 
mobile production. 

With retail sales starting a sharp 
upward climb in the closing days 
of September, effects of the heavy 
consumer demand for new cars 
were even more pronounced in the 
| first 10 days of October as field 
stocks of the 1941 models neared | 
normal proportions. The closing | 
period of September accounted for 
about 40 percent of the month’s 
sales, bringing the September total 
to slightly over 200,000 cars, 25 
percent above a year ago and only 
10 percent below August, when 
stocks were depleted. 

Sales of General Motors cars 
and trucks to consumers in the 
United States during September 
totaled 97,527 units, against 100,782 
in August and 56,789 in September, 
1939. Sales to dealers in United 


particular importance as evidence 
of an automotive industry more 
united than ever before. With 
Ford joining other major producers 
in the national show for the first 
time in 35 years, and with no 
foreign makes displayed, the cur- 
rent exposition is truly an “all- 
American” presentation. 


Far more than the mere cus- 
tomary signal for the opening of 
another model year, the current 
exposition reveals to an_ upset 
world that free enterprise, under 
a great democracy, can carry on 
its defense program without being 
forced into the “cannon or butter” 
choice of totalitarian nations. 


Besides being able to continue 
normal use of existing automobiles, 
a privilege denied even in neutral 
European countries because of gas- 
oline shortage there, Americans 
were convincingly shown by the 
unveiling here of the 1941 passenger 
cars and trucks that new models 
embodying greater values than ever 
before are available to meet their 
needs. Further evidence that auto- 
motive progress will not be halted 
by defense requirements comes 
with the word that plans for de- 
velopment of 1942 models already 
have begun on schedule. 


Very sincerely yours, 


Renan Maweb- 


PRECEDING this official open- 
ng on Saturday, there had been 
everal of the usual press parties, 
vith the pre-show feature the pre- 









AL 


Automotive News’ headquar- 
ters during the National Auto- 
mobile Show will again be at 
Hotel Lexington. 


Mr. Alvan Macauley, 

President, 

Automobile Manufacturers Association, 
New Center Building, 

Detroit, Michigan. 


More Pep, Comfort, Beauty 
Feature Industry’s *41 Cars 


Epitor’s Note: Because of three 
distinct developments on_ the 
1941 models, Chester’ Ricker, 
AUTOMOTIVE News’ technical coun- 
sel, has split his annual technical 
review of the new cars into three 
separate articles this year, Fol- 


iew of General Motors magnificent 





outside show” in the Waldorf- 
storia on Friday afternoon. That 
fas the time Alfred P. Sloan jr., 
ad his high command played hosts 
2 New York’s “best people” and 
Iso broad-mindedly invited their 
ompetition to take a peep. 
“ ” os 

TURNING the clock back to the 
arly part of the week just ended, 

opening gun was fired by Pon- 
lac with a press party Tuesday 
ight at the Waldorf. Pontiac was 





have not risen to such heights 
that it would put a severe handi- 
cap on dealers’ sales. So 1941 
ought to be a great year for the 
dealers as well as the manufactur- 
ing end of the industry. 





ot on the recent preview circuit 
a Detroit, but Harry Klingler and 
Jon Bathrick made up for this 
Versight. I wasn’t there—hadn’t 
ot here yet as a matter of fact, 
ut they do tell me one of the 
eatures of the Pontiac affair was 

t it was 100 percent pure as to 
ttendance, meaning that only 
Utomobile editors were allowed 
aside the portals. The scribes were 
here but not the pharisees. 


o's 
CHEVROLET came along Wed- 


esday night with another one of 
ts brilliant press parties, which 
Tete eprinted and put into pro- 
— by C. P. Fisken in person. 
ia was my 1941 debut into the 
os wan at show time. I had 
Z rom Detroit, leaving at noon 
a here in a little better 
_ ree hours so as to be 
me ; ieee present. Of course, I 
erican and right back of 
(See SPARKS, Page 20, Col. 3) 


States 
(See SALES, Page 2, 


The Top Tem 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 
1940 1939 
Pos. Make Pos. 
1—595,557 Chevrolet 429,276— 1 


Col. 5) 





2—388,785 Ford 340,508— 2 
$—307,547 Plymouth 259,896— 3 
4—189,988 Buick 186,589— 5 
5—154,491 Pontiac 103,432— 6 
6—147,800 Dodge 141,166— 4 


7—138,671 Oldsmobile 94,441— 7 


8— 70,018 Chrysler 49,131— 9 
9— 69,902 Stude. 52,700— 8 
10— 58,502 Mercury 44,769—10 


Total All Makes 
2,368,701 1,848,070 
For complete standings of all 


makes see Page 43, this issue. 





last month were 116,031, 


lowing is the major review, on 
bodies; other articles on trans- 
missions and on engines will be 
found on page 30 and 18, respec- 
tively, of today’s issue. 

By Chester S. Ricker, M.E. 
Technical Counsel 

DETROIT. — The automotive 
industry is certainly living up to 
its tradition — that fighting spirit 
which has always given us bigger 
and better automobiles in spite of 
every handicap. 

The 1941 models certainly have 
more pep, more comfort and more 
pulchritude than their sisters of 
the past. They have all this in 
spite of rising material and labor 
costs, increasing taxes and all the 
delays and handicaps which the 
national defense program is bring- 
ing with it. 

It is a great credit to the man- 
agements, the engineers, production 
men, purchasing and sales depart- 
ments that manufacturing costs 


Every device known to the in- 
dustry has been adopted to release 
tool capacity for war programs and 
yet protect the dealers with an 
adequate supply of cars which they 
will undoubtedly need. Hence, only 
one entirely new car has been 
introduced this year, the Nash 
“600.” This has been in develop- 
ment for over four years, repre- 
sents an expenditure of over $7,- 

(Continued on Page 14, Col. 1) 


The show, together with its at- 
tendant features, is emphasizing 
that this ability of the industry 
to continue meeting the nation’s 
normal transportation needs, de- 





spite the priority voluntarily being 
given to the vital armament task, 


is in 


itself an essential contribu- 


tion to national defense. For what 
formerly were regarded as peace- 


time transportation facilities, 


are 
(Continued on Page 28, Col. 1) 


Highspots in Today's Edition 


Who’s Who at the New York Show—the most complete listing 
personalities attending the national show. 


of 
page 34. 


Beginning on 


Dealer Talking Points on 1941 models—a digest of top features 


on the new models. See page 38. 


Album of American Passenger Cars and Comparative Me- 
chanical Specifications of 1941 models. Will be found in second 


section of today’s issue. 
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Factory Sales Reach 3,475,000 in 1940-Model Yea" 


Registrations at 31,400,000; 
Automotive Employment Up 


DETROIT.—Substantial increases 
in production, sales and use of 
motor cars and trucks in the 
United States are indicated in pre- 
liminary estimates for the in- 
dustry’s model year just ended, re- 
ports Oscar P. Pearson, chief 
statistician, Automobile Manufac- 
turers Assn. 

Statistics also are now available 
which show to a certain extent the 
widespread essential services be- 
ing performed by motor transport 
in both rural and urban areas. 

During the 12 months up to Oct. 


Chevrolet Notes 
Sharp Gain in 
1941-Model Sales 


DETROIT.—During the first 10 
days of the 1941 year, Chevrolet 
dealers sold at retail a total of 
26,262 new passenger and com- 
mercial cars, it is announced by 
William E. Holler, Chevrolet gen- 
eral sales manager. This _ total, 
added to the sales made during the 
first 20 days of September, gives a 
net sales total for the month of 
47,363 units, a gain of 65.2 percent 
over the same month last year. 

The increase during the last 10 
days over the comparable period 
last year is 206.5 percent, Holler 
said, and 155.3 percent over the 
preceding period this month. 

Used car sales during the last 
10 days totaled 43,277, a figure 
which boosted the month’s total to 
129,383. This latter represents a 
gain over last year of 13.9 percent. 





Pontiac Press Party . . 





1, factory sales of passenger cars 
totaled 3,475,000 units, with truck 
sales advancing to 810,000 units. 
The combined factory sales of 4,- 
285,000 trucks and cars were, in 
round numbers, 19.5 percent higher 
than the previous 12-month period. 
Wholesale value of these products 
approximated $2,827,500,000. 


While the number of motor ve- 
hicles exported from the United 
States dropped to 242,000, repre- 
senting only 6 percent of produc- 
tion, a strong domestic market re- 
sulted in notable gains in employ- 
ment and in the purchase of raw 
materials by the industry. 

Employment in automobile, body 
and parts factories rose to 426,000 
workers, and the weekly payroll 
for the period was approximately 
$13,760,000. In addition, railroad 
automotive freight went up to 3,- 
755,000 carloads, motor’ vehicle 
consumption of gasoline reached 
22,044,000,000 gallons, and the in- 
dustry purchased 80 percent of the 
rubber, 23 percent of the nickel, 
20 percent of the steel, 34 percent 
of the lead and very large quan- 
tities of cotton, turpentine, plate 
giass, wool and many other com- 
modities. 


Motor transport directly or in- 
directly provided one pay check 
out of every seven made out dur- 
ing the last 12 months in the 
nation. 


The constantly growing useful- 
ness of motor transport is par- 
tially reflected in the _ record- 
breaking registration of 31,400,000 
motor vehicles at the end of the 
model year, including 26,900,000 
passenger cars and 4,500,000 trucks. 


Total world registration is rough- 
ly 45,400,000 motor vehicles, with 
the United States now accounting 
for 69 percent of it. Bus registra- 
tion in this country touched 140,000. 

Of special significance is the 
breakdown of registration, disclos- 
ing that 41 percent of all cars and 
trucks in the country are located 
on farms and in villages under 2,- 
500 population. There are about 
48,000 communities which depend 
entirely upon trucks and cars, not 
having any other transportation 
facilities. 

Other figures which help to de- 
fine the meaning of transportation 
in modern America: 

The United States postoffice de- 
livers mail over 1,392,657 miles of 
rural highways. 

Road surveys show that 55 per- 
cent of passenger car mileage is 
for business purposes. 





PONTIAC FETES 
York’s 


Hudson September 
Sales Jump 47% 
Over 1939 Period 


DETROIT. — Continuing the 11- 
year record pace, set early in Sep- 
tember, retail sales of new Hudson 
cars for the four weeks ended Sept. 
28 were the best for any similar 
period since 1929, George H. Pratt, 
general sales manager of Hudson 
announced today. 

Pratt reported total sales for the 
period of 8,294 cars, representing 
in the United States alone, a gain 
of 47 percent above the same four 
weeks a year ago. 

“Although the 1941 season has 
barely begun, as evidenced by the 
opening of the New York and De- 
troit automobile shows this week,” 
Pratt said, “shipments of 1941 
Hudsons already ameunt to nearly 
one-third of the total 1940 volume.” 


OTHERS PRESENT included, 


DETROIT.— Prices of the new 
Ambassador “600,” with which 
Nash will compete in 1941 in the 
low price class, are announced by 
George W. Mason, president of 
Nash-Kelvinator Corp. 


Eighty-six percent of the trucks; A price of $780 for a slipstream 
in the nation are privately owned/ 4-door sedan (a full 6-passenger 
and operated. car), delivered at the factory with 
—— | federal taxes paid, is “right on the 
nose” with lowest prices for full- 


a, | OM, UAW Name 
Be 6Dr. H. A. Millis to 
| Umpire Disputes 


DETROIT.—Dr. H. A. Millis, one 
of the nation’s outstanding labor- 
mediation authorities, has been 
selected by General Motors Corp. 
and the UAW-CIO as permanent 
umpire to hear certain types of 
labor disputes, as provided for in 
the new GM-UAW contract. 


GM and UAW will jointly pay 
the salary of Dr. Millis, who is 
professor emeritus of economics at 
Chicago University and has served 
as the permanent Impartial Chair- 
man in the Chicago clothing in- 
dustry for many years. In 1934-35 
he served on the National Labor 
Board, predecessor of the present 
National Labor Relations Board. 


Dr. Millis’ function will be 
purely to act as an interpreter of 
the contract in future disputes. His 
chief job will be to determine 
whether a grievance is covered by 
the contract and, if so, whether it 
constitutes any violation of con- 
‘tract terms. He will have no power 
|jn deciding the justice of demands 
made by either side, and his power 
Harry Hartz, Harrison Rhoads, Sores, Seay = will be final only in interpreting 

> wellen an >. A. Nimnicht, assis j P £ i ili > 
G. ev W Lee Tuller, publisher, White Plains Re- SS ee pro 





Chevrolet Show Fete... 





MORE THAN 300 newspaper, magazine and outdoor men athered on the 
Starlight Roof of the Waldorf-Astoria, New York, Wednesday evening for 
Chevrolet’s annual press Fy: C. P. Fisken, advertising manager, was master 
of ceremonies. Here are B. C. Forbes, left, and W. E. Holler, Chevrolet gen- 


eral sales manager. 





LEFT TO RIGHT: 
Beverly Hills, Calif.; W. 
— managers of Chevrolet, 


porter. 


ress. Chatting at the Pontiac 
Waldorf-Astoria last Tuesday were Thomas 
Collier-Crowell Pub. Co., and H. J. Klingler, president of Pontiac. 


left to right, W. 
William Doyle, Providence Journal, and W. J. McSweeney, Boston Post. 





on his depictions of ‘‘Men and 
motive mass reduction, now on display 

















































re-show party at New 
Sock, left, president of 





WILLIAM J. MOUGEY, right, Pontiac advertising manager, pins badge on 
W. J. McSweeney, automobile editor of Boston Post. 





A. Niland, Boston Post; 


Prices on New Nash ‘600’ 
Start at $731 at Factory 


sized cars in the 4-door sedan mar- 
ket, Mason said. 

A special business coupe was an- 
nounced for $731, delivered at the 
factory with federal excise taxes 
paid. 

Other prices for the Nash Am- 
bassador 600 series were listed as 
follows: 

Deluxe business coupe, $783; De- 
luxe 4-door, slipstream sedan, $810; 
2-door, 6-passenger brougham, 
$810, and a 4-door, trunk sedan, 
$860. All prices are the delivered- 
at-the-factory and include federal 
excise taxes. 


Unused Graham Body 


Plant Sold to Bendix 
DETROIT. — Graham-Paige Mo- 
tors Corp. body plant in Wayne, 
Mich., was sold Thursday to Ben- 
dix Aviation Corp., and it will be- 
come one of the Bendix units 
working on the national defense 
program. 
Announcement of the sale was 
made here by D. O. Thomas, vice- 
president of the Bendix company. 


GM VICE-PRESIDENT R. H. 


Salon at the Waldorf-Astoria in 
murals in full color that provide 


Grant congratulates Dean Cornwell, 
Motors” glorifying the human factor ® 








Sales 


(Continued from Page 1) 
against 21,154 in August ang ¢ 
in September, 1939. ‘ 

Total sales to dealers in y, 
States and Canada, plus ove, 
shipments, were 124,962 ynjt, 

ptember, against 24,019 in ga 
gust and 53,072 in September Ml t 

On the basis of 196,656 car, , 
trucks already produced jp wy 
tober, it appears quite likely , 
this month's output will top 4; 
units, a new all-time high fo 
tober and the highest mong 
total since June, 1937. This y, 
leave about 825,000 units to ty. 
sembled 


ler 
des 
ing 
ue 
y t 


in November ang } - 


cember, to reach the record tit |o 
000-unit production in the Me 
quarter. 

Provided this record 
quarter materializes—and jt 
certain unless a serious re 
sets in because of the Eun 
war or the national presiq 
campaign —total production 
1940 would top 4,350,000 cars gyyun 
trucks, placing this year ge rs 
in the industry's history. e 

Effects of the national dratheat 
retail sales, especially of used aars 
are expected to be more than J The 
set by the rise in national “+ 


ith 
fouggum 
ir 
ing 
an 
the 
Wh 


power, resulting from inc ne 
employment and higher pay, wt 


everywhere. ‘apid! 

While National Defense wprin; 
still hasn't reached the spy 
where all of the nation’s facil, y 


are required, there appears t it I 
no immediate prospects for in yoy 
ference with normal automp. } 
production. ind | 


——————————— You 
* int 
Buick Sales Soattese 
rou 
113 Percent Ove: 

] 
September, 1!%,: 
FLINT.—Retail sales by 8 
for September totaled 23,967 


it is reported by W. F. Hufst 
general sales manager. wat 






sents an increase of 12,747 or an 
percent over the - 
period in 1939. 


Sales for the last 10 days be 


correspo 


month established a new fr 
when retail of 9,820 units wer 
ported. This is an increase of The 
units or 48.9 percent over th: “y 
period of last year. t 
Used car deliveries for the ni? ds 
were 37,307 and used car 2 
were reported at 37,377 units, h 


resenting 30.1 days’ supply. : 
Unfilled orders at the Bin 


ve 


business on Sept. 30 totaled rice 
units. This is an increase of! se 
units over the figures Patil s 


Sept. 20. Deal 
Bed cz 


Studebaker Sale®: <2 
Used 


In Sept. Best lover’. 
Month Since :.: 


SOUTH BEND.—Studebakt'gnisn- 
tory sales of passenger Caligy, 
trucks in September wert 
largest for that month in thet h 
tory of the company, Pat fc 
Hoffman, president, repMHIS 
Thursday. Volume totaled * ex-de 
units compared with 10,710 “gn th; 
corresponding 1939 month.  @lers |} 

Retail deliveries of Studeig Hey 
passenger cars and trucks ifm an 
United States last month “Gg yea 
7,667, the best September Gite in 
for Studebaker dealers since 
he said. 





four n 
pide ipate 
. 
hn §; 


in the General Motors Ault 


New York. This is one of a series ® 
line of General Motors cars during Nat 


round for the introduction ° 
onal Automobile Show 








9 in ANY dealers have responded to 
nber, Wl the recent reference in = 
cats regarding emphasis 

d in a car sales in the fall. One 
ikely aler points out in his letter that 
top 43m gealers paid more attention to 
h forging people about the utility 
- Monigiye of the used car rather than 
‘his w the dealer wants to get rid of 


to be. sales would not only be stimu- 
and ied, but the need for emphasiz- 
ord lag low price would be less acute. 
the foshis dealer follows up his letter 
ith definite suggestions as to 

d fougguments that dealers can use in 
it ir sales talk, and advertising, 

owners why it is to their 












S reagiing 
Euryfyantage to replace their old cars 
resideg the fall. His list follows: 


When new models are an- 
unced, many owners change 
rs, not through necessity, but 
choice, and this brings the 
eatest number of good used 
rs to the market during fall. 
The greatest factor in depreci- 
ion of a car is the introduction 
new models. Used cars bought 
w will depreciate only half as 
apidly as cars bought in the 
ring. 
By buying a used car now, 
’s faciljy will get full 12 months’ use 
ears ti it before it is another year old. 
} for im you get a car that will stand 


automje hazards of winter driving 
ind be safe and comfortable. 

— You will save the repair and 

~ faintenance expense on your 


resent car. ; 
Onde and your family will enjoy 
Vv 


er driving and eliminate ex- 
nsive accidents due to mechan- 
, 1 1 weakness of an older car. 
8 . 
by B to run properly and econ- 
on 361 ically through all the cold 
H f ather. 


ou will have a car that is 
ou will have a car with tight 


a rs and up-to-date ventilation 
cael give you greater comfort and 


tection from dangerous nr ype 
By summer your new used car 
—*s 1 be half paid for, and you'll 
its wen@Ve more money for vacation 
ase of Tn” . 

; The modern lacquer finishes 
_ the ed the last few years have 
t used cars looking new. 


r the oday highways and streets are 
> units t open for winter driving, ‘so 

have plenty of opportunity 
wy. enjoy and use a good car now. 
staled rices are lower in the fall 
fase of pcause dealers write off what 
= re would cost to carry cars over 


mtil spring. 

Dealers now sell twice as many 
~ ged cars as new ones, and there- 
Sale cater to and satisfy the used 
“ar customer. 

f Used cars are now better than 

St (ver before. All cars built during 

last several years are modern 


nce @s, and good roads have been 
eloped so that they are not 
debake'Gnished as they were in the old 
or cars Ss. 
were * * «* 


i” py hich Is Better? 


le 


t, reMHIS column’s observation that 
taled * ex-dealers make better factory 
0,710 “@n than ex-factory men make 
nth. @lers has kicked up quite a rum- 
Stud Here, for instance, is a letter 
ucks "$M an ex-factory man who for 
onth “ig years traveled in most every 


ber bite in the Union. He is taking a 
3 since 


———— 


Bouquet 
r “Ole” John: 
was very much pleased to 
your handsome countenance 
Automotive News, and was 
cularly gratified that you 
to write a dealers’ 











am sure your column will 
Welcomed by the dealers of 
country. You have always 
the dealers’ 


Wish you every success in 


ur new venture, and I - 
well, odleipate your future work with 


actor * Beat pleasure,—J i 
. Jno. E. Smith, 
rs an Smith Co., Atlanta. 


‘on of 
reek. 


Dealers tell me 


By John 0. Munn 


Dealers’ or salesmen’s comments, questions or requests may be 
addressed to John O. 
and the writer’s name will be kept in confidence if requested. 
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Atlanta Dealers See Big 194 




















Munn in care of Automotive News, Detroit, 






strong position with reference to 
one reason why many dealers find 
it difficult to realize security. What 
do you, as a dealer, think about his 
analysis? Let’s hear from you. The 
letter follows: 

“You know that I traveled over 
the entire United States for many 
years calling on dealers and I 
think many of them make one 
big mistake. Generally speaking, 
automobile dealers, more than 
any other merchandising group, 


have violated one important 
business practice.” 

oe ea ok 
Play Up Trademark 


“fT'O prove this statement, let me 
remind you that nine out of 
10 dealers one calls on play up 
the trademark of the car they 
handle more than they play up 
their individual name. Yet, the 
manufacturer only builds the auto- 
mobile—he does not make it per- 
form to customer satisfaction. That 
being the case, the dealer who 
handles the car is far more im- 
portant to the customer than the 
manufacturer who builds it. 

“Yet the dealers continue to 
hide their identity and also con- 
tinue to build goodwill around a 
trademark which they do not 
own, and which could be taken 
away from them on short notice.” 

oe * * 


Taking to Task 

ERE’S another letter in the 

same mail, but in answering 
this one, I won’t draw from the 
deeper sources of wisdom that 
dealers offer, but will handle it 
myself, even though I am going to 
be accused of being an ingrate for 
publicly replying to such a nice 
letter by taking the writer to task 
for his firm name. The letter is 
from Dave Castles, a Buick dealer 
in St. Louis. Dave is not only a 
successful business man of long 
standing, but has been constantly 
helpful for a good many years in 
the advancement of dealer in- 
terests generally, and his honors 
in the trade have been numerous. 
He was a Missouri State Code 
Authority during NRA days. He 
has been an officer or director con- 
stantly in the Missouri and St. 
Louis associations, and at the 
present time he is treasurer of 
NADA. Here’s what he says to me: 


* * * 


“I am more than happy to note 
that you are now conducting a 
regular column for and about 
dealers in AUTOMOTIVE News, Cer- 
tainly dealers need an advisor 
and an advocate. No one in my 
acquaintance in the industry is 
better qualified to fill the job. 

“T know that in your usual 
frank manner, the column, while 
written for dealers, will not be 
altogether one-sided, and that 
you will follow your usual course 
and give us hell and give us 
help, as the circumstances indi- 
cate the need. Lots of good luck. 

Sincerely, 
Dave Castles, President, 
West Side Buick Auto Co.” 


* * * 


ERE’S the ingrate’s response: 
“Dear Dave: 

“The receipt of such letters as 
you just wrote me is one of the 
things that makes life worth- 
while. But, Dave, every time I 
see that signature with your firm 
name, it makes me go all akil- 
ter. You’re a success in spite of 
your firm name—not because of 
it. You know each time you sign 
an ad; each time your salesmen 
repeat your firm name; each 
time you put your rubber stamp 
on factory catalogs or folders, 
you are paying your good money 
to tell the residents of your terri- 
tory that they can buy the car 
you. sell elsewhere,’ and you 
subtly infer that it doesn’t make 
a difference where people buy 
cars. 


“If there is anything at all 
to the theory that some dealers 
serve customers better’ than 


(Continued on Page 26, Col. 4) 


Likely 15% Sales 
Boost Would Put 
Year Near Peak 


By J. H. Reed 
Staff Correspondent 

ATLANTA.— Automobile and 
truck dealers here believe that 
they are facing one of the best 
years in their history. 

Sales during the model year just 
past were from 20 to 25 percent 
ahead of sales for 1939, and with 
conditions steadily improving, it is 
believed that the coming year will 
show another increase of at least 
15 percent. If this happens, it will 
be close to a record year for the 
Atlanta automobile industry. 

Dealers were unusually success- 
ful this fall in clearing 1940 models 
in advance of the arrival of 1941 
models. But this is only half the 
story. 

The 1941 models have been sell- 
ing very fast for all dealers who 
have thus far obtained them. 

To illustrate: 

One dealer, who had previously 
cleared all 1940 new car models, 
put 18 of the 1941 models on his 
floor for the initial showing. 

Eleven of these were sold out- 
right on the opening day, in ad- 
dition to numerous orders taken 
for future delivery on the models 
shown. This was the best opening 
day sales this dealer had expe- 
rienced since the depression. 

Other dealers have had similar 
experiences, and if these are any 
indications, a good _ season lies 
ahead. 

The used car situation is very 
satisfactory as stocks are down 
about 20 percent from what they 
were at this time last year, and 
some dealers’ stocks are so low 
that they have had to go out and 
buy used cars themselves to meet 
the demand for them. 

The only fly in the automobile 
dealer’s ointment at present is the 
dra{t situation. 

No one seems to know how to 
handle the situation which will 
come up if a car is sold to a 
young man who is later drafted. 
Under the new laws, the car can- 
not be taken over, nor can the 
payments for it be collected, even 
if the notes have more than one 
signer. 

However, as one dealer points 
out, the percentage of men who 
are going to be called from any 
one community is going to be 
small; the chances are even small- 
er that the dealer will have more 
than one or two clients drafted. 

It is generally felt that dealers 
can protect themselves in the mat- 
ter by ascertaining, before selling 
a car, whether or not young men 
wishing to purchase cars have 
been called or are likely to be 
called to the colors, and then 
governing themselves accordingly. 

The truck situation here is also 
generally satisfactory. Improving 
business conditions have stimulated 
demand for light delivery trucks 
while rapid development of the 
pulp and paper industry has 
brought about an increasing de- 
mand for heavier type trucks for 
this new line of industry. Hauling 
of pulpwood to market or to rail- 
way collection points if not di- 
rectly to the mill promises to open 
new fields to the Southern dealer 
in heavier trucks. 

Not only are present business 
conditions good for new and used 
automobiles and trucks but, viewed 
from any angle, the outlook is ex- 
cellent for a year of new records 
for dealers in Atlanta and the 
section in general. 


Grand Rapids Outlook 


Hinges on Draft Bill 
GRAND RAPIDS, Mich.—A 33% 
percent increase in sales is ex- 
pected after the annual automo- 
bile show, sponsored by the Grand 


Rapids Passenger Car Dealers 
Assn., is held at the Civic audi- 
torium, Nov. 4-9, according to 


Claude Goldner, show manager. 
This statement is with reserva- 
tion, however, in that the past 
week alone has shown a decided 
slump in used car sales due to the 
national draft act. Unless. the 
used car situation gets back into 
its usual stride, the hoped-for in- 


| crease as indicated by Goldner, will 


be drastically pared, it is believed. 
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Dealer Talhing Points for 1941 


Highspots of Features on New Models 
Buick— 


Dual carburetion. “Fireball” 
engine, stepped-up horsepower, 
new “sedanet” model. 


Cadillace— 
Three new series added, 
horsepower boosted to 150, 


wider seats; improved spring- 
ing. 


Chevrolet— 

Horsepower boosted to 90, 
bigger bodies, concealed safety 
step and new styling. 


Chrysler— 

New “Vacamatic” transmis- 
sion used with Fluid Drive; 
“Airflow” bodies, greater over- 
all lengths, double - channel 
type frame. 


De Soto— 

Fluid Drive with Simpli- 
matic transmission; wider 
Rocket bodies, power boosted 
to 105, new box-type frame. 


Dodge— 


Fluid Drive, increased horse- 


power, higher second - speed 
transmission, new gearshifting 
mechanism. 

Ford— 


Improved ride, more room 
(biggest cars company ever 
built), sturdier frame. 


Hudson— 

Symphonic styling, longer 
wheelbases, synchro-mesh 
transmission with helical 
gears, improved ride. 


Lincoln— 
New ride, broadest line in 


history, more luxurious _in- 
teriors. 

Mereury— 

Bigger interiors, re - engi- 


neered ride, greater visibility, 
new styling. 


Nash— 
Ambassador “600,” low-priced 
model; “unitized” body con- 


struction, coil springs on all 
wheels, ball-bearing steering; 
increased horsepower in 
higher-priced lines. 


Oldsmobile— 


Greater engine power, re- 
fined Hydra-Matic drive, in- 
creased room, widest variety 
of cars in history; six and 
eight-cylinder engines  inter- 
changeable in same chassis. 


Packard— 


Overall length boosted, elec- 
tromatic clutch, new Handi- 
shift mechanism, interior re- 
finements. 


Pontiac— 

Power increased, wheelbases 
longer, roomier interiors; six 
and eight-cylinder engines in- 
terchangeable on same chassis. 


Studebaker— 

Additional power for Cham- 
pion; Land Cruiser added to 
Commander, President lines; 
automatic choke, running 
boards eliminated, front wheel 
suspension strengthened. 


Willys-Americar— 

Re-engineered; wider seats 
and interiors, hypoid rear 
axle; remote gearshift, K-X 


type frame. 





Importation of Cars Shows 
Decrease in Chicago Area 


Special to Automotive News 

CHICAGO—Although sales of 
new cars in Cook County by out- 
of-county dealers totaled 1,054 units 
during July and August, they 
showed a decrease in percentage 
of total registrations both months 
as against the corresponding pe- 
riod in 1939. 

The figures, contained in the bi- 
monthly report of the Chicago 
Automobile Trade Assn.,_ reveal 
that 465 of the “importations” 
came in from Illinois dealers out- 


Columbus Dealers 
Laying Plans For 
First Open House 


COLUMBUS, O.— Approximately 
50 automobile dealers are expected 
to participate in the “Open House 
Week” to be held in this city be- 
ginning Nov. 9 for the _ special 
showipg of 1941 models. The event 
is sponsored by Columbus Auto- 
mobile Dealers Assn. 

This will be the first “Open 
House” to be held in Columbus, 
the plan of holding an annual | 
automobile show having been 
abandoned two years ago. It had} 
been intended to inaugurate the 
open house plan last year but, 


due to the automobile strike at | 


that time, this also had to be 
abandoned for 1939. 

Under the tentative plans now 
being formulated, Floyd F. Greene, 
mayor of Columbus, in due time 
will issue a proclamation setting 
aside the week of Nov. 9 as “Open 
House Week.” 

All local dealers are laying their 
plans for having their places of 
business dressed up, and there will 
be a parade of the new cars 
through the business section of the 
city to start the event off. 





side Cook County and 589 from 
out-of-state dealers. 


Such cars represented 2.1 per- 
cent of registrations in July and 
3.2 percent in August, as against 
4.4 percent and 3.6 percent, re- 
spectively, in the same months 
last year. The drop in August was 
sharper than in July by compari- 
son with 1939. 


Here are the “importations” by 
makes of cars: 


Buick, 133; Cadillac, 6; Chevrolet, 
177; Chrysler, 53; De Soto, 28; 
Dodge, 65; Ford, 135; Hudson, 22; 
LaSalle, 14; Lincoln-Zephyr, 12; 
Mercury, 39; Nash, 22; Oldsmobile, 
64; Packard, 25; Plymouth, 148; 
Pontiac, 95; Studebaker, 16. 


Another report in the CATA 
bulletin discloses that used car 
sales at wholesale auctions totaled 
780 units in August, a gain over 
the July total of 741. Models of 
1935 vintage led with 150 and 1937 


|models were second with 141 sales. 


The largest increase was scored 
on a comparative basis with 1939 
models, of which 67 were sold in 
August and 45 in July. 


New Radio Frequencies 
Portend Service Boost 


DETROIT.—Dealers may find 
an increased demand for car 
radio service next spring when 
777 of the country’s 862 standard 
radio stations will be changed 
to new frequencies in accord 
with a ruling announced by the 
Federal Communications Com- 
mission. 

Radios with push-button tun- 
ing will have to be reset for the 
new frequencies. The change is 
expected to clear up the babble 
caused by having several sta- 
tions in North America operat- 
ing on the same wave length. 
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OUR PLATFORM 

1. A continuing understanding between manufac- 
turer and dealer, and fair profits for both. 
An eventual profit for the dealer on every used 
vehicle handled. 
3. Better dealer service and lubrication facilities 
operated at a profit. 
No diversion of fuel taxes from their intended 
use in highway construction and maintenance. 
5. No government bureaucracy control of the auto- 

motive industry. 
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The Show 


HE automobile industry is on dress parade, with opening 

of the 41st annual national show in New York Saturday. 
Again we are putting our best foot forward and priming 
the pump for the business battle of the newly-born model 
year, which promises to be the best since the yardstick 
1929, which set an all-time high; better perhaps than 1937, 
the runnerup. As editorial writers are prone to say when 
they are trying to be non-committal: “Only time will tell.” 


There seems to be no reason, though, why 1941 should not 
be one of our milestones, at any rate. General business is on 
the up, plus the millions and billions that are being spent 
by Uncle Sam in his defense program, thus putting unex- 
pected money into circulation. People will have the where- 
withal to buy, and they will, unquestionably. Taking just 
these two factors into consideration should brighten the 
already-bright outlook. In general, leaders of this industry 
look for a 10 percent betterment in their business. One 
prominent manufacturer has doubled this estimate. So we, 
who make our bread and butter out of the manufacturing 
and selling of motor cars and trucks; those who make it 
building necessary fitments and accessories, and even those 
who write about all this, should be optimistic. 

As for the show itself, we look on it as our nationa! 
show-window, a place that is the focal point of interest for 
the whole world. Whether attendance records are broken 
should not matter. It’s not the size of the gate we’re inter- 
ested in so much as to the answer to the question: Do the 
people of the United States realize this is the start of a 
new-model year; that it is time to go into the market and 
buy the shiny-bright 1941 cars? Maybe one shouldn’t swap 
horses in the middle of the stream, but in this case we are 
not in the middle of said stream — we’re just starting on a 
new trip and the road ahead looks inviting as does Pennsyl- 
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By GEORGE M. SLOCUM 





GETTING It is no longer 
BETTER news that the Tig- 
DAY-BY-DAY! ers lost the World’s 
Series or that the 
news from across both oceans be- 
comes more ominous day-by-day. 
The real news for you and me is 
that reports from every sector of 
the business front are pointing 
the way to a new and perhaps an 
all-time high in prosperity which 
means employment in these United 
States of America. 
* ok 
To that fountain-head of business 
and financial information The Wall 
Street Journal, I am indebted for 
the following condensed report of 
business conditions for the week 
ending Oct. 7: 


Advertising by Radio (3 large sys- 
tems) in September was 19.4% above 
year ago; 9-month total up 15.9%. 

Air Travel in September, though 
best on record for that month, esti- 
mated 2.5% under August; 55% over 
year ago. 

Auto Output at 105,153 units week 
to Oct. 5 highest since January; 
9.5% over previous week; 38% over 
year ago. 

Barron’s Business Index week to 
Sept. 28 reached 86.5, highest level 
since January; year ago 81.2. 

Coal Production, bituminous, rose 
9.1% in week ended Sept. 28, but was 
0.6% below year ago. 

Department Store 
Sept. 28 were same 
week; 4-week period 7% 
ago. 

Electric Power Output reached all- 
time high week to Sept. 28; 8.1% 
over like 1939 week. 

Food and Grocery Sales, wholesale, 
in August were 0.8% above previous 
month; 2.3% below August of 1939. 

Freight Car Shortage emphasized 
as rail association cites need for 100,- 
000 new cars in next 12 months. 

Freight Cars Loaded week to Sept. 
28, 1.1% over previous week; 0.9% 
under year ago; 18% above two years 
ago. 

Hardware Sales, wholesale, in Au- 
gust were 18.8% over year ago, with 
heavy goods class up 35.9%. 

Incomes of Individuals in 1940 
estimated close to 1930's $74,500,000,- 
000 if present rate keeps up. 

Inventories at start of September 
only slightly over month earlier; 
manufacturers’ up 0.2%; wholesalers’ 
up 1.4%. 

Iron Ore Fleet on Great Lakes 
operating at 100% in September for 
first time in three years. 

Lumber Output week ended Sept. 
21 estimated 9% over year ago; ship- 
ments up 12%; new orders down 
19%. 

Payrolls of Steel Industry in Au- 
gust were $83.837.000 vs. $82,215,000 
in July and $67,894,000 year ago. 

Refrigerator Sales, electric, in Au- 
gust record high for that month; 
doubled August 1939 volume. 

Steel Production week ended Oct. 
7 estimated 93% vs. 92.5% in pre- 
vious week; 88% in like week of 1939. 

Stock Market Prices, Dow Jones 
industrial average, up 1.50 week to 


Sales week to 
as in like 1939 
above year 


Oct. 4; 11.1% below year ago. 
Telephones in Use, Bell System, in- 
creased 109,900 last month; sharpest 
September gain since 1936. 
Wholesale Trade, 2.875 companies 
in August were 8.1% over previous 
month; 5.7% above August of 1939. 
Woolen and Worsted Prices ad- 


vanced 5c a yard as Army and civil- 
ian demand for cloth mounts. 
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‘How Doth the Busy Little Bee Improve 
Each Shining Hour’ 


poem fig This Corne 








The views expressed 


in this column are those of our reade 


Anonymous contributions will not be accepted but confidence + 
be observed upon request. 


Complete 


There has been either no pub- 
lication or we have not seen a 
complete set of prices on the new 
1941 cars as follows: Pontiac, Olds- 
mobile, Dodge, Chrysler, Plymouth, 


Nash, Ford and Mercury. 


If you have a set of prices cover- | 


ing the above cars, we would ap- 
preciate having you give them to | 
us. Also advise whether those 
prices are based on factory list} 
or the inclusion of federal tax, and 
whether those prices mean f.o.b. 
driveaway at plants—H. W. Hoop- 
er, Hooper Chevrolet Co., Muske- 
gon, Mich. 

Epitor’s Note: All 1941 prices, 
announced to date and including 
all those requested, will be found 
on page 44 of today’s issue. 


Auctions 
Can you give me more details 





we may have your permis 
use the data referred to- 
Murphy, supervisor, Autor 
Replacement division, Roller: 
ing Co. of America, Trenton 





| Coming Even 


OCTOBER 

12-20—New York (Grand Centn’ 

ace). National Automubile & 
12-19—Detroit (Convention Hal 

mobile Show. 
12-19—Rochester, N. Y. Thirty 

Annual Automobile Show. 
12-19—Trenton, N. J. Annu 


House, 
12-20—Los Angeles. Annual Av: 
Show 


ow. 
14—New York. (Hotel Com” 
SAE Annual Dinner 


| 13-19—Akron. Automobile Shot 
| 14-19—Seattle. Annual Automot: 


House Week. 
17-19—Cincinnati. American So 
poet Engineers semi-annui 
&. 
17-24—Madison. Automobile Si 
19-26—Baltimore (Fifth Regie 


mory). Automobile Show 
19-26—Boston. Open House We 
19-26—Pittsburgh (Hunt Armo 


vania’s new super-highway, which runs 161 miles as the 


crow flies From our own vantage point in 


Philadelphia? When are they con- 


the automotive industry, I am] ducted, and are the prices shown nual Automobile Show. 
’ 1 : ’ : i 6 : 
Let’s go: happy to report that used car|in your recent issue those offered 19 26 ya 


sales are liquidating heavy stocks| by dealers? — Walter W. Stillman, | 19-26—Washington. Automobile 


Free Competition? in a most satisfactory way. New| Stillman & Hoag, Inc., Englewood, —_s. Louis. Annual AU! 
car sales are keeping up with a N. J. | 20-26—Portland, Me. Annual ! 


Epitor’s Note: Mr. Stillman’s 
letter was referred to W. P. Ber- 
rien, executive secretary, Phila- 
delphia Automobile Trade Assn., 
who replied that “prices shown in 
the issue referred to as auction 
prices are accurate and correct 
as they apply to sales made to 
automobile dealers, to whom only 
sales are made at these auctions. 
The auctions are held every Mon- 
day and Thursday at Clifton and 
Hamilton, 918 N. Broad Street. 
Philadelphia.” 


bile Show. 

| 24-25—Chicago (Palmer Hous) 
ican Battery Manufacturet 
Annual Convention. ; 

25-26—Norman, Okla. Automobi 


26-Nov.2 — Milwaukee (audi 


ROPONENTS of fair trade price maintenance laws, as 
well as those opposed to such legislation, should be vitally 
interested in a Federal Trade Commission complaint filed 
against Eastman Kodak Co., charging violation of the 
Federal Trade Commission act, in that price maintenance 
on the company’s Kodachrome and Magazine film has the 
effect of depriving ultimate purchasers of price advantages 
they would otherwise obtain under conditions of free com- 
petition. It’s believed that, if the FTC complaint is upheld, 
fair trade contracts on a wide range of patented and copy- 
righted articles might be invalidated or subject to attack. 
The FTC complaint alleges that Eastman, in merchandis- 
ing its film, prevents its dealers from selling at less than 
established prices in 44 states having fair trade laws, and 
maintains a reporting system whereby dealers report to 
the company any infractions of the fair trade contracts 
by competing dealers. . . 
Since this is believed to be the first instance in which fair 
trade price contracts have been attacked on the ground of 
lack of free and open competition on merchandise of the 
same general class, results of the case may be far-reaching. 


production of 1941 models which 
probably will, in October, set an 
all-time high for production in this 
month. Service and lubrication de- 
partments, which dealers are find- 
ing an increasing source of profit, 
are showing steady increases. 


Automobile Show. 
26-Nov. 3—Chicago (Internatio™ 


phitheatre). Chicago Av 





ow 
26-Nov. 3—San Francisco. Anu 
mobile Show. g 
29-Nov. 3—Omaha. Automobile > 
31-Nov. 1-2—Los Angeles. (Hol 
more). SAD National Aircr 
duction meeting 


NOVEMBER 


4- 9—Grand Rapids, Mich. (Cit 
torium). Annual Automobilt 
7- 8—Tulsa (Hotel Mayo). 
tional Fuels & Lubricants 
9-16—Columbus, 0. Open Ho 
13-14—Minneapolis. Minnesota 


bile Dealers Assn. Ant 


Election years have been poor 
business years but 1940 is proving 
an exception to the rule, which 
most of us will welcome with open 
arms. As the feller says, “We got 
plenty of headaches but none that 
more business won't cure!”—G.M.S. 











Granted 

We recently received a copy of 
your 1940 Annual Review and Ref- 
erence Number and find some very 
valuable information in it. We are 
displaying this year at the Chicago 
show, and in connection with this | 
display we would like to use some 
oe in oe publication, such as, 
number of vehicles registered j 
the United States. . a 

Will you please advise whether | 















Our Fourth Album of 


American Automobiles 


Mailed as a Second Section of this 


tion. 2 
14-15—Washington. Thirty-¢! 
nual convention of Amer 
mobile Assn. 
DECEMBER 
| 2-7—Oklahoma City. Autom 
9-13—New York. Nation 
Manufacturers. Annual 
9-14—Chicago (Navy Pier); 
Automotive Service 
Show. 


issue to all AN subscribers is also 
available on leading newsstands 
from coast-to-coast or extra copies 
can be furnished at 25¢ per copy, | 
post-paid. ; ‘ 


°-1941-Model Prices ee ;. 
on the used car auctions held in 
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Leading the trend io more colorful car interiors—the 1941 
canda cloth presents an array of lighter, brighter, gayer 


colors in modern decorative effects and in perfect good taste. 


Woven to give the utmost in riding comfort—the smooth 
“slide-easy” surface and the air-free “breathing back” of 
the 1941 canda cloth match its luxury of looks with a 


new luxury of passenger comfort. 


Constructed for the ready removal of dirt and spots — the 
1941 ecanda cioth retains its showroom complexion even 


after repeated soap-and-water cleansings, and long hard use. 


Backed by a hundred years of experience, research and prog- 
ress in the manufacture of upholstery fabrics—the 194.1 eanda 
cloth offers a plus value that means faster new-car sales 


now, as well as lower reconditioning costs at trade-in time. 


= COLLINS & AIKMAN CORPORATION 


ual 4 200 Madison Avenue « New York City 


eanda cloth 


canda cloth 





Dodge Truck Offers Broadest Line in History 


——___— 


AUTOMOTIVE NEWS, OCTOBER 14, 1940 


Models Increased to 112, 
With 18 Wheelbase Lengths 


‘ DETROIT.—Featuring new styl- 
ing and advanced design and engi- 
neering, the 1941 line of Dodge 
job-rated trucks is by far the most 
complete in the history of the cor- 
poration, according to Lee D. Co- 
sart, sales manager. 

Offered in 112 standard chassis 
and body models, (an increase of 
16 models since the outset of 1940) 
on 18 different wheelbase lengths 
and in six capacities ranging from 
%-ton commercial units to heavy- 
duty gasoline and diesel-powered 
freight haulers, the new line is 
said to meet 97.3 percent of all 
truck hauling requirements. 

Chrome-finished radiator grille 
ornamentation and louvers, char- 
acterizes the appearance of these 
new trucks. Sealed Beam head- 
lights, mounted in pockets formed 
in the front fenders, and new style 
parking lights mounted on _ the 
cowl, are other features. 

In addition, the new %, % and 
1-ton Dodge trucks are available 
in a score or more of two-tone 
color combinations at no extra 
cost. 

Among mechanical advancements 
are an oil bath air cleaner and 
a metal-edge fuel filter mounted 
at the carburetor. The latter is in 
addition to the filter incorporated 
in the fuel pump. These new 
features, engineers claim, provide 
maximum protection against de- 
structive dirt and grit entering the 
engines in any way through the 
fuel mixture. 

Also a floating-type oil pump 
screen is said to improve the ef- 
ficiency of oil pumps. The hinged 
intake screen floats just below the 
surface of the oil in the crank- 
case, following the rise and fall of 
the oil level. Thus oil is not drawn 
directly to the oil pump from the 
surface of the reservoir, which may 
be frothy or foamy during engine 
operation, or from the bottom of 
the crankcase where sediment may 
settle. 

In all models, the Dodge truck- 
built, six-cylinder high compres- 
sion engine is retained, along with 
these features: Aluminum alloy, 
lubricated multi-ring pistons, ex- 
haust valve-seat inserts, full-length 
water jackets, by-pass thermostat, 
replaceable precision-type main 
and connecting rod bearings, full- 
pressure engine lubrication, chain- 
driven camshaft and _ air-cooled 
generator. 

In all %-ton, %-ton and 1-ton 
models is a new _ synchro-shift 
transmission, which minimizes the 
possibility of gear clashing, re- 
duces wear and facilitates easy 
maneuverability, it is said. Horse- 
power and torque in each of these 
models is increased by use of a 
new high-lift camshaft. 


Offered as standard equipment 
on all 1-ton models in 1941 will be 
a full-floating type rear axle with 
a one-piece housing, which was 
first introduced on heavy-duty 
Dodge trucks many years ago. 
Sixteen-inch, six-stud wheels will 
be standard equipment on this 
model, with 20-inch wheels avail- 
able as extra equipment. One-ton 
models with stake, platform, panel 
and pickup bodies are now offered 
with dual rear wheel equipment 
available. With dual wheel equip- 
ment, stake and platform bodies 
have an additional width of six 
inches. 

Another in the 


change new 


Dodge provides a 1%-ton model 
with standard SAE 60-inch cab-to- 
rear-axle dimension. This truck 
has a wheelbase of 1355/16 inches, 
and replaces a former 133-inch 
wheelbase model. An _ additional 
axle ratio of 6.833 is also available 
on 1%-ton models. 


New-style tires with a flatter and 
thicker tread, greatly increasing 
contact area with the road, are 
provided as standard equipment on 
the new 1%'%-ton, two and heavy- 
duty gas-powered models as well 
as on diesel-powered trucks. 


Studs instead of screws are used 
to fasten the rear axle driveshaft 
flange to the hub on 1% and 2-ton 
models. 


To facilitate handling of heavy- 
duty models, both gasoline and 
diesel - powered, a new 10-inch 
booster-brake cylinder, which is 
said to reduce the amount of foot 
pressure required for brake appli- 
eation, and a 19-inch diameter 
steering wheel, which provides 
greater leverage, have been pro- 
vided. 


Seat and back cushions in all 
truck cabs are redesigned. Im- 
provements include double - cone 
coil springs, with helical cross-tie 
|lacings, heavier construction of 
cross braces in seat cushions, and 
| thicker padding between springs 
| and upholstery material. New 
| durable upholstery material is 30- 
ounce rubber-coated Sateen of two- 
tone brown, finished in Morocco 
grain. Interior trim is in brown to 
match. Diesel cabs are upholstered 
with brown leather. 


Panel and canopy bodies have a 
new design bucket seat which is 
wider, with a higher steel back, 
heavily padded and spring cush- 
ioned for greater driver comfort. 
This seat tilts and is adjustable 
forward and backward. 


Numerous improvements have 
been incorporated in panel bodies 
with particular attention being 
paid to thorough sealing against 
dust and water. Pickup and canopy 
bodies have improved tail-gate 
chain brackets, designed to in- 
crease rigidity of the bodies at this 
point. 

Completely redesigned stake and 
platform bodies incorporate im- 
portant advancements designed to 
give greater durability. Stakes and 
stake pockets are improved in de- 
sign to fit better and provide 
greater strength. Cross sills are 
deeper, skid rails, and corner 
braces heavier. Wear plates have 
been added between the stake and 
the front and rear cross sills. 

The new %-ton models are of- 
fered on 116-inch wheelbase; %- 
ton, on 120-inch wheelbase; 1-ton, 
on 120 and 133-inch wheelbase; 1%- 
ton regular models, on 126%, 
1355/16, 160 and 190-inch wheel- 
base; 1%-ton cab-over-engine 
models, on 105, 129 and 159-inch 
wheelbase; 2-ton regular trucks, on 


136, 148, 160, 178 and 220-inch 
wheelbase; 2-ton cab-over-engine 
models, on 105, 129 and 159-inch 
wheelbase; heavy-duty gasoline 


and diesel-powered trucks on 152, 

170, 188 and 205-inch wheelbase. 
Six different engines are used to 

power the 1941 line of Dodge 


trucks. There are 17 different rear 
axle gear ratios, 23 different frames, 
four clutches, six brake combina- 
tions, 10 basic spring combinations 
and eight rear axles. 





PLYMOUTH’S “SPORTSMEN” for 


1941 are headed by this convertible 


coupe with power-operated top. Red leather upholstery is standard, and three 
additional bright body colors are available on this model besides Plymouth’s 
regular color options. Other new Plymouth Sportsmen are a completely-restyled 
station wagon and a new auxiliary-seat club coupe. 
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DODGE 1%-TON, 135 5/16-inch wheelbase stake truck. 


Blees Says Three Car Value 
Standards are Now Obsolete 


KENOSHA.—“Three ancient 
value standards of the automobile 
industry are being shattered today 
because automo- 
bile engineers 
have found bet- 
ter ways of mak- 
ing cars,” says W. 
A. Blees, general 
sales manager, 
Nash Motors. 
“They are weight, 
wheelbase and 
horsepower.” 

“The daddy of 
all three is wheel- 
base, as it led to 
the establishment 
of the other two. Early manufac- 
turers discovered that they could 
best fight the pitching, jolting, dirt- 
road ride of early cars by lengthen- 
ing wheelbase. This also gave them 
more room and early salesmen 
pounced on the fact, and used in- 
creased wheelbase as their great 
sales talk to denote good riding 
and room. 

“When makers added wheelbase, 
they set up the second yardstick 
of “weight,” which inferred that a 
heavier car was a better car. It 
was a sad fact when wheelbase 
was increased because weight had 
to go up,” Blees explains. 

“Creation of the third standard, 
horsepower, resulted from the act 
of increasing wheelbase because as 
cars were made longer and heavier, 
they became sluggish, and engi- 
neers were forced to develop larger 
motors to give their cars better 
performance. 

“It wasn't long before salesmen 
established these three standards 
as the “Big Three” yardsticks of 
value in the auto industry. Then 
things began to change, roal build- 


W. A. Blees 


ing got under way, people began | 
cost real | 
money to run these big motors and | 


touring and found it 
the public began to demand econ- 
omy. 

“But,” Blees goes on, “manufac- 
turers found themselves blocked by 
the yardsticks they had created. 
Soon they realized that a major 


operation was necessary. Engineers 
put down the desirabilities for the 
modern automobile—room, com- 
fort, ease of handling, performance, 
safety, economy and beauty—and 
went to work. 

“Weight was the first standard 
to be hit. New body construction 
methods came from studies of 
foreign cars and of principles of 
manufacturers of the new light 
weight trains, and of airplanes. As 
a result, at the automobile show 
this year the public will see new 
bodies which are built like bridges, 
but which are lighter and stronger 
than old-fashioned bodies. An ex- 
ample is the all-welded “Unitized” 
steel Nash body, which represents 
an innovation in body building. 

“Extremely long wheelbase was 
defeated by new springing develop- 
ments. High horsepower engines 
were not needed to get fine per- 
formance in this new car. 

“Today at the automobile show 
you can see a big six-passenger 
car which goes 25 to 30 miles on a 
gallon of fuel, and which has a 75 
horsepower motor which will give 
performance that is downright 
amazing,” Blees claims. 

“I’m certain that 1941 marks the 
year when we say good-bye to the 
three standards of automobile 
value from the ‘buggy days.’” 
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- Sales Prospects 


Excellent for) 


Wilson Decla, 


DETROIT. — “The five ¢,. 
Motors car divisions are py 
in production on 1941 m, 
says C. E. Wil- i 
son, acting presi- 
dent, General ey a 
Motors Corp. Ww 
“These new cars 
have been shown a 
to the dealer body \ 
and to the public, . 
and have been o 
well received. 

“We believe 
they are the best- 
looking and finest 
ears that the cor- 
poration has ever 
presented. 

“In these times,” Wilson fy 
said, “it is very difficult ang 
haps useless to attempt to for 
business beyond the immediat 
ture. The prospects, however) 
immediate sales of cars are ¢ 
lent, possibly 10 or 15 percent 
of last year.” 





C.E. Wik 


Def ense Buyin 


Methods Revidid 


WASHINGTON. — The Neat 
Defense Advisory Commissiaf00 
announced a revamping of Ay 
Navy purchasing, designed tot 
about wider geographical dingy el 
tion of automotive and others 
fense contracts. An entirely ‘ 
purchasing method has beef @ 
signed to combine the best fea} 
of competitive bidding and pri 
ly negotiated contracts. ell 

Under the anew system the 


and Navy departments “i lpt 
solicit price tenders from! o 
qualified manufacturers. Hy 

received quotations the Atte, 
Navy will negotiate a contract 

the company which offers) 
lowest quotation and _ which 
can meet certain specified © 
ards as to geographical locati 
plant, labor policy, efficienc 
reliability. This makes obsole 
old policy of confining awar | 
the lowest bidder, irrespect? W 
other qualifications. 


Disclosure of the new > 
technique climaxes a long se! 
revisions of purchasing pr 
and among the objectives ¥- 
avoidance of creating new 
facturing facilities in estal® t 
areas, by distributing the bu? 
among all available producer 
stead of concentrating it ¥ 
few companies which might 
to expand their plants while’ 
facilities remain idle. It is» 
pected that the large truc 
other automotive buying ©. 
seriously affected but there 
ly to be wider distribution 
ders for minor defense suppl! 
industry at large can furnist 





Safety Group to Lund 
Oct. 14 in New ) 


NEW YORK. — Emphasis ‘ : 
adequate highway transp0 | 
system to serve the needs* fy 
tional defense and econol 
velopment, will be stressed ‘ 
fifth annual luncheon mee! =p 
the Automotive Safety Fout b. 


at the Waldorf-Astoria hote 
Oct. 14. 





“Dealers Tell Me,’ by x 
Munn, is an open forum * 
expression of dealers’ opinl0 
appears weekly in Automotive 











BUICK ANNOUNCES 
Limited cars, 


y : for the fine car field a complete new line of 
including four production and four custom built models, 
modern streamline styling and deluxe equipment. Shown above }§ 
limousine. Other models include six and eight-passenger sedans and 
sedan in the production cars, and custom-built town car, landat, 
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and convertible phaeton. All are built on a 139-inch wheelbase. 
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4 What has caused a 27% increase 


in Passenger-Car Registration 


in the Last Ty ears? 


misis§Q0,000 more low-priced cars 


veheir SHARE of new-car sales 


rest featy 


"2 "4ll from 69% to 54%? The average 


*m_ the 


~ 


= ¢ A eom $630 to $778 in this period. 
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* *lptail price of all new cars rose 


MERICA has been picking up fast in 
A the last 7 years. In 1939 there 
were over 25 million passenger cars on 
the roads—and they had 30% more 
miles of surfaced roads to travel on, too! 


In suburban living, cars do a lot of 


the “stop-and-go” driving that burns 
up gasoline and tires. It’s the constant 
short runs—to market, to schools, to 
the station—that pile up mileage. These 
progressive families are constantly need- 
ing better cars... and new IDEAS on 
better living. 


A Powerful New Sales Force 


They have found them in The American 
Home magazine. Probably that’s why it 
has leaped from 300,000 to 2,000,000 reader 
families. 

Packed with complete ideas on home- 
making, it is read closely by both hus- 


bands and wives. Among all magazines of 


...and during the same 7 years 
The AMERICAN Home Magazine 
has grown from 300,000 to 


; 2: OOOOOO Families = 


2,000,000 circulation, it is highest in per- 
centage of family readers with incomes over 
$2000 a year. No wonder it carries more 
advertising of investment-type* merchan- 
dise for the home—equipment, appliances 
and furnishings—than any other major 
magazine, weekly or monthly. 

Wouldn't you like to see a copy of The 
American Home, FREE? Write to The Ameri- 
can Home, 444 Madison Ave., NewYork City. 


GOING TO LET ME TRADE IN 
THIS CRATE FOR A NEW 
Sf Od) BALL-OF-FIRE EIGHT? , 


Es Clete 










FIRST 


IN HOME-EQUIPMENT * 
ADVERTISING Among ALL 
WEEKLY and MONTHLY 
Magazines with over 


aul 










"4:1 Chevrolet Tru 


Offer More Powerful Engine 
For Extra Heavy-Duty Service 


DETROIT. ~— Chevrolet's com- 
mercial vehicle offerings for 1941 
comprises a full line of light, me- 
dium and heavy-duty models which 
embody numerous improvements. 


The truck line spans the light 
delivery, %-ton, 134'-inch wheel- 
base %-ton, heavy-duty, and school 
bus fields, both conventional and 
cab-over-engine models being of- 
fered in the heavy-duty series. 


All the new trucks are powered 
by the improved Chevrolet 6-cyl- 
inder valve-in-head truck engine. 
Its output has been stepped up, 
from 78 horsepower to 90, without 
increasing piston displacement. 
Maximum torque is increased to 
174 foot-pounds. Bore and stroke 
remain respectively 3% and 3% 
inches, displacement being 216.5 
cubic inches. 


Combustion chamber shape, how- 
ever, has been modified to increase 
compression ratio from 6.25-1 to 
6.50-1. The pistons, of cast alloy 
iron, with slipper skirt, are electro- 
plated with tin and have diamond- 
bore finished bushings. 


Water jackets within the cylinder 
head extend between the combus- 
tion chambers, to improve their 
cooling and that of the exhaust 
valves and their seats. 

To meet the requirements of high 
compression, a new ignition system 
of heavy-duty capacity is provided. 
Changes apply to ignition coil, con- 
denser, spark plugs and distribu- 
tor, an especially ingenious innova- 
tion being introduced in the circuit 
of the last-named unit. Breaker 
points now operate at higher ef- 
ficiency. Their longer life is said to 
result from a reversing switch lo- 
cated at the starter, to reverse the 
polarity of the ignition current 
each time the starter is used. 

The new coil has considerably 
higher output, and is hermetically 
sealed to exclude moisture and 
dust. Voltage at spark plugs is in- 
creased 10 to 15 percent. 

Carburetor refinements are also 
said to contribute to better engine 
operating and economy character- 
istics. Accelerator pedal effort is 
reduced, and the pedal is made 
more accessible. All trucks are 
equipped with treadle-type pedal. 

Truck operators, who use their 
trucks in extremely heavy-duty 
service, will be interested in the 
new, more powerful Chevrolet 
truck engine now available as 
regular production option equip- 
ment, at slight extra cost, for all 
19°41 heavy-duty 1'%-ton models. 
This new power plant is of 235.5 
cubic inch displacement, bore be- 
ing 39/16 inches and _ stroke 
315/16 inches, and compression 
ratio 6.62 to 1. It develops 192 foot- 
pounds of torque, as compared with 
174 foot-pounds in the conven- 
tional engine. 

The engine is fundamentally the 
same as the conventional engine, 
but larger bore necessitates new 
pistons and rings, and _ longer 
stroke requires a different crank- 
shaft. The block is % inch higher, 
but with this exception, over-all 
dimensions are unchanged. 

The driven-disc coil springs of 
the clutch on the “4-ton and heavy- 


duty trucks have been improved!the Fair Labor Standards Act. 


|for quieter operation. On the light- 
|delivery and °4-ton models, three- 
| speed transmission gears are car- 
|burized to give harder, longer- 
| wearing surface, needle bearings 
being added at the countershaft 
| gears. On the remaining series, the 
|4-speed transmission rear bearing 


|retainer is revised to take the 
|Hotechkiss type front propeller 
shaft, which is standard on the 
/134'%-inch wheelbase %-ton, the 


| heavy-duty conventional and the 
132%-inch and 158!s-inch cab-over- 
| engine models, as well as on the 
school bus. 


In the %-ton models, two needle 
bearing universal joints are pro- 
vided on the Hotchkiss type rear 
propeller shaft, with a bushing- 
type joint at the transmission. 
Three needle bearing universals 
are provided on the 134'%-inch 
wheelbase %-ton, the heavy-duty 
conventional, and the two cab-over- 
engine models just mentioned, and 
four on the school bus. 


Rear suspension has been re- 
| vised for better springing, some of 
|the modifications being incidental 
to the change to Hotchkiss-type 
drive. The “%-ton and the panel 
|truck on the heavy-duty chassis 
| have new two-stage spring with 
|reduced rate for more comfortable 
ride with light or heavy loads. 


| Composite brake drums and new 
linings with a friction coefficient to 
match the new drum surface, are 
provided on all trucks and the 
school bus chassis. 


An important improvement has 
been made in the steering gear of 
all Chevrolet trucks for 1941. The 
|;new gear, of a ball-bearing worm- 
and-nut type is said to reduce ef- 
fort greatly, and embodies a much 
higher ratio. 
| The “%-ton front axle I-beam sec- 
|tion is increased 25 percent in 
strength, and the front wheel inner 








bearings on it and _ the _light- 
delivery models have greater ca- 
pacity. 





From the appearance standpoint, 
the truck line is new. The grille 
has a truck appearance of massive- 
ness. It is designed in two parts, 
with horizontal bars in the upper 
section, and vertical bars in the 
lower section. A wide chromium- 
plated moulding separates the two 
grille sections, and a shield-shaped 
Chevrolet emblem is mounted on 
the lower grille. Styling on the 
cab-over-engine follows the gen- 
eral lines of that of the conven- 
tional trucks. 

Driver comfort has been im- 
proved by lengthening cabs, modi- 
fying the slope of seat backs, and 
| providing better sealing around 
pedals and steering gear. The cowl 
ventilator has an easier-operating 
control mechanism. 

New wheelbase lengths for the 
1941 Chevrolets are: light delivery, 
115 inches; %-ton, 125% inches; 
%-ton long wheelbase, 134% inches; 
heavy duty conventional, 134% and 
160 inches; heavy duty cab-over- 
engine, 109%, 132% and 158% 
inches; school bus, 195% inches. 











The Federal Wage-Hour law _ pro- 
vides for a fine up to $10,000 for 
employers found guilty of violating 





AUTOMOTIVE NEWS, OCTOBER 14, 1940 





rovemen|— 


ecks Embody Many Imp 








1911 CHEVROLET sedan delivery, available in Master Deluxe series only. 


Phila. Dealers Confident 
Of Increased Sales in 1941 


Special to Automotive News 

PHILADELPHIA. — Having 
passed through a satisfactory 1940 
model cleanup, and with increasing 
industrial employment seen as as- 
suring improved used car demand, 
the Philadelphia market outlook 
is regarded optimistically by deal- 
ers here at the start of the new 
model year, according to William 
P. Berrien, executive secretary of 
the Philadelphia Automobile Trade 
Assn. 


“Factory employment is definite- 
ly on the increase in this area and, 
with promised further increases 
because of government contracts 
for war or other material, this 
employment should be greatly 


AAA Will Attempt 
To Correct Abuse 
Of Highway Funds 


WASHINGTON. — The overhaul- 
ing of the road finances of the 
states and the adoption of urgently- 
needed reforms will be a principal 
topic of discussion at the thirty- 
eighth annual convention of Ameri- 
can Automobile Assn., to be held 
here, Nov. 14-15. 

Predicting a record-breaking at- 
tendance of motor club delegates 
from every section of the country, 
Thomas P. Henry of Detroit, presi- 
dent of the national motoring body, 
declared that the convention would 
feature sound road programs for 
defense purposes and civilian use 
as well. 

While stressing the importance 
of highways as an integral part of 
the nation’s defense scheme, the 
AAA president warned against 
current efforts to use the defense 
emergency to get the country com- 
mitted to road programs that are 
not justified and would place an 
undue strain on the national 
economy. Henry said in part: 

“We can depend on the properly 
designated authorities to tell us 
what road improvements must be 
undertaken. We must not let our- 
selves be led off the track by the 
tom-toms of the expansionists, who 
have no responsibility for the ulti- 
mate footing of the bills. 

“It is relatively easy to find out 
what programs must be under- 
taken. The difficulty comes when 
we look for ways and means to 
carry these programs out. One 
main reason for this difficulty is 
the thoroughly reprehensible 
abuses that have crept into the 
fiscal structures on which sound 
continuing road programs must 
depend. It is a long, sad story, but 
this is a good time to put finis 
to it.” 


Charges Fly Over Mo. 
State Highway Program 
KANSAS CITY, Mo.—A battle 


almost as bitter as the one of 1938 
is being drawn up, over the state 


stepped up,” Berrien stated. “In- 
asmuch as sale or lack of demand 
for used cars depends on the em- 
ployment of wage-earners, dealers 
are not worrying about a good 
used car demand based on antici- 
pated good new car sales, even 
though the factory employment in- 
crease is only in its early stages 
of being an improved condition. 


“Because a high percentage of 
all wage-earners were already 
served with used cars in the past 
two months, there has been a lull 
in immediate demand but, as 
stated, this is looked upon as a 
temporary condition. 


“In the matter of 1940 model 
clean-up, I haven’t heard a sfngle 
expression of disturbance over this 
situation. Past experienc e has 
taught dealers, established for a 
number of years, that while there 
is a temporary early effort to move 
models which would shortly be 
supplanted they are not bad stock 
to have on hand for the person 
who would like a new model in the 
succeeding line but just can’t af- 
ford it. I do not believe there is 
any surplus of 1940 models on 
hand here, nor that any dealer is 
worried over moving what he has.” 


In commenting on the Phila- 
delphia market outlook, Berrien 
pointed out that while reactions 
from new car dealers in this area 
“reflect the ordinary great hopes 
which characterize every dealer’s 
operations,” these present hopes 
“are contingent on there being no 
serious upsets in demand con- 
ditions.” 


U. S. to Aid Costa Rica 


On Pan-American Road 
WASHINGTON.—Carrying out a 
policy of doing all possible to rush 
completion of the Pan-American 
Highway linking North and South 
America, in behalf of hemisphere 
defense, the United States is about 
to lend $4,600,000 to the government 
of Costa Rica for construction of 
a section extending from San Jose 
to the Panama border, where it will 
connect with the Panamanian road 
south to the canal. 

The loan, authorized by the Ex- 
port-Import Bank, will be at 4 
percent interest, according to Jesse 
Jones, federal loan administrator 
and secretary of commerce. Ap- 
proximately 60 percent of the 
proceeds of the loan will be used 
for the purchase of equipment in 
the United States. 





Workers covered by the Federal 
Wage-Hour law must be paid time 
and one-half for all hours worked 
in excess of 42 per work-week. 


‘Motor Industry 
Faces Challeng, 
In *41,’ Macau, ' 


DETROIT.—“The motor ind 
regards the _ period immed; 
ahead as the greatest chai, 
faced in its his- ; 
tory,” says Alvan 
Macauley, presi- 
dent, Automobile 
Manufacturers 
| Assn., and chair- 
|man, Packard 


Motor Car Co. 
“The new _ pro- 
duction year 
brings it an op- 
portunity to 
prove its capacity 





Alvan Macy, 


in mass produc- 
tion of war ma- 
terials, while at the same ; 


meeting a rising need for aut) 
tive products. 


“The makers of automobile; , 
trucks expect to meet this . 
They make no reservations op- 
defense score — that job has: 
ority in this emergency period ; 
no productive energies that 
be applied to that work ca 
will be withheld. 

“In saying this to the Amer 
public at the opening of Nat: 
Automobile Show week, the jn; 
try is nevertheless confiden 
sustained sales, production 
employment in its normal vw 
Macauley explains. 

“The new cars put on view; 
stitute the most thorough ‘ar 
report to the American pe 
that can be made by the m 
manufacturers, and by the t: 
sands of plants, big and s 
that make parts, equipment. 
cessories and ingredients of 
finished automobile. 

“The non-technical visitor 
show floors will sense readily 
advance in automotive sci 
which has been registered this: 
as a result of application to the 
tor vehicle of intensive labor: 
study and engineering researc: 

“In appraising the industry’: 
duction job ahead, however, : 
more significant than its own 
nical progress is the contin 
growth of automotive use by 
public and the growing rect: 
tion that the personal car 
taken its place as an essenti: 
the lives of millions of far 
in all walks of life and inc 
levels. 

“The American automobile # 
truck manufacturers,” Maci 
concluded, “constitute the la! 
transportation equipment ind 
in the world. Their primary » 
in the national economy ret 
the task of keeping the higi' 
rolling stock of the country U 


the efficiency which is now Ca 
manded of all productive @ 
prise.” 
a 
Noblitt-Sparks Reports 
Good Sale of Heat Of 


INDIANAPOLIS. “The § 
Arvin jobbers and their de 
have ordered car heaters this! 
is tremendously encouraging, 
cording to G. W. Thompsor, ' 
president of Noblitt-Sparks I= 
tries, Inc., manufacturers of 
hot water heaters. 

The new Arvin heaters are’ 
|to be smarter and more pow 
There are three dash models 
underseat heater, and an aux! 
heater-defroster. 


ad 
all 
Bi 
C. 


highway program here. Chief Engi- 
neer Carl W. Brown, has denied 
charges of the Missouri Farmers’ 
Assn. that State Highway Engi- 
neers Assn. has been acting as a 
front for the State Highway Com- 
mission. 

In 1938 the people voted down 
a constitutional amendment to in- 
crease the gasoline tax from two 
to three cents per gallon, over 
which the current fight is resum- 
ing. 





SIX LINEMEN from University of Detroit’s first-string football team, weighing 
an aggregate of 1,143 pounds, are shown trying the new_1941 Mercury con- 





vertible for size. In the back, left to right, are Ed _ Rice, 200-pound 
left tackle; Jack McManigal, 165, right guard, and Howard Keating, 175, left 
end. Up front are Meryl Toepfer, 185, right end; Capt. Casimere Brovarney, 208, 
left guard, and Ted Pavelec, 210, right tackle. Vince Banonis, 205-pound 


center, is holding the football. 


coupe 


D. E. 
Dawson, left, Cadillac district manager, and Joe E. Brown, manage! - 


AHRENS, center, general sales manager of Cadillac, chats with 


Lee, Inc., in Los Angeles, during his recent sales trip to California. 
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ma C, 1. T. has built its reputation by providing what 
ie high’ 
mr car dealers need—a complete, dependable, workable, 


tive & 


— finance plan. This plan includes floor models, dem- 


ports : 
‘Hew ONstrators, used car and new car finance plans with 
“The * 

“ir adequate dealer protection. It minimizes detail — 
aging, 

pr, allows you more time to sell. Moreover, millions of 


rs of 4 


se: Buyers-on-time throughout the country know the 


e powe! 


max: C.1,T. Budget Plan and like it! 


—_—** 


Here are some of the outstanding reasons for its 
Wide popularity: Prompt, on-the-spot credit inves- 


tigations; friendly, considerate consumer contacts ; 





adequate insurance nationally serviced; immediate 


purchase of acceptable paper by office near you. 


ager ° * e . 
vas OF Tegional economic disturbances. 


C.1.T. service has never been interrupted by local 





= Why Automobile Dealers 


7... Because it cuts out red tape 


... Because it has the confidence 
of your customers 


... Because it helps you Sell 


C. I. T. is the world’s largest independent sales 
financing institution, established in 1908, and serv- 
ing dealers and purchasers everywhere through 
more than 235 local branch offices ...each a self- 
contained, fully-functioning untt. 


CLT 


CORPORATION 


A Unit of Commercial Investment Trust Corporation 


Sales Financing 





NEW YORK * CHICAGO * SAN FRANCISCO 
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Volume and Profit Is Chicago Dealers’ 1941 Aij 


Hoffman Terms N.Y. Show 
Great Defense Exposition 


NEW YORK. — While no tanks, 
machine guns or airplanes will be 
exhibited at the National Auto- 
mobile Show this 
year, in many re- 
spects it will be 
the greatest ex- 
position of na- 
tional defense 
that could be 
assembled, ac- 
cording to Paul 
G. Hoffman, 
president of Stu- 
debaker Corp. 

“One reason is 
because the 1941 
cars will put on 
display the genius and the produc- 
tive resources of an industry which 
already has given unquestioned and 





P. G. Hoffman 


voluntary priority to the job of| fact that this 
creating the nation’s armament,” 


Hoffman pointed out. 

“Even in the automobile business, 
distinguished for its mass produc- 
tion efficiency and _ technological 
progress, the new cars represent 
big steps forward in manufacturir:g 
methods. In addition, they com- 
bine the materials as well as the 
research and scientific skills of a 
score of essential industries. 

“Certainly the new motor cars 
are tangible and reassuring evi- 
dence of the ability of the industry 


| to provide the necessary equipment 


for our highway transportation 
system, at the same time carrying 
forward a large share of the de- 
fense program. 

“But there is another reason, not 
quite so well understood but equally 
challenging. It revolves around the 
is the year that 
mobility suddenly became vital to 


the nation. Under the stress of 
events the ability to move people 
and goods rapidly from one point 
to another — especially soldiers and 
material — has emerged as a tre- 
mendous national asset. 

“This calls logically for new 
appraisals of our transportation 
facilities. It means that as a nation 
we are beginning to realize the 
full extent of the revolution which 
has taken place in American trans- 
portation during the last quarter of 
a century. 

“It is no exaggeration to call it 
a revolution. Full measure of its 
economic and social impact will 
not be made until long after the 
word mobility has disappeared from 
our newspapers and magazines. 
Only 28 years ago there were fewer 
than 1,000,000 cars and trucks in 
the country. Today there are more 
than 30 times as many. In 1915 
roads were generally unadapted to 
winter travel, limited to narrow 
local uses. Today 31,400,000 motor 
vehicles operate the year round 
on more than 3,000,000 miles of 
highways.” 





Ever watch a service man give a tire valve 
“the works” to line up a tube when mount- 
ing a tire? Some use special tools—most 
just reach for their pliers, grab the valve 
and haul away. Leaky valves would be 
common if the more than one hundred and 
fifty million standard tire valves in daily 
use were not “built to take it’. 

Schrader tire valves have a “backbone” 
machined from solid brass rod. Extending 
full length, this sturdy housing completely 
safeguards the valve mechanism from plier 


A. SCHRADER’S SON Division of Scovill Manufacturing Company, Incorporated 


EL IE 


he : 2 


Re SD 


TAKE 


pressure, rim hole friction and the wear 
and tear of mounting. The valve cap pro- 
vides the final safeguard against the normal 
abuses of everyday operation. Guaranteed 
airtight up to 250 Ibs. pressure, it shuts 
out dirt . . . and seals the valve mouth. 


Schrader 


TIRE VALVES 


1940 Car and 


Surpass National Avery 


By Mel Adams 
Staff Correspondent 


CHICAGO. — This has been an 
unusual year in this area, featured 
by car and truck sales well ahead 
of the national average, an im- 
proved status in used car inven- 
tories, and, by no means least 
important, the stimulation of profit 
consciousness on the part of deal- 
ers. 

For more than two years, the 
Chicago Automobile Trade Assn. 
has hammered away at the theory 
that volume isn’t worth the effort 
unless operations are profitable. 

Several months ago, the associa- 
tion decided that its advice on this 
score should be bolstered by prac- 
tical lessons to prove the point. 
In line with this policy, it estab- 
lished a business management de- 





BROOKLYN, NEW YORK 


Truck Sale, 


partment, an _ innovation 
trade associations. 


The department has SINCE be 
incalculable value to meme. 
asking for and receiving one. 
figures, analyzing them, teljj, 


dividuals what was Wrong 
then giving the benefit of j, 


ings to dealers in genera] ; 
phase of operation, includip, 
penses and used car practice 


covered. 


As a result, the CATA hy 
formed a_ service greatly , 


ciated by dealers and there j, 


for predicting that those ; 
greater Chicago area will } 


more profit-minded durin, 


1941 selling season than ;) 


previous year. 


Not that dealers here wil] x, 


their efforts to attain volum 
have not been asked to 4 
They have, however, bee 


pressed with the fact that », 
can be profitable only if , 
tions in the shops, par 


accessory departments, ani 
car trades are controlled. 


Other causes for cheer }; 


sector are apparent. Th 
models have clicked with 
dealers and the buying 


since being introduced, a si 
that has given satisfaction 
to the manufacturers. Fu 


petus is in the offing, the Oe 


being another brilliant 


automobile show Oct. 26-i; 


inclusive, in the Intern 
Amphitheater, focusing put! 
tention dramatically upon 
motoring creations, attractin 
crowds, and producing 4 
volume of new and used cz 
as well as prospects. 

Nor can the effects of 
fense program be over! 
Manufacturers of varied p 
in this region have already r 
a sizable amount of defens 
and expect many more, parti 


in view of agitation urging! 


much of this business as} 


be awarded to the inlani§ 


This would assure more § 


power and more business ‘9 


and truck dealers. 

Finally, dealers here aret 
plete accord with the stan/ 
by manufacturers of cat 
trucks to the effect that; 
tion of vehicles for com 


and private use should kf 


tained, along with the mani 
of products by them for & 
tion’s defense program. 


Buffalo to Fete 


Automotive 4} 


a - e 4 
At Civie Dw 

BUFFALO.—The city ¥!! 
in a tribute to the Niagarf 
tier’s automobile industry #9 
dinner at the opening of @ 
annual Buffalo Automobile 
on Oct. 19. 

The dinner, which will 
in the assembly hall of & 
convention hall where the 
bile show will be condw# 
sponsored jointly by the 
Automotive Trade Assn. 
Chamber of Commerce. . 

Representing the Automt 


Trade Assn. on the dinner . . 


tee are Chester J. Maxot,©) 
C. Ostendorf and Sperry We 
Robert F. Leonard, managé) 


Ford plant; Alfred G. a 
manager of Chevrolet Mg 
Axle plant, and Ralph A 


general manager of Hoult” 
/neering Corp., will repre™ 
manufacturers. 

“Men and Motors” has bee! 
for the theme of the “a 
| dramatic presentation “7 
iby a nationally - know® ! 
|from the automobile indu 
‘be highlights of the mee 
| The Kiwanis Club of B 
| is sponsoring a luncheon ™ 
honor of the automobile * 
|in the Niagara Frontier 


— 


Valentine A ppoitt 
CINCINNATI.—A. J. Vaey 
|} been appointed manager 
|mobile department of Ur 
buting Corp., Guy laig 
ager, has announced. 
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Keeping in tune with the times ... the most impor- 
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TA hy tant single factor in the design and manufacture of 
bee your 1941 motor car, is likewise of vital considera- 
mil : tion when it comes to SELLING your car. 

uring 
han j; 
will That the Times-Star is keeping up . . . and has the 
“to di ability to keep your Cincinnati sales curve up, too, 
that r ..- iS evidenced by a brand new Ross Federal Survey 
” par covering every suburb of this rich market. 
, and 
d. 
Te In answer to the question, “In What ONE Cincinnati 

with 








paper do you pay the most attention to advertis- 
ing?” the Times-Star received 94% MORE replies 
the 0 than the other evening paper, 178% MORE than the 
va Sunday and 503% MORE than the morning paper. 
ntern: 

B puts 
ractn PROOF that the Times-Star, Cincinnati’s largest 


daily, is also Cincinnati’s greatest selling medium. 


ying 
» & Sit 
faction 
Furthe 


During this, its 100th year of continuous operation, 
the Times-Star is carrying MORE New Car Advertis- 
ing than any morning paper in the nation ... MORE 
than any Sunday paper...and MORE than any other 
evening paper with the exception of the Philadel- 
phia Bulletin and the Newark News... and deliver- 
ing this advertising to MORE Cincinnati families 
than any other daily. 


CINCINNATI TIMES-STAR Martin L. Marsh, 
HULBERT TAFT, President and Editor-in-Chief 60 E. Forty-Second St. 
Owners and Operators of uy Station WKRC CHICAGO: 


Kellogg M. Patterson, 
333 North Michigan Ave, 
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Birmingham’s Industries Operating Near Capaci 


















erecting new business eg 
ments, especially fitted fo, 
needs. New men have been 
on in used car department, 
in a few cases assistant use 
sales managers appointed, 
cars have been introduced wy 
usual fanfare and with mops 


: e e 4 
I d t 9 "4 ] S I new model year in vhich unusual Best Business Since 1929 
n us r 7 S a es to Ow econumic inuuences may be ex- 
pected to aid business. ° 
° e ° “The prospect of expenditures B oC I reased Car S 
10-15% Gain, Curtice Predicts running into billions of dollars al- rings nme a 
ready has stimulated all lines of By Geo. H. Wateon 
i - eo. H. Watso 
DETROIT. — “Following an ex-|son, automobile manufacturers ar ame i= nae Gels Staff Correspondent 
tended period, in which business | produced approximately 20 percent| and materials for fabrication has| BIRMINGHAM, Ala. — It is an 
has made and held important gains|more cars and trucks than in the brought the steel production rate| optimistic story of fall prospects 
as a result of the| preceding year. It is now estimated | to the highest it has been in many| for car and truck sales that exists 
nation’s huge de-|that the next 12 months will see| months and has placed the durable|in Birmingham and Alabama. 
f ense program,|another 10 to 15 percent gain, goods industries on a full rate| Business is generally humming, 
and with the full| Curtice predicted. basis. especially with Birmingham’s 
force of the ad-| “Fourth quarter operations are| “From every side come indica-| heavy industries which are operat- | V@nce orders than a year 
a ¢ a be expected to surpass the best pre-|tions of heightened industrial and|ing at peak capacity and expand-| All this activity came abo 
bile 7 canteen vious years in the history of the| business activity. Construction is|jng their plants to take care of|spite a slight reaction dur 
inenehes i 194 industry, while schedules for the| substantially ahead of last year| orders. More men are at work than|August and early September, 
ches its **,\ winter and spring months, as now| with both private and public build-| since 1929 and that helps explain|explanation for this was the 
season under cir-/established, are correspondingly | ing going on at an accelerated rate. why used car stocks are 25 percent|in buying prior to the ady 





cumstances favor- | heavy. 
able to substan- 


“An indication of this demand is 


American business, stimulated by 
the defense program, is strongly 


lower than a year ago. The num- 
ber of new concerns opening is 


new cars, and another fear 
draft law might have an a 







tially increased seen in the on the upgrade. furnishing a good market for| effect on sales. 
H. H. Curtice ac states! banks of unfilled orders on the in-| “The automobile industry will|trucks, this in addition to the] One Birmingham Pontiac ; 
stent end a ur ge dustry’s books as fall production| Play an important part in the/normal replacement business. has come out with the props 
i. general manager of| gets under way. American business program in 1941."|_ New dealerships are being opened|to draw the trade of men g 


“This,” said Curtice, “in sub- and existing dealers are expanding. 








“During the past 12 months, co-| stance, is the position of the auto-|, 4 Work-week is defined by the Fair 
inciding with the 1940 model sea-' mobile industry on the eve of a! secutive St heur days’ 





For 27 years EA has been the 
symbol of pioneering in the 
automotive and bicycle acces- 
sories field. It stands for the 
newest and best in horns and 
heaters; represents constant en- 
gineering research and vast 
manufacturing capacity. Expe- 
rienced executives 


LOOK TO EA FOR VALUES 


LABORATORIES, INC. 


606 MYRTLE AVE. ¢ BROOKLYN, N.Y. 


A Montgomery Dodge dealer and a 


seven con- Mobile (Ala.) Ford dealer are 


secutive 24-hour days.”’ 





The 1940 version of this husky heater turned previous demands 





topsy-turvy, making new sales records for car dealers. EA engi- 





neers, happy but not content, went to work. They triumphed 






with a mew Superpower that excels in four important ways. Its 





11-section motor (instead of 7) has additional power. It delivers 






a super-abundance of heat for winter comfort and defrosting. It 





does an even better air-circulation job, insuring positive demist- 






ing. Its superb finish enhances the beauty of 1941’s luxurious 






interiors. Yet—all these improvements add nothing to the direct- 






from-factory price at which the Superpower has sold so profitably. 





Write for complete details and you'll see why this engineered-to- 






fit-the-car heater is so popular with dealers whose policy is to 
add plus-profit to each new car sale. . .. Packed weight, 20 Ibs. 
12 oz. each. Packed 4 in shipping carton, weight 88 Ibs. 


BUY DIRECT AND SAVE! 



















amount paid in, provided 
is actually called into trainiy 


Other dealers frown upon 
plan and expect that the y 
increase in business incident 
rearmament program will 
than overcome any loss of g 
men drafted for service. 












The Story of 
Man and M 


DEARBORN.—How an at 
bile manufacturer arrives at 
cision to create a new type 


manner of 
developmen 
these new 
presents an 
" teresting rav 
Edsel Ford of contrast. 
A one-mal§ 
that clicked, tells briefly the ® 
of the Lincoln-Continental. A® 
other extreme, the Lincoln-C 
series is the product of 
minds: it was “ordered” by if 
tor of the motoring public. 
both cars stem from the Lif 
Zephyr. 

Responsible alone for the ™ 
coln-Continental is one © 
Edsel Ford. Back in 1938 h® 
cussed an idea with Lincoln ® 
neers. He made rough sk 
and asked that they work © 
special body for the Li! 
Zephyr with something of th’ 
slender effect which stylists (" 
foreign field had achieved. 

One of the cars was bi 
cabriolet, with a hood that 4 
out beyond and below the Lif 
Zephyr silhouette. Called the’ 
tinental, it was offered as 4" 
cial” to be custom-built on“ 
Public acceptance came © 
diately and deliveries fail’ 
match demand at any’ 
throughout the year. 

Then came the final ste 
evolution from a single moée 
separate and complete 19! * 

Contrasting with this “ont 
case history of a new cars” 
stands the Lincoln-Custom * 
as the product of public & 
For many years the “big Li 
epitomized wealth and luxur) 
1941 Lincoln-Custom series, ° 
duced both in a chauffeur 
model and in an eight-pa® 
family vehicle, was design 
plicitly to meet objections b 
cars” which the motoring : 
had long expressed. NeW 
neering has permitted th 
Lincoln-Custom to retain 3° 
elegance and dignity of its! 
cessors in a car which oul 
other current Lincolns by 
than the weight of two pas 
and selling for about 
price of its predecessor. 


More Reo Orders 


LANSING. — Additional Boot 

orders for $74,359 worth of i. 

are announced by Frank N.S TH) 
general sales manager for 





past 


lers 
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The Greatest Motor Show On Earth... 


T COVERS more than three million miles, has on display 
I two-thirds of the world’s automotive vehicles, is open 
every day of the year. It is an exhibit not only of amazing 
automotive progress but of the way in which such progress 
benefits a nation. It is to be seen on the highways of America 
—“the greatest motor show on earth.” 

For we have become a nation that lives on wings and 
wheels—a country in which people and goods are con- 
stantly on the move. Here a business man can have break- 
fast in Philadelphia, conduct business in Boston before 
lunch and be in St. Louis the same evening. Today a farmer 
with a modern tractor can do his harvesting, load the crop 
on his trucks and drive a hundred miles into town before 
dark. Children can go to school ten, twenty or more 
miles away in a comfortable, safe motor bus. And the family 
car is the outdoor “living room” 
for millions of families. 

Because economical, conven- 
ient transportation is so essential 
in the life of the American people, 
research to improve engines and 
fuels has taken on new impor- 


FOR TODAY’S CARS 


This emblem on a gasoline pump 


means that your oil company 
and Ethyl have cooperated to 
provide a better fuel for your car. 





tance. Rapid though automotive development has been in 
the past ten years, perfect as the 1941 cars appear today, 
forward-looking engineers promise us a decade of even 
greater progress. 

This further development is a task that must be shared by 
the automotive and petroleum industries. For fuels and en- 
gines are inseparably related in their development and use. 

That’s why we of the Ethyl Gasoline Corporation, through 
our Research Laboratories in Detroit and San Bernardino, 
are helping to coordinate the developments of both indus- 
tries by engaging in joint programs with their technical or- 
ganizations. To an ever-increasing fund of knowledge our 
research workers are contributing results from many tests 
and experiments with possible future fuels, supercharged en- 
gines and engines having super-compression ratios. And in 
order that technical progress may 
be more quickly reflected in bet- 
ter and more economical trans- 
portation, our field engineers co- 
operate with many usersof engines 
and fuels in the practical applica- 
tion of laboratory findings. 


13 





SOETHYL GASOLINE CORPORATION, manufacturer of anti-knock fluids used by oil compantes to improve gasoline 








More Pep, Comfo 





Decided Reduction Noted 
In the Number of Chassis 


(Continued from Page 1) 


000,000 in new tools and factory 
equipment. Obviously, it was too 
late to change such an extensive 
program when our war emergency 
atarted. That is why Nash has the 
distinction of being the really new 
1941 car from stem to stern. 
There has been a decided re- 
duction in number of chasses as 
well as the improvement and sim- 
lification of designs for 1941. Ford, 
or example, has only one chassis 
and engine instead of two, as in 
1940. Cadillac have only one engine 
this year for the entire line and 
there will be no LaSalle. Buick 
has two engines, the “40” and the 
“60.” The “40” has a lower com- 
pression than the “50” which is 
the same engine with “compound” 
carburetion but the same cylinder 
head is used on both engines. Tic 
difference in compression is ob- 
tained by using a thicker cylinder 
head gasket on the “40.” 
Oldsmobile and Pontiac lines 
each have three different body 
styles mounted on three different 
chasses, yet only two wheelbases 
suffice in each line; the lowest 
price cars have 119 inches, the two 
higher-priced ones 122 and 125 
inches for the Pontiac and Olds- 
mobile lines, respectively. To still 
further add to the simplification 
of these cars for both dealers and 
factory, six or eight-cylinder en- 
gines may be obtained in any of 
the models from the lowest to the 
highest priced. That means two 
engines, an eight and a six, are 
available in each line. 


Price Difference Small 


The remarkable thing about it is 
that the eight-cylinder engine is 
priced at only $25 more than the 
six on the Pontiac and $35 more 
than the six in the case of Olds- 
mobile. The difference in length 
of the power plants is taken up in 
the grille section of the hood, the 
radiator being moved further for- 
ward without lengthening the hood. 

Nash put both of its Ambassador 
models on the same length chassis, 
although one is an eight, the other 
a six. Chevrolet, Plymouth and 
Ford likewise only have one body 
design of each type and only one 
chassis available. The difference be- 
tween the various priced series is 
in the equipment, the interior ap- 
pointments and the exterior paint 
and interior trim. Every line has 
its utility models to sell at the 
Jowest possible price and its Deluxe 
or Custom models to meet the 
demand for a completely equipped 


car. 

This briefly gives an inkling as 
to how costs have been kept down 
without any sacrifice in quality, 





howe 442A 


MORE LIFE 


WITH NICKEL STEEL VALVES 





New engineering design, and high 
grade structural materials, are fea- 


individuality or repetition of 1940 
models. 

Ford, Chevrolet and Plymouth. 
although taking the bulk of the 
business in their price class, are 
no longer alone. Hudson broke intr 
this field in 1939, Studebaker with 
the Champion did a fine job ir 
1940 and now the newest car o 
all, the Nash “600” has “tossed it 
hat into the ring.” Willys contri 
butes improvements in its newly 
named Americar. 

The Nash “600” gets its name 
from the fact that, with the con- 
tents of its 20-gallon tank, it is 
supposed to go 600 miles. That is 
the same kind of economy that has 
already made the Champion so well 
known during the past year. But 
the Nash mechanical story is still 
more interesting. It has body and 
frame built as a single unit, “Uni- 
tized” it is called. It is similar to 
the construction which was inau- 
gurated by Lincoln-Zephyr in 1936. 
That, however, is as far as the 
similarity goes. 


New Nash Springs 

The spring suspension of the new 
Nash is entirely different from that 
of any other car built in this 
country. Coil springs are used all 
around; they enclose the direct- 
acting shock absorbers at the rear 
and are part of the sliding “king 
pin” assembly at the front. The 
latter construction is a develop- 
ment of the Lancia principle which 
has been used successfully on the 
Italian car of that name for nearly 
20 years. Full torque drive and a 
high efficiency of 75 horsepower, 
six-cylinder engine are other fea- 
tures. 

Buick was the first to announce 
a new type of body, which is 
rapidly becoming known as 
“Streamliner’” since that so fit- 
tingly describes it. Similar bodies 
are to be found on Cadillac, Pon- 
tiac and Oldsmobile chasses. Olds- 
mobile “60,” Pontiac Deluxe and 
Chevrolet models have the same 
general body lines that have been 
associated with the Cadillac “Spe- 
cial 60” since its introduction: 
namely a top that is separated 
from the lower portion of the body 
by a definite crease line and a 
trunk under a streamlined turtle 
back deck. 

This year the public will have 
to choose between these two dis- 
tinct styles of body, but they will 
not be required to go to another 
make of car to satisfy their taste, 
because Buick, Cadillac, Oldsmo- 
bile and Nash offer a choice of 
either style body on the same 
chasses. 

The entire Chrysler lines have 
their own characteristic rear lines 
which are distinctive and yet ought 
to appeal to the buyers who like 


either the “streamliner” or “tor- 
pedo” type back. Ford and Mer- 
cury follow the “streamliner” 


motif the same as they did last 
year, although entirely redesigned 
bodies are found on this year's 
cars (the new Ford is as wide as 
last year’s Mercury.) Hudson and 
Studebaker, on the other hand, 
follow the “torpedo” motif. 
Changed Front Ends 
The industry has followed prece- 
dent in completely changing the 


tured in Super- Power trucks re-| frontal appearance of the new cars. 


cently announced by the White 
Motor Company. Outstanding fea- 
ture of these heavy-duty models is 
the Super-Power, high performance. 
high speed engines. Intake valves 


General Motors’ cars have a large 
central panel with two lower and 
wider panels joining the center 
section and running out to or 
nearly to the headlamps which are 


in these engines depend on Nickel-| now located in the front of the 
chromium alloy steel for increased |fender proper. The grille does not 


life and greater’ resistance 


to| go below the bumper line and the 


heat, wear and abrasion. Exhaust space between the grille and the 


valves are all 


Nickel-chromium | bumper is enclosed with a stone 


austenitic alloy, Stellite-faced. On| or gravel shield. This gives a very 


the two larger engine models, 


valves are sodium-cooled. Intake | 
valves are made of Nickel-chro- | 
mium §s steel, 


SAE 3140, assuring 
high strength 
and highest re- 
sistance to wear 
and cor” sion. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





broad !ow appearance to the cars 
in this ‘ine. 

The Chrysler, Nash and Hudson 
cars have an entirely different way 
of getting the low appearance. 
They use a few heavy horizontal 
chrome louvres in their grille and 
carry them, even to the edge of 
the fenders in one case — Nash. 
Willys has just one big panel, low 
down and wide, just above the 
bumper. 

Plymouth, Dodge, De Soto, Stude- 
baker, Mercury and Lincoln have 


1941 LINCOLN CONTINENTAL cabriolet. 


two big panels on either side of a 
solid center section. These grilles 
may be rectangular, as on the 
Mercury, or butterfly wing shape 
as on the Plymouth. Ford has 
three panels, each separated by 
sheet metal — a high narrow one 
in the center and two elliptical 
shaped ones below on each side. 

The center hinge hood has en- 
tirely disappeared. Practically all 
hoods are now equipped with a 
locking device so that they cannot 
be opened without releasing a 
latch controlled by an inside but- 
ton on the left side of the instru- 
ment panel. This should prevent 
the theft of equipment. 

Buick Hood ‘Held Down’ 

The most interesting new hood 
development is that found on the 
Buicks. The hood top is not hinged 
at all but held by two “hold down” 
locks on each side. It rests upon 
the top of the side panels, which 
in the case of Buick are also part 
of the front fenders. The locking 
device is incorporated in the deco- 
rative dummy louvre on the hood 
side panel. To raise the hood top 
it is only necessary to unlock it 
on the side to open and raise it 
up. Tt will pivot on the locking 
nins on the opposite side of the car. 
Two men can unlock both sides at 
the same time and lift the entire 
hood top off the car. It is under- 
stood that the front fenders and 
the entire grille assembly can be 
removed from the chassis as a 
unit, should it be necessary to do 
a big engine job. That is the way 
the front end assembly is put on 
the chassis during production. 


Decorative Ensembles 

Never before have designers had 
the opportunity to use the fenders 
to such an extent in carrying out 
the decorative ensemble of car and 
body. Front fenders now extend 
from radiator grille to front door 
edge on many cars and even part 
of the door on Cadillac. They form 
the side of the body and hood and 
have been raised so high that their 
tops are now on a level higher 
than the tops of last year’s head- 
lamps. The upper part of the 
fender, where it joins, what was 
heretofore part of the hood but 
is now all fender, is almost hori- 
zontal. This leaves a big unused 
space under the fender. It is used 
for ventilation. The hot air from 
beneath the hood finds exit here. 
The old louvres in the side of the 
hood are passe. They are down 
under the fender now and the hot 
air from the engine, which used 
to blow in the front windows of 
the older cars, is now swept away 
beneath the car 

Sealed Beam _ headlights are 
found on all cars except one. The 
newest safety feature is the use 
of these lights as fog lamps. Most | 
manufacturers have them as auxil- | 
iary equipment, but only one of | 
them provides for these lights in| 
an unconventional manner. Cadil- | 
lac provides an opening in the 
front fender just beneath each 
headlight. This is closed by a 
decorative disc when fog lights are 
not used. It puts the fog lights in 
the most desirable location when 
they are installed on the car. 

Individual parking lights lend 
themselves to the latest develop- 
ments in turn signals. Using blink- 
ers and two filament bulbs, it is 
only necessary to install a steering 
wheel switch and connect it up| 
to the parking and dual tail light | 


signal system. 


Chrysler cars. Buick also uses the 
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principle this year, but still carries 
the original turn signal decorative 
arrows on the rear of the car. 


Buick Idea 

The idea which Buick introduced 
two years ago of hiding the gaso- 
line filler cap under a lid in the 
rear fender has gained many new 
adherents this year. Fewer cars 
have a protruding. gasoline 
filler cap to mar the smooth flowing 
lines of the present streamline 
bodies. This refinement is found 
even on the lowest-priced Ford. 
Cadillac goes even a step further 
and hides the cap under the decora- 
tive ornament which forms the 
streamline body for the left rear 
tail lamp that is mounted upon 
the left rear fender. 

Last year it was a question of 
whether one wanted == running 
boards or not. The answer seems 
to be that the public liked the 
looks of the cars without runnim 
boards but wanted the running 
boards. So practically all the 1941 
cars follow the pattern set last 
year by Lincoln-Zephyr, in which 
the running board is retained but 
enclosed by the door which is 
flared out to wholly or partially 
cover it. 

The flare of the door depends 
entirely upon the width of the 
body. This feature is now standard 
with both Chevrolet and Ford in 
the low priced field. Ford carries 
the running board out beyond the 
door to act as a gravel guard while 
Chevrolet covers the front edge of 
the rear fender with a _ rubber 
gravel bumper pad and eliminate 
any sign of the running board. 

Doors are much wider this year 
and many have invisible hinges. 
adding much to the sleek appear- 
ance of the new bodies. GM cars 
all have the doors hinged at the 
front so that they will blow closed 
or brush closed if the car is started 
up with a door ajar. Many of the 
cars have friction-type door checks 
in the doors. These keep the door 
open so that a passenger can alight 
or enter a car with arms full with- 
out having to hold the door open 
against a heavy wind or when the 
car is parked on a grade. 

Chevrolet has a neat gadget on 
its left front door this year. It is 
an automatic switch which lights 
the dome light when that door is 
opened. Both Ford and Chevrolet 
have an ignition switch key light. 


1941 Hardware 

Chevrolet and Ford use crank- 
operated swinging ventilator win- 
dows in the front doors this year. 
They also use outside door handles 
which blend into the chrome beit 
moulding, a feature found on last 
year’s Buicks. Both of them also 
have an outside key lock for the 
left as well as the right front 
door. This makes it possible to 
enter or leave the car from either 
side. 
_One of the newest features in- 
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troduced this year and foun 
the Chrysler Crown Imperial, 

coln-Custom sedans and limo 

and the highest-priced Pack 
is the use of hydro-electric win 
lifts. The driver can touch any, 
of four switches on the instru: 
panel and raise or lower the, 
ticular window connected to 
switch. For the back seat pasgey 
there is an auxiliary switch one 
rear door post adjacent to the 

dow which it controls. The swit 
are of the two throw toggle type 
are normally in the “off” pog 
Pressing the switch upward ¢ 

the window to rise and vice y 


Motor Operates 


The action is very simple, 
windows are lowered by a gs 
pull and the weight of the g 
A hydraulicly operated p 
pushes them upward. A small¢ 
tric motor is connected to af 
pump. To raise a window the m 
is run in the _ direction 
causes the pump to force 
against the hydraulic pisto 
lower the window the mot 
reversed and the pump drains] 
from beneath the piston az 
turns it to a reservoir p 
for this purpose. The secret of 
device, according to Detroit 
vester Co., manufacturers, 
electro-magnetic valve in the 
draulic line between the pum 
the window. Each window 
valve that is controlled onl 
the electric switch which is 
to operate that particular wi 


Thus the only window that 
be moved is the one which 
valve open and the valve is 0 
only when its switch is ope 
It is possible to raise all the 
dows or close then all 
same time. The individual \ 
may be stopped and held if 
position. On the Lincoln-C 
sedan the front seat is adjus 
the same hydro-electric meth 
that you only have to thm 
switch to move it forward or 
ward. 


The new Lincoln - Conti 
door latches are push-button 
both inside and outside. 
cars all have the push-button 
on the inside. It is a new sel 
to just push a button and hat 
door open. Combined with t# 
draulic window lifters, there 
complete absence of handié 
the door of the Lincoln 
sedan. The buttons are rece 
that a passenger cannot ac 
ally press against them and ® 
the door to open unexpecte) 


And then there are the 
folding window regulator 0% 
on the Chrysler cars, which ‘ 
out scarcely half an inch whé) 
in use but which have 2 8 
when in action. Pull handé 
stead of turning handles at 
a feature of the Lincoln-4 
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; . BURLINGTON ROUTE prides itself on the 
fixtures to get a very effective turn| is to be operated over the highway or rail. 
It is found on all Burlington Denver Zephyr train and one of 


trailers, 
freight. 
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whed 
show 


“ the new Fruehauf stainlet® 
which Burlington operates over the highways for transpo 


latest in equipment, 
Side by side here are. 
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“We, the American people- 
more than 20,000,000 of us- 
read LIFE each week!” 


ES, LIFE now has a regular weekly audience 
of more than 20,000,000 readers—the largest 
number of people ever to read each issue of 
any magazine! 
This fact is revealed by the latest Report of LIFE’s 
Continuing Study of Magazine Audiences.* 


It confirms scientifically the vast, continuing 
growth of a great publishing phenomenon. It 
establishes impressively LIFE’s status as a 
necessity of modern living. 

For LIFE, through its uniquely graphic use of pic- 
tures and words, vividly illuminates the swiftly de- 
veloping facts of a fast-moving world . . . vigorously 
interprets an ever-changing world . . . presents truth 
and reality so that they not only inform but hearten 

.. all in a way that America’s millions understand 
and Jike and want. 


The fact that people in great numbers are 
eager for this sort of enlightenment prompts 
them to pay out more money for LIFE than is 
paid for any other magazine. Prompts these 
people, too, to pass LIFE on to millions more to 
see, read, and absorb. 


Report No. 4 of the Study now goes deeper into 
the make-up and value of LIFE’s millions of readers 
than has any previous Report. Ask for your copy. 
It will show you why LIFE unquestionably stands 
today the most potent advertising force in 
America. 

4 + * 


*What This New Report Tells About 
the American Customer... 
By surveying a scientific cross section of the American 
public, Report No.4 reveals the amazing number of people 
who read one or more of each issue of the four large 
weekly magazines. 

It provides both the advertiser and his dealers with 
many valuable new facts about these people . . . shows 
why they are America’s best customers . . . where and 
how they live . . . just how many of them are men... 
how many are women .. . etc. 


Latest total readers of each magazine, for instance: 


COLLIER’S 14,750,000 
LIBERTY . 12,900,000 
UFE . 20,450,000 
SATEVEPOST 13.050,000 
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Frazer Sees 150,000 Sales Fé 


Syracuse Dealers See 


15% Sales 


By J. Burr Bell 
Staff Correspundent | 
SYRACUSE, N. Y.—A survey of 
the automobile retail situation in 
the Syracuse area reveals that 
conditions, on the whole, are good 
and that the outlook for the 1941 
model year is bright. 


The high rate of industrial activ- 
ity here, present and prospective, 
insures the maintenance of strong 
public purchasing power and lends 
a firm tone to the business of 
passenger car and truck dealers. 

Twenty-two representative fac- 
tory payrolls, a cross-section of 
Syracuse industry, totaled $484,357 
in the week ended Oct. 5, up 27.44 
percent, compared with the corre- 
sponding week last year. The latest 
total for this group of payrolls is 
the highest since March, 1930. 


Syracuse plants manufacturing 
automobile and truck parts, and 
accessories, are contributing their 
share to the current large volume 
of industrial production. Brown- 
Lipe-Chapin is now employing more 
than 1,400 persons — largest num- 
ber since the plant was reopened 
in 1936. 


Latest figures available show that 
new passenger car registrations in 
Onondaga county for the first eight 
months of 1940 totaled 7,171, an 


Barit Says 1941 
Will Be a Success 
For Hudson Motor 


DETROIT.—“The will to progress 
is the dominant characteristic of 
the American people and the auto- 
mobile industry. 
American to _ its 
very core, con- 
tinues to reflect 
this great natioa- 
al trait year after 
year,” states A. 
E. Barit, presi- 
dent of Hudson. 


“Everyone who 
inspects the new 
models will see 
this progressive 
spirit expressed 
in greater values. 
Motor cars are larger and finer 
than they were a year ago. Not 
only are improvements and refine- 
ments plainly evident, but each 
year entirely new factors of de- 
sirability in motor cars are intro- 
duced. 

“This year, Hudson’s contribu- 
tion is a new development in color 
harmony called Symphonic Styling, 
which offers, for the first time in 
low price cars, a wide selection of 
interior color combinations that 
harmonize with exterior colors. 
This harmony extends not only to 
upholstery colors but also to the 
details of appointments and trim. 
The advent of color harmony in| 
motor cars, comparable to that 
achieved in fine homes, has been 
pronounced by stylists as an influ- 
ential new trend in motor car 
beauty,” Barit furthers. 

“The gratifying reception of the| 
1941 Hudson cars by the public) 
and trade alike,” claims Barit, “is 
the natural outcome of this cycle of 
constantly growing values working | 
within our own organization. Be- | 
cause markets are quick to re- 
spond to greater values, we look | 
forward to one of Hudson’s most | 
successful years.” 





A. E. Barit 


Private Banks Ready 
To Aid Defense Building 


WASHINGTON. — Commercial 
banks throughout the United States | 
stand ready to lend at least $3,000,- | 
000,000 to manufacturers for emer- | 
gency defense plant construction, 
according to a survey conducted by 
the federal reserve system for the 


National Defense Advisory Com- 
mittee. 
The commission said late last 


week that the survey shows the 
banks are willing to lend several | 
times the amount believed required. 


New Display Equipment 

AURORA.—An expanded line of steel 
storage and display equipment for 1941 
ig announced by Aurora Equipment Co. 
The new line includes improvements 
in design and construction as well as 
new store fixture units. 





Boost in ’41 


increase of 35.1 percent, compared 
with the like 1939 period. 


Frank G. Revoir, president of 
Syracuse Automobile Dealers Assn., 
predicts that new car sales in the 
county, in the calendar year 1941, 
will top this year’s final figures 
by about 15 percent. 

Considering the increase in new 
car sales, stocks of used cars in 
hands of new car dealers in Syra- 
cuse are not particularly large. 
Some dealers recently reported 
that used car sales had slowed 
down moderately, and attributed 
this to hesitancy to prospective 
buyers liable for military service. 


Impairment of the local used car 
market by the importation of used 
cars from other states, and the 
operations of gypsy used car deal- 
ers, continue to concern dealers. 
Legislation designed to remedy this 
situation, in some degree, will be 
urged by the Syracuse Automobile 
Dealers Assn. at next winter’s ses- 
sion of the legislature. 


AAA Seeks School 


Patrol Founders 
WASHINGTON. — American 
Automobile Assn. recently 
launched a nationwide search 
for the men and women who 
founded the school patrol sys- 
tem, which is credited with 
having saved more than 60,000 


child lives since its organization 
17 years ago. 
Evidence gathered to date in- 


dicates that safety patrols 
started in a number of places at 
about the same time and the 
AAA intends to honor all the 
pioneers at the national patrol 
assembly here next May. 


G. H. Johnson Succeeds 


Father at Gisholt Co. 
MADISON, Wis. — George H. 
Johnson has succeeded his father, 
Hobart S. Johnson, who is now 
chairman of the board, as president 
of Gisholt Machine Co. here. 

He represents the third consecu- 
tive generation of the Johnson 
family to hold this position, the 
company having been founded by 
his grandfather, John A. Johnson, 
in 1889. 





“Gentlemen... 
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For Americar During 19 


NEW YORK.—“In the minds of 
millions of Americans at present 
there is likely to be concern as 
to whether rising 
taxes and the up- 
ward trend of liv- 
ing costs is going 
to affect the fam- 
ily’s ability to 
continue to enjoy 
motoring,” said 
Joseph W. 
Frazer, president 
of Willys - Over- 
land Motors, Inc., 

PD here for the na- 
J.W.Frazer tional automobile 
show. 

“I am proud,” declared Frazer, 
“that our company has anticipated 
the present situation, in a way that 
will, for most families, lay this 
fear at rest.” Frazer was referring 
to the new Americar, which he and 
a new group of Willys’ associates 
are showing at the automobile 
show. 

Frazer predicted a good year 
ahead for Willys and the industry 
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as a whole. He said that 

sales estimates were more. DET 
servative, it would not be tt, lic to 
ing to see the demand for. dustry 
Americar reach 150,000 unit, © 


Frazer pointed out that 


enormous sums of govp 
money now being released { 
preparedness program jis 

taking many people off the 
rolls and putting them to 

good wages. “In our own 
we expect to increase emp| 
during the coming year by 


100 percent,” Frazer continyy 








Meetings Being Held ps. 


On Prestone Antif 


NEW YORK.—Nationa] 
Co., Inc., is again spongo 
series of dealer meetings ¢ 


out the country in connectioy 


Prestone anti-freeze. 


Sound films will be show 
there will be talks on anti. 


cooling system service and 
ated topics. 
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at “The American pub- 
IT.—“The 1 

- ei: oor looks toward this in- 

hg try with confidence that its 

a - leaders will fit 


the industry into 
the nation’s de- 
fense program in 
the most efficient, 
practical way,” 
says D. S. Eddins, 
president of 
Plymouth. 

“We shall strive 
to repay this con- 
fidence with a 
firm determina- 
tion to do our 
part, to the full 






that : 


ve 


ext 
] ur command. One way we can 
180 Ma is by paying close attention 


9 the vital function of supplying 
he nation’s automobiles, thus play- 
our part in maintaining normal 
economy while at the 
me time cooperating to the full- 
st extent with the U. S. war de- 
artment in defense work. 


“Vast improvement in operating 


fi 
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way a corn field attracts crows! 


Pulling Point No. 1 is a car that’s new from roof to 
trad! A brand new 1941 Packard that is a real, 24-carat 


» sensation! 


Pulling Point No. 2 is Packard’s new ‘Dealer Partici- 


pation” Franchise, featuring a sliding-scale discount that will 


, gladden your heart! 
4 


Your first glance at the new 1941 Packard will show that 


here is the newest and smartest car on the road! 


BRIMMING WITH BEAUTY... BURSTING WITH NEWS! 


The 1941 Packard is really new! Longer! Lower! Completely 


restyled... “lucury’’ the watchword! Stunning new Multi- 


52) ‘tone combinations inside and out. 


NEW! ELECTROMATIC CLUTCH! 


he car itself operates the clutch! Packard's Electromatic 






“mnatic or standard clutch at will. 


A 


high price. 


. here’s a magnet that attracts money the 


lutch is simple, inexpensive —and lets the driver use Electro- 


NEW! AERO-DRIVE DOUBLES FUN OF DRIVING! 


PAU 


NO OTHER FRANCHISE OFFERS 
ALL THESE FEATURES! 
5 new cars... 


Smaller Brackets . . 


Complete Market Coverage . 


Market in ’4] 


efficiency and comfort of the 
motor vehicle since the last war is 
substantially responsible for the 
great change that has taken place 
since then, in the transportation 
setup on which this country now 
relies. Today the automobile, both 
passenger car and truck, plays a 
vital role in our industrial life. 


“Military usefulness of motorized 
equipment was beginning to be 
recognized during the last World 
War. Right now, the American 
public is beginning to realize that 
adequate national defense calls 
for civilian as well as military use- 
fulness of the motor car. 


“This presents a new oppor- 
tunity to the automobile industry— 
second only in importance to its 
patriotic cooperation in defense 
work. And this industry is re- 
sourceful enough to take in its 
stride both the job of special de- 
fense work, as such help is re- 
quired, and the job of motor car 
production for civilian use. 


“Immediately ahead of us is ac- 


New Color Tests 


Compiled by U.S. 
SOUTHBRIDGE, Mass.— 
Thanks to the foresight of U.S. 
military authorities, new color 
blindness tests have been com- 
piled by them, thereby making 
this country independent of 
Germany and Japan, principal 
sources of previous color per- 
ception tests, it is announced 
_ by the American Optical 


The new tests, approved for 
use in the armed forces of the 
United States by the Surgeon- 
General, will replace as a na- 
tional standard in this country 
the Ishihara test, printed in 
Japan, and the Stilling system, 
of Germany, both of which are 
practically impossible to obtain 
due to the war. 





celerated business, which should 
also include increased production 
and sale of new automobiles. Huge 
sums already being spent for de- 
fense work are placing a lot of 
money in circulation and _ this 
money is bound to have effect, 
sooner or later, on our general 
economy.” 


AUTOMOTIVE NEWS, OCTOBER 14, 1940 


: fddins Sees Defense Work 


17 


N.Y. Dealers See 194 


Best Year in Decade 


Special to Automotive News 

NEW YORK.—“As the National 
Automobile Show presents the in- 
dustry’s newest products to the 
public, dealers in this area are 
anticipating one of the best busi- 
ness years in a decade,” it is 
stated by Harry G. Bragg, general 
manager of the Automobile Mer- 
chants Assn. of New York. 

“Their estimates,” he declares, 
“are based upon the high level of 
sales reached during the year just 
completed, and the heavy backlog 
of orders for the new models 
which has already been built up. 
The advanced engineering features 
incorporated in the 1941 cars can- 
not help but prove to be a power- 
ful stimulus to sales, and this, too, 
has been taken into consideration 
in the forecasts for the new model 
year. 

“One of the important reasons 
for holding the National Show in 
New York is that the public’s re- 
ception of the new models in this 
metropolitan center has proved to 


NEW! PASSMASTER ENGINE! CUTS FUEL COSTS 10%! 


Another 1941 Packard achievement: the Passmaster Engine! 


We’ve cut the already-low gasoline consumption of the 
Packard power plant as much as 10%! 


NEW! AIR CONDITIONING! A PACKARD FIRST! 


No mere ventilating device . . . real refrigerated air condition- 
ing with circulating, filtered, dehumidified air! 
All told, there are 64 new features! 


NEW! GENEROUS SLIDING-SCALE DISCOUNT! 


Starting with a generous basic discount, your discount goes up 


quickly! For Packard’s brackets are smaller! You sell your 





llth car. . 
with your 2lst car. . 


maximum discount! 


. and up goes your discount! It goes up again 
. and again with your 31st car! You 
reach the maximum discount a whole lot sooner. And it’s a big 


DON’T DOUBT US THIS TIME! 


Last year (remember?) we told you Packard was going places. 
Some folks were Doubting Thomases. Yet the record shows 
Packard sales jumped 65% against the industry’s 30%. 


Now we're telling you again... Packard is on its way! You’re 


open-minded...so get the whole story...then judge. Fill in the 


- 4 »9 
vw news cars. 


. High Discounts. 


Protected Sales Area. 
Distributers who carry cars and parts in stock. 
Retail-minded men to work with. 


Bt i 
Profit ... on small volume as well as big volume! 


. . low price to 


Outstanding Advertising and Promotion. 


ONE 


W. M. PACKER. 
Vice-President of Dis 
Packard Motor ( 
Detroit, Mich. 


tribution, 
ar Company, 


Please tell me more about Pack 


Name 
Street_ 


( "ity 





coupon, give it to your local telegraph office and say, “Send 
it Collect.” We'll rush you the complete story of our “Dealer 
Participation” Franchise ... it’s a dealer’s dream come true! 


K \ lh 1) THE CLASS OF ‘41 


wHO OWNS 


ard’s attract ions, 


be a mirror in which the manu- 
facturers can see reflected the 
probable countrywide reaction. 

“While there is always risk in 
prophecy, and especially so in 
these unsettled times, the orders 
pouring in to dealers in this terri- 
tory for the new models should be 
justification for dealers through- 
out the country to plan on a good 
year. 

“Conditions in the New York 
area at the close of the 1940 model 
year are in a very healthy state. 
Many of the dealers exhausted 
their stocks of new cars weeks be- 
fore the first of the 1941 models 
were to be available. 

“Sales of used cars have not 
lagged behind, and the stock in 
this area is below normal for this 
time of the year. While this is not 
an unprecedented conJition, it does 
provide a note of well-founded 
optimism for automobile dealers. 

“The used car is coming to be 
looked upon more as an adopted 
child of the industry and not a 
stepchild. No longer is it relegated 
to the back of the shop, but it is 
taking its place in the forefront 
with its gleaming new sisters. 

“An understanding of the eco- 
nomics of the used car part of his 
business has brought substantial 
profits to many a dealer. For, 
paradoxically, by merely regarding 
the used car as an adjunct of his 
business instead of a bugbear, the 
dealer has half sclved one of his 
biggest problems.” 


*41 Fisher Bodies 
Have More Width, 
Length, Visibility 


DETROIT.—Increases in floor 
widths of as much as 173/16 
inches and in passenger compart- 
ment lengths of as much as 101/16 
inches are features in the new 
“unisteel” turret top bodies for the 
1941 line of General Motors cars, 
according to Fisher Body officials. 

Just as Fisher engineers have 
increased windshield and window 
areas in models where it was be- 
lieved a further improvement in 
vision could be attained, so they 
have distributed added roominess. 

It is not only the highest priced 
cars of the line that have been 
widened and lengthened. Chevrolet 
bodies show an overall increase in 
width of 14% inches at the floor, 
and the increase of 173/16 inches 
is to be found among the medium 
priced cars. 

As a consequence, bodies of new 
General Motors cars, taking the 
line as a whole, now average 69 7/8 
inches across at the widest point. 

A portion of the added width is 
utilized in certain models by the 
concealed running boards being in- 
troduced this year, but with in- 
creases such as these in outside 
dimensions, inside measurements 
could not fail to respond accord- 
ingly. 

Additional room in the interiors 
of the new General Motors cars 
with body by Fisher has been made 
possible by a further development 
of the torpedo type of styling, en- 
gineers point out. Certain of the 
new bodies, it is claimed, present 
the nearest approach to tear-drop 
design ever achieved in production 
models. 

The bodies are alike in the at- 
tention given to such things as lug- 
gage space, seat width, leg and 
head room, and by virtue of the 
fact that all have sloping, V-type 
windshields, and a low, racy ap- 
pearance. 

Closely associated with roominess 
in their appeal to the buying pub- 
lic are the “furnishings” of an 
automobile body, according to 
Fisher officials, who say that the 
body-building organization of Gen- 
eral Motors has bent every effort 
their year toward excelling its past 
record with reference to trim and 
upholstery. 


Pontiac Dealers to Meet 

NEW YORK.—Eight hundred Pon- 
tiac dealers from this zone and other 
cities of the East will meet in the 
Empire Room of the Waldorf-Astoria, 
Oct. 14. H. J. Klingler, president and 
D. U. Bathrick, general sales manager 
of Pontiac, who are here for the auto- 
mobile show are using this gathering 
as a first-hand sounding board of sales 
prospects in the East at the start of 
the 1941 automobile model year. 
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Detroit Street Lighting 
Program Reduces Toll 


DETROIT.—A program of street 
lighting improvements, begun here 
in 1937 and designed to cut traffic 
deaths at night, has resulted in 
reducing the cost per unit of illu- 
mination, while saving 100 lives on 
31 miles of main streets alone, 
according to L. J. Schrenk, super- 
intendent of the public lighting 
commission. 


This has been made possible by 
installing new scientifically - de- 
signed street lights which cut 
maintenance and operating costs 
per unit of light, while creating 
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Greater Power for ’41--How Obtaine 


By Chester S. Ricker, M.E., Technical Counsel 


a high night visibility for the needs 
of modern night motorists. The use 
of more light also has helped cut 
the unit cost of this light, accord- 
ing to Schrenk. The saving of 100 
lives on 31 miles of main streets 
has been accomplished in three 
years by cutting an abnormally 
high night-to-day death rate of 
7 to 1 down to an average of 1.3 
to 1, it is explained. 


Representative Named 


CHICAGO. — Lou Moser has been 
named by Weaver Mfg. Co. to succeed 
the late Robert A. Harper in the 
Chicago territory, Moser has been pre- 
viously connected with Hastings Mfg. 
Co. and other firms making automotive 
equipment. 





EVERY CAR 
\ at the 


On 


Every American-made car on display at the 
Automobile Show is equipped by its man- 
ufacturer with one or more AC quality prod- 
ucts. AC highly prizes the privilege of thus 
contributing to the motoring pleasure and 
satisfaction of the buyers of 1941 motor cars. 





AC BUILDS THESE QUALITY PRODUCTS 
AIR CLEANERS - AMMETERS + CARBURETOR INTAKE SILENCERS 


CARBURETOR INTAKE SILENCER AND AIR CLEANERS - 
DIE CASTING MACHINES - 


CASTINGS - 
FLEXIBLE SHAFTS AND CABLES 


DIE 
FLAME ARRESTERS 
+ FUEL PUMPS - FUEL AND 


VACUUM PUMPS - GASOLINE GAUGES - GASOLINE STRAINERS 


INSTRUMENT PANELS - 
PRESSURE GAUGES - 


ENGINE BEARINGS - 
RADIATOR PRESSURE CAPS - 


OIL FILTERS 
REFLEX 


SIGNALS « SPARK PLUGS - SPARK PLUG CLEANERS + SPARK 
PLUG TESTERS + SPARK PLUG GAPPING TOOLS + SPEED- 
OMETERS - TACHOMETERS « THERMO GAUGES + VACUUM PUMPS 


For More Than 31 Years— 
THE QUALITY SPARK PLUG 


Every enduring improvement in basic spark plug design 
has been pioneered and patented by AC. The one-piece, 
heat-sealed construction which eliminates compression leak- 
age is an exclusive AC feature. AC pioneered spark plug 
electrodes which allow a /ow voltage spark to jump the spark 
gap easily,—through the development of an exclusive metal 
known as Isovolt. AC was first with welded side electrodes; 
unglazed insulator tips to combat encrusting; gas-tight, 
stress-free center electrode construction; special alloy sealing 
gaskets between insulator and steel shell; and Heat Range, 
which accurately matches the “thermal characteristics” of AC 
plugs to the operating conditions of any engine. 


Most important of all advancements in assuring satisfaction 
to the motorist, is the AC-pioneered reduction of thread sizes 
—%" to 18 mm., to 14 mm., and now to 10 mm. which is so 
efficient that a single 10 mm. type of plug meets a large per- 
centage of the requirements of all 1941 passenger cars. 


Replace Worn Plugs with New AC’s 
for Best Engine Performance 


AC SPARK PLUG DIVISION © General Motors Corporation 
FLINT, MICHIGAN 
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DETROIT.—Increased horse- 
power is one of the most marked 
changes in the cars offered for 
1941. How this increase in power 
has been obtained is very interest- 
ing, particularly in view of the 
present National Preparedness ac- 
tivity. 

Practically every change which 
has accounted for increase in 
horsepower applies to detail 
changes rather than any general 
redesigning of existing engines. 
For example, Buick has stepped up 
power by the combination of 
higher compression, new piston 
head design and the use of “com- 
pound carburetion.” 

Chevrolet has_ increased its 
horsepower by changes in valves 
and pistons as well as stepping up 
the compression ratio. Cadillac, 
too, has increased the compression 
ratio. 

It is observed that wherever 
these new high compressions, 7.00 
and 7.25 to 1, are used, 10 m.m. 
spark plugs have replaced the 
larger 14 and 18 m.m. sizes used 
in the past. This year all the 
Chevrolets, Buicks and Cadillacs 
will have this 10 m.m. size plug. 
Last year Packard was the prin- 
cipal user. The reason for these 
smaller plugs is their better cool- 
ing. Since the smaller plugs run 
cooler, they permit higher com- 
pressions to be used without limi- 
tations due to pre-ignition. 


Get Better Cooling 

Chevrolet has rearranged its 
valves so that there is now much 
better cooling of the exhaust valve. 
The intake valve now opens di- 
rectly into the cylinder instead of 
into a shallow pocket. They are 
both in the head as heretofore. 

Both Buick and Chevrolet have 
changed the shape of the piston 
head in order to obtain the higher 
compression ratio which they now 
carry. To step up its horsepower, 
Plymouth has increased the valve 
lift of its engine 3/64 of an inch. 
Pontiac increased the stroke slight- 
ly, as did Studebaker with its 
Champion engine. 

As a result of the increases in 
power, Cadillacs now have 150 horse- 
power instead of 135, Chevrolet 90 
instead of 85, Plymouth 87 instead 
of 84 and Buick with both its en- 
gines even greater power increases. 
The Buick “40” jumped from 107 
to 115 horsepower without “com- 
pound carburetion” and to 125 
with it. The “60” Buick, with “com- 
pound carburetion,” rose from 141 
to 165 horsepower. 

The Nash “600” is really the only 
completely new engine offered to 
the trade this year. All the others 
are greatly improved by design 
changes or new equipment such as 
smaller spark plugs, better carbu- 
retors, more efficient pistons and 
bearings. 


Great Deal More 

“Compound carburetion,” as 
found on the Buick, has done a 
great deal more than _ increase 
horsepower. It has increased the 
torque of these engines so much 
that it is possible, for example, to 
use a 4.1 rear axle gear ratio where 
a 44 was used in 1940. Naturally, 
this means longer engine life be- 
cause of the slower engine speed; 
also greater economy of both oil 
and gasoline. “Compound carbure- 
tion” has been fully described 
elsewhere in AUTOMOTIVE NEws, so 
that I need not go into the details 
of its operation, but I do want to 
call attention to a very important 
improvement that was _ incorpo- 
rated in this design aside from the 
carburetion. The unusually high 
temperatures beneath the hood of 
a modern motor car at high speed 
is little appreciated by most driv- 
ers. The modern body is so well 
insulated against this heat that 
the passengers don’t feel it but the 
air drawn into the carburetor must 
come from under the hood. 

This “under hood” air is very hot 
when it enters the carburetor. This 
reduces engine power and ef- 
ficiency very greatly. Buick have 
licked this problem of overheated 
air by taking all that goes to the 
carburetor from an opening in 
front of the radiator core where it 
is 100 or more degrees cooler. This 
cooler intake air undoubtedly con- 
tributes in no small measure to the 
high power obtained from these 
new Buick engines on the road. 

A number of other detailed im- 
provements have been found neces- 


sary with the increase in engine 
power. Better connecting rod and 
crankshaft bearings have been 
developed. The Buicks have thin 
steel back replaceable connecting 
rod bushings. On the worked face 
of these copper or bronze powder 
is cintered. The bushing at this 
stage probably looks as though it 
had sand on its worked face. This 
granular surface, however, makes 
a wonderful bond for the very thin 
layer or anti-friction metal which 
forms the finished worked surface 
of the bushing. 

I understand that when these 
Buick bushings are abused in serv- 
ice, the pin points of the hard 
matrix that has been cintered to 
the steel back break through the 
babbitt and take up the load. 
Naturally this prevents bearing 
failure. It is claimed this bushing 
construction increases the load 
carrying capacity of these bush- 
ings from 200 to 400 percent. 

Plymouth’s Bushings 

Plymouth has bushings for which 
it claims equal performance. The 
only thing I know about them is 
that the anti-friction metal on the 
working surface is probably not 
over 5 to 7-thousandths of an inch 
thick. This new “high duty” bush- 
ing development was essential to 
the increase in compression ratios 
and horsepower which has been in- 
troduced this year. 

Premium or aviation gasoline of 
80 octane rating or better is now 
available at most filling stations. 
That is why Buick and Cadillac 
are able to use 7.00 to 1 or higher 
compression ratios in their latest 
engines. Both Cadillac and the 
Hudson Six use 7.25 to 1 compres- 
sion ratios. Although  Lincoln- 
Zephyr uses 7.00 to 1 compression 
like Buick, it is able to run on 
regular gasoline because of the 
smaller cylinder size. A number of 
manufacturers, like Chrysler, De 
Soto and Hudson, offer heads of 
7.00 or more compression ratio as 
optional equipment. 

There are some important 
changes in chassis that deserve at- 
tention, the new Chrysler frames, 
for example. They are made by 
welding two “U” shaped channels 
together so as to form rectangular 
box section side frame members. 
With this construction Chrysler 
has been able to lower their bodies, 
since this design eliminated the 
“X” frame member. 


New ‘X’ Member 

Ford, on the other hand, has in- 
troduced a new “X” member con- 
struction. This does not increase 
the height of the floors because it 
is brought up under the front seat, 
yet the center of the “X” member 
is over nine inches in height. The 
center is made from two stamp- 
ings that are welded integral with 
the four legs of the “X” structure. 
Typical Ford electric butt welding 
is used to make this a solid unit 
instead of a riveted construction. 
It is claimed this new design in- 
creases the rigidity of the entire 
frame over 100 percent without in- 
creasing its weight. 

Ford springs have been tre- 
mendously improved this year. In 
fact, there is little difference in the 
riding qualities of any of the 
various systems of springs now in 
use. If the Ford suspension can 
be called a semi-knee action, then 
we might say that the entire in- 
dustry has finally adopted inde- 
pendently sprung front wheels. 
Buick and Oldsmobile continue to 
use coiled springs all around, and 
in the Nash “600” we see a new 
advocate of this method of chassis 
spring suspension. 

Most cars, using leaf springs, 





provide spring covers go that 
spring leaf lubricant oa 
maintained between them. Ts 
further improve this metho; 
lubricating leaf springs, Dara! 
section leaves are now used | 
number of cars. : 

Shock absorbers remain 
changed in type used. Man 
turers that advocate the 
pressure lever type shocks 
tinue to use them. Those who 
fer the direct acting airplane 
continue to use them. Nash 
has adopted the latter ang 
ed the rear ones ina unique 
ner. They are located inside 
rear coiled springs. 


Every effort is being m 
prevent the transmission of 
noise to the body. Bigger tire, 
offered this year on severaj 
as a first step in this dj 
Tires also are mounted on 
rims. Mercury is an example 
the new 6.50x16 tires are 
mounted on 5-inch wide rims 
greater stability of a tire og 
wider rim permits these tj 
be operated with only 24 
pressure where 28 or 30 po 
usual. Speaking of rims, P| 
uses a 4% rim of the new 
type from which it is claimed, 
cannot be thrown off in cage 
blow out. 


Engineers have not stopped 
the tires, however, but have 
rubber between axles and 
springs. This is true of C 
on its rear springs and the 
Oldsmobiles. Lincoln-Zephyr 
tinues to use heavy rubber 
nections between springs and 
body. Practically all of the 
bodies are mounted on out-rig 
which project out from the fr: 
much like “step hangers” in 
past. The bodies are _ bolte 
these out-riggers through ; 
type rubber installators, vw 
support the body noiselessly 
assure an absolutely non-met 
contact between the frame prj 
the bolts and the body. 


Washington Sets 
Plans for Shi 


WASHINGTON. — Sever: 
makes of cars, one trailer 2 
comprehensive exhibit of Dis 
of Columbia National Guard 
torized equipment will be on 
play at the automobile sho 
be held here Oct. 19-26 unde 
spices of Washington Autom 
Trade Assn. 


Decorative motif of the shor 
follow that announced for the: 
York show, namely, “Salute t 
Americas.” A preview will be: 
on Oct. 18 at which many feé: 
diplomatic, and civic dignit#® 
are expected to be present. 

Staging and _ direction =f 


























show this year is in the han 
a special WATA committe 
which Whitney Leary (Cir 
distributor) is chairman. 
committee members are Ji 
Cherner, Ford; Oscar Cod 
Packard; John A. Dillon, ¢ 
rolet; F. L. Haller, Hudson; -7 
Jullien, automotive jobber; 7 
Leppert, Cadillac-Oldsmobile; * 
ert L. Lewis, Ford; Josep! 
Trew, Dodge, and Lee D. 5 
Studebaker. 





Gardiner Names Tay!" 


RICHMOND, Va. — Taylor Br} 
has been assigned the_territo! 
North Carolina, South Carolina. 
gia, Florida, Alabama, _Miss§ 
Tennessee, except Memphis, 2 
city of New Orleans in Louisa 


Gardiner Metal Co. aaa 





C. H. WONDRIES, center, manager of national accounts division “ ° 
baker Corp., receives a 15-year service button from Paul G. Hoffman, Pet 


res 


At the left is BR. A. Hutchinson, vice-president and general manager, s 


Export Corp. 
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illing Driver's Seats Profitably 


THE HOME COVERAGE CIRCULATION 








OF THE CHICAGO DAILY NEWS PAVES 





THE WAY FOR YOU TO PENETRATE 


THE METROPOLITAN CHICAGO MARKET 


EFFECTIVELY AND ECONOMICALLY 





During the first eight months of 1940, more new cars were 
The Chicago Daily News registered by families living in Cook County (Chicago and 
me! suburbs) than by the residents of all of the other 101 Illinois 


" AUTOMOBILE counties combined! 
SHOW NUMBER 


This market, impressive in its sales potentialities, is served 
with distinction by ‘‘Chicago’s HOME Newspaper” 
—The Chicago Daily News. Nightly, this news- 





a SATURDAY 

ie OCTOBER 26 paper is welcomed into homes in every section 
hor of the city and suburbs. Its Home Coverage 
“l On the first day of the Chicago circulation . . . an audience in excess of 1,250,000 
et Automobile Show — Saturday, persons among 460,000 families ... exactly parallels purchas- 
| Oct. 26 — The Chicago Daily ing power. 

cr News will publish its annual Au- 

i tomobile Shaw Mumber. Gilded Because of the thoroughness with which The Chicago Daily 
a by John Jenkins, the Number News covers metropolitan Chicago’s buying-power families . . . 
a will be replete with news of the because of the influence it exerts when buying plans are laid, 
2 new models and accessories. automotive manufacturers and dealers have the opportunity to 
vl We urge that space reserva- achieve volume sales in this area effectively and economically. 


ti 
ions by advertisers be made as That they have recognized this fact and taken advantage of it 


earl i 
rly as possible. is indicated by the records: For years The Chicago Daily News 
has led all Chicago newspapers—morning, evening or Sunday 


—in Automotive Advertising. (Source: Media Records, Inc.) 


THE CHICAGO DAILY NEWS 


Cc hicago "'s HOME N ewspaper @ DETROIT: 4-119 General Motors Bldg. 
Se a A RR AT AR SENSE NBER AS SIE a (AE SR DE ER EN ROOTED 8s CHICAGO: Daily News Plaza 


“ WITH THE MOST VALUABLE e@NEW YORK: 9 Rockefeller Plaza 
| CIRCULATION IN THE CITY e@SAN FRANCISCO: Hobart Building 
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Financig  — 





Wall Street Eyes N.Y. Show for Public Acceptany,, 
Motor Shares Unlikely si : | 


To Be Affected, However 


Special to Automotive News 


NEW YORK.—Prive niovernenta | 


in automotive shares continue to 
show little change when measured 
over weekly periods. The annual 
New York show will be the Mecca 
this week of hundreds of repre- 
sentatives of Wall Street houses 
and other financial and business 
institutions. These people always 
are among the most interested ob- 
servers not only of the new models 
on display, but of the amount of 








Abvens Foresees 
Biggest Year in 
Cadillac History 


DETROIT.—“I would be in dis- 
agreement with most authorities 
on the subject, if I did not firmly 
believe we are in 
for a_ protracted 
period of busi- 
ness expansion,” 
said D.E. Ahrens, 
general sales 
manager of 
Cadillac. ‘Indices 
point to a con- 
tinued buying ex- 
pansion and it is 
apparent we have 
been on the up- 
trend since April. 





D. E. Ahrens 


“We, in the 
automobile industry, cannot but 
profit by business improvement. 


The automobile is a necessity to 
American living standards. In- 
creased payrolls in all trades have 
always been translated into new 
car sales.” 









STOCK PRICE AVERAGES 


Previous Latest 

Week Week Change 
24 motors 34.14 ac 0.04 37.57 
10 car-truck © 0.°s . 35.83 j 1.02 30.71 
10 parts-access 27.75 oe 0.06 
4 tire rubbers, 16.92 16.65 0,23 


Year 
Ago 





enthusiasm shown by the visiting 
public. 

It is likely, however, that the 
show itself will have less influence 
than usual on the prices of motor 
shares this year. It already is gen- 
erally accepted that sales of the 
industry will continue to make a 
good showing and that factors 
outside this will be the determin- 
ing factors—the war in Europe and 
the defense program at home. 


Now that the first excess profits 
tax bill has been passed by Con- 
gress, Wall Street, while pleased 
that the measure was more equit- 
able than appeared likely for a 
while, already is looking forward 
to further tax legislation early 
next year. It is expected that plans 
for this will come more into the 
open after the election. 


Some concern is being shown by 
the Street in the possibility that 
the large defense program may 
ultimately cut into the production 
of certain goods—mostly consumer 
items. Undoubtedly, however, how 
much of the industrial machinery 
of this country will be turned over 
in the next few years, to the pro- 
duction of war materials, will de- 
pend on the course of the war. 

So that to Wall Street, the 
European war outcome remains 
the answer to most of its questions. 


Pete Wemhoff’s Fourth Dimension 
offers news of automotive advertising. 





1911 PONTIAC Custom station wagon on 122-inch wheelbase chassis. Choice 


of six or eight-cylinder engines. 





Chris 


By Sinsabaugh 





(Continued from Page 1) 


me sat Tom Keating, a Chevrolet 
assistant general sales manager, 
and my _ seatmate was_ “Doc” 
Laine, of the Saturday Evening 
Post. And Tom reached over my 
shoulder and handed me a carbon 
of the telegram Marvin Coyle had 
sent Buck Newsom, Detroit Tigers’ 
pitching hero, giving him a Chev- 
rolet, with the compliments of the 
company for his gallant stand 
against the Crosley Reds. “You 
pitched over heartbreaks as well 
as over the bad breaks of the 
game, to win a lasting place in the 
esteem of Detroit fans and of all 
baseball followers everywhere,” 
Coyle wired. 

But returning to the press party 
itself, Bill Holler had to use the 
starlit roof of the Waldorf-Astoria 
in order to care for the hosts of 
press celebrities, both scribes and 
pharisees who responded to his in- 
vitation. 

* * * 

WHICH BRINGS us up to the 
show opening on Saturday, easy 
for me to go to, for I am bedded 
down at the Hotel Lexington, cat- 


... Lift-O-Matie 


Displayed 


a-corner from the Palace, where is 
located headquarters of AUTOMO- 
TIVE News, As I peg this out on the 
trusty portable, I start thinking 
about what ’41 has in store for us 
and wondering if production is go- 
ing to come up to the forecasting 
that accompanied the new-model 
announcements. I therefore got out 
pencil and paper, added up those 
forecasts and found that according 
to the forecasters, the various 
companies are hoping to build 4,- 
330,000 cars and trucks during the 
car-model year of 1941. At first 
that sounded pretty high, but 
checking back with Al Reeves I 
find that in the 12 months ending 
Sept. 30, which constitute a model- 
year, the industry produced 3,475,- 
000 cars and 810,000 trucks, which 
makes ’40 mark 19.5 percent better 
than ’39. Mebbe you think that 
doesn’t run into money. Why, the 
wholesale value is placed at $2,- 
229,000,000 on the cars and $598,- 
000,000 on the trucks. 

Whether or not this new ’41 of 
ours is going to touch our yard- 
stick year, 1929, is one of those 


CADILLAC EXHIBIT - WALDORF ASTORIA - NEW YORK CITY 
BUICK (BRUNN BODY) GRAND CENTRAL PALACE - NEW YORK CITY 


The Lift-0-Matie Window 


Press Button Control--Vacuum Operated--Instantaneous--Up and Down Individual 
Movement of All Elevating Windows--Self Locking Unit--No Hand Cranking-- 
No Electric Connection--Operation Not Limited to Running Engine. 


Power Element--(VACUUM)--Designed and Manufactured 


By 


TRICO PRODUCTS CORPORATION 


Foy Shows Vis Vity © 


Need to Conti) 
Motor Produc 


DETROIT. a ace “The entire , 
is looking toward Detrg) 
miracles of production ; 
national defense a 
program during 
the coming 
months. And De- 
troit will perform i. 
the expected %, 7 Bi; 
miracles, with a 
few unexpected 
ones thrown in,” 
says ByroncC. 
Foy, president of 
De Soto. 

“But Detroit’s 
job in 1941 isn’t 
as simple as the 
one she did in 1917 when st weel 
automobile factory jumpe} ownir 
war material production wither chal 
feet. Startin 

“In 1917 it didn’t matter aie, Popt 
deal if no automobiles wer, first | 
for a couple of years. const 

“This is not true in 1941 Bw mag 
out cars to carry workmenfie of tl 
their homes to their jobsf scienti 
tories in all parts of the §nality 
try which must turn out odpders, 
fense material would be criicts” of 
and the entire program woAutos” 
seriously hampered. Popula 

“So Detroit’s job in 1% a) into 
for war production with onfime and 
and automobile production, with 
the other.” e ch 
ous $s 
pular ‘ 
pnt rea 
ks. T 
lishers 
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things and “only time wil 
It’s a hard one to beat 
cars and 830,000 trucks. On 
to remember, though, is th.‘ :* 
pump priming of this gregptbishi 
was the model T Ford, its kiée's’ i 
of life. “Lizzie” went part” " 
strong that year before cg ‘4) W 
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he 4th Dimension 
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Cost of Art Work? 
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Reliable sources reported Friday 


the Mercury account is 


tire 2 Ayer to 
‘ from . 

tr Inc. to which agency | 

) in y 


ismer recently took the | 

nt. 
ean tert tood that Ford ad- 
unt is moving into 
which has han- 
advertising for 


Hising acco 
ann-Erickson, 
4 Ford dealer 


e to handle Ford Sunday Eve- 
, Hour, however, 


wo years ago, the 68-year-old | 
mlar Science monthly emerged 
a job of redesigning with a 


me aller, more convenient page size. | 
when det week, the magazine’s 645,000 | 
impel owning subscribers found an- 


ritiber change. ; 
Starting with the November is- 
», Popular Science will publish 
first automotive magazine for | 
consumer .. . “Autos.” The | 
Bw magazine will feature cover- | 
e of the automotive field from | 
scientific point of view, per- | 
nality portraits of automotive 
jers, “shorts” and “inside 
tacts” of interest to car owners. 
Autos” marks a new grouping 
Popular Science editorial ma- 
MiMal into three sections . . . Autos, 
e and Shop, and Mechanics .. . 
inh) with a separate cover. 
e changes stem from _ con- 
ous surveys conducted by) 
ofpular Science among 5,000 dif- 
ent readers each month for 78 
ks. The findings, which the | 
Nishers have used as a guide to 
»,furbishing editorial policy, rank | 
ders’ interest thus: (1) automo- | 
“Ps; (2) aviation; (3) engineer- 
wm; (4) war. ; 
0 edit the new styled magazine, 
pilar Science has appointed 
arles McLendon, who had pre- 
sly succeeded Stanley Walker 
city editor of the New York 
ald-Tribune. 
rt 
‘An idea of the cost of art work 
color ads of the 1941 cars is 
vided by Saks Fifth Avenue’s | 
rent window displays in De- | 
it. 
Exhibits show the original art 
d by various companies, with 
notation that the cost 
ched $108,000. 





mpaign 

extensive localized newspaper | 
paign, set up in cooperation | 
h its distributor organization, | 
il feature the 1940-41 advertising 
_ of Willard Storage Bat- | 





‘The decision to include news- 
|Bpers in the campaign came as 
result of surveys conducted 
\@ determine the advertising me- 
best suited to the territory | 
‘Beach Willard distributor. Each | 
\tributor’s territory was covered | 
Mdividually, and the survey, as | 
| whole, was nationwide in scope. | 








ugs 

New Libbey-Owens-Ford Glass 
. radio program, “Design for 
ppiness,” heard over coast-to- 
| ast CBS network every Sunday 
Bternoon at 5-5:30 p.m. EST, has | 
ren featuring copy, in com- 
|Mercial announcements, on the 


Dealers in Wis. 
Are Hopeful of 


Increased Sales 


MILWAUKEE i : 
; —W . 
Bobile and ws isconsin auto- | 


, k dealers enter the | 
Bh model “season with consider- | 
‘— despite the fact | 
et will a now the conscription | 
m thos Prive them of business | 
hey e ae will be called. 

eased ‘wha however, that in- 

be te ee by men in the 
ig he ets who will be earn- 
lefen r wages by reason of the 
“ise program, 

al owen Other loss, 
being =e improvement is 


yment ; in increased em- 
at the hi Wisconsin. Payrolls 
ighest peak this year. 


By Pete Wemhoff 


1941 Automobile Shows and the 
1941 cars. 

Musical show is built around 
Izler Solomon, conducting the 
Woman’s Symphony Orchestra of 


Chicago and guest artists. 


zone 

New voice on the air is that of 
Sidney Corbett, one-time head of 
commercial car sales for Chev- 
rolet. Permanently crippled with 
paralysis, Corbett turned to writ- 


H. R. Chambers, Speck Cadillac 
Co.—Cadillac-LaSalle-Oldsmobile 


Clayton W. Ettenger, Ettenger 
Motors—Nash-International 


Joseph S. Carr, Bufler, Inc. 
ted 


Walter S. Townsend, Townsend 
Motor Co.—Pontiac 


More Dealers’ Photographs 
in Next Advertisement 


(P : . 2 ie 
hth a Aon 


ing; put forth the “Cruise of the 
Gull-Flight” and “The Gull-Flight 
Sails Again” for the kiddies. 
Which inspired Corbett to turn 
to radio. Now he is on the NBC’s 
blue network at 5 p. m., Monday 
through Friday. “Set Sail’ pro- 
gram portrays a normal, every- 
day life of a group of natural, 


| likable children in the environ- 


ment of a sailing ship. 
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San Antonio Sales Dip 


But Still Top Sept., ’39 


SAN ANTONIO. — The dropping 
off in new car sales that generally 
accompanies the introduction of 
new models is indicated in the new 
car sales here for September, as 


81 (plus 24 commercial units and 
19 trucks); Chrysler, 11; Crosley, 1; 
De Soto, 4; Dodge, 52 (plus three 
commercial units and two trucks) ; 
Ford, 33 (plus seven commercial 





units and nine trucks); GMC 
Truck, 6 (plus two commercial 
units); Hudson, 18; International 
Truck, 7 (plus three commercial 
units); LaSalle, 4; Lincoln-Zephyr, 


reported by the dealer-members of 
the San Antonio Automobile Trade 
Assn., when only 547 new vehicles 
were sold as compared with 847 
for the preceding month. That this 


Elected 


| Southern Agriculturist announces 
|the election of Austin LeStrange 
as vice-president and advertising 


manager. figure, however, is ahead of previ-| -— : 7 
, ous years is shown from the fact |4; Mercury, 2; Nash, 1; Oldsmobile, 
Notes that September sales in 1939, to-|21 (plus one commercial unit); 


Packard, 14; Plymouth, 59 (plus 
one commercial unit); Pontiac, 29; 
Studebaker, 44, and Willys, 9 (plus 
one commercial unit). 


taled only 495 units. Sales accord- 
ing to individual makes, were as 
follows: 


Buick, 43; Cadillac, 8; Chevrolet, 


Hi Johnson, of Hi M. Johnson, 
Inc., Detroit, missing his first N. Y. 
Show in 10 years; had appendix 
jerked day show opened. 





lel eile oho wee telah ad 
Motor Co.—DeSoto-Plymouth 


Albert A. Jacobs, Jacobs Bros. 
Motor Co.—Chevrolet 


D. L. Leves, Leves-Saburn Co. 
lee Lincoln-Zephyr 


Which Philadelphia Newspaper 


Do Dealers Rate First for 
New Car Advertising? 


(The following is from a recent survey by Ross Federal Research Corporation.) 


QUESTION NO. 1 


Please list in order of importance the newspapers you 
recommend for new car advertising. 


THE ANSWER: 


The Evening Bulletin was rated first 292 times out of 435 
or 67.1%. 


QUESTION NO. 2 


If only ONE newspaper were used which would you 
recommend ? 


THE ANSWER: 


Total recommendations—The Bulletin 


288 or 69.9% 
all other newspapers 124. or 30.1% 


412 or 100% 


NOTE: Other newspapers rated by dealers include 
two morning newspapers, two Sunday newspapers, 
evening tabloid 





Total recommendations 





Total answers to question No, 2 


one newspaper, one newspaper 


For the first six months of 1940, as well as for the 
year 1939— 
The Evening Bulletin 


PHILADELPHIA 


carried more new passenger car advertising than 


any morning, evening or Sunday newspaper in the 


United States. 





Copyright 1940, Bulletin Co 


, Philadeloh‘- 
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PREFERRED 


. » ». Until Research Proved Rich 
Colors and Two-Tones Was the Order! 


... Until Research Proved Luxury 
Lines and Interiors Was the Desire! 





WINIED 


. . » Until Research Proved Modern Design 
and Streamlining Was the Preference! 


DETROIT CHICAGO NEW YORK 


NEW CENTER BUILDING 221 N. LA SALLE STREET 122 EAST 42nd STREET 


TRINITY 2-1515 ANDOVER 2400 LEXINGTON 2-9050 
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..» Until Research Proved “‘One’’ Magazine 
Couldn’t Cover the Automobile Market! 


Tested Magazine Readership 
Among 5,196 Actual Automobile Buyers 


(Hooper-Holmes Continuous Survey) 


GROUP 1 GROUP 2 GROUP 3 GROUP 4 
Group 1 cars account Group 2 cars account Group 3 cars account Group 4 cars account 
for 55.5% of the total for 19.6% of the total for 23.5% of the total for only 1.4% of the 
cars sold. cars sold. cars sold. total cars sold. 


Total Buyer-Readers Total Buyer-Readers Total Buyer-Readers Total Buyer-Readers 


4i 4a 
WEEKLY A & 3 Pe ro 





LIBERTY 


WEEKLY B" 
WEEKLY C & z : - 


GROUP 1: Ford, Chevrolet, Plymouth, Willys GROUP 3: Buick, Chrysler, Oldsmobile, De Based on 6 months totals. 
GROUP 2: Dodge, Pontiac, Hudson, Nash, Soto, Mercury, Packard 
Studebaker GROUP 4: Cadillac, LaSalle, Lincoln-Zephyr 


This most up-to-the-minute research is an important 
index to the 1941 sales picture ...Ask for complete 
details on these 5,196 new car buyers; ages, incomes, 
occupations, car trade-ins and trade-ups, buying rea- 
sons and personal preferences. Write or phone any 
Liberty office. 
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GMAC Divorcement Suit 
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Will Be Fought by GM 


DETROIT. — General Motors is 
preparing its defense to a civil suit 
filed in Chicago last week by the 
federal government, designed to 
divorce General Motors Corp. from 
General Motors Acceptance Corp. 

The suit is another offshoot of 
the 1939 federal court suit in South 
Bend, in which GM and GMAC 
were convicted of anti-trust law 
violations. The defendants, fined 
$5,000 each, filed an appeal whch 
is still pending. 

The latest suit charges: 

That General Motors Corp. and 
General Motors Acceptance Corp., 
acting together, “through coercion 
and dscrimination,” required deal- 
ers to finance with General Mo- 
tors Acceptance Corp. on both 
wholesale purchases and retail 
sales of General Motors cars. 

That under “the device of own- 
ing its own finance company, Gen- 
eral Motors Corp. is able to control 
completely the business operations 
of GM dealers despite the fact 
that under terms of the selling 
agreement between General Motors 
and General Motors Sales Corp., 
the dealer is not considered the 
agent or legal representative of 
the seller.” 

The South Bend conviction fol- 
lowed anti - trust indictments 
against Ford Motor Co., Chrysler 
and General Motors corporations 
and their affiliated finance com- 
panies, charging coercion of deal- 
ers into using company financing 
facilities. Civil decrees were en- 
tered in the Ford and Chrysler 








Truck Drivers 
Average 79.3 


Cents an Hour 


WASHINGTON. — The average 
union truck driver in the United 
States is paid 79.3 cents an hour 
and works 47.8 hours a_ week, 
making his weekly pay check 
about $38, according to the U. S. 
bureau of labor statistics. 

These and other facts about 
working conditions in the truck- 
ing industry are disclosed in a re- 
port on the bureau’s survey cover- 
ing 69 cities throughout the coun- 
try and data furnished by locals of 
the International Brotherhood of 
Teamsters. 

The union rates for motor truck 
drivers ranged from 30 cents to 
$1.50 per hour, the survey found, 
but the great majority of drivers 
received between 50 cents and $1.10 
per hour. More than 14 percent re- 
ceived at least $1; 31.5 percent re- 
ceived between 80 cents and $1; 
44 percent between 60 and 80 
cents. Only 10.3 percent had rates 
below 60 cents. 

More than half of the drivers 
had a 48-hour week, 14 percent 
were working on a 44-hour basis 
and 10.5 percent were limited to 
40 hours without any overtime. 


Automobile Men Fight 


Mo. 2% Inter-State Tax 
ST. LOUIS. — Manufacturers of 
automobiles and _ distributors. in 





Missouri are expected to join in}; 


the fight launched several weeks 
ago against the edict of state 
auditor Forrest Smith, which would 
subject inter-state transactions to 
the Missouri 2 percent sales tax. 
Under the ruling, goods shipped 
into Missouri from other states, if 
sold by agents or representatives 
in Missouri would be levied upon. 
The local Chamber of Commerce 
has vomplained to Gov. Lloyd C. 
Stark about the order and the 
governor's request to Smith to with- 
draw the regulation has fallen on 
deaf ears. 

The Chamber of Commerce here 
is meeting this week to discuss 
means of preventing the enforce- 
ment cf Smith’s order and auto- 
mobile dealers and representatives 
of »vyut-of-state manufacturers are 
expected to add their protests, as 
automobiles would be included in 
merchandise to be taxed. 





New Pontiac Hospital 
PONTIAC.—Construction of a new 
hospital embodying advanced rinci- 
ples of industrial medicine is underway 
at Pontiac Motor division. The single 
story, brick building will be connected 
with Pontiac personnel offices. 


cases, enjoining the practices com- 
plained of, and the Ford and 
Chrysler concerns divested them- 
selves of their interests. The crimi- 
nal indictments against the Ford 
and Chrysler concerns were nolle 
prossed. 

Ant-trust law authorities said 
a clause in the Ford and Chrysler 
decrees, however, provided they 
might acquire an interest in an 
automobile finance company if the 
government failed by civil action 
to divorce General Motors Corp. 
from ownership and control of 
GMAC. 





Short Wave Radio 
Is Offered by Buick 


FLINT.—A new field of radio 
entertainment is opened to the 
motoring public with the an- 
nouncement by Buick of a 


short wave receiving set, which 
is combined with the regular 
receiving instrument designed 


for the 1941 cars. 


Known as the Super Sono- 
matic, the short wave receiver 
uses the same antenna as the 
regular set. A flick of a switch 
provides the listener with any 
of four short wave bands: 16, 
19, 25 and 31 meters. The band 
desired is spread across the dial 
and tuning is the same as on 
the regular instrument. 





i wei 
age ee 

° MR Zip OOS 
Kee eo 


” 
; eee 
yo teat - poe 


CINCINNATI. — Although they 
have just completed one of the 


history, 


views of the prospects for future 
car and truck sales. 

One group is optimistic because 
it knows at least 10,000 more men 
are gainfully employed here now 
than at this time last year. 
believe this added income to com- 
munity purchasing power will be 
reflected in good sales volume of 
both new and used cars as the 
1941 season progresses. 

The other group has a pessimis- 
tic view of the future since it 


For 1941 in Cincinnati Ap, 


knows the national defense , 
gram will remove at leay ' 


dispose of their cars and th; 
velopment further complicates © 
used car situation. "7 


1941 models, dealers in 
through their trade Organiza: 
the Cincinnati Automobile Dex! 
Assn., have announced there 
be no automobile show her 
year, and further that they yi 
unite for a concerted “open hyo, 
week. Many dealers wil] Stage 
own introduction showings, 


They 


Counterpoini 





Dealers Divided on Outlook 7, 


biggest selling seasons in their|car buying prospects from ms is 
dealers in this area are} market. Already many men poo 
about equally divided in_ their; lective service ages are Seeking 


Due to the early introducti:, . : 
this m4 
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o-Tone Color Styling 


{r,» Widely Used on ’41 Models 


nse } 

l 
ast ly a feature of practically al 
any $5 mobile bodies in the new 


en ote being shown this fall, ac- 
Ceking ed to J. L. Shepherd, of the 
| this puco” Color Advisory Service. 

cates) Introduced last year on a few 
wars, the dual-shade color scheme 









luctio, & ‘»mediate popularity, Shep- 
this . a Production schedules 
ANizadig year have been revised ac- 
e rdingly, some manufacturers 
here oubling the number of two-tone 
here iBnits. ‘ 

Y Wil a tendency to brighten and 
en howkhten up motor car colors is also 
tage tited in the new models. More 
BS. etallics’” are being used than 


DETROIT.—Two-tone color styl-|ever before, with richer, deeper 


shades. 


Colors well received last year— 
Parma wine, Santone and English 
green—are continued in increased 
quantity. Shepherd pointed to these 
as examples of the public identify- 
ing color tones by name. New blue 
shades this year will be given 
designations reflecting national in- 
terest in the Navy. Brown tones 
will be given names _ reflecting 
Army interest. 


None of the new shades will dis- 
place black as the most popular 
color, however. Popularity of black 
has grown in recent years, aided 


to a degree by the vogue of white- 
walled tires, with which a black 
body presents a smart appearance. 
Grey has shared top honors with 
black, particularly since the ad- 
vent of iridescent finishes. Grey 
now runs through a wide sector 
of the spectrum with smoke greys, 
mist greys, foam greys and greys 
of a mauvish tint, Shepherd stated. 

“Blues, especially the dark deep- 
water metallics, now rate as some- 
thing more than staple,” he de- 
clared. “Although the new shades 
are subdued enough to appeal to 
the conservative buyer, their quict 
brilliance is sure to find favor with 
many others. This is true, also, of 
dark Brewster-like greens, which 
have attractive, clean blue under- 
tones. Spice tones, soft nuances 
such as sand, and piquant ruddy 
beiges are paramount representa- 
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Ford Loses NLRB Case 


But‘Free Speech’Upheld 


DETROIT.—Ford Motor Co. will 
appeal to the United States su- 
preme court a decision last week by 
U. S. circuit court of appeals, up- 
holding the National Labor Rela- 
tions Board in its petition for an 
order enforcing terms of an NLRB 
decree requiring Ford to reinstate 
23 employes and cease and desist 
from efforts of the UAW to organ- 
ize Ford workers. 

The court held that Ford, through 
its service department, was _ re- 
sponsible for the “riots and as- 


tives of the brown color family.'saults” during the disturbances at 


in metal and music... 


concertos. 


with millions. 





Evening Hour is on the air. 


The lift of the violins, the strident voice of the brasses; the cellos 


come in quietly, the drums begin to beat—The Ford Sunday 


It is a gift, a present to millions of people who have listened on 
Sunday evenings in ever greater numbers, since October, 1934. 
The company making that weekly gift has its principal being in 
a world of metal and motors, of coils and springs and new 
models. But the gift remains apart from these. It is the world of 
music—a program designed solely for the pleasure of the vast 
audience listening. “The Ford Motor Company presents . . .” 


and then off to a full hour of symphonies, lullabies, ballads, 


These famous Sunday Evening Hours on the Columbia Network 
build good will. That is all. Good will, which shows up on a 
balance sheet as worth $1.00, and which actually may be worth 
hundreds of millions of dollars. Good will, i.e., friendliness. 


i.e., familiarity with, i.e., disposition in favor of. 


That same general pleasant good will is the purpose of all 
public relations work. of all institutional advertising. It can be 


very effective in any medium. On the air it becomes effective 





The 
FORD 
SUNDAY 
EVENING 
HOUR 


9-10 P.M., E.S.T. 


Oem CMad corte 


eye dts 
Columbia Network 


the River Rouge plant gates in 
May, 1937. 

However, Ford was victorious 
on one of its major issues — its 
“free speech” campaign. NLRB’s 
original order instructed the com- 
pany and Henry Ford to desist 
from “disparaging or criticizing 
labor unions” or advising employes 
not to join such unions. The court 
held that this prohibition violated 
the free speech provisions of the 
Constitution, a point argued exten- 
sively by Ford attorneys. 

The court of appeals also upheld 
the NLRB order for reinstatement 
of 23 of the 24 men alleged by 
the NLRB to have been discharged 
for union activity. In this connec- 
tion, the court also ordered that 
back pay be given the men, and 
that public welfare agencies be 
reimbursed by the company for 
any expenditures they made for 
the benefit of the discharged men. 
The latter provision — on reim- 
bursement of welfare agencies — 
was made contingent, however, on 
a ruling of the U. S. supreme court 
which is expected on a similar 
issue in a Republic Steel case. 


The effect of Ford's appeal prob- 
ably will be to postpone the effec- 
tive date of the enforcement order. 


Spark Plug Sales 
Continuing Sharp 
Uptrend Movement 


FLINT. — Regarded as a baro- 
meter of activity in the automo- 
tive parts and equipment industry, 
sales of spark 
plugs for re- 
placement pur- 
poses continue a 
sharp upward 
trend with the 
movement last 
month one of the 
greatest in 32 
years, according 
to Wilson S&S. 
Isherwood, gen- 
eral sales man- as 
ager, AC Spark w.S, Isherwood 
Plug Co. 

“Stocks on wholesalers’ shelves 
are low, and dealers are expe- 
riencing a better than normal de- 
mand on their service facilities,” 
Isherwood said. “This is usually a 
reliable indication for sustained 
—_ in the replacement parts 
field. 


“It is apparent that car owners 
today are taking better care of 
their automobiles by methodically 
availing themselves of spark plug 
cleaning, lubrication and engine 
tune-up service. Spark plug clean- 
ing improves engine performance 
and saves 10 percent in gasoline 
consumption. These minor service 





operations are something that 
automotive engineers and _ the 
manufacturers have long advo- 


cated in order to save the motor- 
ist major repair expenses, insure 
efficient operation of his car over 
a much longer veriod and increase 
its value when traded in for a new 
model. 


“From the mechanical stand- 
point, an automobile, in response 
to public dictate, is designed prin- 
cipally with two considerations in 
mind, performance and economy. 
The engineers, as a general rule, 
are governed by these two funda- 
mentals, and the motorists who 
want performance and the motor- 
ists who want economy get both 
to as fine a degree as engineering 
science can devise. 


“When the motorist gets behind 
the wheel of his new car, both 
powerful and economical, it is 
logical that he should desire to 
maintain its all-’round efficiency. 
Perhaps that is why in these days 
he is devoting more methodical 
care than ever before to its up- 
keep.” 


Fraser Promoted 


PONTIAC. — Promotion of 8. W. 
Fraser to assistant manager of the 
Minneapolis zone is announced by D. 
U. Bathrick, general sales manager of 
Pontiac. Fraser has been district man- 
ager of the zone since September, 1936, 


when he joined Pontiac after experi- 
ence with another manufacturer. 





Seasonal Dip Fai 
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Is To Halt Sept. Business Gaiy 





Rises Recorded In 47 Areas, 
23 Cities Stay Unchanged 80,000 Tons of 


DETROIT. — Business conditions 
continue to improve in many sec- 
tions of the country. In fact, 41 
of the 147 trading areas showed 
gains in September, according to 


K. T. Keller Cites 
New Significance of 


This Year’s Show 


NEW YORK.—“Just at this time 
when things abroad are in chaos, 
and the automobile industry is in- 
troducing new 
passenger cars 
and trucks, it 
seems to me that 
this National 
Automobile Show 
takes on a new 
significance,” said 
K. T. Keller, 
president of 
Chrysler Corp. 

“It has this 
significance be- 
K. T. Keller cause it registers 

the progress that 
the automobile business and the 
automobile industry has made in 
mass production and in the de- 
velopment of useful things. 

“It seems to me that the versa- 
tility of the automobile industry, as 
such, and particularly the manu- 
facturing side of this industry, is 
destined to play an important part 
in the rearmament of this nation. 
and Chrysler Corp. is taking an 
important part. 





Jonas Buys Firm 


NEW YORK. — Sole ownership of 
Kroger-Jonas, Inc. (Ford, Mercury, 
Lincoln-Zephyr), has been acquired by 
Harold Jonas. Harold E. De Lisser 
has been appointed vice-president. 


figures just released through the 
Business Survey department of 
Brooke, Smith, French & Dorrance, 
Inc., New York and Detroit adver- 
tising concern. 

Of the remaining areas, accord- 
ing to the survey, 83 registered a 
slight decline from the previous 
month, while 23 were without 
change. 

The report states that the great- 
est gains were registered in the 
following areas: Aberdeen, Akron, 
Albany, Allentown, Bakersfield, 
Bangor, Binghamton, Boston, Buf- 
falo, Casper, Charlotte, Cincinnati, 
Cleveland, Dubuque, Fresno, Green- 
ville, Harrisburg, Hartford, Knox- 
ville, Los Angeles, Lynchburg, Nor- 
folk, Oakland, Oklahoma City, 
Pittsburgh, Portland, Me.; Pough- 
keepsie, Reading, Reno, Sacra- 
mento, San Antonio,San Diego, San 
Francisco, Springfield, Ill.; Spring- 
field, Mass.; Terre Haute, Toledu, 
Wichita Falls, Williamsport, Wor- 
cester, and Youngstown. 

These areas were normal, or 
better, in September: Albuquerque, 
Atlanta, Austin, Bakersfield, Balti- 
more, Billings, Boise, Green Bay, 
Harrisburg, Hartford, Indianapolis, 
Jacksonville, Kalamazoo, Manches- 
ter, Miami, Mobile, Providence, 
Reading, Reno, Saginaw, Spokane, 
Tacoma, Tampa, Terre Haute, 
Washington, Wilmington, and Ya- 
kima. 


Sales Training Meeting 


CLEVELAND. — The first national 
convention of the National Society of 
Sales Training Executives will be held 
here Nov. 8-9, it was announced here 
by Odin Thomas, chairman of 
society’s organizing committee. The 
society, composed of sales training 
directors of national manufacturing 
concerns, was formed early this year 


to increase the effectiveness of sales: 


training within the group as well as 
to employers and salesmen. 


USED BY LEADING AUTOMO- 
TIVE MANUFACTURERS SINCE 


THE 


INCEPTION OF THE 


INDUSTRY 


WATERPROOF WEATHER STRIPPING 


Inner-Seal Weather Stripping 
keeps cold out—heat in. 


Complete protection for interi- 


ors of passenger cars, trucks, 


taxis, buses and airplanes. 


BRIDGEPORT FABRICS, Inc. 


BRIDGEPORT 


CONNECTICUT 
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Cadillac Uses 
Material in °40 


DETROIT.—Importance of auto- 
mobile manufacturing to national 
prosperity was emphasized Satur- 
day in a statement by D. E. Ahrens, 
general sales manager of Cadillac- 
LaSalle, that showed his company 
consumed 80,000 tons of materials 
in 1940 model production. 

“Even though confined to a single 
raw material, such consuming 
power would bulk as an imposing 
factor in the disbursement of 
wages,” said Ahrens. “However, we 
know that hundreds of materials 
were involved and as many types 
of wage-earners.” 

Major industries profiting from 
Cadillac - LaSalle purchases were 
iron, steel, glass, rubber and woolen 
goods. 

“As an example, our Cadillac and 
LaSalle bodies used 700,000 square 
feet of glass and more than 550,000 
square yards of upholstery,’’ 
Ahrens continued. “To reduce the 
consumption of fabrics to every- 
day terms, the figure represents 
enough cloth for 160,000 women’s 
dresses.” 

Cadillac-LaSalle 1940 model pro- 
duction of 37,611 was the third 
best in the history of the company. 


Conference Urges 


Tax Reductions 


NEW YORK.—Elimination of all 
non-essential activities and trans- 
lation into tax reductions of what- 
ever relief load decreases may re- 
sult from recovery and rearma- 
ment was urged upon state and 
local governments in a resolution 
adopted by the National Tax Assn. 
at its annual conference held here 
recently. 

The resolution called upon all 
state and local governments “to 
eliminate all non-essential activi- 
ties, to postpone projects not es- 
sential to the national defense and 
not required at this time to main- 
_tain the soundness of the nation. 

Rejected by the conference after 
extended discussion was a resolu- 
tion urging Congress to control 
state and local taxation of defense 
production facilities by declaring 
war defense contracts made by the 
government to be federal instru- 
mentalities. 

It was proposed by this reso- 
| lution that Congress should declare 
'contractors and subcontractors en- 
gaged on defense work to be fed- 
,eral agents, in order that it might 
| require state governments to grant 
/ amortization deductions from state 
‘income tax laws similar to the 
special amortization privileges 
which may be granted by Congress 
for defense outlays. The proposal 
| was unanimously defeated. 


Callan Heads Texas 


Carrier Association 


DALLAS. — W. W. Callan of 
Waco was elected president of the 
Texas Common Carrier Motor 
Freight Assn. at the annual con- 
vention held here recently. 

Others elected were: A. R. Dalby, 
vice-president. New directors: A. 
W. Scales and Gene Whitehead. 
Directors reelected were: Alvin 
Hill, W. A. Johnson, J. A. Fadel, 
Ed Sproles, Louis Robinson, H. R. 
Moore, M. R. Webster and B. M. 
Price. 











OUT OF THIS CHAOS, which closely resembles a bomb-stricken are, 


make 9,000 war plane engines for the 
the bui 
motor of World War I. 


others, then aren’t there plenty 
of reasons why a well-established 
dealer, with a big service equip- 
ment investment and with a 
policy that protects his owners’ 
interests, should take advantage 
of that situation by actively pro- 
moting his own responsibilities 
as a dealer? Don’t you think it 
is something that you and other 
dealers, whose firm names are 
difficult of promotion, could 
think about? 

“Maybe we have something 
here, in bringing up this ques- 
tion of firm name for a dealer, 
that will let down the competi- 
tive pressure a little bit and not 
make ‘How much for my used 
car?’ quite so much the theme 
song with a share of the cus- 


tomers.” 
* OK of 


Business Philosophy 

NOTHER dealer didn’t want his 

name or even his state men- 
tioned, but as he has a comment 
on the recent mention in this col- 
umn that few automobile dealers 
have the proper business philoso- 
phy, the dealer’s letter follows, and 
I would like to have readers’ com- 
ments on this, too: 

* * OK 


“In my 20 years’ experience as 
a dealer I have never thought it 
my function to serve a manu- 
facturer beyond the point that I 
render him a square deal equal 
with my obligations to my cus- 
tomers and myself, nor do I be- 
lieve my obligation to the com- 
munity in which I am located is 
limited to the extent only that I 
serve the public with their auto- 
motive needs. I think I have an 
obligation that goes far beyond 
that. It involves an interest in 
the church, in the schools, in my 
service club, in the Boy Scouts, 
in the boys’ club, in the Red 
Cross and in numerous other 
things that make the community 
a decent place in which to live. 
To be able to do this I need only 
a just return on my investment 
and the effort I make as an em- 
ployer and as a business man. 

* * * 


Fulfilling Obligations 

“ A UTOMOBILE dealers must be 
able to play such a part or 

some other method must be found 

to compensate through these chan- 

nels for the business enjoyed by 


the manufacturer of my product. 
The mere giving of greater value in 





| saues DE sore dealers are confident 
another way of saying two sales this year for every one last y 
Left to right, R. oe ter 
Ludwick, Pottstown, Pa.; Maurice C. Cocke, 
Pa. The picture was taken at 


saying it with their fingers. 


Pottstown, 
in Detroit last week. 


of “two for one in °41,’* which is 

ey’re 
Cc. eller, York, Pa.; J. G. 
Richmond, Va., and A. L. Krause, 
the De Soto dealer meeting held 


Iding shown in this picture is one which housed the famous Libs 


Dealers tell me . = = jom 


(Continued from Page 3) 


rise the principal Rolls-Royce factory unit where Packard Motor Car ( 







United States and England, Tronig 


By 
0. M 


a motor car does not fulfil] the | 
ligation of the manufacturer t, 
various communities from y 
he derives his business.” ‘ 


51,000 Skilled Me 
Are Available Fy 


Automotive Wo 


WASHINGTON.—In several 
the federal government is eng 
oring to assure an adequate sy 
of skilled labor, primarily to; 
tect the national defense prog 
but also in the interest of indy 
at large, and last week the Bu 
of Employment Security annow 
results of a survey of availi 
workers qualified for jobs in 
automotive industry. 


It found 51,000 men, prim: 
qualified in selected skills used 
clusively by machine shops an! 
machine tool manufacturing, 
registered at public employ: 
offices Sept. 1. 


On file on that date were 
names of nearly 23,000 autom 
mechanics, 7,200 drill oper 
4,400 lathe operators, 4,300 
machinists and profiling mat! 
operators, 3,000 tool grinders, ! 
milling machine and shaper op 
tors, 1,990 mechanical engiz 
1,900 mechanical draughtsmer, 
1,200 tool makers. 


Workers with skill in mat! 
shop work were most numero 
Ohio, where 6,100 were registé 
closely followed by Michigan, 
Pennsylvania, California and 
nois following in that order. | 


Coincidentally the Civilian 6 
servation Corps announced tha 
CCC enrollees are now rece 
automotive mechanic trainin 
seven of its central motor © 
shops in the Eastern zone, 
quarters of which is in Baltix 
There are 209 enrollees rect! 
instruction in motor mechanit 
CCC’s Southeastern states’ © 
and when the whole chain § 
operation, within a few week 
many as 3,000 enrollee-trainees# 
be instructed at one time. 


The CCC now has 43,000 ?! 
of automotive equipment whit 
kept in repair in the central 
shops and 1,500 camp garages. | : 
leaving the CCC the trained é 
lees become a reservoir for! 
throughout the automotive 
try. 

Epitor’s Note: Here is ii 

tant information for those ° 
cerned with the available 8 
of skilled labor for the auto" 
bile industry. AUTOMOTIVE B 
believes that this reserve 8 
excessive in view of the der 
to come when the automott 
aviation program gets under ' 
in the winter. 


New Welding Stand 


CHICAGO.—Recently added - 
C-F line of welding stands |S °° 
size, Model 12 Positioner, capac!’ 
pounds. The new unit can be ''" 
fully powered with independent”, 
and controls for table tilt 4” 
rotation. 
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Automotive News’ Almanac. rc “ 
once a year, is considere a 
ence book wherever automotve 
mation is desired. 
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p Dozens of surveys serve only to reaffirm this fact: The Saturday 


int IN WHAT ONE MAGAZINE DO YOU PAY MOST ATTENTION TO ADVERTISING? ; : 
ae Evening Post—more than any other magazine—is where people pay 


is - +» here’s how 6846 new car buyers answered ne , 

N ; J attention to advertising. In the latest one, just completed by R. L. 

rs ‘as at aceeiesenniaiiameaned Polk & Company, more than six thousand new car buyers were 

re | EVENING Post asked, ‘‘In what one magazine do you pay the most attention to 

’ LiFe advertising?’’ 

l 

te COLLIERS THE POST AHEAD Their answers (see chart at left) give the Post an overwhelming 

j - F 93% preference—greater by 93% than for the next magazine. That’s 
why automobile advertisers concentrate more of their money in 

be “anny the Post than in the next four weeklies combined—because the 





Post is where people concentrate on advertising. 





United Industry O 
Complete Disp 


lay of Cars 


Under One Roof at Palace 


(Continued from Page 1) 


being increasingly recognized as 
indispensable to adequate defense. 

With the importance of prevent- 
ing economic disruption also rec- 
ognized as a major part of the 
defense effort, this year’s show 
is being watched more closely than 
ever before by economic observers 
as a key to current consumer senti- 
ment. If final analysis of the show 
trend reveals a firm foundation for 
automotive optimism, as is con- 
fidently expected on the basis of 
indications thus far, new enthusi- 
asm will spread through many 
=" fields of business and indus- 
ry. 

Besides stressing the motor in- 
dustry’s importance to national 
defense, the show also focuses 
attention on the value of the auto- 
mobile as a factor in spreading 
international peace and goodwill. 
The new models are displayed in 
a colorful decorative scheme based 
on the general theme of Western 
Hemisphere unity. Troubled world 
conditions, illustrating the impor- 
tance of Western Hemisphere soli- 
darity and the fact that this year 
marks the 50th anniversary of the 
founding of the Pan-American 
Union, were the reasons for select- 
ing the color scheme and setting 
for the show, which emphasizes 
that the automobile and good 
roads already have done much 
to bring the North and South 
American continents closer to- 
gether. 

The show's decorative scheme is 
an adaptation of Spanish-American 
design and architecture. In general, 
the decorations are _ simulated 


Spanish stucco and tile, with cur- 
tained windows, wrought iron 
balconies and ornamental arches 
suggesting Latin-American atmos- 
phere. Names of the cars appear 
on signs in the shape of orna- 
mental heraldic shields, with raised 
wooden letters, the emblem of each 
escutcheon being a map of the 
Americas. 

In a continuous frieze, running 
completely around the mezzanine 
railing and visible from the cente~ 
of the court, is a series of scenes 
in giant photographs, one from the 
United States and one from each 
of the countries in the Americas, 
with the flag of exch nation flying 
above each picture. A serpentine 
painting of an imaginary highway, 
with automobiles running in each 
direction, connects all of these pic- 
tures. Murals painted in modern 
style decorate each wall of the en- 
trance lobby, symbolizing the spirit 
of North and South America. 


As part of the stage setting 
for the exposition, the Palace 
underwent an extensive face-lifting 
process both inside and out, in- 
cluding installation of fluorescent 
lighting in the main lobby and 
marquees; 20,000 square feet of new 
wood flooring laid on the main 
floor, and 10,00C yards of special 
dark red carpet, laid as a ground- 
work for the booths in which 
there are now being exhibited 18 
makes of passenger cars, eight 
makes of commercial vehicles and 
light trucks and dozens of acces- 
sories. 

Passenger cars being exhibited 
include Buick, Cadillac, Chevrolet, 


BENDIX DRIVE 
la cd 


4 


WN 


MANUFACTURER 
ENGINEER 

CAR DEALER 
MOTORIST! 


HE acceptance of the Bendix Drive 
by all who make, sell or drive auto- 
mobiles speaks volumes for the excel- 
lence of ‘the mechanical hand that 
cranks your car.’’ Their approval, won by 
its own inherent advantages, has made 
Bendix Drive one of the world’s most 
widely used automotive components. 
Since the first cars were automati- 
cally cranked by Bendix Drive, this 





remarkable invention has performed 
brilliantly. Adaptable to every type of 
starting control—floor button, clutch 
or accelerator pedal, dash button or, 
with Startix, completely automatic 
switch-key starting—the Bendix Drive 
unfailingly starts millions of motors 
every day throughout the year. 
There's a Bendix Drive for every size 
and type of automobile, marine or 
Diesel engine. Renewal parts and com- 
plete replacement drives are available 
in every civilized country. In addition, 
a liberal Exchange Plan serves the 
convenience of motorists and dealers 
throughout the United States. 


ECLIPSE MACHINE DIVISION 


BENDIX AVIATION CORPORATION 
ELMIRA, NEW YORK 
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pens 41st Annual New York Sho, 


Chrysler, De Soto, Dodge, Ford, 
Hudson, Lincoln-Zephyr, Mercury, 


Nash, Oldsmobile, Packard, Pon-' 


tiac, Plymouth, Studebaker and 
Willys-Americar. 

Among the commercial vehicles 
on display are Chevrolet, Divco- 
Twin, Dodge, Ford, Hudson, Plym- 
outh, Pontiac and Studebaker. 
There also is a representative ar- 
ray of accessories, parts, body work 
and shop equipment. 

While the new cars themselves 
continue to be the chief attraction. 
interest at this year’s exposition is 
assured by many related special 
events and programs which have 
been arranged for each day. Spe- 
cial days for the show period have 
been designated as follows: Sub- 
urban, Safety, Engineers, “Old 
Timers,” Pan-American, National 
Defense, States and Closing. In- 
cluded in the program are many 
dinners, luncheons and other social 
events, some of which already have 
been held and are elsewhere re- 
ported in this issue. 

Historic Car Exhibit 

Emphasizing the rapid strides of 
progress achieved by the automo- 
tive industry as embodied in the 
1941 models, about 40 rare motor- 
ing specimens are being shown on 
the fourth floor of the building, 
among them some of extremely 
early date and others of more re- 
cent vintage. Most of the ancient 
vehicles in the Historic Car Exhibit 
antedate 1910. Many still roll under 
their own power and some have 
traveled more than 350,000 miles. 

Exhibits include an 1898 three- 
wheeled Duryea car, with a three- 
cylinder horizontal engine, which 
had a throttle, steering mechanism 
and chain speeds; all controlled 
by one centrally located lever. The 
first American gasoline automo- 
bile is claimed to have been built 
by Duryea in 1892, and this later 
model is of a type similar to the 
original. 

Toted Many Notables 

Recalling United States Capitol 
scenes of a dramatic era in Amer- 
ican politics is a 1909 10-passenger 
electric Studebaker. Purchased by 
the government in 1909 and nick- 
named “Tommy,” it sedately rolled 
in the subway connecting the Capi- 
tol with the Seaate Office Building 
until it was displaced by a mono- 
rail electric car in 1916. Among 
the notables that “Tommy” proudly 
carried were William Howard Taft, 
Robert M. LaFo!lette, “Uncle” Joe 
Cannon, Henry Cabot Lodge, Elihu 
Root and Theodore Roosevelt. 

Also being shown among _ the 
antiques is a De Dion Bouton, a 
French creation seating four, with 
the passengers vis-a-vis, the steer- 
ing post using a tiller which rises 
perpendicularly from the center of 
the floor. The Buick “Bug,” which 
, toured the country in 1910, piloted 
by the late Bob Burman and Louis 
Chevrolet, also is among the unique 
units. Another model on display is 
the Breer, entered by Carl Breer, 
executive engineer of Chrysler 
Corp. This vehicle, which he built 
| when he was 17 years old, in 1900, 
has an engine of his own design 
made from his own patterns. 

A glimpse at the old models, 
which in bygone days cost from 
$7,000 to $10,000 and upwards, gives 
show visitors a striking compari- 
son with the luxurious 1941 models, 
many of which are available at 
about one-tenth the cost. The sharp 
contrast in the vehicles themselves 
also affords the industry an oppor- 
tunity to stress the far-reaching 
social and economic changes which 
have been wrought by automotive 
progress. 

Fur Fashion Pageant 

A special show event of particu- 
lar interest to the ladies will be a 
million-dollar fur fashion pageant, 
to be staged Wednesday on the 
grand staircase and runway at the 
Park Ave. end of the Palace Bldg. 

As in former years, many of the 
special show exhibits stress road 
safety, with machines to test driver 
reaction, psychology at the wheel 
and familiarity with car operation 
and the rules of the road. 

To an increased extent, many 
of this year’s show displays and 
supplementary exhibitions are ani- 
mated. While the near mechanical 
perfection of automobiles in recent 
years has eliminated the need for 
extensive mechanical knowledge by 
drivers, there are still many mech- 





anism-conscious motorists who find | Oklahoma City 








. 
— 


INTRODUCING “Johnny Q. Cardboard.”’ This cardboard pattern, with dim 
sions representing a composite of the nation’s male population, is an importy| 
figure in the For! Motor Co.’s design department at Dearborn. Created {r;| 
government statistics on average human proportions, “Johnny” helps designe! 
measure clearances and interior arrangement for cars of the future. His dime 
sions: height, 5 feet 8 inches; arm length, 32% inches; leg length, 32 inchs 
sitting height, 35% inches. | 





the action exhibits of that charac-| sent to more than 14,000 dealers ; 
ter both educational and interest-| passenger cars, some 2,000 owne: 
ing. Numerous features not strictly | of trucks and delivery fleets, ar' 
concerned with the more technical | many jobbers, accessory dealer 
phases of operation also can best! service station men and _ other 
be shown by animated displays,| The annual gate count over a 
and this year’s show more thanj|riod of years reveals a deal} 
ever takes advantage of this fact.| representation at past shows ran! 
The show’s attractions are being| ing from 4,100 to 5,600, includir 
widely publicized through an ag-|from 25 to 33 states, and abo: 
gressive promotional campaign! 25 foreign countries. : 
utilizing all mediums. While this; A steady stream of special me! 
is a continuance of the practice of| ings, receptions and other autom:| 
former years, the current promo-| tive industry events started I, 
tional material has assumed in-| week and will continue througho 
creased significance because of the| the duration of the show peri 
times. Besides serving its —- Safety Luncheon Today 
ary purpose of stimulating show! One of the more important 
interest and spreading goodwill for| these special events is the fit: 
the industry, the show publicity! annual luncheon meeting of ti! 
this year has been fulfilling the| 4 ytomotive Safety Foundati: 
further important task of clarifying | ..nequled for today, and which wl 
and emphasizing the industry’s vast emphasize the necessity for : 
contribution to the national defense adequate highway transportati 
program. s : system to serve the needs of 1: 
Show attendance this year is ex- | tional defense and economic é 
pected to run high, not only be-| velopment. Attending the lunche 
cause of the increased attractive-| will be top ranking executives 
ness of the event, but due to the! the companies manufacturing 14 
reduced 40-cent admission price,| hicles, parts, accessories and tir! 
for all days at all hours. The! and the finance groups supportit 
reduction of admission prices from | the foundation's program, as Wi. 
the former levels ranging from 55) gg public officials and heads 
to 75 cents was first introduced|the civic and_ technical grou) 
last year and is expected to again! collaborating in the nationvi‘ 
safety program. 


prove appealing to visitors. 

Attendance also may be aug-| Paul G. Hoffman, president 
mented to some extent by visitors! the foundation and head of Stui 
planning to see both the automo-| baker Corp., and John M. Carmo: 
tive exposition and the New York | federal works administrator, wil!’ 
World’s Fair, the latter now near-| among the speakers at the sat’ 
ing its finale. With the automotive | }yncheon, at which John D. Bi! 
industry operating the most popu-| gers, president of Libbey-Ower 
lar industrial exhibits at the fair,, Forgd Glass Co., and depw! 

commissioner of the advisory 0 


it will be appealing to all such dual 
mission to the Council of Natio: 








visitors at both places. 

Assuring stimulation of interest | Defense, will preside. A review 

within the industry itself, invita-|the first five years of industrywi 

tions for this year’s show were ' participation in the national hig) 

| way safety movement and dist} 

‘sion of future plans will ' 
| presented. 


Show Dates 
Other Events Listed 


| Annual dinner of the Society 
National Automobile Show, New | Automotive Engineers will be i 
York, Oct. 12-20. 


| tonight, with Robert Porter Patt: 
Chicago Automobile Show, Oct. | son, assistant secretary of we 











26-Nov. 3. ' speaking on “The Automotive / 
OCTOBER | dustry and National Defense.” Ju“ 
CE cccctaxssnabencnnns Oct. 18-19| Patterson will be introduced ' 
Baltimore ............... Oct. 19-26 | K. T. Keller, president of Chrys 
Boston ....Oct. 19-26 (Open House) | Corp. There also will be a ™ 
SED gucdcteessdeecert Oct. 19-26 | business meeting conducted by * 
RE ais kices 02 .......,Oct, 5-20| society’s president, Arthur 
SE PINS occ ccnicceues Oct. 12-20 | vice-president of engineer!” 
Madison, Wis. ........... Oct. 17-24| Wright Aeronautical Corp. _ 
Milwaukee ..... ....Oct. 26-Nov. 2| “Highway Transportation © 
Norman, Okla... ..Oct. 25-26| tributes to National Defense ' 
Newark ........ ...+..+.Oct, 19-26| be the subject of addresses 4!” 
Se ...Oct. 29-Nov. 8| seventh annual dinner of the - 
WOMEN ak iccawces ve Oct. 19-26| tional Motor Truck Show, * 
Portland, Me. ........... Oct. 20-26| which will be held Tuesday 
Rochester ...............Oct. 12-19| ning. The same group spons! 
Ue IE io os claus ewe aie ork Oct. 20-26|& program at the World's Falt 
San Francisco ....... Oct. 26-Nov. $| Saturday, when National High 
Seattle ....Oct. 14-19 (Open House) | Transportation Day was obs¢! 
Trenton ...Oct. 12-19 (Open House) | at the exposition. 
Washington ............. Oct. 19-26| In addition to these one af 
TEM | ous other events, automotive ©” 
Oclensin er =e | est here is being further stimu’ 
Ss, Werecrvrvi ry Cer ere by separate shows being con uc 


Starr, 2 Nov. 9-16 (Open House) 
Grand Rapids, Mich. ..... Nov. 4-9 


DECEMBER 


|by General Motors, Chrysler ' 
|Ford as a supplement (0 © 
| participation in the Palace &! 
Dee. 2-7! tion 
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ON THE BUTTON, obviously, are can- 


didates Willkie and Roosevelt. Nothing could be more imme- 
diate than the interest in those two names. But not quite so 
obvious is how a monthly magazine can be on the button. Yet 
look at FoRTUNE. Look at the September issue. Look at that 
amazing atlas on U.S. defense. At article after article, each one 
urgent in its value and importance to the businessman. Tanks, 
Pan-American economics, the state of the armed forces, the 
story of a great chemical company. An 18,500-word history of 
Bernard Baruch’s War Industries Board. The new FORTUNE 
Forum of Executive Opinion. 


ON THE BUTTON, are FORTUNE’s editorial pages, 
not just in September but in every issue. In October you'll find 
the most comprehensive article yet published on Nazi agents 
in the U.S., another on the industrial and raw material back- 
bone of our defense efforts. An article each on the two presi- 
dential candidates. Stories on Bausch & Lomb, Mexican Steel, 
Plastics in 1940. The second report from the FORTUNE Forum 
of Executive Opinion. And, of course, the famous FORTUNE 


Survey reporting on the candidates. 


oe esses SS 


Here is the contemporary world that management men must 
know and understand, must see whole—beyond the confusing 
and ephemeral details of daily spot news. And in FORTUNE they 
have, with its most necessary perspective, a news monthly. . SO 


ON THE BUTTON, too, is FORTUNE’s circulation, 


reaching Management more certainly, more effectively, more 
economically than any other magazine. This year subscriptions 
reached an all-time top of over 155,000 wide-awake, alert cit- 


SO, ALSO 


izens—with issue after issue sold out. 


ON THE BUTTON, is the advertising in FORTUNE, 


with advertisers spending more cold cash in FORTUNE than in 
any other general business magazine—and buying more pages 
in FORTUNE than in any other general monthly magazine. . SO 


For readers and advertisers both, FORTUNE is most decidedly on 


the button—and both are rightly saying “WE WANT FORTUNE.” 


@ NOTE: The following advertisers of automobiles, accessories, and supplies used FORTUNE during 1940 — Buick, 
Cadillac (Fleetwood), Chevrolet (Cars and Trucks), Chrysler, De Soto, Diamond T, Ethyl, Fisher Body, Galvin 


Motorola, General Motors (Public Relations), General Tire, Goodrich (Silvertown Tire), Lincoln-Zephyr, Nash, 
Oldsmobile, Packard (Car and Station Wagon), Pontiac (Car and Station Wagon), Studebaker, White Truck. 
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———————— ee nw er 
New Transmissions, Drives, Aid’41 Car Performang 


Changed Gear Combinations, | 


Easier Shifting Are Featured 


By Chester S. Ricker, M.E. 
Technical Counsel 

DETROIT.—There were two very 
important developments in 1940 
that have a very strong bearing on 
the performance of 1941 cars. 

The first of these is the intro- 
duction of Fluid Drive on Chrysler 
cars. The other is the improved 
Hydra-Matic transmission designed 
and built by Oldsmobile. The latter 
includes a fluid drive. 

After a year’s experience with 
these two new developments, it is 
interesting to note that Chrysler 
decided to make a Fluid Drive 


increased production cuts costs in 
the automotive industry. 


General Motors, as represented 
by Oldsmobile, has apparently 
found the Hydra-Matic automatic 
transmission so popular that it is 
now being offered at a moderate 
extra price on all models of Olds- 
mobile this year. In fact produc- 
tion schedules point to 50 percent 
of the cars being equipped in this 
manner, both on Oldsmobile and 
Chrysler lines. Furthermore, ru- 
mor has it that the Hydra-Matic 
will be available on all Cadillacs 
after the first of the year. 


Fluid Drive is not the only thing 


available as an extra not only on 
the lowest-priced Chrysler cars but | year. 
also for De Soto and Dodge. It | coupling, 
costs only $25 extra now, or about| new type of 4-speed transmission 
half as much as in 1940. That’s how 'that has both manual and auto- 


—And What Does 


BUNDY 


Say About It? 


7 s ~ 4 


When It Comes fo 


TUBING— 


compare the way Bundy 
makes it with ‘just ordi- 
nary’’ tubing... Find out 
what Bundy says about 


your tubing requirements. 





which Chrysler 
Combined with 
the corporation has a 


is offering this 





matic shifting. Do not confuse this | 
with the standard 3-speed sliding 
gear box plus an automatic War- 
ner-type overdrive. This was in- 
troduced on the 1940 Crown Im- 
perial Chrysler and_ will be 
continued this year. It costs $40 
extra on the 8-cylinder Chrysler 
Saratoga and New Yorker models. 
The new 4-speed transmission with 
“underdrive,” however, is an en- 
tirely new Chrysler development as 
will be explained more in detail 
later in this story. 

Conventional 3-speed transmis-' 
sions with automatic overdrives of 
the Warner type are again avail- | 
able on Packard, Studebaker, Nash, | 
Chrysler Crown Imperial; also 
(new this year) on Lincoln-Zephyr. 
The Lincoln-Zephyr also offers a 
Columbia 2-speed axle. This may 
be installed either at the factory 
or by dealers. Dealers can also in- 
stall it on both Ford and Mercury 
cars. 

Vacuum Gearshifts 

A vacuum-operated gearshift is 
standard equipment on all the 
Chevrolet cars, as it was last year. 
It is also available at slight extra 
cost on Plymouth, Dodge, De Soto 
and Chryslers that have the stand- 
ard 3-speed gear box. 

An old principle, operated in a 
new manner, is a vacuum-controlled 
clutch. Such a power clutch con- 
trol is now provided as optional 
equipment by both Packard and 
Hudson. The new Packard clutch 





_ 
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DUTCH REFUGEES at automobile show preview. Mr. and Mrs. Peter Lony. 
man, of Amsterdam, Holland, are shown features of the Soon ph 
Orp., at a sped 


the German invasion. 


The moment the accelerator pedal 
is stepped on, in starting again, 
the engine speeds up, the fluid 
coupling begins to drive the car 
as it moves away and the speed 
governor takes control and auto- 
matically shifts gears at the proper 
time and finally puts the car in 
high gear. This is done in the 
shortest possible time and very 
smoothly. 

The driver has nothing to do but 


construction uses an electro-mag-| nyt the gearshift lever, located be- 


netic valve to control the vacuum. 
The clutch is disengaged when the 
accelerator pedal is completely re- 
leased. 

The principal difference between 
the “Electromatic” clutch, used on 
the Packard this year and previous 
developments along this line, lies 
in the addition of a car speed gov- 
ernor control. The governor keeps 
the clutch in engagement as long 
as the car is driven in high speed 
gear so that there will be no “free 
wheeling.” The clutch only oper- 
ates automatically at speeds below 
10 or 12 miles per hour as long 
as high gear remains engaged. 

Clutch Operation 

Since the clutch control is 
through the accelerator pedal, it is 
very simple in operation. The 
driver shifts gears in the normal 
way except that he does not have 
to operate the clutch pedal while 
shifting. The mechanical connec- 
tions are such that the clutch pedal 
does not move when the clutch is 
operated by the vacuum control. A 
dash-pot is provided to insure 
smooth and gradual clutch engage- 
ment when starting the car. With 
the low gear engaged, the driver 
has only to step on the accelerator 
pedal to start. In stopping, the 
driver has only to take his foot off 
the accelerator pedal and apply the 
brake. 


The two new 


es 


neath the steering wheel, in the 
“forward” direction position when 
he wishes to start up. After that 
he drives the car with his right 
foot. 

The gearshift lever is used also 
for engaging reverse or for safety 
locking the transmission in neutral 
position when the car is standing 
and the engine is left running. 
Specifically there are two forward 
positions for the control lever; one 
of which, “Low Range,” is used in 
emergencies, on steep hills, in deep 


garage. It only allows the auto- 
matic gearshift to go from low to 
second speed. It cannot get into 
high. The normal driving or “High 
Range” position, however, uses 
second speed for starting and third 
and fourth speeds for normal 
operation. 
Like Overdrive 


With this type of transmission 
the top speed, due to a high rear 
axle gear ratio, is just like an 
“overdrive.” When the driver wants 
a quick get-away, it automatically 
drops back to third speed. This is 
what some engineers call an auto- 
matic “underdrive.” The Oldsmo- 
bile Hydra-Matic automatic trans- 


mission therefore has four po- 
sitions for the gearshift lever: 
“High Range” forward; “Low 


transmissions | Range” forward; neutral and re- 


which go with the Fluid Drives | verse. 


are entirely different in principle 


and action. For that reason let me | matic” 


review the fundamental principles 
of each. The engine is not con- 
nected to the rear wheels at all on 
either of these two fluid drives. 
That is why engineers call them 
fluid couplings. The coupling me- 
dium is oil and to function prop- 
erly at highest efficiency they re- 
quire probably 5 percent “slip.” In 
other words, the engine runs 5 
percent faster than the propeller 
shaft when the car is running in 
direct or high gear. When starting 
with the Chrysler Fluid Drive, it is 


| possible to get 100 percent slip. 


Olds Transmission 

Behind the fluid coupling on the 
Oldsmobile there is a _ 4-speed 
automatically controlled planetary 
transmission. This planetary trans- 
mission consists of three planetary 
units. Two forward speeds are 
available in each of two of the two 


forward speed planetary units. 
Reverse is obtained from a 
third planetary unit. No friction | 


| clutch is required with a planetary 
| transmission. A hydraulic govern- 


ing system engages the proper 
planetary speeds at the right car 
speeds. The shift is also controlled 
by the position of the accelerator 
pedal. 

Therefore, when the accelerator 
pedal is released, the engine idles, 


|the fluid coupling ceases to drive, 


|and when the car comes to a stop, 


the transmission automatically 
shifts dowm to the starting gear. 


The new “Vacamatic” or “Simpli- 
4-speed transmission is 
available on the Chrysler Royal 
and Windsor, also De Soto for $30 
extra. It is a complete constant 


by W. Ledyard Mitchell, center, vice-president of Chrysler 
review attended by more than 1,500 business, financial, industrial and 
eaders in the Chrysler Corp.’s international automobile salon, New Yo 
Mr. Louwman, former Amsterdam motor car distributor, fled Holland duriy 


mud holes or for maneuvering in 4 | 



































Chrysler driver now has to use} 
friction clutch pedal and shift jy 
the “High Speed Range’ posit 
to get into third or fourth speej 
Fourth speed is direct drive in ¢} 
transmission, just as it is in ¢ 
Oldsmobile. 

Now assume that you are dr 
ing on the road with the lever 
the “High Speed Range.” With 
Chrysler “Vacamatic”  transm 
sion, you will probably be ro 
along in fourth gear or direct d 
which is the equivalent of an ove 
drive as far as engine speed 
concerned. You overtake anoth 
car and want to pass quickly, Y 
will naturally depress your ¢ 
celerator “hard down.” With 
transmission, the third gear 
“underdrive” immediately com 
into action. It does so automatic 
ly. The car rapidly accelerates 
passing speed. Once past, you ea 
up on the accelerator pedal, t 
shift automatically puts the ¢ 
‘9ack into fourth speed or dire 
drive again. 

Again, if you stop, while ¢ 
gearshift is in “High Speed Rang 
you will find that the shift is aut 
matically returned to third spe 
or “underdrive.” With this thi 
speed and a Fluid Drive, the ¢ 
'can be readily started from m 
| traffic stops with the greatest 
ease. Therefore most drivers 
leave the gearshift lever in “Hi 
Speed Range” position and d 
the car with foot throttle 
| brake pedal alone. No gearshifti 
|except when starting or parking. 


From what I have been able 
learn, the average driver will fi 
both of these cars, with “Fh 
Drives” and “Automatic Shifting 
very similar in operation. That i 
dicates the direction in whi 
engineers seem to be working 
| reduce car handling to the ve 
| simplest terms. That engineers 
| arrive at so nearly the same 
| sults with two such entirely di 
ferent mechanisms is a pretty g00 
indication that “Fluid Drives,” pli 
| automatic shifting, will be tT, : 

a 


| 


mesh, all silent spur gear trans-|™o0re common in the near futit 


mission with complete synchroniza- 
tion for quiet shifting. With this 
type of transmission a friction 
clutch is used as well as a Fluid 
Drive. The gearshift lever is placed 
beneath the steering wheel as on 
any conventional modern car; 


there are three positions for the | 
is_ shifted | 


gearshift lever which 
just like that on a conventional 
car, the “reverse” position is up- 
ward and forward, the “Low Speed 
|Range” is downward and forward 
like conventional second, the “High 


ward like conventional High. Cor- 
responding to reverse, second and 
high gear positions in a standard 
under wheel gear shift are easy 
| to select and natural in operation. 


How It Works 
New let’s see how the transmis- 
sion works. Suppose the gearshift 


|Sition or conventional second. You 
step on the accelerator pedal. The 
Fluid Drive starts up the car in 





\lowest gear. As the car speed in- | 


| creases, the driver naturally lets 
}up on the accelerator pedal. This 
causes a vacuum control to shift 


| the gears into second speed. So far | 


it acts very much like the Oldsmo- 
bile automatic transmission, but 
that is as far as it goes. The 


Speed Range” downward and back- | 


j|is in the “Low Speed Range” po- | 


than they are today. 






most Pp 


Va. Puts Driver lavish 
Examiners to Bu 


Stringent Tes! car de 


RICHMOND, Va. — (UTPS) - 
Tests in automobile driving s* 
lare being given Virginia's firs ; 
| school for driver examiners at Wome: 


| new state police headquarters ber 





ising 


| The tests are severe, but faci! q prov 
|members point out that the & 
tremity of these examinatid With t 
would not apply to the public. Ti 
include: ; It ; 
| Driving an automobile into C1 
9 by 16-foot garage from & 14-f00 : 
alley without so much as scralt W hy t 
| ing a fender. 

Driving 175 feet along a 4 
| wide line, without allowing © 
wheels to leave the mark, and 
returning along the same lin¢ 
reverse. : 

Moving the back wheels oUt 
'a ditch 18 inches deep wit! 
spinning the wheels. 





The tests are being given UW" 
| the direction of J. Stannard Ba" 
traffic safety consultant 0 ° 
tional Safety Council. 
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T 
w! Lhat the automotive industry recognizes woman’s influence as a 


most potent sales factor is written all over the new cars—in their 

lavish styling, in all their new convenience and comfort features. 

But apparently motor car advertising has lagged behind motor 

car designing in influencing women. Reason? Motor car adver- 

é tising has been written for men but addressed to both men and 

‘ Women in the same ads—in the same magazines. That is why it is 

; 4 provable fact that women do not read automobile advertising 
» With the same avidity that men do—or anything near it. 

It is also a fact that women influence new car buying—Then 


* Why not tailor special advertising specifically for women? 


And tell them where you KNOW you'll reach them —in 
women’s magazines. And for a very particular reason, put 
Woman’s Home Companion at the head of your list. 

For the Companion, you see, is not only literally the trade paper 
for 3¥2 million homemakers, it is the first magazine in its field 
to pre-condition its readers for motor car advertising. It does this 
with a regular monthly motoring department written to the 
women’s point of view. 

And the reader response to this is the forecast of a heart-warm- 
ing reception for your story. 

Think it over! 


WOMAN’S HOME , 


ompanion 


A CROWELL-COLLIER PUBLICATION 





Minnesota Groups 


Skinner Sees Big 





Demand 


ForH ydra-Matic Drive in’41 


DETROIT.—“There is one va- 
riety of American faith that in my 
opinion has had no small part in 
making America 
the most pro- 
gressive nation 
in the world in 
the matter of 
mechanical ad- 
vancement,” says 
S. E. Skinner, 
Oldsmobile gen- 
eral manager. 
“That is the abid- 
ing faith that 
Americans have 
S. E. Skinner’ in their inventors 

—their willing- 
ness to believe in the newer and 
better thing. 

“True enough, there have always 
been skeptics, but there have been 
others who were always eager to 
try the new thing, and by their 
enthusiasm to make possible its 
quick and wide adoption. 

“It would have been an utter 





impossibility for the automobile 
method of transportation to sweep 
the country the way it did, had it 
not been for that typical American 
faith in American’ mechanical 
genius. 

“Oldsmobile last year experienced 
that faith when Hydra-Matic drive 
was first announced as an optional 
feature. For eight years Oldsmo- 
bile engineers had been steadily 
working to improve transmission 
design—a unit of automotive con- 
struction that had been virtually 
unchanged for 40 years. Late in 
the 1937 model year they had re- 
leased their first step toward such 
improvement — a_ semi-automatic 
transmission that reduced con- 
siderably the labor of changing 
gears and use of the clutch. For 
more than two years this was a 
popular feature of optional equip- 
ment. 

“Last year, however, when 
Hydra-Matic drive was announced 
as an outgrowth of this, it was a 
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Plan to Fight Adverse Legislatio, ~ 


still more forward step. It was an Highway Users, Truckers, H¢ 


innovation in transmission design 
so complete that it would scarcely 
have seemed surprising if the 
public had been slow to accept it. 
On the contrary, Oldsmobile was, 
from the outset, literally flooded 
with orders for Hydra-Matic drive. 
People waited months in order to 
get delivery and every car pos- 
sible to build went immediately to 
a waiting customer. 

“When it came time to go into 
production for 1941, it was possible 
to find one minor change in the 
Hydra-Matic drive that had been 
dictated by all this experience. A 
simple inter-lock control was add- 
ed, to put the control lever in 
neutral automatically as the starter 
plunger was depressed. It was a 
minor safety factor that relieved 
the driver of one detail of opera- 
tion. 

“Our production problems on 
Hydra-Matic drive for the coming 
year are solved to a degree that 
we believe will make possible 
equipping perhaps 50 percent of 
our cars with it. Many of our 
dealers believe that even this will 
not be sufficient to supply the po- 
tential demand.” 


IT’S AS SIMPLE AS SWITCHING ON YOUR LIGHTS 
TO LOWER OR RAISE THE WINDOWS IN YOUR CAR 


By merely touching one of the four switches 


on the instrument panel the driver can lower or raise any of the 


windows in his car without interfering with his driving. 


This remote control is accomplished by the installation of 
Dura’s Hydro-Electric Window Regulators, now standard 


equipment on all Chrysler Crown Imperials, Lincoln Custom 
Sedans and the Packard 180 Series. 


Another feature of this mechanism is that it will work whether 
the ignition is turned on or off. For further details regarding 
this new innovation, write the Dura Company, 4500 Detroit 
Avenue, Toledo, Ohio. 


DURA COMPANY 


DIVISION 


4500 DETROIT AVENUE ° 


OF DETROIT 


feet la 


te ROLLER BEARING 


HARVESTER 
TOLEDO, OHIO 


SINGLE FELT SEAC 
BALL BEARING 


NAVRMA-AVFFMAN 
PRECISIUN BEARINGS 


SELF- ALIGNING 
BALL BEARING 


BALL. RYLLER AND THRUST 


Write for free Catalog and Engineering Counsel 


DOUBLE FELT SEAL 
BALL BEARING 


NORMA-HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. 











Dealers to 


By Arthur G. Patterson 
Staff Correspondent 

MINNEAPOLIS.— The automo- 
tive industry in Minnesota is 
girding itself fo. one of the great- 
est battles in its history, in order 
to prevent passage of legislation 
that will be detrimental to the in- 
dustry when the state legislature 
meets early next year. 


Already the hoppers of the state 
legislature are being readied for 
the proposed bills now under prep- 
aration by groups not connected 
with the automotive industry and 
yet, who for selfish or personal 
desires to profit thereby, want to 
get certain bills passed. 


In order to cope with the situa- 
tion now expected, most of the 
business sessions of the Minnesota 
Automobile Dealers’ Assn. annual 
convention, to be held Nov. 13-14. 
will be devoted to discussions of 
legislative affairs likely to confront 
the organization and its members, 
at the next session of the state 
legislature. The legislative program 
of the organization is now being 
put into final shape for presenta- 
tion to the organization’s members 
at their annual meeting, at which 
time a definite course is expected 
to be charted. 

While the MADA is expected to 
devote itself primarily with dealer 
legislation, there are at least three 
other statewide organizations that 
are expected to join hands in pro- 
viding the entire automotive indus- 
try of Minnesota with a strong 
defense at St. Paul next year. 


The Regulated Motor Transport 
Assn. of Minnesota, with head- 
quarters in St. Paul, under the 
direction of Lou Hosking, executive 
secretary, is working for the inter- 
ests of the trucking’ industry 
against detrimental legislatign. 
Greatest worry of the Minnesota 
trucking industry is legislation that 
may be sponsored by railroads. 

Just what part the Minnesota 
Truck Owners’ Assn. will take in 
the forthcoming session of the 
legislature is not known. From past 
performance, it is expected that 
this group will fight legislation 
detrimental to individual truck 
owners. 


Already, a proposed bill to 
presented to the new legislature 
which affects the entire automotive | 
industry in Minnesota, has been | 
announced. This is a bill providing 
for compulsory liability insurance 
for al} motor vehicles registered in 
Minnesota, and will be sponsored | 
by the Minnesota State Bar | 


Important points in the proposed 
bill are, according to a majority 
report of the Minnesota State Bar 
Assn.: “That every registrant of a 
motor vehicle must furnish the} 
secretary of state with a certificate | 
of financial responsibility showing 
either a deposit of $2,500 in cash 
or securities or the existence 3 





his name of a liability policy for 
bodily injury within minimum 
limits of 1,000/2,000 or that he is 
a self-insurer under the workmen’s 
compensation act. Provision is 
made for satisfaction of a judg- 
ment as against any deposit made. 
Guest coverage is made optional.’’| 

“Under the act the insurance 
companies will maintain a rating 
bureau to fix premiums and allow | 
merit ratings. The insurance com-} 





National Cylinder Gas 
Gets Rego Trade Mark 
CHICAGO.—An arrangement has | 
been entered into between National | 
Cylinder Gas Co. and Bastian- 
Blessing Co., whereby National will 
use facilities of Bastian-Blessing | 
and engage in the production of a| 
complete line of gas welding and| 
cutting equipment under the Rego | 
trade mark. 


The arrangement perpetuates the | 
activities of the Rego distributor | 
organization, making Rego avail- 
able not only through such distri- 
butors but also through National | 
district sales offices in all principal | 





cities, according to Ellsworth L. 
Mills, vice-president of Bastian- 
Blessing. 


Join Fore 


missioner is given the right ty 
peal to the courts if he finds 
rate unreasonable, inadequat, 
unjustly discriminatory. ]¢ ‘ 
companies refuse to accept ,, 
the insurance commissioner . 
order one of them to accept 
their position in rejecting the ,. 
pect be found to be unreagop,, 
in which event the other ,. 
panies become reinsurers, pf, 
this decision an appeal lies t, 
courts. 

“Property damange has ; 
omitted principally because 
social implications flowing , 
such loss are inconsequentis) 
compared with bodily injuries: 

The majority report of the y 
nesota State Bar Assn. point; 
that only 18 percent of all » 
tered motor vehicles in Minne 
are insured, and that there 
approximately 700,000 unings 
motor vehicles operating on 
highways of Minnesota. 

A dangerous attitude is appp 
in the following portion of the 
jority report: “The use of our 
is one of license rather than; 
We think that the owner , 
dangerous implement, which 
leave in its wake such a tra 
human misery, should be gr 
that license only upon the « 
tion that he can be made to; 
pensate for the loss which 
recklessness may occasion. Fo; 
























is the only answer.” 

A leader in the Minnesota ; 
motive industry, in commentin 
the proposed bill, declared 
the only way to cut down in} 
and death through automobile; 
dents, is by means of a s 
and thorough educational pro; 
Passage of the proposed bill » 
only increase business for th: 
surance companies and lawyer: 
said, and would ruin autom 
sales. 


Pontiac Expects 
41 Sales to To 
°39 by 30 Pere 


PONTIAC.—Pontiac’s produ 
of 1941 models has been st 
up to an anticipated sales inc 
of 30 percent 
over last year, 
according to : 
J. Klingler, gen- 
eral manager. 

“Our confidence 
in next year is 
based on record- 
breaking sales 
during the 1940 
model run when 
Pontiac sales in- 
creased 50.4 per- 
cent as against 
a 29 percent in- 
crease for the entire indi 
Klingler said. “During 194 
Pontiac moved up to fifth 4 
in the industry. F 

“Boiled down to its © 
mentals, good _ sales years 
two simple ingredients: 4 
product and a public williné 
able to buy that product. We: 
that the 1941 Pontiac is th 


—— 


H. J. Kili 


| car we have ever built. 


“Pontiac’s confidence in © 
ture is exemplified in the #: 
we spent retooling for thé 
models, including a 50 perce! 
crease in our foundry capac! 
the morale of our employe 
during 1940 received 50 F 
more hours of employment © 
1939. of 
“And as to the public's 20" 


buy. The key to industré 
tivity in this nation for ® 
time to come _ will remé, 


needs of national defense. 
before the defense program > 
into high gear, economists ° 
the knowledge that the ors 
in the making will increa® § 
ing. Certainly that mean 
employment and higher P4"} 
“Spending for defers’ | 
should increase commodit 5 
ished goods and stock 5 
strengthen consumer PU. 
power and offset the 1088 ° 
portant export markets. 


~- 
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OF CHICAGO’S EXPANDED NEW CAR BUYING WILL YOU GET? 


fe \\ hen you can have 


move, why take less? 


Sn 


-over me ¢ ORG ¢ 0 net paid 


circulation every day of the week 


at KLE 200,000 ta 


700,000 more than delivered 
by other Chicago newspapers 


You can close more sales at lower cost by buildin ZYOUP 


advertisin g program around the Tribune 


Selling opportunities? Increased industrial ac- 

tivity is expanding payrolls and retail sales. 
Half measures in sales promotion are no longer 
adequate. To get your share of Chicago’s new car 
buying, build your program around the Chicago 
Tribune. Thru this one medium... at one low cost 

- you can reach practically every prospect in 
metropolitan Chicago and, in addition, hundreds 
of thousands more in the adjacent territory. 

With over 1,000,000 net paid, every day of 
the week, the Tribune delivers from 200,000 to 
700,000 more total circulation than other Chicago 
newspapers. And from 300,000 to 500,000 more 
Circulation right in Chicago and suburbs. 

Thru the Tribune you get balanced, market-wide 


I YOUR advertising equal to today’s greater 


THE 





coverage of Chicago. As the only newspaper with 
circulation volume equivalent to majority coverage 
of all Chicago families, the Tribune is this market's 
basic medium. It has far more circulation in every 
price class and income group than other newspapers. 

The newspaper of greatest interest to readers 
produces best returns for advertisers. As the news- 
paper most effective in selling its own product, 
the Tribune is best fitted to build more sales for 
auto manufacturers. Chicago retailers affirm this 
fact by placing 65% more advertising in the 
Tribune than in any other newspaper during the 
first nine months of this year. 

General advertisers gave the Tribune a 54% 
lead during the same period. And auto manufac- 
turers, as far back as the records go, have always 


Chicago Tribune 


WORLD'S GREATEST NEWSPAPER 





* ON Nenas 


made the Tribune their primary medium in the 
Chicago market. During the first nine months of 
this year they placed 54% more new car adver- 
tising linage in the Tribune than in any other 
Chicago newspaper. 

When you can have more, why take less? Your 
advertising in the Tribune means that you step up 
promotion to meet Chicago’s expanding buying, 
pack more power into your selling and get more 
volume at less advertising cost per unit sold. 

Per 100,000 circulation, Tribune rates are 
among the lowest in America. For more informa- 
tion on how you can increase sales in Chicago at 
lower advertising cost by making the Tribune 
your basic medium, ask for a Tribune representa- 
tive or consult your advertising agency. 


Sea 
tient ere) 
FOR O3 YEARS 











Men You Will Meet at the New York 


Accessory and Shop Equipment Companies’ 
eir permanent addresses 


This is the most complete directory of Automobile, 
Representatives, their hot 


(Continued from Previous Page) 


B. Herz, engrg. mgr.; E. E. Wemp, | 
Engrg. counsel. 


M 
MARSHALL-ECLIPSE DIV., Bendix Avia- 
tion Oorp., Troy, N. Y. Barclay—Furber 
I. Marshall, gen. mgr.; Frederic Wey- 
burne, sales mgr. prod. sales; A. J. 
Roemer, service sales mgr.; T. R. Sten- 
berg, chief engr. 


MaeMANUS, JOHN & ADAMS, Inc., 
Fisher Bidg., Detroit. Ambassador—J. 
R. Adams, exec. vice-pres. Warwick— 
W. A. P. John, pres. Ambassador— 
Frank Denney, acct. exec. (Cadillac); 
Barclay—Elmer Froehlich, dir. of me- 
dia; R. M. Ross, publ. (Cadillac); Frank 
Skinner, publ. (Pontiac); R. C. Sackett, 
dir. of publ. 


McCALL OORP., 230 Park Ave., New 
York, N. Y. Waldorf-Astoria—George H. 
Nelson, Detroit rep., Redbook Magazine. 


MeCANN-ERIOKSON, Ine., 2253 Penob- 
scot Bidg., Detroit. 50 Rockefeller Plaza 
—H. K. McCann, pres.; R. E. Tuttle, 
acct. exec. University OClub—D. C. Hight, 
vice-pres. Biltmore—F. W. Townshend, 
acct. exec.; C. 8. Ricker, tech. counsel. 


McLOUTH STEEL CORP., 300 8S. Liver- 
pee Detroit. Waldorf-Astoria—Merlin A. 
udlip. 


N 
NATIONAL USED CAR MARKET RE- 
PORT, Inc., 1315 8S. Michigan Ave., 
Chicago, Ill. Park Central—G. A. Leuk- 
hart, gen. mgr.; Vincent Hewitt, East. 
mer. 


NASH MOTORS DIV., Nash - Kelvinator 
Corp., 14250 Plymouth Rd., Detroit. 
Ambassador—W. A. Blees, gen. sales 
mgr. Warwick—A. R. Boscow, asst. gen. 
sales mgr.; R. H. Israel, asst. gen. 
= mgr. Barclay—E. J. Reeser, mer. 
ept. 


NEW DEPARTURE DIV., General Motors 
Sales Cuorp., Bristol, Conn. Waldorf-As- 
toria—F. G. Hughes, gen. mgr.; L. G. 
Sigourney, gen. sales mgr.; R. O. Wirt- 
enburg, East. sales mgr.; F. B. Wasley, 
mgr. N. Y. office; T. C. D. Crow, 
chief engr.; F. W. Marschner, West. 
sales mgr.;: C. B. Beckwith, adv. megr.; 
Charles McColl, sales engr. 


NEWSWEEK MAGAZINE, New York. 
Headquarters at RKO Bldg., 1270 Sixth 
Ave.—Malcolm Muir, pub.; T. F. Muel- 
ler, gen. mgr. St. Regis.—R. P. Stewart, 
Detroit mgr. 


NEW YORKER MAGAZINE. Headquarter: 


NEW YORK JOURNAL-AMERICAN, 


OHIO RUBBER 


PACKARD MOTOR CAR OO., 
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New York—Donald 
Herbert Donohoe. 


959 

Eighth Ave., New York, N. Y. Warwick 

—David H. Preston, mer. auto. dept. 

Belmont—Fred W. Richardson, mgr. De- 

ao office; R. M. Vandivert, automobile 
r. 


at 25 W. 43rd 
Lawder, mer. 


8t., 
auto; 


NEW YORK HERALD TRIBUNE, 230 W. 


4ist St., New York, N. Y. Barclay— 
W. R. Butler, mgr. auto. dept.; J. R. 
Scolaro, mgr. Detroit office. 


NEW YORK NEWS, 220 E. 42nd St., 


New York, N. Y. Lexington — Seward 
Davis jr., auto. adv. rep.; B. L. Moyer, 
East. rep. 


NEW YORK TIMES, 229 W. 43rd &t., 


New York, N. Y. Barclay—Reginald M. 
Cleveland, automobile editor; Ben Etter, 
— Detroit office; Daniel Dineen, auto. 
ept. 


NORMA-HOFFMANN BEARINGS CORP., 


Hamilton Ave., Stamford, Conn. 2208 
Commerce Bidg., 155 E. 44th St.—O. P. 
Wilson, pres.; H. J. Ritter, vice-pres.; 
D. E. Batesole, chief engr.; T. E. 
Rounds, asst. chief engr.; F. W. Mes- 
inger, N. Y. dist. mgr.; R. Gannett, 
J. C. Tompkins, T. M. Kaino, R. V. 
Donnelly, sales engrs.; C. W. Hedler, 
asst. sales mer. 


oO 


CO., 2210 Fisher Bidg., 
Detroit. Plaza—C. J. Edwards, dist. mgr. 


OLDSMOBILE DIV., General Motors Sales 


Corp., Townsend S&t., Lansing, Mich. 
Waldorf-Astoria — 8. E. Skinner, gen. 
mgr.; D. E. Ralston, gen. sales mer.; 
R. L. Myers, G. R. Browder, asst. 
gen. sales mgrs.; V. C. Havens, adv. 
megr.; L. T. Weston, asst. adv. me_r.; 
H. T. Youngren, chief engr.; W. O. 
Lampe, sales prom. mer.; F. J. Walters 
jr., asst. sales prom. mer. 


P 


PACIFIC MILLS, 741 New Center Bidg., 


Detroit. Waldorf-Astoria—A. E. Colby, 
pres.; H. G. Simonds, vice-pres. 214 
Church St.—August Richard, vice-pres. 
261 Fifth Ave.—E. D. Waleu, gen. megr.; 
Roosevelt—W. E. Plaisted, R. E. Cof- 
frey, supts.; L. J. Colby, Detroit rep. 


1580 E. 
Grand Blvd., Detroit. St. Regis—Alvan 
Macauley, chmn. Plaza—M. M. Gilman, 
pres., gen. mgr. Gotham—wW. M. Packer, 
vice-pres. of distr. Essex House—H. L. 
Beechcroft, asst. sales mgr. East div. 
Park Lane—L. W. Slack, asst. sales 





[fontinental Motors [orporation 
MUSKEGON, MICHIGAN 








el headquarters while at the show, and th 


mgr. West div.; C. M. Vandeburg, pub. 
rela. dir.; G. L. Logan, asst. gen. sales 
mgr.; R. M. Williams, service engr.; Cc. 
E. Briggs, reg. mer. 


PICARD ADVERTISING, Inc., 250 W. 57th 
St., New York, N. Y¥. 250 W. 57th St.— 
Richard A. Picard, pres.; Wm. 8. Mar- 
vin, secy.; Charles Ravett, vice-pres. 


POPULAR SCIENCE PUBLISHING CO., 
353 Fourth Ave., New York, swe 
Headquarters at 353 Fourth Ave.—Ste- 
phen Glennen, adv. mgr.; Charles R. 
McLendon, tor; George H. Waltz jr., 
assoc. editor; Schuyler Van Duyne, auto- 
mobile editor. 


PLYMOUTH MOTOR CORP., Lynch Rd. 
and Mt. Elliott, Detroit. Barelay—D. 8. 
Eddins, pres.; J. E. Bayne, gen. sales 
mer.; W. W. Romaine, dir. of adv., 
sales prom.; Neal Nyland, asst. dir. of 
adv., sales prom. Belmont-Plaza—J. D. 
McCrimmon, dir. of service. 


PONTIAC MOTOR DIV., General Motors 
Corp., 196 Oakland Ave., Pontiac, Mich. 
Waldorf-Astoria—H. J. Klingler, gen. 
mgr.; P. H. MacGregor, gen. mfg. mgr. ; 
D. U. Bathrick, gen. sales mer.; 
B. H. Anibal, chief engr.; W. H. Man- 
ning, asst. chief engr. Barclay—Verne 
L. Murray, V. A. Davison, asst. gen. 
sales mgrs.; W. J. Mougey, adv. megr.; 
P. R. Warmee, sales prom. mer.; 
L. K. Marshall, service mer. Bel 
Plaza—G. T. Mahaney, sales prom. dept. ; 
W. J. Miller, asst. sales prom. mer. 


PROGRESSIVE FARMER, Daily News 
Bldg., Chicago, Ill. 250 Park Ave.— 
Fowler Dugger, adv. mgr. Barclay— 
Paul Huey, West. mer. 


Q 


QUAKER STATE OIL REFINING CORP., 


Oil City, Pa. Waldorf-Astoria—J. M. 
Koch, vice-pres.; F. O. Koontz, sales 
mer. 


R 


RAYBESTOS-MANHATTON, Inc., Passaic, 
N. J. Waldorf-Astoria — J. H. Merrell, 
vice-pres. Chicago office; E. A. Wales, 
sales mgr. Chicago office; H. C. Bish- 


man, Detroit branch megr.; Geo. T. 
Young, asst. Detroit branch megr.; C. 
Bocklus, dev. mgr. Passaic. 
ROOHE, WILLIAMS & CUNNYNGHAM, 
Inc., Chicago, Ill. Lexington — J. P. 
Roche, pres.; Morrow Krum, publ. dir.; 


M. F. Williamson, secy. 


ROHM & HAAS CO., Inc., 222 W. Wash- 
ington 8q., Philadelphia. Waldorf—W. 
E. Biggers. 


ROSS GEAR & TOOL OO., Lafayette, Ind. 
Roosevelt—E. Gruenewald, pres.; 8. L. 
Bradley, sales mgr.; F. H. Davis, sales 
ener. 


ROTARY ELECTRIC STEEL CO., Ferndale 
Sta., Detroit. Waldorf-Astoria—W. H. 
Colvin, pres. 


RUTHRAUFF & RYAN, 
ond Bivd., 


Inc., 7430 Sec- 
Detroit. Barclay — Ellis J. 
Travers, vice-pres.; Ernest Coler, dir. 
of publ.; Geo. - Emerson, Wm. E. 
Betts, Kenneth Pratt, acct. execs.; Paul 
E. Watson, West. mgr.; Norman York, 
photographer. 


S 
SCHRADER’S, A. SON, 470 Vanderbilt 
Ave., New York. Commodore—G. A. Drew, 
sales mgr.; C. Wilkens, service megr.; W. 


R. Cisney, asst. sales megr.; 8. T. Wil- 
liams, supt.; J. H. Clo, research engr.; 
D. 8S. Hunter, adv. mer. 


SOCINTILLA MAGNETO DIV., Bendix Avi- 
ation Corp., Sidney, N. Y. Waldorf-As- 
torla—H. Hanni, gen. mer.; W. J. 
Spengler, chief engr.; H. C. Walters, 
asst. chief engr.; A. J. Poole, sales 
engr.; L. W. Trees, service mer. 


SCRIPPS-HOWARD NEWSPAPERS, 5-257 
General Motors Bldg., Detroit. Waldorf- | 





Schedule of Events 
During New York Show 


DATE TIME EVENT oe 
: i Perroquet Room 
ey 4:00 p.m. Pontiac press party Serr eat storia 
esda: : 4 Gold Room 
va y 6:00p.m. Chevrolet press party Waldorf-Astoria 
Thursday Noon Advertising Club luncheon 23 Park Ave. 
Oct. 10 
Frida 12:30p.m. General Motors technical Jansen Suite 
Oct. il " editors’ luncheon Waldorf-Astoria 
4:00 p.m. General Motors preview Waldorf-Astoria 
Evening Directors’ meeting, Empire Hotel Roosevelt 
State Automobile Merchants 
Assn. 
Opening of National Automo- Grand Central 
sera” bile Show. Palace 
: _m. Crowell-Collier annual auto- Starlight Roof 
Set ee mobile supper party Waldorf-Astoria 
: m. Automobile Manufactur'rs Jansen Suite 
Tye ay er Assn. directors’ meeting Waldorf-Astoria 
: ; . Sloan jr’s luncheon Empire Room 
12:15p.m. Alfred P. Sloan j we en 
12:15 p.m. Overseas Automotive Club Hotel Lexington 
luncheon i 
12:30 p.m. Sales Executives Club luncheon Hotel Roosevelt 
4:00 p.m. Oldsmobile press party Waldorf-Astoria 
k P Part Perroquet Room 
oe ee a. E aa 
-6 p.m. Cocktail press y — Evans uite 75 
eo Sroducts Co. si Barclay Hotel 
7:00 p.m. National Motor Truck banquet Hotel Commodore 
Wednesday 10:00a.m. Rubber Manufacturers Assn. Waldorf-Astoria 
Oct. 16 annual meeting 
Noon ocr ogg Old Timers’ Club Hotel Roosevelt 
uncheon 
Noon Ford press luncheon Biltmore Hotel 
Thursday National Safety Day World's Fair 
Oct. 17 


12:30 p.m. Racing Drivers’ luncheon 


SKF INDUSTRIES, Ine., 






















Hotel Roosevelt 






Astoria—James B. 
office; 
adv. 


Jones, 
Don D. Patterson, 
(Scripps-Howard Newspapers). 


mgr. Detroit 
dir. nati. 


Front St. and 
Erie Ave., Philadelphia. Biltmore—R. F. 
Runge, vice-pres.; R. H. DeMott, gen. 
sales mgr.; G. Palmgren, chief engr. 
Lexington—J. 8. Tawresey, asst. chief 
engr.; C. R. Mabley, Detroit dist. megr.; 
R. R. Hirsch, asst. Detroit dist. megr.; 
H. Wood, New York sales rep.; J. D. 
Williamson, New York dist. mgr.; W. C. 
Clingan, Hartford dist. mgr.; A. H. 
Schmal, automotive div. of engrg. dept. 


SPICER MFG. OORP., 4100 Bennett Rd., 


Toledo, O. Yale Club—C. A. Dana, pres. ; 
R. E. Carpenter, exec. vice-pres.; Wm. 
Fairhurst, vice-pres., sales mgr.; E. C. 
Mogford, vice-pres.; D. D. Robertson, 
sales engr. 


STEWART - WARNER OORP. (Including 


Alemite div. men.) 1826 Diversey Pkwy., 
Chicago, Ill. New Yorker—Jack Carson 
(Chicago); Art Singer (Chicago). Bilt- 
more—W. A. Shaver (Detroit); Mark 
Harris (Detroit); A. R. Kepler (De- 
troit); A. W. LeFevre, chief engr. (Chi- 
cago). Ambassador—James 8. Knowlson, 
pres. (Chicago); F. A. Hiter, vice-pres. 
(Chicago). Biltmore—Al F. Engel, mer. 
Detroit office; Sig Berg, (Detroit). Am- 
bassador—F. A. Ross, vice-pres. (Chi- 
cago). Biltmore—Frank B. Johnston jr., 
heater div. (Chicago). Waldorf-Astoria— 
George Zahn, access. div. (Chicago). 
Park Central—W. H. Blankley, access. 
div. (Chicago); E. N. Robinson (Chi- 
cago). Rooseve#—J. C. Elliff (Chicago) ; 


F. R. Cross, sales mgr. Alemite div. 
(Chicago). Biltmore — Herb Howerth 
(Detroit). 


STUDEBAKER CORP., South Bend, Ind. 


Barclay—Paul G. Hoffman, pres.; H. S. 
Vance, chmn. bd.; Geo. D. Keller, vice- 
pres. in charge of sales; K. B. Elliott, 
vice-pres., asst. pres.; R. E. Cole, 
vice-pres. in charge of engrg.; R. A. Vail, 
vice-pres. in charge of mfg.; A. G. 
Rumpf, treas., secy.; C. 8S. Fletcher, 
sales mgr.; T. F. Laughlin, Courtney 
Johnson, R. F. Gloster, asst. sales mgrs.; 
C. H. Wondries, dir. natl. accts. div.; 
D. R. Osborne, sales train. dir.; J. J. 
Downey, sales prom. mgr.; R. A. Reese, 
mgr., bus. mer. div.; P. O. Peterson, 
pur. agt.; R. G. Hudson, mgr. truck 


N. Y. Show Facts 


1910 National Automobile Show 

Location: Grand Central Pal- 
ace, Lexington Ave. at 46th St., 
New York. 

Dates: Opens Saturday, Oct. 
12 (Columbus Day); closes Sun- 
day, Oct. 20. 

Hours: Saturday, Oct. 12—2 
p.m. to 11 p.m.; Sunday, Oct. 
13—noon to 11 p.m.; All week 
days—10:30 a.m. to 11 p.m.; Sun- 
day, Oct. 20—noon to 7 p.m. 

Auspices: Automobile Manu- 
facturers Assn. 

Admission: 40 cents (tax in- 
cluded)—day and evening. 

Show Committee: Byron C. 
Foy (Chrysler) chairman; Rich- 
ard H. Grant (General Motors); 
Paul G. Hoffman (Studebaker). 
Alfred Reeves is show manager. 

Special features—fourth floor: 
Historic Car Exhibit—10 old 
cars built in the early days or 
famous for their achievements 
in contests during four decades. 











div.; D. O. Wilson, gen. ge 
E. C. Mendler, mgr. parts, access, f 
W. 8. James, chief engr.; J, R ay 

chief body engr.; R » nab ] 


- A, 
vice-pres. Studebaker upert ¢ 
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422 Boulevard Bldg., Detroit. DEN\ 
Astoria—Frank Main, vieepres, ame ploymer 
| TIME MAGAZINE, New y the pas 
q . ork, 
Black, W. D. Grafton. ae ee 
was 
|TIMKEN ROLLER BEARING oo, ,,) “4! 2° 
| ber Ave., 8.W., Canton, O. Heada, such as 


| at 16 W. 60th St.—W. E. Umetat some 0: 
| H. H. Timken jr., vice-pres. ; ween 


| Timken, asst. pres.; L. M. ein the ce. 
vice-pres.; W. H. Richardson mobile 
sales mer.; R. M. Riblet, chief me interest 
auto. div.; E. W. Austin, gen. oales display. 
auto. div.; 8 C. Merrill, asst = 
mer. auto. div during 
the De 
U expectin 
UNITED MOTORS SERVICE, Genera y| = 
tors Bldg., Detroit. Waldorf-As One 
Cc. B. Stiffler, gen. mgr.; W. N. local as 
gen. sales mgr.; M. 8. Klein, co reducin 
R. C. Campbell, gen. pur. agt.: , 3 reducine 
Martin, Eastern sales mer. thus put 
tion to 
UNITED STATES RUBBER ©0., 6) Apr. 1, 
Jefferson Ave., Detroit. 1230 Sixth cies, me 
—F. B. Davis jr., pres.; L. D. bile De 
kins, vice-pres.; Emmet Sheahan | 
mer. tire div.; J. W. McGovern, a 4 stock 


gen. mer. tire div.; G. L. Mitchell, 1 $671,965. 
B. Summers, W. R. Yaw, W. E. 


J. A. Payette, F. D. Mitchell, gy crease 
Ross, 8. P. Thacher, W. I. Ford, m6. Du 

; ee still fu 
was no 


UNIVERSAL OREDIT ©O., 1700 Unwand on 
Artists Bidg., Detroit. Park 
E. C. Kanzler, pres.; H. C. Bu 
G. H. Zimmerman, vice-pres. 


and Sey 
! 
Ww On Se 
| WAGNER ELECTRIO OORP., 6400 Pip of the 
| outh Ave., 8t. Louis, Mo. P 
| BP. B. Postlethwaite, pres.; A. H. Ty units, W 
| merman, vice-pres.; J. H. Devor, a than at 
| vice-pres., service mgr.; J. A. but at 
| gales megr.; Burns Dick, chief 
J. W. Bryant jr., L. E. Bauer, than oF 
| reps.; H. L. Davis, Chicago rep.; d@lower t 
| H. Zuver, Cleveland rep. sales fe 
|GEORGE W. WALKER, industrial . creased 
signer. Ritz-Carlton. over & 
11 units 
WESTINGHOUSE ELECTRIO & 
©O., Westinghouse Lamp Div, » ‘he prec 
Broadway, New York, N. Y. Bi} New ¢ 
Sullivan, sales megr.; R. E. county 
mer. _— prod. = F. 8. cent) 
mgr. Northeastern dist. 
creased 
WHITE MOTOR CO., Cleveland. pared 1 
ton—R. F. Black, J. N. Vauman, PF. rdi 
MacRae, G. H. Scragg, 8. P. accordin 
D. J. O'Neil, Harold Conner, 6. {tive sec! 
Meyers. mobile 1 
WILLARD STORAGE BATTERY 00, % P€? Car 
E. 131ist St., Cleveland, 0. is only 
_ 8. W. Rolph, vice-pres., gen. mgt; than th 
J. Nightingale, vice-pres., sales stock 


mfg. div.; E. B. Reeser, Central 
mgr.; M. J. Brennan, West. div. mg turnove! 
Cc. F. Oestermeyer, East. div. mgr. 
E. Wells, chief engr. 


WILLYS-OVERLAND MOTORS, Ine., 
cott Bivd., Toledo, O. Warwick—J. ©Secreta: 
2a bene M. J. Golden, sales had on 
D. C. erts, adv. mgr. i 

- of 1,818 


WOHLERT CORP., 700 E. Grand Sept. 1, 


Lansing, Mich. Empire — Wale) it. 
Patenge, vice-pres., dir. of sales. 
same dé 
GAR WOOD INDUSTRIES, Inc., 742 car of : 
pelle St., Detroit. Show Head was $33 
Vernon Ave. and Broadway, Long : 
City, N. Y. Garfield A. Wood, ms) $331. TI 
Cc. D. MacPherson, sales rep. ™ cars on 
body div.; W. H. Hammond, sales 14, 99 
hoist, body div.; W. C. Robertson, ™ ’ 
pres in charge of fleet sales; N / used ca 
Jorgensen, N. Y. branch mer. | Same da 
| The : 


z= OO cccciatetace 
ZENITH CARBURETOR DIV., Bendix 4 
ation Corp., Detroit. Waldorf-Astr S 
R. C. Allan, sales mgr.; G. C. Frit yre 
plant megr.; E. M. Bimberg, chief &. 
L. F. Freiberg, asst. sales mer. Fd U 
Williams, sales prom. megr.; 4’ I 


Davids, sales rep. 
SAAR AAR AA «SYR 





To stay at the 


“Bellevue” 


is to enjoy the thrill of 
living where everything 
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By Ira R. Alexander 
Staff Correspondent 
N. j ER. — Business and em- 
™ Panes conditions here during 
‘the past 30 days turned upward to 
mo} a marked degree although the rise 
lwas gradual enough to indicate 
that no overexpansion of activities, 
» Def such as seems to be developing in 
some of the industrial centers of 
‘hike the country, is taking place. Auto- 
nttin) mobile agencies here report keen 
‘Rl interest in 1941 models now on 
m| display. Business has been good 
~ during the summer months and 
‘the Denver automobile men are 
‘expecting sales to remain so dur- 
| ing the fall months. 


ral x} One encouraging fact is that 
local agencies have succeeded in 
om! reducing their used car stocks, 
‘thus putting them in a better posi- 
j tion to handle 1941 models. Last 
sm, Apr. 1, 29 local automobile agen- 
th in cies, members of Denver Automo- 
bile Dealers Assn., had on hand 
 &, stock of used cars valued at 
het,» $671,965. On May 1, this stock had 
Fudl increased and was valued at $701,- 
995, During the next two months 
still further increased valuation 
was noted. June 1 was $712,169 
Uieand on July 1, it was $725,425. 
Then a decline set in and on 
‘Aug. 1, it had dropped to $684,375, 
rand Sept. 1, it was $604,947. 
| On Sept. 1, the used car stocks 
0 Pri of the 29 agencies totaled 132 
‘units, which was 8 percent higher 
, withan at the same time a year ago, 


| 
' 
| 
} 
} 
j 
} 
} 


| 


oa but at the same time it is lower! 


1, and 12 percent 


lower than on Aug. 1. Used car, 


sales for August, this year, 
Jcreased 290 units (20 
lover &@ year ago and decreased 


in- | 
percent) | 


nl units (1 percent) compared to) 


, pthe preceding month. 


B. New car registrations for Denver | 
‘county increased 27 units (3 per-| 
cent) over a year ago and de-| 


creased 193 units (19 percent) com- 


‘am pared with the previous month, | 
fens according to Tom Braden, execu- | 


G. Ftive secretary of the Denver Auto- 
mobile Dealers Assn. Average value 
pow per car of sale for August, 1940 
is only $264 which is $69 lower 


rm @ stock on Sept. 1, 1940. Average 

. mgfturnover, taking Aug. 1, 1940 used 
ns; stock and August, 1940 used car 

sales, was 85 percent. 

\e According to figures supplied by 
oe Secretary Braden the 29 agencies 
~ had on hand a total used car stock 

fof 1818 units valued at $604,947 on 
i By Sept. 1, which compares to 1,686 
, |uUnits valued at $550,361 on the 


ma the average value per car of | 


| 


| 
| 
} 
} 


fsame date in 1939. The average per | 


Bicar of stock on Sept. 1, this year, 


ms $331. The average number of used 


. he 

, “was 63, and the average value of 

N./ used cars on hand per dealer the 
; Same date was $20,860. 


The 29 dealers sold 1,776 used 
eaaihehisinateca en ee 


= Syracuse Sales 
‘+ Up 32% During 
First 9 Months 


SYRACUSE, N. Y.—New passen- 
ser car registrations in Onondaga 
) county last month totaled 419 and 
showed a decrease of 0.7 percent 
compared with September, 1939. 
Total for 
of 1940 was 
better than for the comparable 
period of last year. 
aere were 72 new trucks reg- 
‘stered in the county last month, 


an uxcrease of 31 percent over 


“eptember a year ago. 
or 


the first nine 


zim 88 $333 while last year it was| 


cars on hand per dealer, Sept. 1,} 


| 
| 
| 


| 


| 
| 


| 


| 
| 


the first nine months | 
7,589, or 32.5 percent | 


| 
} 
} 


months of ! 


3) the total of new truck regis- | 


trations was 1,025, 
‘ompared with the 
1939 Period. 


pare 
CLlbe as 34 TO STAY /N ST. LOWIS / 


| vores Mayfair | 


DOWNTOWN - REAL FOOD AND 


up 28.4 percent | 
corresponding 
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‘Denver Area Reports Keen Interest in *41 Models 


Chrysler Sets 1941 Goal 
At 150,000 New Car Sales 


Low Used Stocks Increase 
< New Car Sales’ Prospects 


cars in August for $468,862, as 
compared to 1,486 at a value of 
$429,673, during the same month 
a year ago. The average value per 
used car this August was $264 as 
compared to $289 during the same 
month in 1939. 


The total number of new pas- 
senger car titles issued in Denver 
county during August, this year, 
was 810 as compared to 783 during 
the same month last year for a 
3 percent increase. 


During the first eight months of 
this year 7,916 new passenger cars 
were sold in Denver as compared 
to 6646 during the same period 
last year. During the same period 
this year 851 new trucks were sold 
as compared to 916 last year. 

In September, 1940, 519 new pas- 
senger cars were sold here, bring- 
ing the nine months total of the 
year to 8,435. Also during Sep- 


i. 

GREENBE-ReAC LS IMO THORS 
OSG abet) 
~ r ‘ ; = 


—What Now? 

NEW ORLEANS. — A combi- 
nation service station, bowling 
alley, restaurant and shower 
bath has just been opened here. 

It is O’Shaughnessy Service, 
Inc., and is on a main highway 
at the entrance to the city. The 
main building is a modernistic, 
air-conditioned structure with 20 
bowling alleys of the latest type, 
it has 15 gasoline pumps, largest 
for any single station in or near 
New Orleans, 24-hour auto ser- 
vice, separate showers for men 
and women, a soft drink store 
and other facilities. 


tember, 116 new trucks were sold, 
which brought the total in this 
field for the first nine months of 
the year to 967. 


Local agencies point to the fact 
that business in general is on the 
upgrade in the Denver area, which 
will aid them in making auto- 
mobile sales of both new and used 
cars. 


a 
bf 
* 
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DETROIT.—“When we set 150,- 
000 Chryslers as our sales goal for 
the model year 1941, we were in- 
fluenced by two principal factors,” 
said D. A. Wallace, president, 
Chrysler Sales division. “The first 
of these is an improvement in our 
product that has, we believe, made 
it more salable than anything we 
previously have offered. The sec- 
ond is that there is good reason 
to anticipate an improvement in 
general business conditions. 

“As I see it,” Wallace explained, 
“the way to sell a man a motor 
car is to make him want it very 
much. Thus, you must incorporate 
features that will make your prod- 
uct superior to anything of a 
similar kind. 

“We believe that in the 1941 
Chryslers we can show any pros- 
pect more than he ever has had 


in the way of a motor car,” sur- 
mised Wallace. “We have, in my 
opinion, advanced farther in the 
1941 models over those of 1940 than 
we ever advanced before in a 
single year. 

“We have made dozens of me- 
chanical changes that help make 
the car a finer piece of machinery. 
Along with these mechanical im- 
provements we have added to the 
eye appeal of the line. We know 
that the public is very largely in- 
fluenced b ythe looks of a car and 
that even the finest engineering 
will not alone suffice. We have 
greatly improved our exterior ap- 
pearance and in so doing have 
lowered the car and given it ad- 
ditional sleekness. We have added 
to leg room and elbow room, and 
think we have achieved this with- 
out creating a ‘fat’ look.” 


EE RWIAVIORS 
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Insurance Bill Seen Menace to N.Y. Used Car Sale ¢ 


Proposed Law Mandates | 
‘o-10’ Policy for Motorists 


By George E. Toles 
Staff Correspondent 

BUFFALO.—Used car dealers in 
New York State are showing 
considerable concern over the pro- 
posed compulsory automobile lia- 
bility insurance law, which will be 
introduced at the coming session 
of the state legislature. 

Dealers fear it will make severe 
inroads on their volume of business 
by eliminating that class of used 
car buyers who can afford the 
price of a low-cost used car but 
cannot carry the additional finan- 
cial burden of liability insurance. 

Also dead set against the meas- 
ure are insurance men, who are 
offering substitute bills patterned 
on New Hampshire's stringent 
financial responsibility laws. On 


New Reo Company 
Gets Court Okay 


In Reorganization 


LANSING. — Federal Judge Ar- 
thur F. Lederle approved the final 
decree last week in reorganization 
proceedings of the Reo Motor Car 
Co., now Reo Motors, Inc. It 
closed the case which has been in 
the Federal Court since Dec. 17, 
1938. 

The court approved the com- 
pany’s new setup as submitted by 
Theodore I. Fry, former state 
treasurer. 

Under the plan, provision was 
made for a $2,000,000 loan from 
Reconstruction Finance Corp. to 
provide working capital and the 
liquidation of $1,000,000 worth of 
assets to pay creditors. All credi- 
tors under $500 were paid in 
cash, with the larger ones being 
paid as the property was liqui- 
dated 


Stockholders were given trust 
certificates, share for share, in the 
new company and three voting 
trustees were appointed to run the 
business under Judge Lederle’s 
jurisdiction, which will be con- 
tinued until 1949. 
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= e ities to exhibit military and naval| made during the equivalent months Cites Impo rt Ce) mobile 





the other hand, Carroll E. Mealey, 
state commissioner of motor ve- 
hicles, is on record as strongly in 
favor of compulsory insurance. 


The bill in question was spon- 
sored by the Bureau of Motor Ve- 
hicles and introduced at the last 
session of the legislature to famili- 
arize the public with its provisions 
prior to trying to pass it this year. 

The measure is a “five and ten” 
proposition, mandating an _ insur- 
ance policy against liability up to 
$5,000 for each bodily injury or 
death, and $10,000 for all bodily 
injuries or deaths resulting from| 73 
one accident; or mandating a de-|! 
posit in cash, bonds or securities| .*-*~ 
aggregating not less than $5.000.|"°” 7 
There is no property damage pro-| CONVERTIBLE MODEL in the new Baick line is this Series 70 Roadmaster six-passenger convertible phaetn O 
vision. a 126-inch wheelbase. I 
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from car owners who are refused ni P ; Coo 
insurance; for establishment of an Minimum Speed Law In dustry Black redic cars 
assigned risk bureau, composed of COLUMBUS, 0O.—A special 9 te 
all companies, to furnish insurance || Ohio senate committee on high- 








at increased rates to drivers con-|| ways has tentatively recom- NEW YORK. — Current produc-|prime movers. An overwhelmg The 
sidered comparatively poor risks.|| mended the enactment of legis- || tion and registration figures on new | majority of the Army vehicles § ahead 
——————_—_—. lation to prohibit motorists from || motor trucks indicate that 1940|four and _ six-wheel drive wi ago, t 
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United States Rubber Co. St Louis Show gaged in the pro-| which the military authorities @ sevent 
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make available to our government's ° W _ vehicles and find-| look is that the motor truck pig baker 
defense program every resource of To Display ar R. F. Black ing added demand | will be able to supply civilian ng De So 


this company, and to coordinate all * for commercial|if they build military vehicle 
departments so that the Army and Units, Old Cars transportation facilities, the indus-| pace with the production of 
Navy may call upon our resources try’s pace has speeded ahead of|ments and supplies, such as ta 
at their full efficiency’ will be| ST. LOUIS. — The 34th annual/last year when a total of 756,844/ aircraft engines and other » 
Vice-Presidents Lucius D. Tomp-| automobile show here Oct. 20-26 is| vehicles was produced from Janu-| alized equipment which wil. 
kins, Herbert E. Smith and Elmer expected to be the most successful|/ary to the end of December,”|quire more planning and tu 
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The minimum wage set by the Fair | duced. 470,000 registered for the same|and the necessary accessories 
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Dealers who have installed the 
NEW BEACON INDICATOR say 
it is the most SIMPLE and 
PRACTICAL control board de- 
vised. Like adjusting the calen- 
dar, the movement of only ONE 
SLIDE each day, corresponding 
with the day of the month, 
automatically adjusts the age of 
cars in stock. Tabs once applied 
are permanent until car is sold. 
NO CHANGING. 


The 30, 60 and 90 day cars or 
over are indicated every day. It 
is very accurate in the prepara- 
tion of ten and thirty day reports 
and a time saver. Days required 
for re-conditioning are also in- 
dicated. Simple and easy to oper- 
ate — cuts down your costs — and 
is kept up to date with almost no 
detail on the part of yourself or 
your staff. 


SALES IMPROVEMENT CO. 
1312 Michigan Ave., Dept. A, Detroit, Mich. 
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| Greater Profits. 
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| Street Address 

| City and State.. 


SALES IMPROVEMENT CoO. | 
| 1312 Michigan Ave., Dept. A, Detroit i 


Send me a copy of “A Guide to | 
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le Good Crops, Oil Strike Make Nebraska Optimistic 


Omaha Car Demand Exceeds Gilman Estimates Packard 


War News Increases 


| Any Year in City’s History 


By Geo. W. Kline 

Staff Correspondent 
MAHA.—Automobile dealers in 
maceakh are all set for a record- 
preaking season. For the last five 
ars, crop conditions, a controll- 
ing factor in this state, have been 
adverse in many localities. This 
year the eastern and central sec- 
tions of the state approach almost 

normal production. | 

Another optimistic factor is the 
oil strike in southeastern Nebraska. 
The development of this field is 
OOO 


Chicago Sales Up 
Over Sept., 1959; 
Buick Takes First 


CHICAGO. — With Buick spring- 
ing a surprise by taking first place, 
Cook county registrations of new 
cars totaled 5,424 units in Sep- 
tember. Buick accounted for 1,003 
ef this number. 

The September total of 5,424 was 
ahead of the 4,882 figure a year 
ago, but fell below the 6,770 show- 
ing in August of this year, the 
Bureau of Motor Advice figures 
revealed. 

Second honors went to Plym- 
outh with 702, while Chevrolet, the 
leader in nearly every month dur- 
ing 1940, fell to third place with 
541. Fourth place went to Pontiac 
with 418, fifth to Oldsmobile with 
44, sixth to Dodge with 337, 
seventh to Ford with 329, eighth to 
Packard with 328, ninth to Stude- 
baker with 252, and tenth to 
De Soto with 222. 

Following in order were Chrysler 
with 151, Nash with 93, Mercury 
with 82, LaSalle with 79, Cadillac 
with 42, Lincoln-Zephyr with 39, 
Willys with 27, and Graham with 
#9. Listed under “miscellaneous,” 
' chiefly taxicabs, were 83 units. 


‘Barney’ Everitt 
Is Dead at 68 


DETROIT.—Byron F. Everitt, 
better known as “Barney,” is dead 
| at the age of 68. Mr. Everitt long 
| had been identified with the auto- 
mobile industry. At the age of 21 
he was a body builder and from 
Henry Ford he got an order for 
10,000 bodies, the start of Ford's 
mass-production policy. Mr. Everitt 

himself built the sample body. 
So, like the Fishers and Walter 
0. Briggs, Mr. Everitt was launched 
in the automobile industry. For a 
time he was associated with 
Briggs, but then Walter Flanders 
and William E. Metzger induced 
him to tie up with them in the 
} famous E-M-F company, which 
first built a car of that initialed 
name, with Mr. Everitt as presi- 
dent. This brought the company 
into the deal with Studebaker, 
which marketed the Studebaker 
E-M-F car which the E-M-F com- 
pany produced. Eventually, Stude- 
baker bought the company and 
the name passed out of the picture. 
Later Mr. Everitt became presi- 
dent of Metzger Motor Car Co. and 
then, when Eddie Rickenbacker 
came back from the war as 
America’s aviation ace, Mr. Ever- 
itt became president of Ricken- 
backer Motor Co., of Detroit, with 
Rickenbacker One of its execu- 
tives. It was a shortlived venture, 
however, the company going into 
bankruptcy. It was a severe finan- 
cial blow to Mr. Everitt, but he 
attempted to recoup his fallen for- 

tunes in other lines of endeavor. 

s > * 
’ Thomas Ne 
DETROIT, -- ohn, 
President of General Motors, 
the 2dustrialist, died last 

short ‘lim Ford hospital here after a 
the First ne bad been a director 
to 1931, and oe Bank from 1905 
Clated with GM Fe ne Became Aaso- 
tion and served aurue te reorganiza- 
ber of its ox successive ly as a mé m- 
president aes “26 u t ive committee, 
With the commiennd man of the board. 
refinancing of ti € reorganization and 
later, he resi a company five years 
Signed. Virtually retired in 


former 
banker 
week in 


le returned to business life and | 


~/8 Son, Kirke A. Neal, organized 
> Trust Co. and was chair- 
oard at the time of his 
8 82. 


progressing steadily. Already the 
automobile industry has felt effects 
of the excitement. 


New models in automobiles and 
trucks are in demand far in ex- 
cess of any year in Omaha auto- 
mobile history. Used cars, properly 
reconditioned and equipped, are 
moving rapidly. 


The display of 1941 models has 
been a feature throughout the city. 
Newspaper, radio and direct mail 
advertising has covered the sales 
territory. 


An important change is the ad- 
vent of Midwest Olds-Cadillac, Inc., 
as Oldsmobile and Cadillac dis- 
tributing agency in Omaha. The 
same firm is Cadillac distributor 
for the greater part of Nebraska 
and 11 counties in southwestern 
Towa. 


| ST. 


Car Radio Demand 
MONTREAL. — Increas- 
ing popularity of the automobile 
radio, due to the desire to hear 
the latest war news when mo- 
toring, is a marked feature of 
both the radio and the auto- 
mobile business, inquiries in 
trade circles here reveal. 

Not only the younger set, who 
naturally favor novelties, but 
even older and usually conserva- 
tive drivers, are having their 
cars fitted with radios. 


Dealers’ 24th Year 

LOUIS.—P. W. White Co., Nash 
dealer, is celebrating its 24th year as 
an automobile dealer. . W. White, 
president of the firm, is one of the 
oldest automotive dealers in St. Louis. 
Recently the company expanded by 
gpentng a used car lot in South St. 
ouis. 


Pete Wembhoff’s Fourth Dimension 


1941 Production at 115,000 


DETROIT. — In increasing the 


sales quota to 115,000 Packard cars 
in 1941, President M. M. Gilman 


predicts a record 
sales year under 
the stimulus of 
defense spending 
which is calculat- 
ed to improve the 
buying power of 
the average citi- 
zen by the early 
spring of 1941. 


Discussing the 
manufacturing 
objectives of 1941, 
Gilman said: “Tt 
is generally 


x 


M. M. Gilman 


understood that the motor industry 
has accepted large responsibilities 
! offers news of automotive advertising.!in a variety of major assignments 


Me Rolls 
Oa VOTH 


TRUM Cs mC) 


BEY TTTT 


in the program of national defense. 

“Packard is among those, accept- 
ing a major assignment calling for 
the manufacture of 9,000 Rolls 
Royce aircraft engines. 

“For more than a year we have 
been engaged in production of 
marine engines to power torpedo 
boats. These projects are carried 
forward entirely apart and sepa- 
rate from the normal production of 
Packard automobiles. 

“In the construction of the Rolls 
Royce engines, it is not a matter 
of converting the machines now 
employed in the manufacture of 
Packards to the manufacture of 
Rolls Royces. Instead, all new ma- 
chines, factories, methods, and men 
must be obtained for the new job.” 


NEW DEPARTURE 


Write to Main Office, New Departure, Division of 
General Motors, Bristol, Connecticut for Bearing 
Service Manual and Replacement Data and other 


helpful literature. 


Authorized automotive and industrial replacement 
bearing service wherever you see the United Motors 


Service sign. Authentic records. 


Prompt delivery. 


Complete stocks. 





Montreal Dealers 


Used Car Stocks Are Low, 


Truck Demand Promising 


By Roy Carmichael 
Staff Correspondent 
MONTREAL. — Automobile deal- 

ers here look for a 15 to 20 percent 
increase in sales of new and used 
cars and trucks this season in com- 
parison with the like period a year 
ago. Prospects for this fall and 
winter are a bit hazy at the 
present time since a few weeks 
must elapse for the absorption, by 
the public, of new and increased 
taxation. 


Used car stocks at the end of 
September, were very low, in di- 
rect contrast to former years.: Per- 
haps, the most promising picture 
is that of potential truck demand. 
The situation here would seem 
decidedly on the up-and-up; due, 
of course, to war industry buying, 
and the purchase of vehicles for 
individual firm requirements who 
are benefiting by war service 
demands. 


FP. J. Sullivan, of Clermont Mo- 
tor, Ltd., said that while it was 
difficult to say just what the pros- 
pects for cars and trucks would 
be this fall and winter, in his esti- 
mation, there would be a great 
deal of activity for the next six to 
eight months. “Many men are go- 
ing back to work, either to their 
old jobs, or to war jobs. This factor 
accounts for the unusual demand 
for used cars. It is quite possible 
that by spring, those to be em- 
ployed as well as those to be em- 
ployed, will be buying new cars 
later on. While the new car situa- 
tion is somewhat muddled at the 
present time, due to the fact that 





DON’T FORGET T 
REGISTER... HERE! 


Thousands of regular voters who make 
periodic trips to New York would no 
more miss registering at The Lexington 
every time than they would at their 
home polls for a national election! 
Registration at “New York's Friendly 
Hotel” is regarded by all of them asa 
similarly important way to elect the 
kind of service they want...and the 
management sees to it that their “vote” 
counts. Truly, “the public be pleased” 
is the policy here... whether the guest 
chooses the palatial Governor's Suite 
or a minimum-rate $4.00 room. So, 
the next time you come to New York 
don’t forget to register... at 
Hotel Lexington. 


oo Metel 
Lingfen 


Charles E. Rochester, V. P. & Mng. Dir. 


LEXINGTON AVE. AT 48™ ST.,N.Y.C. 








the public has not had time to 
absorb recent new automobile 
taxation, I feel that this situation 
will clear away shortly,” added 


Sullivan. “Truck prospects are} 


‘right; perhaps, the brightest spot 
in market conditions, for here de- 
liveries of both new and used ve- 
hicles, from the ‘%-ton delivery 
types to the 3%-ton heavy duty, 
will come in for extensive use as 
war conditions become more in- 
tense.” 

Russell B. Robins, sales manager, 
Mid-Town Motor Sales, Ltd., said 
that their used-car stocks were the 
lowest in the history of the com- 
pany, and that prospects for 1941 
demand in Canada pointed to very 
increased turnover in these lines 
of motor vehicles. 

“In the new car fields, I think 
sales will tend toward the lower- 
priced ranges,” said Robins. 

“As for trucks, of almost all 
tonnages, I think that there is a 
lot of activity in store.” 

G McKeeman, of National 
Motors, Ltd., said that the 1941 
model Studebakers were bringing 
favorable comments from visitors 
to their showrooms, and that pros- 
pects for next year were good. 
“The attractive appearance of 1941 
models this fall has created desire 
in the public for the new vehicles. 
Price, with the addition of the new 
taxation, will play a part in lessen- 
ing, to some extent, purchases of 
cars in the higher price brackets, 
but I feel that this slight handicap 
will disappear as business con- 
ditions continue to get better.” 

With regard to used cars, Mc- 
Keeman said that his company’s 
stock was the lowest that it had 
ever been. “As for trucks I look 
for an excellent market next 
spring, and considerable buying all 


winter for spring delivery.” 


“I foresee a 25 percent increase 
in truck sales in 1941,” said Florian 
Leduc, president of Leduc Auto- 
mobiles, Ltd. “I am very optimistic 
on trucks,” added Leduc, “and am, 
by no means, pessimistic on cars. 
While there will be a short period 
of absorbing new taxation on the 
new cars, demand for the year’s 
new models, I feel, will be dis- 
tinctly encouraging to the automo- 
tive industry. 

“Used-car stocks throughout 
Quebec are very low; perhaps the 
lowest they have been in the past 
10 years,” added Leduc. 

R. T. Francis, manager of the 
commercial division of Cumming- 
Perrault, Ltd., is bullish on truck 
prospects for 1941. 

Cumming-Perrault, Ltd., as well 
as other Montreal dealers and dis- 
tributors, are fairly well sold out 
of used cars, such has been the 
September call for these vehicles. 

Of the 1941 models of Fords, 
Lincolns, and Lincoln-Zephyrs, in- 
terest on the part of the public 
at sales rooms would appear to be 
very active, although the last two 
named are in the higher price 
ranges, and it is generally pre- 
dicted that the lower price fields 
will come first in popular favor in 
1941, although there is no falling 
off in demand for more costly 
automobiles. 

“New models in new cars are 
having a marked effect in attract- 
ing buyers,” said Roger Picard, 


$241 IDEA FREE © 


TO TELEGRAM USERS! 


Just by having Postal Telegraph survey telegraph costs, 
one firm (name on request) saved $241 on telegrams last 
year! Ask for this free telegraph cost analysis and see 
how you save! It uncovers huge waste and provides 
easy-to-follow plan to stop it! 
For information about free telegraph cost analysis 
—wire collect: C. B. Allsopp, Postal Telegraph, 
253 Broadway, N.Y. C. No obligation. 





OM alhict a 





AUTOMOTIVE NEWS, OCTOBER 14, 1940 


Ex 





b 


Sale 





eed Pee 
ie ae 
a a 

s ets». 


1941 PACKARD SUPER 8 One-Eighty; body by LeBaron. 


Litchfield Cites 20 Years’ 


sales manager for Canada Motor 
Car Co., Ltd, and I think 1941 
prospects are bright. While there 
will be more active purchasing in 
the lower price brackets, I look 
for almost as much turnover for 
the higher priced new car this 
year. As for trucks, our heavy- 
duty line, for Federal and Pro- 
vincial projects are very popular 
with road contractors, for heavy 
delivery work, and for government 
service. For highway development 
work 80 percent of sales have been 
along the lines of the dump-body 
construction. 

In east Montreal, L. E. Luchien, 
sales manager for Duval Motors, 
Ltd., reported that their used car 
stocks were very low, and that 
1941 prospects were exceedingly 
bright. Luchien, also, is very op- 
timistic on sales prospects for 
general duty trucks as war work 
increases. 

On the subject of new cars, 
Duval’s sales manager is of the 


pect 10-15% Rise in 1941 


—$ ly 
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Progress in 


AKRON.—“Twenty years ago the 
automobile industry seemed _ to 
have reached its peak. War-time 
needs and the 
boom days of war 
and post-war 
prosperity had 
stimulated the in- 
genuity of auto- 
motive engineers, 
and the new cars 
shown at Madi- 
son Square Gar- 
den that year 
were apparently 
the last word in 
P. W. Litchfield Performance and 

appearance,” 
states P. W. Litchfield, board 
chairman, Goodyear Tire & Rubber 





opinion that demand will center| Co 


around the lower priced ranges. 

On sale prospects for almost all 
types of motor vehicles, dealers 
here are predicting a distinct ad- 
vance over 1940. 


Holler Points Out 
Various Factors 


Portending Upturn 


DETROIT.—“We have every 
right to expect a great deal from 
1941,” believes W. E. Holler, gen- 
eral sales man- 
ager of Chevrolet. 
“That statement 
is decidedly not 
based on wishful 
thinking. It is 
founded on such 
basic and bed- 
rock factors as 
these: 

“Industrial pro- 
duction is mov- 
ing at an ever- i 
quickening tempo. wy, E. Holler 

“Farm product 
prices are starting an upward 
trend that gives every indication 
of continuing for a long time. 

“Production of steel (prime baro- 
meter of business) is moving ahead 
so fast that many major companies 
are rushing construction of new 
furnaces. 

“Retail trade in practically all 
fields shows steady and substantial 
advances. 

“Large-scale governmental ex- 
penditures are certain to be made 
in 1941, with a corresponding in- 
crease in payrolls and purchasing 
power.” 


Chrysler Plastics Use 


Awarded First Prize 
NEW YORK.—An automobile in- 
strument panel injection molded of 





“The men who had been predict- 
ing the saturation point were satis- 
fied that it had arrived, that the 
rising curve of automobile owner- 
ship would now level off. With §8,- 
000,000 privately owned cars and a 
million trucks, surely everyone who 
could afford to operate a car had 
one. 

“Still the typical car of 1920 was 
an open car. If it started to rain 
the driver would lift up the back 
seat, get out the side curtains, de- 
cide where each belonged, button 
them into place. Under the seat 
too were the tire chains, to pull 
him out of the mud or deep snow, 
a jack, a set of tire-changing tools, 
and a miscellaneous assortment of 
blow-out patches, tube repair kits, 
wrenches, screw drivers and other 
tools. 

“Few people, however, took cross 
country trips, drove to the West 
Coast or to Florida. There were 
great areas of rich bottom land 
through Missouri and Kansas and 
others in the south which expe- 
rienced travelers avoided if pos- 
sible. Teams of mules pulled many 
a car out of the mud. 


“A Goodyear caravan had made 
one of the first transcontinental 
trips in 1919 from New York to 
San Francisco, a pilot car ahead to 
find the way, a truck next carry- 
ing a reserve supply of water, oil 
and gasoline—and food and camp- 
ing equipment as well, in case their 
party had to camp in the open, as 
often happened—while a service 
car followed up, carrying parts, 
tools and spare tires. The trip took 
three weeks, left a trail of broken 
bridges behind. 


“Many cars still rode on clincher 
|tires, hard to put on, still harder 
|to remove. The biggest selling size 
was three inches in cross section, 
or at most 3%. The typical tire 
|dealer’s place of business was a 


| converted store building, preferably 


tenite II, used on 1941 Chrysler|;0M an alley so as to get his cus- 
cars, brought to Chrysler Corp. a| tomers off the street. 


top award in the transportation 
division of the fifth annual Modern 
Plastics Competition sponsored by 
Modern Plastics magazine. 

Formal announcement of all 
awards for entries in the com- 
petition will be made in the Oc- 
tober issue of Modern Plastics 
magazine, followed by a presenta- 
tion dinner at the Waldorf-Astoria 
Hotel, here, Oct. 15. 


Automotive News’ Almanac, published 
once a year, is considered THE refer- 
ence book wherever 
mation is desired. 





automotive imfor- 


, cation, 


“All this was going on just 20 


|years ago,” Litchfield points out. 


| 


“The tire dealer began develop- 
ing a new merchandising technique 
in the succeeding years. He im- 
proved his service facilities, his lo- 
evolved specialized build- 
ings, designed to serve the public 
more full: and conveniently, 
broadeneu his lines, grew into a 
department store of automotive 
service 

“The tire maker played his part 
as well. Realizing the vital part | 
that rubber played in transport, he | 
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Tire Indust; 


was forced by the shrinking py, 
kets of depression times to 
centrate on compounding and 
sign improvements in passer 
and truck tires. The result 
fairly striking. 
“The awkward clincher tire of 
the straight side which was ;¢ 
ing it off the market were } 
swept out by the balloon tin I 
depression product. Using the pul 
ciples of greater ground cont 
greater air volume and lower p 
sures, it gave new riding comfy 
added traction, pulled better m™.,: 
rough and muddy surfaces 
maintenance costs of the car. 
“The tire went off the road 
this—first to the farm wher 
created a veritable revolution 
age-old agricultural methods, 
used on tractors, threshers, x 
hay wagons, on plows, harrows: 
cultivators, driving the horse f 
his last stand. It went onto 
struction jobs, grading and hx 
ing, carrying in the end freight« 
loads, speeding up major engine 
ing jobs and cutting their costs | 
“The smooth, streamlined, 
starting, high speed automobile 
today is a far cry from the 
of 1920, but the progress in 
design has been’ matched 
changes during that period no 
startling in the tire on which 
rides, and the attractive o 
station which serves it.” 


Trailer Industry 
Aiming at Lighte' 
But Strong Unii 


CHICAGO.—A trend in the tr 
trailer industry is toward the gt 
est possible reduction in wef 
consistent with strength and dv 
bility, according to M. J. Neé 














at's the 
president of Truck Trailer Me®‘S-. . a 


facturers Assn. at, frier 

Commercial trailer matlpphij. ; 
turers are using new matef to Chi 
and methods of fabrication. IC 
aim is to make every unit of % Stop ar 
trailer frame and body functihote], \ 
Each unit carries a well calc 


stress, just as in airplane ed at th 
bridge design. ng the 
Weight reduction is of ably pri 
portance to users, engineers M7 
out, because gross weight of a 
are in effect in every state. pare 
100 pounds reduction in 8. Nig] 
weight adds that much to p§""iful Cony 


Easier rolling trailers are ® 
achieved by special axles and Only 14 » 
ings, and by scientific 1084 % bite shy. 
tribution on the various © everything 
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Since 1911—the standard used @ 
truck appraisal guides. Mes 

data; specifications; serial a4 | 
numbers; weights; horsepowe: 
Cash, finance, tax or LOA values, 
also maximum allowance or retall 
values. By yearly subscription’, 
Book $7; Blue Book, Pocket 

$5; West Coast Blue Book $5: gh 
tive’s Edition Blue Book $12. i“ 
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.Nation’s ‘40 Gasoline 
7 Markham Predicts Record 


Revenue of 


| _— 
i YORK.—The nation’s 1940 
a tine tax bill will show an in- 
ase of $130,000,000 over 1939, 
nah $1,032,000,000 was collected in 
asoline taxes by the federal and 
tate governments, predicts Baird 
Markham, director, American 
etroleum Industries Committee. 
This remarkable gain in gaso- 
ne tax revenue, which will push 
e motorists’ gasoline tax bill to 
e all-time record of $1,162,000,000, 
sults from three factors: (1) the 
crease in the federal gasoline tax 
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etroit’s Show 
Opens Week’s 


Run Saturday 


| DETROIT.—Detroit’s fortieth an- 
ual automobile show opened at 
onvention Hall Saturday for a 
eek’s run. 
“} In keeping with a fortieth anni- 
“wersary celebration, the exposition 
his year leans heavily to “added 
tractions’” supplementing displays 


so on the most elaborate scale in 
Sur decades. 

Edward J. Jeffries jr.. mayor of 
etroit, officially opened the show 
nturday by the traditional ribbon 
itting. Assisting him were mem- 
‘ers of the automobile show com- 
ittee of Detroit Auto Dealers 
“issn, sponsors of this year's ex- 
“sition. Opening proceedings were 
“roadcast. 


David J. Griffith, executive 


here Bairman; James A. Mason, Wil- 
tion Reid, Henry Whiting, K. B. | 
: own, H. W. Shepard and Harold 


“)hns. Ex-officio members include 


4 Sars the basis of modernity and 
, Maf*SS . . . and that is just as vital to 
at, friendly Stevens as it is to the 
am Pbile industry. So when you 
rater: . , e 
on, 0 Chicago for the Automobile 
t of & Stop at the Stevens, America’s 
- hotel. You will find everything 
d at the Stevens: parking space 


ne 
ng the hotel . . . Good food, 
qi bly priced ... Comfortable, airy 


- and Chicago’s greatest 
f priv ; 

,, Beg O! private meeting and banquet 
n Gales. Nightly entertainment in the 
mo ul Continental Room. 

aa Only 14 minutes to the Automo- 

| : bile Show—the Stevens is close to 
—— *Verything important in Chicago. 


SOr wiro ° 
“ire your reservations today. 





the 1941 models. Decorations are | 


$1,162,000,000 


rate to 1’ cents per gallon, (2) in- 
creased automobile ownership, and 
(3) greater use of motor vehicles 
by their owners. 

The chief factor in the estimated 
$130,000,000 increase in the 1940 
gasoline tax bill, Markham pointed 
out, is the higher federal tax on 
gasoline. In 1939 the federal gaso- 
line tax, collected at the rate of 
one cent per gallon, yielded $215,- 
000,000 of revenue, or more than 
the total of all other manufac- 
turers’ excise taxes collected by 
the federal government. To provide 
additional revenue for national de- 
fense purposes, Congress this year 
increased the tax rate to 1% cents 
per gallon, effective July 1. This in- 
crease, it is estimated, will add 
$55,000,000 to the nation’s 1940 
gasoline tax bill during the last 
six months of 1940. 

Expansion in automobile owner- 
ship, it is estimated, is next in im- 
portance to the federal gasoline tax 
rate increase in the $130,000,000 
gain in tax revenue, Markham con- 
tinued. 

The increased use of automobiles 
ranks next to the factor of ex- 
pansion in automobile ownership 
|in pushing gasoline tax collections 
to a record height. 

Total registrations of privately 
|}owned motor vehicles during the 
|first seven months of 1940 are 
|estimated at 30,950,000, as com- 
|pared with 29,400,000 during the 
same period of 1939. 

Gasoline consumption during the 
| first seven months of 1940 was ap- 
| proximately 7 percent above con- 
sumption during the same period 
of 1939. 


Besides, Markham continued, the 
expected increase of $130,000,000 in 
the nation’s gasoline tax bill, state 
|/revenues will increase by about 
| $21,000,000. In 1939 such taxes to- 
taled $430,549,000, and in 1940 will 
|reach the all-time record of $450,- 
| 000,000. When added to the esti- 
mated $1,162,000,000 in gasoline 
taxes that will accrue this year, 
the astounding total of $1,612,000,- 
| 000 is obtained. That figure, Mark- 
ham concluded, will be increased 
substantially by federal and state 
levies on the sales of new auto- 
mobiles, the federal lubricating oil 
tax, and local property taxes. 





'Seattle’s Dealers 


Are Cheerful Over 
Car Sales Outlook 


SEATTLE.—Except for confusion 
on installment sales caused by the 
draft, dealers are unworried over 
the future in this locality. Draft 
problems concern both the possible 
draftee, as to whether or not his 
number will come up, and the 
dealer, when it comes to selling 
on time payments, to a_ possible 
draftee. 

Otherwise, the defense program 
is reacting very favorably in this 
area where Boeing Aviation is lo- 
cated; ship building is being 
revived and Bremerton navy yards 
are increasing payrolls and em- 
ployment. 

Plans are “in the bag” for the 
1941 automobile open house show. 
J. E. Blume, of University Chev- 
rolet, has been named general 
| chairman. 

The daily newspapers will have 
| their annual show editions Sunday, 
|prior to the show’s open house, 
| Oct. 14-19. 

No limit is set on the entertain- 


ment, promotion or decorations 
each dealer may use in his show- 
room. The “kickoff” will be a 


breakfast Oct. 14 at the Washing- 
ton Athletic Club with 400 dealers 
and salesmen expected to attend. 
President Lewis will preside. 

During the week, radio and 
newspaper stories will be featured 
and the public’s attention directed 
| to the new models. 

Attention is beginning to focus 
|on the coming legislative session. 
|A meeting of the all-state board of 
|directors, held in Tacoma in con- 
junction with the Good Roads 
convention, mapped out the prob- 
able program of legislation 
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Taxes to Increase $130,000.00 


Oo —— 





MEMBERS OF the Optimist Club were told last Tuesday by W. A. Blees, 
general sales manager of Nash Motors, that they should expect to see ‘old 
value yardsticks of the automobile industry completely shattered’’ by new 
automotive developments that the public will view at the Detroit Automobile 
Show. He addressed a pre-show meeting of the club. Left to right: S. T. 
Hanson, president of Detroit Automobile Dealers Assn.; Blees, and Hoyt Evans 
Morris, president of Optimist Club. 


Factors Point to Upswing 
In ’41 Sales, Grant Asserts 


NEW YORK.—Several basic fac- 
tors lend substance to a prediction 
that sales of 1941 cars and trucks 
will be higher 
than the sales of 
1940 products, 
says R. H. Grant, 
vice - president, 
General Motors 
Corp. 

“Influenced by 
defense spending 
that has yet to 
attain flood - tide, 
employment is on 
the increase and 
the trend of na- 
tional income and 


have exceeded the industry’s ex- 
pectations. Chief reason for this, 
probably, is that the 1941 models 
embody improvements beyond pub- 
lic anticipations. Both in engineer- 
ing and appearance, the new cars 
represent a distinct advance ovcr 
the models of previous years. 


“The automobile industry’s long- 
standing and progressive policy of 
‘more value for the dollar’ has been 
strongly reinforced for the 1941 
model year, as visitors to the Na- 
tional Automobile Show will dis- 
cover. 

“September registered the 23rd 
successive month in which automo- 
bile retail sales were higher than 





R. H. Grant 


Sloan Foresees 
Better Year in 
"41 for Industry 


NEW YORK.—“In_ introducing 
our new 1941 motorcars, we of 
General Motors would like to ex- 
press our appre- 
ciation of the 
splendid favor 
with which our 
1940 products 
were received 
throughout the 
past year and 
also our gratifi- 
cation for the 
consumer accept- 
ance of the new 
cars as already 
very definitely 
indicated,” said 
Alfred P. Sloan jr. on the eve of 
the New York Show. 


“Consequently, we look forward 





A. P. Sloan jr 


to an even better year in 1941. 
That is most encouraging, not 
merely for the automotive in- 


dustry but for our whole economy. 
This is especially advantageous in 
a period of national defense 
emergency such as exists today. 

“American defense demands first 
call on those products of industry,” 
Sloan pointed out, “which are es- 
sential to protecting the nation 
against aggression. It also demands 
a sound and virile economy. 


“Our 1940 cars were the most 
successful line we ever produced 
and created for us a challenge in 
research, design, engineering and 
production to present 1941 products 


| that would surpass their immediate 


purchasing power follows a course 
that steadily climbs upgrade. Auto- 
mobile sales normally follow this 
curve, up or down as the case may 
be, without extreme variation. 
“Advance orders for 1941 models 


New Non-Glare 
Rear View Mirror 


Developed for “41 


PITTSBURGH.—Development of 
a new non-glare rear vision mirror 
for use on the 1941 model automo- 
biles is announced jointly by Pitts- 
burgh Plate Glass Co. and the 
Liberty Mirror Works. 

The new mirror has the special 
property of filtering out harmful 
light rays from both natural and 
artificial light while at the same 
jtime giving true reflections. The 
mirror, known as the E.Z.I. non- 


glare mirror, consists of specially | 


selected plate glass on which a 
newly developed film is deposited. 
It requires no adjustments and 
provides a faithful reproduction of 
images. 

The new mirror was designed to 
cope with the gradually increasing 


speeds of automobiles and the 
stepping up of candle power of 
automobile headlights. Several 


makes of new automobiles will be 
equipped with the mirror. 


“The E.Z.I. mirror,” according to | 


W. H. Colbert, president, Liberty 
Mirror Works, “eliminates all glare 
and provides the seeing light so 
necessary to show great distances, 
headlight intensities, and rear road 
conditions.” 

Special research into glass, mir- 
ror films, and reaction of eyes to 
light preceded the development of 
the E.Z.I. mirror. 

In night driving the driver’s eyes 
normally look ahead into low in- 
tensity light and his eyes adjust 
themselves to this light, the retina 
being open. When high intensity 
light from rear headlights strikes 
the mirror and is reflected into the 
driver’s eyes, the retina closes 
rapidly to protect the eyes from 
the glare. 

As the driver directs 


ment period during which 
temporarily impaired. The length 
of time for this adjustment and 
the degree of blindness 


is entirely beyond 
This is the dangerous period when 
accidents occur and repetition of 
this dangerous cycle causes eye 
strain and fatigue 


his eyes | 
forward again into the low inten- | 
sity light there follows the adjust- | 
the | 
retina slowly opens and vision is | 


varies | 
greatly with individual drivers and | 
their control. | 


predecessors in value. This we have 
sought to do by improvement of 
tested features as well as by new 
developments. 

“We point with pride to these 
1941 cars as outstanding values in 
themselves and as leaders in the 
march to a continued high level of 


they were during the same period 
of the previous year. There is every 
indication that this upward trend 
will continue throughout the re-| 
mainder of this year and 1941. 

“The automobile show this year 
finds the wholesale and retail end | 
of the motor industry occupying | 


a larger place than usual in the : sent : 

domestic business structure. A to- oe — fe 
, tal of 41,201 car and truck dealers — 

| were reported as of Oct. 1, with 

la total of 95,075 retail outlets for McElvein Elected 
|automobile products listed in the! purFaLo. — Percy J. Hunt, presi- 
country. dent of the Buffalo Automotive Trade 


Assn. has announced that Thomas H. 
McElvein had been elected to a direc- 
torship of the association as_ repre- 
sentative of the Erie County ord 
Dealers’ Assn. Leslie M. Farr has been 
elected to an associate directorship, to 
fill McElvein’s unexpired term. 


Hi M. JOHNSON 


INC. 


INDUSTRIAL DESIGNERS 


DISPLAYS @ EXHIBITS 
MECHANICAL & ELECTRICAL 


“The same factors of encourage- 
ment which lead manufacturers 
generally to foresee good business 
ahead apply likewise to dealers 
j}and_ distributors in _ practically 
every district in the country. The 
new model year begins with pros- 
pects for better-than-usual business 
and new opportunities all around 
for rendering a service.” 











Pontiac Boosts Output | 
On New Sedan-Coupe | 


PONTIAC.—Public acceptance of | 
the Pontiac Streamliner Torpedo 


| Sedan-coupe has been so good that ENGINEERING 
| production schedules through De- 
cember are being revised upward WE OFFER 


to handle orders for the- new five- | 
passenger model, according to D. 
U. Bathrick, general sales manager. | 

Sales of the five-passenger model 
|now constitute 52% percent of the 
sales of the entire Streamliner 
Torpedo line, Bathrick says. Last 
year the comparable-priced five- | 
| passenger sport-coupe sold only 9% | 
| percent of the line. 


THE LARGEST, BEST EQUIPPED 
DISPLAY PLANT IN THE 
CENTRAL STATES. LET US 
CONSULT WITH YOU ON ALL 

EXHIBIT PROBLEMS. 

* 
OFFICES and STUDIOS 
728 BOULEVARD BLDG. 


DETROIT 








COLD 
ROLLED 


STEEL 


CRAINE-SCHRAGE STEEL CO. 


8701 EPWORTH BOULEVARD 
DETROIT, MICHIGAN 














By A. H. Allen 


WHAT about the car of the fu- 
ture? Is it conceivable that the 
automobile of 1970 can be as far 
advanced from the vehicle of 1940 
as the latter is from its counter- 
part of 1910? Granting that civili- 
zation is good for another 30 years 
—and there are some doubts about 
this—there is no reason to suspect 
that engineers and designers of 
future years will have any great 
difficulty in equaling the achieve- 
ments of their ancestors. 

Already it appears that clutches, 
like little toes on human beings, 
have started on the way out. Fluid 
couplings and automatic transmis- 
sions soon may obsolete the need 
for manually controlled connections 


between engine and driveshaft. 
* * * 





with higher-octane fuels avail- 
able to power them. It may even 
be that some form of radio trans- 
mission of power will obviate the 
need for engines altogether. A 
driver could tune in on a certain 
wavelength and receive ample 
electric power to drive his car 
motors. A locked meter would 
measure current consumption. 
Present types of frame-and-body 
construction will disappear in 
favor of a “unitized” construc- 
tion, perhaps some variation of 
what Nash is using for its 600 
mnodel. 
8 @ 


Above Belt Line 





other 30 years, will be something 
entirely different from the present 
concept. A resilient material which 
will absorb impacts and not de- 
form, may be the answer to fender 
nicking. Glass may give way to 
transparent and _ nonshatterable 
plastic for windshields, windows, 
roof and in fact everything above 
the belt line. New types of spring 
ing will iron out all road bumps 
before they reach seats of the car. 

Rubber may disappear from tires 
in favor of some cheap material 
which can be replaced quickly and 
easily. 

Letting the imagination run a 
little further, it is even conceiv- 
able that cars of 1970 may be of 
the amphibian type, with collap- 
sible wings which would permit 
travel either in the air or on the 
ground. Retractable propellers or 
even rocket power could be used 


Perhaps this should be shut off 
before some disgusted reader 
shouts, “Give us a drag on that 
before you throw it away.” 

* * + 


BRAKES will be easier to oper-| Engineers vs. Labor 


ate, more effective in action, pos- 


A DIFFICULT problem which is 
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taining cooperation from union 
labor in operating new machinery 
and tools at their top efficiency. 
Engineers burn copious quantities 
of midnight ofl to perfect a new 
machine to do a job more quickly 
and more easily. The machine is 
built and installed in a plant, and 
often union labor will refuse to 
operate it at its higher output 
rate, in the mistaken belief that 
the “speed-up” is being foisted on 
the poor workman. 

If union labor would realize that 
their very jobs depend upon the 
ability of engineers to perfect 
means to build cars better and 
with less effort, so the savings can 
be passed along to the public, 
either in the form of less cost cr 
more value, they would willingly 
man new machines and operate 
them at their designed efficiency. 
Just because a new machine wil! 


100 an hour for the machine used 
last year is no sign the operator 
has to work that much harder. 
Very likely, his job will be even 
easier, because machines are being 
designed to increase production 
and at the same time to reduce 
nianual effort. 


Engines of the future shouid 
be lighter and more powerful, 


them—the familiar dynamic brak- 
ing. Fenders, if they do last an- 





HRIS just couldn’t help writing “Who, Me?” — it 
was born in his blood. Starting as office boy in the 
Chicago Mail’s editorial office, he graduated into a cub 
reporter and in 1890, then 18 years old, he was “cover- 
ing” city hall for the Chicago Daily News. But because 
he had gone nuts over bicycle riding and had written a 
column on that subject for the News he was taken over 
in 1892 by Bearings, the leading bicycle publication of 
that time and made an assistant editor. Six years were 
spent with Bearings, then the bottom fell out of the 
sport and Chris went back to the News as one of its 
sports editors in 1898. Seven years he spent on this desk, 
during which, because of his bicycle affiliations, he was 
given the job of handling the publicity for the first 
Chicago automobile show in 1903, a side job which won 
a recall from N. H. Van Sicklen, who had published 
Bearings and who had bought Metor Age in 1905. More 
outside jobs here and Chris was the first automobile 
editor of the Chicago Daily News and the Chicago 
Tribune, both at the same time, as well as being mixed 
up in the promotion of road races, hill climbs, reliability 
runs and the like. 
Ten years on Motor Age and Destiny crooked a fore- 


finger and sent him East to edit William R. Hearst's 
Motor Magazine. Followed the editorship of Bob 


Gor Christmas -- 
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| 
What finer present for your | 
associates than copies of this | 
history of the automobile | 
business? You save 20% by | 
ordering prior to publication. 
| 

| 

| 


sibly using car inertia to actuate confronting engineers, and man- 
agements as well, in the automo- 


for propulsion in the air. turn out 200 pieces an hour against 
bile industry is the matter of ob-| num, passivation and coloring of 


WHO, ME? 


By CHRIS SINSABAUGH 


Editor of Automotive News 


Check for $......... 


* * * 


ANODIC treatment of alumii- 


= Onder New! = 


for delivery Cu publication 





The Saga of My . 


First 100 Years on Rubber 


Wolfers’ Motor Life and then he became editor of the 
American Motorist, then the national publication of 
the American Automobile Assn. Ten years ago Destiny 
crooked the other forefinger and waved to the West, 
so Chris became Detroit editor of Automotive Daily 
News and conductor of that paper’s column, “Sparks.” 
Seven years ago, when George M. Slocum bought Auto- 
motive Daily News from Macfadden, later changing the 
name to AvTomoTivE News, he selected Chris for his 
editor. That’s his dossier to date! 


With cycling for his kindergarten in the trade paper field 
and a tie-in with motoring in its infancy, the author 
of “Who, Me?” has had intimate contact with the 
automobile industry for 40 years, gaining a knowledge 
of this business possessed by few others. As a writer 
on automobile subjects he is known from coast to coast 
and he probably knows intimately more automobile 
executives, dealers and automobile editors than Jim 
Farley does politicians. Someone said recently, “Sinsa- 
baugh is the only man living who can pick up a tele- 
phone and get a ‘What do you want, Chris?’ from the 
executive head of any automobile company in America, 
quicker than I can get a ‘number please’ from the 
local operator!” 


ARNOLD-POWERS, INC. 
550 W. Lafayette Blvd., Detroit, Michigan 


Please enter our order, when published this fall, for: 


Copies of “Who, Me? — My AUTO biography” at $3.00 each, postpaid. 
(Price on publication, $3.75.) 


Copies of the Special Deluxe Edition at $7.50 each. 
(Each copy of this limited edition will be autographed.) 


...@nclosed [] or ship C.0.D. [> 









stainless steel, surface treat 

of magnesium alloys, and 7 
and properties of zinc Coatin 

are four subjects in a SYMpo«ip, 
on surface treatment of y,,, 
to be held at the Nationa) Men 
Congress in Cleveland on Oct,» | 
They are timely matters Whi. 
should interest many autonios;, 
engineers concerned with , 
velopment and analysis of fr 


ishes. 
* * + 


Babbitt Thinner 


MICRO crankshaft beayj, GENERAI 
adopted for engines in the Chr. 
ler line for 1941, has babbitt th, 
ness of two to 4% thousandth; 
an inch on a steel backing aby 
0.075-inch thick. This comp, 
with a bearing for 1940 ens 















which had babbit 10 times as f, — 
and a somewhat thinner stee] pg, Dodge or 
ing, so that the overall thick, on 
is the same as the new bea, De 
Design was Glaveine in coope eee 
tion with eveland Gra 

Bronze Co., which supplies , werd 


major portion of the automot; 
industry’s crankshaft beari§® 
The new design, with the mg 
thinner babbitt section, is clajngt!! 
to show several times the lif; Ysi 
the former type, mainly beca LL 
the reduced danger of disintegl™ nang: 
tion through repeated impact, [* OBL 
* * & AUPM! 


Million-Dollar Car 
DE SOTO engineers esti, TOTAL 
that their “pilot job” or first § ‘Revised. 
to traverse the production and digludes C 
sembly line for the 1941 mpdpederal, G. 
year, cost better than $1,000,009, 
this basis, of course, ensuing ¢ 
would have no cost whatsog, ept 
beyond the cost of materials ; 
ing into their construction, for A 
tooling and equipment cost | | 
been assigned to the first car. 
DETROIT’ 
passenger | 
dosely app 


ame mont. 
cated by F 


































Hercules Diesels 
For Chevrolet, 


e 
jiminary r 
Ford on Displ#™¥ ,: 
NEW YORK.—“Engines for} With rep 
dustry” — with special emphy pincipal_c 
on truck, bus, tractor and ini 
trial applications — is the the Pla 
of the exhibit of Hercules eng 
at the national automobile ¢ (Wee 


in Grand Central Palace. 


Following up the successful >! 
troduction of a power package #¥ 
placement diesel engine for 
trucks at the national autom 
show two years ago, Hercules 
exhibit this year a _ four-cylin 
replacement diesel for 1940 # 
1941 conventional and cab- 
engine model Chevrolet trucks 


Hercules Series DOO diesel § 
gines are used as standard eq. 
ment by Ford Motor Co. in die 
powered trucks for export. 


Two series of flat diesel engi 
which have recently been develt 
by Hercules Motors Corp., will iy 
be shown. One of these is 
DWX, a six-cylinder diesel 3 
able in two sizes: Model DW: 
4% inches by % inches, and ™ 
DWXC 4 inches by 4%4 inches.- 
rated horsepower of the two 
gines is 115 at 2,200 r.p.m. an 
at 2,400 r.p.m., respectively. 


The other flat series is 
as Series DFX and is aval’ 


ween 











in three sizes: Model DFXD., STAT 
inches by 6 inches; Model Dr 
5% inches by 6 inches, and 
DXFB, 5 inches by 6 inches - 
rated horsepower of the three a 





is 193 at 1,600 r.p.m.; 191 at + 
r.p.m., and 177 at 1,800 1 
respectively. This series inc 
engines of the same displac” 
and horsepower in a_vertié 
well as the flat engine ar 


Connecticut | 
Delaware 


ment. iincis 
es line 
The complete Hercul N Poo 


sists of 60 engines of whit 
are diesels. All of the diese! 
of the four-stroke cycle ty 7 
all of them use the Hercules 
bustion chamber, which aa 
method of progressive turbl! 


New Hampel 


North Dakot 





and controlled combustion ° i 

pletely mixing fuel and al e Islanc 

> «tod South Caroli 

Du Pont Appointel) — 
WILMINGTON, Pa. = Lane re 

Cae a oe. Inc., has_ be Vermont 


. —s f the . 
sointed general chairman 0! fp 
\ for Nat's West Virgini 





ware one oon ie 

fense, whic was creat inst = 

Richard C. McMullen coord nt Wisconsin — 

state’s participation 1! t 

defense program. ae “Tealisgy 
Automotive News’ Almana¢ ir: pawehtem 

once a year, is considered, tive og to 

automot'’ 


ence book wherever 
mation is desired. i 
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production-Registrations 





AN’s Production Estimate 
(U. S. and Canada) 
WEEKS ENDED OCT. 12, OCT. 5 


Jan.1 Jan.1 








Week Same Week Oct. to to 
Ended Week Ended to Oct.14 Oct. 12 

Oct.12 1939* Oct.5* Date* 1939*  1940* 
OTORS .. 47,400 26,716 45,742 83,994 1,012,058 1,387,263 
1 eee een essseees 27,550 11,000 26,920 49,086 611,110 817.388 
| nls 7,750 6,625 7,616 13,843 163,395 221,610 
th. aeies Sr cheda nani’ 6,000 3,950 5,864 10,691 111,583 171,395 
ths | ojdsmobile «+--+ +++° 5,200 4,041 4,507 8,806 101,455 151,211 
cS 0 900 «1,110 = 835 1,568 = 24,515 25,659 
MPa HRYSLER «-----+---- 26,1385 9,650 25,077 46,197 608,502 736,319 
Nth piymoutht --. +--+ +++ 14,500 17,5008 14,450 26,060 309,270 384,137 
EE. cob saswass 6,185 11,0008 6,510 10,598 194,921 214,429 
pT 3,350 8008 3,127 5,852 59,811 80,219 
soendsousesess 2,100 3508 1,990 3,692 44,500 57,534 
eae aetae 22,500 20,175 18,000 36,900 670,507 688,518 
Bre cn conde 19,350 17,800 15,400 31,670 587,707 602,602 
apenas 2,150 2,000 1,800 3,590 65,700 65,747 
sae eee 1,000 375 «=» 800-1640» 17,100 20,169 
sees 3,490 1,847 «3,499 © 6,353 81,496 88,472 
era ceslvaaa 3,200 2,650 3,077 5,662 54,009 70,088 
So akiccnait 1,800 2,600 1,701 3,161 47,587 55,273 
sgsedeseeseroeses 1,650 § 1,495 2,846 49,828 38,004 
eanavnnnes 300 1,867 62 = 350 13,940 17,770 
balisbinsekais t t $ $ 8,289 2,798 
ie shies $ i) $ + 2,552 899 
saane ses $ : + 70 319 
6,225 5,400 6,210 11,193 194,786 281,551 
ere 112,700 70,455 104,863 196,656 2,739,274 3,367,359 
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DETROIT.—Retail sales of new 
§ |usenger cars in September very 
‘osely approximated those in the 
ame month of last year, it is indi- 
’ ated by R. L. Polk & Co.’s pre- 
FS minary registration records on 
“fhe past month. 
ot} With reports received from 110 
phe 

















t 


nincipal cities covering the first 


Plant Activity 

(Week Ended Oct. 12) 

OUTPUT UNITS WORKING 
working on Army cars 
steady; 7,750, five days 
eee. rise; 900, five days 
..rise; 27,500, five days 
rise; 3,350, five days 
besawevs rise; 2,100, five days 
rise; 6,185, five days 
rise; 21,350, five days 
closed 
steady; 3,200, five days 
rise; 1,000, five days 
rise; 1,650, five days 
rise; 5,200, five days 
steady; 1,800, five days 
rise; 14,500, five days 
rise; 6,000, five days 
—_- .steady; 3,472, 5% days 
rise; 300, five days 
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STATES 





Chrysler 


! Ari kansas ~ 40 


"39 


17 


1: 


t Connecticut 































! ‘| Approximate Total for ’3 


CHRYSLER 


44 
37) 


ToT 
J ‘Revised. ‘Includes trucks. tClosed. §Affected by strike. Miscellaneous 
‘cludes Crosley, Henney, Autocar, Brockway, Diamond T, Divco, 
wderal, GMC, Indiana, International, Mack, Reo, Sterling, White, etc. 


oe New Car a 
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27 days of September, 1940, returns 
are slightly under those for Sep- 
tember, a year ago. Experience in- 
dicates that rural returns may 
bring last month’s registration total 
up to the September, 1940 mark. 


The seasonal decline character- 
istic of September is clearly seen 
by comparing last month’s registra- 
tion reports with those of August, 
1940. Nationally, September regis- 
trations appear to be about 27 
percent under those of August. 


Sectionally, these August-to-Sep- 
tember declines are as _ follows: 
New England, 22 percent; Middle 
Atlantic, 25 percent; East North 
Central, 26 percent; West North 
Central, 35 percent; South Atlantic, 
31 percent; East South Central, 35 
percent; West South Central, 30 
percent; Mountain Region, 28 per- 
cent, and Pacific Region, 28 per- 
cent. 


Wolfe Appointed 
PERU, Ill. — Gilbert L. Wolfe has 
been appointed representative for 
American Nickeloid Co., to have charge 
of the senenery, (N. Y.) office and 
to cover central ew York state for 
pre-finished metals. 


Pvesiees 475,000 
Units for Best 


Oct. in History 


By James L. Delahanty 
Associate Editor 
DETROIT. — Having reached a 
new high for the year during the 
past week, automotive production 


AUTOMOTIVENEWS ‘wee cs Comins 


weeks is expect- 
Preduction Estimate ©4 to maintain 


a level of be- 
tween 110,000 
and 115,000 cars 
and trucks, AU- 
TOMOTIVE NEWS 
predicts. 

At this week- 
ly rate, October 
production 
would exceed 
475,000 units, 
which would not 
only be the 
highest month 
for this year but 
would also on 
the highest Oc- 
po tober in the his- 

tory of the 
a industry. 
Assemblies 
during the past 
week hit 112,700 units, which con- 
trasts with 104,863 vehicles built 
in the previous week and 70,455 
cars and trucks finished in the 
comparable week of 1939. 

General Motors’ group total for 
the past week hit 47,400 units, 
slightly higher than the previous 
week’s total of 45,742 cars and 
trucks and also above the 26,716 
vehicles built in the comparable 
week of 1939. Production was up 
in all GM divisions, and all oper- 
ated on five-day week schedules. 

The Chrysler total for the past 
week was estimated at 26,135 cars 
and trucks, which was slightly 
higher than the previous week’s 
figure of 25,077 units and almost 
three times higher than the 9,650 
vehicles built in the same week 
of 1939. However, at this time a 
year ago, slowdown strikes were 
tying up production in Chrysler 
divisions. Chrysler output was near 
capacity and all divisions operated 
five full days last week. 

Ford group total last week rose 
to 22,500 cars and trucks. This 
contrasts with 18,000 units assem- 
bled in the previous week and 
20,175 vehicles finished in the same 
week a year ago. 

AUTOMOTIVE NEWS pointed out that 
the independent producers in- 
creased production as Willys really 
got under way on its 1941 models 
and the others, Studebaker, Hud- 
son, Packard and Nash, upped 
their production schedules slightly. 


THIS 
EEK 


112,7 


LAST 
WEEK 


104, 


70,4 —— 
LAST 


Pete Wembhoff’s Fourth Dimension 
offers news of automotive advertising 
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_ProdectionsRegistrations __avroyonive wews, oovonmn 1009 
wen Output Hits 112,700 Units, Highest This Year 





New Passenger Car Registrations 
Eight Months, plus 15 States for September 








Sept. Sept. 1940 1989 Unit 
Total Pos. 1940 Pos. 1989 Pos. Gain 

ERIS UTOIEE 6. vvveccseee 55,229 1 595,557 1 429,276 1 166,281 
Serer 2,794 4 388,785 2 340,508 2 48,277 
PAPTIOUC bcc cisccvevs 3,486 3 307,547 8 259,896 3 47,651 
PWN 6u006s000 CeteN 3,653 2 189,988 4 136,589 5 53,399 
PUMMENG Vievtsreveseces 2,017 5 154,491 5 103,432 6 51,059 
MONG 460.0066 0s00nenw' ag 9 147,800 6 141,166 4 6,634 
WIGRIAGDIG cc scccecees 1,752 6 133,671 7 94,441 7. 39,230 
WHEVMIOE cevscvaseense 574 12 70,013 8 49,131 9 20,882 
Studebaker .......... 1,378 8 69,902 9 52,700 8 17,202 
MAOECULY scccccvevseee 505 13 58,502 10 44,769 10 13,733 
PEMGOED. -Fvicstecveeues 1,540 "a 54,034 11 34,415 13 19,619 
DEE cb vietrrKecdcws 641 11 51,2738 12 39,273 11 12,000 
EMME Sb.00bvssesens 1,041 10 50,929 18 33,322 14 17,607 
Pere err ree 502 14 38,048 14 37,353 12 695 
Cadillac-LaSalle ...... 353 15 23,283 15 23,596 15 313* 
WEGR cccccccccccccece 213 «#16 15,399 16 8,118 17 7,281 
MEMNOUEE. 6606606800800 aCe 14,702 17 13,764 16 938 
ERO. 4.60 46.vi-we ee een 29 18 1,148 18 3,220 18 2,072* 
ERUDINIODIO co cccccccce — seocssee 19 74 19 825 19 751* 
Miscellaneous ........ 95 3,555 2,276 1,279 

errr er 27,610 2,368,701 1,848,070 520,681 
*Loss 





Steel Production 
Equals 1940 High 


At Youngstown 


YOUNGSTOWN, O.—District 
steel production here was at 87 
percent last week equaling the 
high marks touched three times 
before this year. A week previous 
steel output was 84 percent. 

Actual steel tonnage produced 
during the third quarter was the 
highest for any third quarter in 
the history of the industry here. 
It is about 5 percent higher than 
the previous record established in 
1929. 

Consumer anxiety to cover re- 
quirements has promoted some or- 
ders for first-quarter delivery at 
prices prevailing at the time of the 
delivery. This increasing tonnage 
indicated the attitude of consumers 
toward future commitments, oper- 
ators here revealed. 


Truck Top Ten 
First Ten in Registrations as 
— in AN Today: 


Pos. Make 
1—134,777 Chevrolet 120,479— 1 





2—110,128 Ford 91,533— 2 
3— 53,401 Interna’! 43,727— 3 
4— 39,685 Dodge 37,107— 4 
10 29,770 G. M. C. 22,957— 5 
7,250 Plymouth 6,750— 6 

i 5,005 Mack 4,307— 7 
8— 4,562 White 3,073— 9 
9— 4476 DiamondT 3,446— 8 
10— 1,721 Willys 1,064—13 

Total All Makes 
398,343 343,435 


Figures supplied by R. L. Polk & Co., New Jersey Motor L ist Co., and for New York City area by Sherlock & Arnold 









Chevrolet 
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Plymouth 
CHRYSLER 
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Buick 
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GENERAL MOTORS 





NON-AFFILIATED 





Loading of steel making scrap, 
for export to Japan was being ex- 
pedited at several ports in antici- 
pation of the Oct. 15 embargo, 
operators here have been informed. 


“Pete Wemhoff’s Fourth Dimension 
offers news of automotive advertising. 
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BRIGHT NEW 


PLATING ON '41 MODELS 





New ’41 models are gay with 
two-tone colors, decorative mold- 
ings, impressive ornaments and 
bright hardware. The huge zinc 
alloy die cast radiator grilles are 
even larger than last year. More 
cars provide die cast sections in 
instrument panels for housing the 
radio. Characteristic of new models 
are the massive, formed bumpers, 
front and rear, glistening with 
bright chromium-on-Nickel plate. 
Car owners benefit because these 
bright parts have everlasting fin- 
ish, thanks to a heavy coating of 
Nickel electro-deposited under the 
decorative chromium “flash.” That 
durable Nickel coating serves as 
a base chromium coating, seals the 
metal from cor- 
rosion and pre- 
serves the out- 
side beauty. 


r THE 
INTERNATIONAL 

NICKEL COMPANY 

INC. New York, N.Y. 


NICKEL 


ALLOYS 





New Passenger Car Registrations, 15 States for September, ’40-’39 
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Wis. Dealers Profit b 


AUTOMOTIVE NEWS, OCTOBER 14, 1940 


Gear Promotion to Tempo 


Of Football and Halloween 


Special to Automotive News 
MILWAUKEE. — Wisconsin car 

dealers are gearing their promo- 

tion to the activated tempo of the 


season, which starts with the first | 


football game and continues 
through Thanksgiving. 


Customers seem to be 
gridiron-minded during this pe- 
riod, and dealers have found it 
profitable to slant their promotions 
in that direction. Along this line, 
Miller-Bock Motor Co. of Water- 
town, last year awarded a weekly 
eash prize to individuals picking 
the winners in college football 
games played the Saturday pre- 
vious. Entry blanks were obtained 
free from the motor firm, and the 
contest aroused much favorable 
comment. 


To promote goodwill among lo- 
cal football fans, Edgerton Motor 
Co. of Edgerton, featured a bio- 


Quaint Quirks 
That Build 


Business 


Reed Merrell, Inc., Ford dealer 
of Superior, Wis., used the catch 
caption: “Will trade 50 destroyers 
for good Atlantic air bases” in a 
recent classified advertisement in 
the local press. Copy continued: 
“This is an unusual bit of trading. 
And we can promise you some 
very unusual trading during our 
10-day fall cleanup sale.” This was 
followed by a list of car and truck 
bargains. 


quite 





* * & 


White Chevrolet Co., Zanesville, 
O., pulled a unique exploitation 
stunt in connection with the intro- 
duction of 1941 models recently. 
Forty boys garbed in prison stripes 
paraded the city streets, wearing 
signs which read “Just Out Today” 
and “See the 1941 Chevrolet at 
White's.” (See photo on this page) 


-WANT ADS- 


Want a Man? 
Want a Job? 
Want to Buy? 


Want to Sell? 


YOU can make YOUR WANTS 
known quickly and cheaply to 
12,000 Automobile Dealers, Jobbers, 
Manufacturers—the whole industry! 
Forms close Friday noon at Detroit. 
Cash in advance TEN CENTS 
PER WORD PER INSERTION. 
Twenty-five cents per word for 
three insertions. Count each initial, 
group of numbers or abbreviation 
as one word. Address: 


WANT AD DEPARTMENT 
AUTOMOTIVE NEWS, DETROIT 





POSITION WANTED 





GBNERAL EXECUTIVE — Seasoned man 
with exceptional general ability and 
broad knowledge of automobile merchan- 
dising in all its departments. Excellent 
experience background covering more 
than fifteen years as Office, Sales and 
General Manager successively. Available 
for immediate connection anywhere in 
U. 8. A. Performance records and ref- 
erences upon request. Box 239, Auto- 
motive News. 


BUYER WANTED | 
































‘graphical sketch covering the cap- 
tain of the high school 11 a few 
days before the team’s most im- 
portant game of the season. 


| But football isn’t the only at- 
traction during the autumn. 
There’s Halloween, and merchants 
have devised stunts to keep chil- 
dren occupied in connection with 
the observance of this day, which 
has reacted favorably to them. At 
Antigo, Voight Auto Sales, Warren 
Motor Sales and Antigo Motor 
Sales cooperated in staging a 
party for school children from 
the third through the ninth grade 
in the senior high school audi- 
torium. 


Tickets were given to the young- 
sters in the schools the day before 
the affair, and only those in the 
parade to the school in costume 
were eligible for door prizes. The 
evening’s entertainment included a 
movie and contests for which 
prizes were awarded, followed by 
refreshments. 


Another bit of Halloween pro- 
motion was that staged by a 
LaCrosse (Wis.) merchant who 
sponsored a soap-art contest on 
his windows. Entrants were re- 
quired to register at the store 
ahead of time so that the neces- 
sary allotted window space could 
be provided for. Forty-eight con- 
testants participated for the cash 
prizes totaling $25, in addition to 
prizes of candy. Contestants were 
permitted to select their own sub- 
jects and oldsters trekked to the 
windows to see their offsprings’ 
handiwork. 


A clever November promotion 
was an art contest conducted by 
a Stevens Point (Wis.) dealer. On 
a Friday and Saturday, members 
of the high school art class drew 
and painted in the store’s windows 
their version of Thanksgiving. The 
public was the judge in the prize 
contest and was invited to cast its 
vote inside the store for what they 
considered the best pictures pro- 
duced. 


Not to be overlooked in this 
promotional period is Columbus 
Day on Oct. 12. Not a few auto- 
mobile dealers have found this ob- 
servance to be an excellent oc- 
easion for a “Discovery Sale” of 
automobile accessories or service 
work with suitable advertising of 
historical nature to tie in with the 
day. 


South Wind Offers 


Two New Heaters 


CHICAGO. — Two new models 
have been added to the 1940-41 
South Wind car heater line, it is 
announced by Stewart - Warner 
Corp. The new. senior heater 
replaces the standard model of last 
year, and a new special heater 
is being introduced this season for 
installation in small cars, or for 
cars used in mild climates. The 
junior model heater continues in 
the line. 

As an outstanding feature for 
use with senior and special models, 
Stewart - Warner engineers have 
perfected a new, more effective 
defroster system, said to eliminate 
“blind driving.” 




































New Willard Battery 
For Ford-Built 


Cars 


more sales success with its private 


other campaign it has ever under- 


cessful than we thought it would,” 
said P. L. Abernathy, 
and general manager of the com- 
pany, in explaining how his com- 
pany is getting its best results. 
“When we first started this plan, 
which was originated by our fac- 
tory, we looked upon it as a novel 
plan with a probable useful life 
of a few months,” he said. 


using it for a year and its adver- 
tising value is accumulative. Our 
experience with the plan has con- 
vinced us that it is becoming more 
and more effective in making sales. 
We feel now that it is a plan which 
any dealer could adapt to his busi- 
ness in a most successful way.” 


plan, 
three important things: 


it keeps the sales organization 
informed of progress made by the 
manufacturer on new models. It 
is the next thing to a direct visit 
by the sales force to the factory. 


pictures rented from local camera 
stores the force gets training in 
the best methods of salesmanship. 
They are shown pictures of the 
right and wrong ways in starting, 
making and closing sales. These 
pictures play an important part in 
the daily sales conferences for 
both the new and used car depart- 
ments. The service department also 
has use of the theatre for meetings 
of the mechanical staff. 



















answers the growing demand of 
motorists 
about their automobiles. 
the last 10 years the number of 
motorists 


mechanical features of their cars 
has grown by leaps and bounds. 
They want to know. The Little 
Private Theatre at City Chevrolet 
Co. gives them that opportunity. 








WHITE CHEVROLET CO., Zanesville 
announce arrival of the 1941 Chevrolets. Thirty boys, dressed 


n 
and carrying a “Just Out Today” sign on front and ‘1941 Chevrolet” 
“‘warned”’ listeners: notify 


Chevrolet Co.’’ 


“Be on lookout for escaped convicts; 


Dealer’s Private Theater Aids. 
Car Sales, Educates Buyers 

























Special to Automotive News 
CHARLOTTE, N. C.—(UTPS)— 


City Chevrolet Co. has achieved 
like it and many of them buy 
theatre promotion plan than any |result of seeing the pictures. 
taken. 

“This plan has proved more suc- 
elaborate or expensive 
president 


16mm sound-on-film. 





“However, we have now been 


ucts announces that, 


ing principal 


This private theatre promotion 
Abernathy explained, does 
unit as instructor. Classes 


First, through graphic pictures |!imited to 10 men each. 


slidefilm, necessary tools, 


Second, through sound motion] bench work in which units 


ard tests. 


gram, C. W. Butterfield, 


the factory, 
that it is a more practical 
desirable arrangement from 


Third, the private theatre plan|ficid schools were developed 


information 
Within 


for more 
uct information supervisor of 
Bendix factory. 


in the vital/ «a course of instruction 


interested 


brief enough to insure each 


B-K 3ervice men. 
Sthce power brakes are 
this school 


tion of motor transport units.” 


y Tie-ins with Autumn Event 


i stunt to 
O., used this aa aniforms 
on back, 


paraded through the city. Company’s radio program, over Station Wise 


Never a day passes but what two 
customers are shown pictures of 
Chevrolets in the making. They 


This theatre is built at one end 
of the large display room on the 
company’s street floor. It is not 
and 
equipped with seats for 25 persons 
and with the necessary projection 
and sound equipment for showing 


Bendix Moves B-K 
Service Schools 


Out Into Field 


SOUTH BEND.—Bendix Prod- 
beginning 
Oct. 15, 10 B-K service school units 
will be placed in operation, cover- 
distributing  terri- 
tories throughout the country. A 
factory technical representative 
will be in charge of each school 


The school equipment includes a 
sound slidefilm, a technical silent 
B-K 
units, bench testing equipment, 
A feature of the school is actual 


serviced and rebuilt to pass stand- 


In discussing this school pro- 
service 
sales manager of Bendix Products, 
said, “In the past we have con- 
ducted service schools located at 
but have concluded 


distributors’ viewpoint to take such 
schools to the field. Our present 


and are conducted under the di- 
rection of Leon L. Graham, prod- 


fered that is outstanding for com- 
pleteness and at the same time 


sion being packed with essential 
facts and practical information re- 
quired in the every day work of 


portant for general highway safety, 
we feel that in its broader aspect, 
is a real contribution 
to the cause of safety as well as 
the efficient and economical opera- 





Used Cars—Service 





—_—_ 
—_—_—_ 
Actual 
ysed ¢ 
prices 
operat 
Journa 


1941 Price Lj 
e List 
‘ollowing is a list of new 
or delivered prices for 1941 att 
of manufacture. Prices shown, *° 
the exception of Willys- America," 
clude standard equipment and fete” 
taxes. Willys-Americar prices are {, 
Toledo, before taxes. Ford Drices » 
not include transportation or ta,,, 
BUICK—Series 40 Special—4-dr, to, 
$1,052; 4-dr. tour. sed. SE, $1,134; py: . 
$935; sedanet, $1,006; sedanet, gp te 
Series 50 Super—4-dr. tour. sed., $1,195. 
phae., $1,555; bus. cpe., $1,931; ony’ . 
$1,267; spt. cpe., $1,113. Series 60 Cen. 
4-dr. tour. sed., $1,288; bus. cpe., 1: 
sedanet, $1,241. Series 7@ Road Master; 
tour. sed. ,$1,364; conv. phae., $1,775: a 
cpe., $1,457; spt. cpe., $1,282. . 
SE—Super Equipped. 
CADILLAC—Series Sixty-one—Cpe., $1,345: 
$1,445; del. cpe., $1,435; del. sed., $1,535, ¢ 
Sixty-two—Cpe., $1,420; sed., $1,495; qe te 
cpe., $1,645; del. conv. sed., $1,965; dq . 
$1,510; del. sed., $1,585. Series Sixty-thres<. 
$1,695. Series Sixty Special—Tour. seq, », 
with division, $2,345. Series Sixty-seveng, 
$2,595, with division, $2,745; 7-pass. sed,, gy» 
7-pass. Imperial, $2,890. Series Fleetwood 
enty-five—Sed., $2,995, with division, 9» 
7-pass. sed., $3,140; 7-pass. Imperial, 9») 
formal sed., $3,920; 7-pass. formal sed, ty 
bus. sed., $2,895; bus. Imperial, $3,050, 
CHEVROLET—Master Deluxe—Bus, ope, 5) 
5-pass. cpe., $743; town sed., $754; spt. 










































$795. Special Deluxe—Bus. cpe., $769: 5. 
cpe., $800; town sed., $810; spt. sed., ti 
cabr., $949. 


CHRYSLER—Royal—3-pass. ope., $945; 6m 
club cpe., $1,041; 6-pass. lux. bro’m, $1, 
6-pass. sed., $1,051; 6-pass. town sed., $1) 
Windsor—3-pass. cpe., $998; 6-pass. club » 
$1,096; 6-pass. lux. bro’m, $1,075; 6-pass, » 
$1,125; 6-pass. town sed., $1,175. New Yor: 
3-pass. cpe., $1,195; 6-pass. club cpe., $1) 
6-pass. lux. bro’m, $1,248; 6-pass. sed, 
6-pass. town sed., $1,328. Saratog 
epe., $1,275; 6-pass. club cpe., $1,33 
lux. bro’m, $1,325; 6-pass. sed., $1,345; ¢. 
town sed., $1,375. 

DE SOTO—Deluxe—Bus. ope., $898; 5.y% 
cpe., $985; 2-dr. sed., $965; 4-dr. sed, t 
Custom—Cpe., $945; club cpe., $1,035; by 
$1,020; 4-dr. sed., $1,045; town sed. $1 

DODGE—Deluxe—Cpe., $825; 2-dr. sed., ty 
4-dr. sed., $920. Custom—2-dr, bro'm, yqford V-8 
6-pass. cpe., $960; 4-dr. sed., $965; town » 
$995. 

FORD—Deluxe—Cpe., $695; opera cpe, 
2-dr. sed., $735; 4-dr. sed., $775. Super Del 
Cpe., $740; opera cpe., $770; 2-dr. sed, Sford V-8 
4-dr. sed., $820. 

HUDSON—Six-Traveler—2-dr. tour. sed., 
4-dr. tour. sed., $793; 3-pass. cpe., $695; 
cpe., $788. Six Deluxe—2-dr. tour. sad. { 
4-dr. tour. sed., $856; 3-pass. cpe., $801; ¢ 
cpe., $848; conv., $1,063. Super Six—2-dr. say 
sed., $901; 4-dr. tuor. sed., $932; 3-pas. 9f¥e™ 
$881; club cpe., $936; conv., $1,155. Com 
Six—2-dr. tour. sed., $966; 4-dr. tour « 
$994; 3-pass. cpe., $935; club cpe., $997; or 
$1,204. Commodore Eight—2-dr. tour. sed, ! 
003; 4-dr. tour. sed., $1,039; 3-pass. ope, i 
club cpe., $1,040; conv., $1,254. Commodore (aitag 
tom Eight—3-pass. cpe., $1,064; club cpe, f 
127; 4-dr. tour sed., $1,232. 

LINCOLN — Zephyr — Cpe., $1,477.74; 5 
$1,541.17; club cepe., $1,541.17; conv. 
$1,858.27; Zephyr, with custom interiors—j- 
cpe., $1,557.02; sed., $1,641.58; club cpe, 
641.58. Continental—Cpe., $2,811.93; cabr. & 
864.83. Custom—Sed., $2,704.14; lim., $2, 
(Note: All Lincoln prices are Detroit deli 
ready to run, and include federal and 9 
taxes and transportation.) 

MERCURY—Cpe., $944.97; epe., with & 
seats, $971.40; sed., $981.97; sed. cpe., $1,018 
town sed., $1,024.25; club conv., $1.14 
(Note: Mercury prices are delivered in Der 
ready to run. Include federal, state 4% 
and transportation.) 

NASH—Ambassador ‘'600'""—Bus. cpe., 
slipstream 4-dr. sed., $780. Deluxe—Bus. 
$783; 4-dr. slipstream sed., $810; 2-dr. brows 
$810; 4-dr. trunk sed., $860. Ambassador ENagh Ami 
Special—Bus cpe., $928.50; 4-dr. slipstream * 
$930; 6-pass. brougham, §973.50. Deluxe— 
slipstream Sed., $980; 4-dr. trunk sed. ? 
Ambassador Eight Special—Slipstream 4-4". * 
$1,051. Deluxe—6-pass. brougham, 6@1,(81; 
stream 4-dr. $1,101; 4-dr. trunk * 


$1,151. Olds Six 
OLDSMOBILE—Special Series Six—Bus 
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$852; club cpe., $893; 2-dr. sed., $898; fp 
by, | sed., $945; conv. cpe., $1,048, Special © 
Eight—Club cpe., $935; 4-dr. sed., $805 





cpe., $1,089. Dynamic Cruiser Series Si- 
sed., $954: 4-dr. sed., $1,010. Dynamic Cr 
Series Eight—Club sed., $989; 4-dr. sed. #15 
Custom Cruiser Series Six—Club cpe. §° 


iP; s 
real ‘atkard 








4-dr. sed., $1,099; conv. cpe., $1,191. 0 

is of-| Cruiser Series Eight—Ciub cpe., ae Fron 
sed., $1,135; conv. epe., $1,227; conv. DiS ymout 
$1,575. — 






PACKARD—One Ten Special—4-dr. tour * 





ses- | $1,1056; 2-dr. tour. sed., $1,024; Club ® 
$1,000: bus. cpe., $907; conv. Cpe. a 
One Ten Deluxe—4-dr. tour. a 7” ee 
tour. sed., $1,084; club cpe., $1.0) © 
cpe., $1,209. One Twenty—4-dr. tour ® Plymouth 
$1,261; 2-dr. tour. sed., $1,230; cur” eee 
$1,205; conv. cpe., $1,723; bus. Cpe. * 

im- | conv. cpe., $1,377. One Sixty—4-dr. tov 
$1,750; club cpe., $1,709; cont. eed, > 
bus. cpe., $1,594; conv. cpe., $1,892; 
$1,435; deluxe conv. sed., $2,405; del - ' 
epe., $2,067; 4-dr. tour. sed., $2.01 ; 
lim., $2,289; 7-pass. tour. sed., $2 - 
Eighty—Darrin conv. vie., $4,550; 4° 7 
sed., $2,587; LeBaron spt. brougl. ° 


: os ee 
PLYMOUTH — Cpe., $685; 2-dr. se®. "| 





- . se $78 —("pe., $729; 20. | 
ee eee ae fee eee eo eres tee | fr a Fan omeae Special Delt" Sheba 
CO eC rlce Trade approval. Effective, in. | need for a replacement unit in late Statisticians Are Added $760; 4-pass. epe., $805; 2-dr. sed. # 

Automotive Trade approval. Effective, in- io oe . ay 
expensive. Trial suggested. Samples and| models of Ford, Mercury and To NADA Used Car Staff oe Oe aise tenets ten 
literature sent fee ae eee: ee Lincoln-Zephyr cars, Willard Bat- 7. $828; sed. cpe., $804; conv. cx, ieee 
fle Forms Co., ‘ - = eas F so | es 74: de. oed.;. $0): 
Suen. Rhode Island. ; tery has announced a new battery be cer ee oentional NN 2-dr. sed. $874; a oa oo | Willys 
enero ema —— |which differs from all other types | Dealers Assn. announces the addi- |r? oe si0ss: 2-dr. se. e408 ‘ — 
SALE — TRADE in external dimensions and shape | tion of two statisticians to the | s946. Streamline Torpedo - corpo 6 ——_ 
oe ean | icis . . Ynide | 4-dr. sed., $980. Streamline % 
of container | NADA Official Used Car Guide Se gee edie bak ak. Se Oe 
1916 Twin Six Packard Roadster, good " . ns | Chie Aiutiten ont, ms nes ee ee 
condition, new paint-top. a The new unit, identified as type . eee we a Sadie 
7 ae e Motors. Inc., - 7 ss 3 : % Ras Na —cpe., ou 
vertining one. Mount Hope Motors, SW-BH-120, is especially designed They are Norman R. Stocker and at" Ghun teat tae, 
- — : -|to synchronize with the larger, | Robert F. Anderson. The personnel cDe., CUst #725; cust deluxe, $% (bo 
ISINESS TUN i j y iis _ ‘ar 90; cl sed., cust., 9/00; ” -* 
BUSINESS OPPORTUNITY more complicated electrical sys- |of the NADA Official Used Car oe Te Oe a, aut . i I 
SS eee oe te ere eae eee s, : s & 2g 72 =f s se ° ~e wt . : E225. 0 wl 
SALES AND SERVICE building, oll sta- | tems of the newer cars built by Guide Book division is headed by deluxe, $800; dotas tone, 36. Used Car 
tion, and large additional building 7 Ford. Irving H. Post, assistant manager = = a ee This ‘ : 
ar: ‘ate spering paper mi eae oe . oe : ‘ ~ Ser., naw © 115; 6a 
ee a eaenas with Ste D. O. WILSON, general service man- of NADA, who has been with the | dent —‘cruis. sed., ~. L108: delus 
pl of securing an Associate Dealer “Dealers Tell Me,’’ by John - }ager of studohaies, aptvenntng 575 | association since 1933 and has} $1.0003 land cruiser, cust., ° 
»xclusive anchise with popular line|Munn, is an open forum for the service men from all parts o merica, | .4; Yuide Bo sine its | £1.225- és 
ee oe 243 seaenaiee News, |expression of dealers’ opinions. It 'during the recent service school held edited the Guide Book since i | WILLYS-AMERICAR- 
Detroit. er appears weekly in Automotive News. by Studebaker in South Bend. inception. vp ivailable at presen 
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i een ee aaNet nee 
De OO 

ts ee oe nee —Sun Telegraph; Cincinnatt— Post; Detroit — News; 


d 
Actual top advertised in local newspapers. SEDAN 







( Ised % P — i ; is— be-Democrat; 
— n Pp N - : e Chicago—Herald-American; St. Louis Glo ; 
“ee only “used : ea cies Aes ‘Youn — ar elling rices Atlanta — Journal; Dallas — News; Denver — Post; Los 
; inclu é: i r, ; o>» ae 
st a " americ an; Philadelphia—Bulletin; Pittsburgh As Advertised, Sept. 3-29 Angeles—Times; Seattle—Times. 
Jour 2 2 
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545- 435 | 479- 439| 495- 425| 485- 424 565- 495| 535- 475| 545- 495| 618- TE 545- 467° 
‘tq, | chevrolet Master rg - —— |_| |_479- 439 | 4 = | 585 E aE 904 rs ae 
ae ee _ B05 906-840 | 395- 365| 395 | 445- 395| 365 _—|_-395- 345| 425- 895| | 399- 365| 425 E 
—— _315- 520 | 315- 265| 345- 339| 365- 265 | 299- 227| 345- = 215 | 325- 250| 375- 265| 225 | $25- 295| 410- 395| 435 | $40- 283° 
ree] -—— "86 275- 235/197 | 265- 175| 289- 195 | 295- 167|_ 195- 158| 295-175 | 275-195 | 195- 165| 265 | 295- 226| $95-_144| |_265- 183 
ns ter Deluxe "894 545-445 | 495- 395 | |. = - 479 | 495- 427] 495- 399| 545- 375| 495- 400| 595- 525 | | 585- 535| 675- 595| 679 | 559- 4: 457 
“| Quevrolet Mas [Se = 998 441 
—— $8) 485- 350, | 425- 325 495- 395| 395- 875| 3895 445- 425| 435- 425| 365-_335| 445- 435| 498- 395| 565 | 441- 384 
—y ae = mak [ i ein 4 489 | 345- 309 
fy eee ——— 315 | 0 819 | $45- 195| 295- 240| 325- 295| 250 | 385- 265| 329 | 375- 326| 445- 345| 495- 489| : 
ee — 250 % | 325 _—|:199- 165| 245- 195| 285- 245 | 265 __| 325- 250| 295- 189| 875 | 280- 218° 
k = thyaerRoyal SON 745-87 745- 575 | r 635 | | 695- 665| | «18-588 
sler Royal al cae ch | 495 | 545- 525| 595 | | | 
—————————— "884 495- 395| 495- 445) 425- ea ae | 475- $95|_—~*«|~4%5- 865 425 —| | 45 | 450 | 5 | | 468- 395 
‘. 5] —__—______%1f425- 825 | 365 | | 525- 285| $65- 285| 375- 295| 375- $49| | 345- 298| 389- 375| 495- 345| 548 irae = 
Stal ______—— 868 845- 225 325- 237 - 295- 245 195 | 439- 429] 320- 
Lit | b 819 | -6S1- 502 
LM 39] | 700- 398| 595 599 | | 519- 490| 595- we ! | 625-595 | 564 
to ——— 1h. i — ese ° 
dub of SS "884 525 | 495- 295| | 486- 439| 365 | __——séi;:«a9S —___| 895___| 385 = 565-495, | «45 1- 409° 
ts ~, 399- el _____ | 365-295 | | 445-295 | 819- 265| 375- a. 20s M3 395 __—'| 825 875 | 895-354) 445 «| 382- 808 
: tn (Airstream) 160i; | 266- 265 265- 195 ee | ad 175| 439 | 2 282- 112° 112, 
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= 675- a = - 485| 595- 445 | | 585 l | 545- 465| 579- 565| 595 | _595- 440| 695- 545| 665- 595| 749- 700| ¢ 625- 526. 526 
zt 550-395 | 395-345 ome 94 | 595 480- 365, 
pee re 350 | 495- 295| 495- 425| 550- 395| 380- 345| 395- 345| 495- 885| 428- 365| 385 | | 475- 349| 575- 394| 595 | 
a $7] _395- 320| 387- 275| 395- 275| 375- 289| 385- 295| 335- 239| 375- 225| 348- 325| 375 | 345 _—«|- 395-370] 475- 325| 600- 475| 345- 310 
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439- 439 
et, ” "394 419 | 475 | l Ls | | 425 | | | | | 439 
Trord V-8 “60 See eisiagl ! > 
. 38) 315 ~—~«| «427 l l x i) a | 395 —« l ae 
* "S7] 264- 185 | 250- 790 | | | =: )- 185 | 249- 225) 225- 170| 275-195 | —— 315- 250| 295 | _ 
oi. Thford V-8 Deluxe (85) "894 575-475 | 429- 325| 545 | 565 —_—|_:485- 365] 475- 395| 445- 5- 395| 495- 449] 595- 495| 495 _—s|_-545- 485] 635- 550| 625- 525| 531- 446 
"88) 445- 345| 389- 295| 450 | 395 — 395- 297| 425- 379| 375 _—«|_—-350- 335] | 427- 295| 445- 420| 460- 365| | 414- 341 
i 872] 315- 195| 225- 165 ! | 299 _| 295- 225] 269- 130| 245- 225| 225 | 295 | | $85- 299] 350- rn re l = = 
235- 169 — 225 145 175-_ 235 225- 145 275- 180| 325- 200] 345- - 
oe { _ — : |_ 325-200 | 
| een | | | | 
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Ur. ee 
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3 Si] 425- 295| 395- 375| 395 | 395 | 375- 295 | 325- 275) roel 295 | 299 585- 365| 505- 545] 412- 349 
‘ se) 35 |S - = = 295 | 345 l a 180 | | 225 | rti“‘“‘dL™SCtéCYCSN(§N#WN‘WWN'T_ |._ 895 --_ 945], 439 | 345- 273° 
s : "$9) 795- 495| 675- 595| 575 595- 565 | 695-495 | cm es os 495 | 545 |_ 625- 596| 665- mu | 642- 551 
wit Wash 7 5 S| ses 8 | as | 845 613- 528 
air §Nush Ambassador Six "39 595 |_(565- 45 ors 65 
ot = a 595- 345| 395 | 379 ot “785-475 | | 425- 385] | | | 454- 401 
f 5- 295 prema esn 295 | 450- 265 | 295 | 206 | 345 | i 375 z | 345- 280° 
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a1: 6 861 250- 225 —__*| 179 __—s|_—«197-_195| |_ 195 231 | | |_210- 210 
 “TOlds Six 760) $9] 595-550, 595- 565| 635- 495| 595 | 645- 445| 569- 497| 595-475] 569- 445| 575 | 595 | 695- 485| 595 —|_678- 595) 610- 506 
8.8 $8] 535-450; ~—~«|;:=«A%5- 356| 465. | "495 —«|:«4475- 449] 495- 375] 445 | 550 l | 595- 545] 595- 424 | 513- 435 
i$ 87] 395- 350| 447 | of 350| 395- 350| 395- 295| 400- 277| 395- 275/ | 400 275 ——s|:«475- 279| 465- 394] 545- 400| 415- 330 
m8 36) 325-195| | 315-_235|——=«d;—«S 85-175 | 265- at 295- ne oe a |_ 225- aa 375- ml a 245] 465- 385] § ants am 
: Ca on eee re l ln 
a wkard Six ast ae = ans | Baa 38 a Hs oe |g a8 a eT 435 | as. ss] 535- 495 | | 595- ‘nia 699 | 532- 465° 
nt 7) 435- 275| 445- 375| 365 | Cid 375- 295| 345 «|: 375- 295 | | | 375 | 465- 399| 605 _—*«|-419- 328 
| Plymouth *39] 495- 4 5- 445 | 495- 297| 495- 425| 545- 493| 365 _| 469- 445| 575- 439| 495- 468] 495 =—s|_-575- 448| 545- 535| 525 | 525 | «635 __| 516- 444 
a 88] 425-375] 425- 175| 465- 345| 425 | 465- - 295| 385 | 450- 345| 398 | 465- 395) 398- 375| 485- 395, ~——=«|-~«S95- 476| 448- 353° 
es ara 


if 505- 275 [05-115 | 295-185 | 99> 195 | 945-247 | 205-280 835-275] 205-275] 815 | 298- 275| 875-205] 485-965] | 349- 249° 
‘ itm 


36] 275-175) | | 285-1 145 | 295-— - 195 | 265- 225 | 295-_ - 177 | 245-3 200| 245-1 165 | _ 295- j- 235 | 275- 245 | 225- 138] 325- seal 245- 135] 375- 315 | 280- 196 
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ee eT ee ee ea sen aoe eae a fos ae co taeet 188-885 [380-350 
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| Siitehaker GQ ne ae 585 | 575- | | | 875- 5 - 
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Oeieieacaia acco I cE coined 
National Average, All Makes, Sept. 22—$446-$374 
National Average, All Makes, Sept. 15—$454-$339 


F Used ea - of metropolitan newspapers nationally, are compiled excluswely by Avuromotive News as a copyrighted feature. 
3 is is the “nad bate = eek ele ra = prices have been compiled from published figures to establish the trend of the market and the resulting national indez. 
| anywhere Where no prices are quoted, no car of make and model was offered during the period covered. 

Tulsa and San Francisco appeared on this page last week and will be published again next week 


i =e 1@ Jew Orleans, 
' Used Car prices 1n Cleveland, Indianapolis, Milwaukee, New Orlean 









7 My AUTO-BioGRAPHY 


THE SAGA O 
! 100 YEARS CN RUBLE ae 


Sinsabaugh 





Chapter XCII—The Chrysler Corp. 


Mark Twain created Pudd’nhead Wilson half a century 
ago and made him as famous as A. Conan Doyle did his 


Sherlock Holmes. Twain made Puddn’head a homely 
philosopher and out of the mouth of his creation came 
proverbs that might well be likened to today’s wise- 
cracks. One in particular, I remember, was a revamp- 
ing of “Don’t put all your eggs in one basket.” 
Pudd nhead improved this, I think, when he advised, 

Put all your eggs in one basket and watch the basket.” 

Walter Chrysler followed this last precept when he 
was organizing his own company. At the time his ideas 
were developing he not only was executive vice-presi- 
dent of the Willys corporation but also was acting as 
receiver for Maxwell and Chalmers. At the same time 
he and the Three Musketeers—Fred Zeder, Carl Breer 
and O. R. Skelton—had up their sleeves a wonderful 
and most revolutionary engine which was to be the 
pose plant for the car the four of them had in mind to 

uild, and which was to be called the Chrysler. So 
Walter P. had three eggs in his basket and he was 
watching that basket as Pudd’nhead advised. Not only 
did he have to keep an eye on the dream car which was 
to be called the Chrysler, but he also had two addled 
eggs to look after—the Willys proposition in one and 
Maxwell and Chalmers in the other. 

Mebbe I should say there were four eggs in the Chrys- 
ler basket, the fourth one being the Zeder engine which 
was to be, time proved, a cornerstone of the Chrysler 
Corp. The Three Musketeers, on their own, had designed 
and built it. John Willys had wanted it; so had William 
C. Durant; so had Studebaker, the archives tell me. 
Chrysler also wanted it for himself and had the inside 
track, for he had been the D’Artagnan in the Three 
Musketeers combination. This “one for all, all for one” 
partnership, however, was loyal to Chrysler’s business 
commitments with Maxwell and Chalmers and as re- 
ceiver of Maxwell and had to look after the in- 
terests of that combination, which meant he had to give 
consideration to the efforts Studebaker was reported 
to be making to buy Maxwell, get the Zeder engine and 
set up another General Motors. This last was a serious 
threat to the Chrysler ambition, but he played fair in 
his receivership role. A. R. Erskine, then president of 
Studebaker, had offered $26,000,000 for Maxwell, and it 
is said he was counting on not only getting the plant 
but also Chrysler and Zeder. The deal didn’t go through 
because, it was said, Chrysler and Zeder refused to be 
blue chips in this motorized poker game. 


Zeder’s Engine 

While these negotiations were going on, Chrysler and 
Zeder had been working on their own plans, the crea- 
tion of the Chrysler Corp. and the introduction of the 
Zeder-engined Chrysler car. The organization had been 
perfected. B. E. Hutchinson, the financial wizard, who 
was also a very important member of the Chrysler 
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ONE OF THE last times I saw Walter Chrysler was the red- 
letter milestone celebration which marked the completion of the 
corporation’s first-millionth car which it had built in one year. It 
was a Plymouth. In the picture the manufacturer is tieing a price 
tag on the radiator cap. Lined up with him are some of the execu- 
tives who had contributed so much to making the corporation what 
it is today. On Mr. Chrysler's right are Fred Zeder, vice-president 
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high command, had dug up the capital to launch the 
enterprise, and veteran Joe Fields, who knew practically 
every worth-while dealer in the country, had, as vice- 
president and general sales manager, guaranteed the 
retail outlets so necessary to launching this new product. 

All bases had been covered and the new automobile 
was set to blitzkrieg the automobile industry. So when 
the Studebaker deal was abruptly terminated, Chrysler 
was set to go. His plans were so perfected that the same 
day negotiations were broken off he gave the go-ahead 
to the late Theodore F. MacManus, who already had 
written his advertising copy. The baby had been born. 

Well I remember the stir this advertising broadside 
of the newcomer in the industry created, the boldness 
of it and the strategy employed to catch the public eye! 
The broadside was delivered through the Saturday 
Evening Post, issue of Dec. 8, 1923, the first bit of ad- 
vertising Walter Chrysler did. Simplicity marked that 
first two-page advertisement —a salutation of Wal- 
ter P. Chrysler, motor car manufacturer—no corpora- 
tion name—and “Chrysler” was asterisked, with a note 
at the bottom “pronounced as though spelled Cry-sler, 
showing the modesty of the man who may have thought 
he was unknown in the automobile industry. Backing 
up this page was another page, in the center of which 
was a centered box reading “Walter P. Chrysler, motor 
car manufacturer. See preceding page.” The Maxwell 
corporation paid $7,000 for those nine word—$14,000 for 
the two pages. The Post boasts today that these two 
lines were “the loudest whisper ever printed.” Followed 
another two-page blast in which Walter Chrysler took 
off his mask for the first time and blazoned forth his 
plans. 


Corporation Launched 


This was the star of Bethlehem that was to light the 
way for thousands and thousands of “wise men” in the 
years to come, men who were to sell Chrysler products 
and people who were to buy them. Organization plans 
seemingly were perfect. The Three Musketeers had de- 
signed and built the first Chrysler car; Ledyard Mitchell, 
now one of the corporation’s leading executives in 
charge of international business and then vice-president 
in charge of manufacturing of Maxwell-Chalmers, had 
seen to it that that company kept agoing, had the old 
Chalmers plant ready for the manufacture of the Chrys- 
ler; Treasurer Hutchinson had his cash register ready 
to record the sales General Sales Manager Fields re- 
ported—nothing apparently left undone. 


his was in December, mind you, and the New York 
national show was only a month away. Chrysler had to 
be ready to debut his car at New York. But imagine his 
disappointment when he discovered that the National 
Automobile Chamber of Commerce, which promoted the 
exhibition in Grand Central Palace, had a rule which 
prohibited an automobile which had not been on the 
market for a year participating in the Grand Central 
Palace show. Maxwell, which also was built by Chrysler, 
and which was an old member of the association, could 
get in but not the Chrysler car. It was like having the 
gates of Heaven shut in your face. 

It was Joe Fields who saved the day. He knew all the 
answers for such a job. He’d been an ace sales manager 
for Hugh Chalmers; he had sold the Liberty, the Hup- 
mobile and had gone back with Chrysler when the latter 
was building both the Maxwell and Chalmers. This old 
dog did not have to be taught any new tricks—he 
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of the corporation and engineering genius; K. T. Keller, now presi- 
dent and executive head of the corporation and B. E. Hutchinson 
who was originally vice-president and treasurer and now is vice- 
president and chairman of the finance committee. On the left are 
Dan 8. Eddins, president of Plymouth Division; Harry G. Moock 
then vice-president and general sales manager of the Plymouth 
Division and the late Paul Sauerbrey, then production chief of 
Plymouth. 






































































thought of the lobb 

Commodore, then ian B 
of the automobile show 
several big manufacturers haa 
plays as well as being in the ty 


88+, 
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4 
itself. Joe suggested the i 
dore and Walter P. tojg hin 


hire the lobby, adding, “we; | 
a show all right.” And sO 
vanishing act—a short one—nan 
ing with the right name °° 
dotted line of the necessary 4 
ment which permitted him . 
the boss: “We own the lobby 

Probably it was just as i 
Chrysler had to show outside. 
way, for the Commodore lobby . 
as good as a ringside Seat—be, 
than the Palace in this Particy, 
case where a brand-new make 
car was being shown for the 
time and practically next dog, 
the national show itself. It ¢a), 
‘em coming and going and Chr: 
ler stole the show, everyone agns 

The Commodore lobby , 
jammed all the time during g, 
week, for the grapevine telegn, 
seemingly had clicked its 
throughout the automobile yp 
The crowds came to see a car 4, 
was a radical departure from ; 
conventional in that it was set 
a new style in body design j, 
comparatively small automo; 
plus the Zeder engine which. 
many had heard about but ng 
had seen. It was a six-cylini 
with a wheelbase of 112% jing, 
but, strange to say, prices were; 
announced until the end of + 
show when Fields was pernit: 
to hang up a tag—$1,595. 
(This is the ninety-second installmey 


Chris Sinsabaugh’s memoirs. Next yw 
the Chrysler Corp. continued) 


Akers Says Signs 
Point to a Good 
New Model Ye 


DETROIT. — “Formerly it; 
the closing of the baseball seas 
that told us autumn had arr 
and we were not 
far from the be- 
ginning of anoth- 
er year. Nowa- 
days there is 
another annual 
happening that 
heralds the ap- 
proach of a new 
season — the 
automobile show, 
presenting newer, 
more. beautiful, 
more efficient 
cars than were 
seen the year before,” says Fo 
H. Akers, director of Dodge s# 

“It has become an adage in! 
business world that as goes * 
automobile industry, so goes ° 
business of the nation gener 
A good automobile year us 
means a good business year: 
everybody. 

“When the time approaches ‘ 
the unveiling of our new moi 
we, of Dodge, naturally want‘ 
dealers and the automobile wnt 
to be first to see our new prot 
Therefore, it is a fixed pratt 
with us each year to orgal 
crews of factory-trained perso! 
each group headed by a bté 
quarters sales executive, to cont] 
introductory dealer meetings 1 
or more major cities. Accomp 
ing these crews are men speci 
trained to make surveys of bi 
ness conditions and to gather b 
ness facts. i 

“When the crews have ret! 
to the company’s home fi 
their reports, covering practi 
every section of the United St") 
give us an intelligent pictur | 
observable economic trends * 
business prospects. 

“I see three distinct factors + 
ing tangibility to the predicti0? | 
good 1941 business. The firs 
that the 1941 models offer mor 
beauty, economy and value © 
ever before. The second facto! 
the realization that industri@ ° 
velopment in this country p 
definitely to the employme™, 
many more wage earners. a 
third factor is that this In” 
in the nation’s purchasing Pt’ 
will cause more wornout ute 
biles to be scrapped in 1%! ° 
in previous seasons. 

“So, if the indications {0 ” 
entire industry are similar wl 
which are reported from © 
dealer meetings in 30 major ™ 
a good car year lies ahead 0 ° 


‘a. 
Forest H. 
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A Strong 
Business Ally 


Supplementing manufacturing, merchandising 























and business machinery with complete banking 






services and facilities designed to help meet 











opportunities and, not infrequently, emergencies, 
the interests of the National Bank of Detroit 
have become inseparable from the interest of 


Detroit, in particular, and Michigan, in general. 


We sincerely invite you to make this your 


banking connection. 
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DIRECTORS 
{ HENRY E. BODMAN DONALDSON BROWN 
' FRED J. FISHER CHARLES T. FISHER 
‘ CHARLES T. FISHER, JR. JOHN B. FORD, JR. 
: JAMES S. HOLDEN JAMES INGLIS 
: WILLIAM S. KNUDSEN ALVAN MACAULEY 
4 WALTER S. McLUCAS PETER J. MONAGHAN 
R. PERRY SHORTS ALFRED P. SLOAN, JR. 
| ROY WILLIAMS 


NATIONAL BANK 
OF DETROIT 


Complete Banking and Trust Service 
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ANNOUNCEMENT J 


GENERAL MOTORS 


recognizes the present emergency. It 
realizes its duty to the nation to 
advance in every way within its power 
the program of National Defense. It 
has already assumed most important 
obligations. But in addition General 
Motors believes that industry today has 
a second responsibility—one of vital 
consequence. American defense de- 
mands first call on those products of 
industry, both as to scope and volume, 
which are essential to protecting the 
nation against aggression. It also de- 
mands, even though the fact be less 
generally recognized, a sound and 
virile economy. One is the comple- 
ment of the other. A sound economy 
is essential to the objectives of the 
defense program. 


In line with its conception of this dual 
responsibility, General Motors pre- 
sents at this time its 1941 offerings of 
motor cars. It has combined with the 
important responsibilities it has as- 
sumed under the defense program its 
normal responsibilities incident to our 
peacetime economy. The new line of 
motor cars is now on display before 
the critical judgment of the public at 
the Automobile Shows and in General 
Motors dealer showrooms in every 
community throughout the land. 


It has always been the policy of Gen- 
eral Motors to build into its products 
the greatest possible measure of value. 
It has created an engineering group 
which, from the very beginning of the 
industry, has made far-reaching con- 
tributions to technical progress. It has 
contributed importantly to the motor 
car’s becoming the serviceable mechan- 
ism of today. From the electric self- 
starter in the early days down through 
the years, one engineering achievement 
has followed another. And in great 
variety: tilt-beam headlights, Duco 
lacquer finishes, crankcase ventilation, 
syncro-mesh transmission, Fisher No 
Draft Ventilation, Knee-Action wheels, 
Turret Top, automatic transmissions 
and steering column gearshift. 


Bu that is not all! General Motors 
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technicians have demonstrated their 
versatility by developing such engi- 
neering products as the Diesel locomo- 
tive, destined to revolutionize trans- 
portation by rail. The Allison engine— 
an outstanding development in aviation 
engine practice and now coming into 
mass production—is making a contri- 
bution to one highly technical phase of 
the problem of National Defense. And 
in an allied field, tetra-ethyl lead as a 
component of gasoline has revolution- 
ized the relationship of the fuel to the 
engine, producing more power with 
less weight and with greater efficiency. 
As a result, not an airplane leaves the 
ground today without in effect reflec- 
ting tribute to the technical capacity of 
General Motors. We are proud of this 
record of accomplishment. It is the 
accumulated experience of such an 
engineering group that has been built 
into the General Motors 1941 models. 


In the different lines of motor cars 
comprising the General Motors offer- 
ings, there will be found countless 
refinements and innovations—some in 
some cars, some in others, but reflected 
to an important degree in all; 


A technical improvement of impor- 
tance is a new fuel system—Com- 
pound Carburetion. It is an innova- 
tion in motor car engineering practice. 
To the regular carburetion system is 
added a,second, or supplemental, car- 
buretor which can come into action 
when the driver requires additional 
performance. In effect, but not in 
principle, it is like the supercharger. 
The engineering benefits resulting 
from this achievement take the form 
of added performance and increased 
fuel economy. This is exemplified in 
Buick. 


A safety feature worthy of note, 
based upon the Unisteel Turret Top 
body introduced by General Motors 
some years ago, consists of all doors 
being swung from the front. Thus 
they open against the windstream of 
a car in motion. This tends 
to eliminate the hazard of 
doors swinging open if ac- 
cidentally unlatched. The ‘ey 
same feature provides 
greater convenience for 

front and rear door pas- GENERAL 
sengers alighting from the MOTORS 
car at the same time. 
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A year ago General Motors an. 
nounced a new mechanism to connect 
the axle with the engine—the Hydra. 
Matic drive. You simply steer! The 
clutch is entirely eliminated. That is 
a most important feature. The changes 
in gear ratio or speeds are automatic. 
This device is designed to take the 
transmission out of driving technique. 
And it does! This has been exempli- 
fied in Oldsmobile. The outstanding 
acceptance of this Hydra-Matic drive 
as evidenced by the testimony of 
many thousands of enthusiastic users 
has had a stimulating effect in acceler- 
ating the industry’s progress in this 
important field. Thus is progress 
broadened. In a more highly refined 
and somewhat simplified form the 
Hydra-Matic drive will be continued 
in the 1941 line. You certainly will 
be intrigued when you see and try 
this interesting mechanism, 


But the modern motor car has become 
more than something in which to go 
from place to place. For many it is 
something to live with. Hence more 
comfort, more luxury of appointment 
and increased roominess characterize 
the new designs. General Motors 1941 
cars are larger. The seats are wider. 
Thus there is more room for both 
passengers and baggage. The conceal- 
ment of running boards inside the 
body is another innovation. The ap- 
pointments are more luxurious. These 
should be important considerations 
in determining the motor car you will 
drive in 194], 


Nor is that all! The “Torpedo” type— 
the body sensation of 1940—has been 
continued with even greater appeal. 
And there has been added another 
body creation—the aerodynamic type. 
Everyone should see and try it! 


General Motors hopes that when you 
have seen and become acquainted with 
these 1941 motor cars you will be as 
enthusiastic about them as we are. And 
that you will get as great a thrill out 
of their interesting features, their per- 
formance, attractiveness, serviceability 
and utility as we have in their creation 
and in presenting them to you at this 


time. 


Chairman 


GENERAL MOTORS CORPORATION 


BUICK e CADILLAC 
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eee Met aves shafts abwaye 
turn at identical velocities. In all 
ordinary joints the speed of the 
driven shaft fluctuates, changing 
four times in each revolution. 


Y INTENSIVE, creative specialization, Bendix has maj 

unnecessary and unéconomical for even the largest produg 
of motor cars and trucks to invest capital in carburetor, by 
and gear control factories. And because Bendix low costs 
predicated on the production needs of many manufacturers 
stead of one, the saving is still more pronounced. 


There is nothing particularly confidential in this simple ¢ 
nomic statement. The very existence of Bendix proves it to} 
fact. What is, emphatically, confidential, however, is the yea 
year-out business relationship maintained between Bendix 
each single one of Bendix’ manufacturer-customers in the 
motive industry. 

Your plans, your problems, your hopes and expectations, 
sofar as you may entrust them to Bendix men, are as invic 
confidential as though Bendix were actually a department um 
your roof. 

As in years past, Bendix willingly stands or falls in the ind 
estimation, upon the behavior of the new motor vehicles of 1§ 
which you are presently introducing to a critical public. | 


BENDIX PRODUCTS DIVISION 


OF BENDIX AVIATION CORPORATION 
South Bend, Indiana 


In this modern and splendidly equipped Universal joints, remote control 
plant at South Bend, one of twelve Ben- _— ment and aircraft carburetors, wit 
dix factories, famous Stromberg carbu- brakes and pneudraulic shock 
retors and Bendix brakes, power brak- are also built in this centrally 
ing and gear control devices are built. manufactory covering 1,200,000 % 
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OR the fourth year AUTOMOTIVE NEws herein pre- 
sents the new passenger car models for 1941 as 
shown at the 41st Annual New York Show. 

This Album has come to be looked upon by prospective 
buyers as a complete show in itself and, to the trade it 
offers a permanent reference for comparative purposes. 

We believe the current edition surpasses the three 
which have preceded it and to this end humbly dedicate 
this record of the latest achievements of America’s great- 
est industry! 
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51 E. 42nd St. Chandler Bldg. 307 N. Michigan Ave. 


Subscription Price, Four Dollars Per Year 
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N “Airflow” body, modern de-. 
velopment of the 1934 Air- 
in Sr 
e 
features an extension of its Fluid 
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“Tailored to Your Taste” interior. LoS UNS Improved clutch housing ventilation. 


Cutaway of Vacamatic Transmission. 


Left—Batteries now Right—Rear window 
mounted under the hood. area boosted 47 percent. 


Windsor 4-door sedan; 121%-inch wheelbase; 108 horsepower. 
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New Yorker 4-door sedan; 145'-inch wheelbase; 187 horsepower: 
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VACAMATIC TRANSMISSION 


R 1941, Chrysler combines Fluid Drive with 


Vacamatic Transmission for automatic safety 
control! Jerks and labors of gear shifting become a 
mere memory. The car takes off with the smooth- 

ness of a liner. . . suits its gear ratios to eve 
normal driving condition... floats effortlessly along 
Ie ... but is always under Positive control. 

ote ep : Pe oR 

New sharp gan Fluid Drive was introduced b 


y Chrysler in 1938, 
vindshield which has 676 sq.inches It has behind it millions of mi 


les and many thou- 
ef deed eee thinner door posts... sands of delighted owners. Fluid Drive with Vaca- 


‘curved window... the un- matic Transmission is available on all 1941 Chrys- 
bigs rear see 


> , 


. lers, Optional on some. 
a soe bservation car! 
» broken vision of an o 


: : indow line The 1941 Chryslers have more powerful Spitfire 
- Bodies belled out at the ws ' engines which have all vital metal parts Super- 
: for beauty, for room, for distinction . ° 
as ty, : ana finished so you may drive as you desire from the 
Lines all sweeping as to a Seas first mile. Dozens of other ecgmnenting advance- 
¢ graceful rear... large luggage : 


ments. You are cordially invited to try them! 
me The last word in roominess . . . any 
- more would seem a waste! yah ee a il ae 
> cushions...extta elbow room...doors : + pape Rts very fi 
© wider than most house doors. - extra a upholstery is oe at a ig 289 aie 
a nter of gravity... ity! Never before sheet My Fed, 
; a Sar cat leoe, Lower, stronger, double- moderate pride. Yous Chiryslee dealer invites you 


. draulic shock ——_-—____— 
Ided frame with new hy , 4 ; ha 943 | 
P athe paris g still safer Ploscing Dp. With these great new Chryslers, and : Plymouth, 


. Perhaps you, too, 
till another great opportunity. Per whe 
ion which acclaimed the beauty of omens fore 5 BE HAPPIER WITH OR 
dar? da Careers will vote the brilliant, new prs 

e 


oy <a : 
1941 beauties the smartest Chryslers in history! 


a Be Modern BUX CHRYSLER 
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wenty-four years Or uninterrupted, de- 
pendable service to the automobile indus- 
try has won for Monroe the confidence 


| and respect of customers everywhere. 


Additional volume has warranted an ex- 

pansion in factory and equipment, so 

that we may serve the industry eveny 

better, during the coming years) 
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These pictures will convey a general idea. ~~ 
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Serer left—Chrome 
Plater. plates 10,000 
Sheck Absorber Piston 
— rods per day. 
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Upper right—Continuous 
Tube Welder welds 48.- 
000 feet per day. 














Lower left—New Ship- 
ping Corridor — roomy 
and arranged for fast 
delivery. 
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Pee cee fodiens’ dock. 
Here are some of the Products Manufactured by Monroe for the leadit 


CAR MANUFACTURERS OF AMERICA 


SHOCK ABSORBERS... . SWAYBARS .. . CONNECTING LINK! 
BRAKE AND CLUTCH PEDALS . . STRUTS . . GEAR SHIFT LEVER, 
SILENITE BUTTONS . . BUMPER JACKS . . PUMPS . . SPRAYT 


MONROE 


MONROE AUTO EQUIPMENT COMPANY... MONROE, MICHIGAN 
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VT Super Deluxe fordor sedan; 116-inch 


; wheclbase; 85 horsepower. 


Rear view of Deluze frame; 
note spring position. 


12.5 cubic feet luggage space 
in Super Deluxe. 


ee 
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Ends of torsion bar ride stabilizer. 


Upper—Deluxe tudor sedan; 114-inch wheelbasc; 85 horsepuwer. 


Left—Super Deluze coupe; 116-inch wheelbase; 85 horsepoter. 
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1941 FORD —In some years, and in some cars. 
automobile value takes a remarkable leap 
forward. 1941 is such a year for the Ford. It 
brings a new and larger Ford with a completely 
new and larger body. A new Ford so long, wide 
and smooth in its lines, so beautifully finished. 
you'd naturally take it for a high-price car. 
The Ford has grown in all important dimen- 
sions. Wheelbase is increased to 114 inches. 
Seating widths are much broader in all body 
types—as much as 7 inches wider in the 


Fordor Sedan. Doors are wider, windshield and 


Ford Truck 
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windows bigger, glass area increased up to33‘_. 

Everything connected with the ride is new 
—wheelbase. weight distribution. springs. 
shock absorbers. stabilizer. Acceleration is 
faster. The new frame is twice as rigid as before. 
There are bright new colors, new body types. 
many modern features-— combining to make 
THE BIGGEST FORD EVER BUILT the 


outstanding value in its field. 


1941 FORD TRUCK —Good-looks and dollar- 


saving performance are combined in one 
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De Luxe Ford 








The 

have n 

easy ha 
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dependable unit! The 1941 Ford line ind and Ii 
u 

models for every purpose. There are 6 pod 
. runnin 
hases—42 body and chassis types. | 
. ; _ Bvider | 

Here's over-all economy! More work. iv 

é more s| 


time, at lower cost. A choice of power: 
95 or 85 hp V-type eight-cylinder engine§ yg) 


the 30-hp super-economy four-cylinder eu, the 


Custom 
1941 MERCURY — Introduced just two year 


the Mercury has won nearly 150.000 o 


friends! When they found the Mercury: 


cars for 
motive 


a large 





car in all the good things the word inj 


— 
= 


A 
















md an economical car, they spread its praise 
fr and wide. They made the new Mercury one 


of the most popular ears in its field! 


The 1941 Mercury adds to the new ideas that 
have made this car a name for comfort, for 
easy handling that is a revelation. It is a new 

ied and livelier car. a thrillingly big car —-inside 
6 yan’ out. Body and doors sweep out over the 
running boards. Windshield and windows are 


_Bvider and deeper. New long wheelbase adds 
. i 
more spaciousness. 


iNOH 1941 LINCOLN-CUSTOM —A new car appears 


Pelion the American seene. It is the Lincoln- 


Custom. proudly presented by a builder whose 
. cars for years have stood as the ultimate in auto- 
mi] motive engineering. ... The Lincoln-Custom is 
3 a large car. with a 138-inch wheelbase. and 
imp 





Lincoln-Zephyvr 
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carries eight in comfort. Modern design and 
skilful streamlining draw inspiration from the 
style leader. the Lincoln-Zephyr. Smooth. 
quiet power is supplied by the famous Lincoln- 
built 12-cylinder engine. 

There are two body types. Sedan and Limou- 
sine. Interiors are supreme examples of the 
custom-builder’s art. Through the years. the 


new car promises distinguished transportation. 


1941 LINCOLN-CONTINENTAL — Every line of 
this new car. every move it makes. tells of far 
places and ease of reaching them. The Lincoln- 
Continental is true to a great heritage. It blends 
Lincoln precision and = care’ with Lincoln- 
Zephyr leadership in design. Its hood is three 


inches lower and seven inches longer than the 


Lincoln-Zephyr. The powerful twelve-ceylinder 
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Vercury 


engine. Lincoln-built. is especially finished — 
gleaming like a jewel. Every appointment is 
in keeping with so outstanding a car. Two body 
types—the Cabriolet, an automatic convertible. 


and a smart closed car. the Coupe. 


1941 LINCOLN-ZEPHYR —The Lincoln-Zephyr 
offers ideas so advanced that they are not 
to be found outside the Lincoln family. The 
sparkling. thrifty 12-cylinder engine is the only 
one in the medium-price field. The famous 
unit-body-and-frame, in all closed types. offers 
a new standard of safety. The centrally bal- 
anced position of passengers. chair-high seats. 
and new, large interiors provide a gentler way 
to travel. There are four Lincoln-Zephyr body 
types for 1941. all style leaders — Sedan. 


Coupe. Club Coupe and Convertible Coupe. 
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c 
os ANY advancements feature the Frontal view of Mercury 8. 
Mercury and Lincoln lines for 
1941, rounding out Ford Motor Co.’s ; ire 
offerings for the new season. High- — - in| La 
eae the Mercury improvements are es 
Lincoln-Zephyr front end. oe Pe-eng ineere ride, longer and larger 
7 | “Bodies, new interior treatment and ae 
- visibility, Wider wheel rims : | or 
| a? 
ad 
et 
3 
Ps 


nd larger tire sizes have been adopted; 

tation wagon has been added, giving 

line a total of six body types. 
is presenting its broadest line 


ay : history, consisting of the’ Zephyr. i ee Ee 
epee and eae t iene Floors are at curb level on new Lincoln. ie 
ae Zephyr. ~ 


ae 
~~ 


Interior of Lincoln-Zephyr sedan 
is roomier, seats wider. 


End torsion bar on Mercury. 


Mercury town sedan; 118-inch 
Zephyr sedan; 125-inch wheelbase; 120 horsepower. wheelbase; 95 horsepower. 


. ~ Fe Dy ® Reet 7S 
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Lincoln Continental; 125-inch wheelbasc; 120 horsepower. Mercury convertible coupe; 118-inch wheelbase; 95 horsepower. 





IW oCAR NEWS AS 600,000 MOTORISTS Te 


Ne Vw Duiver Disiguid : 
AUTOMOTIVE MAGAZINE 
FOR THE CONSUMER 


e Last week more than 600,000 of America’s most 
enthusiastic motorists had their first glimpse at a 
new magazine they themselves had planned .. . 
AUTOS. 


e They found in AUTOS the panorama of 1941 
motordom brilliantly painted. Feature stories on 
the New Models . . 
trayal of Bill Knudsen’s career . . 


. an absorbing picture por- 
. a preview of 
Tomorrow's Car Designs . . . an interview with 
Track King Wilbur Shaw . . . a look at the New 
York Motor Show through the eyes of that expert 
mechanic and favorite reader-character “Gus”, 
together with his partner “Joe” . . . short-cut hints 


on Car Repair and Service. 


e AUTOS... the first news magazine devoted 
entirely to the automotive field had appeared . . . 
as part of Popular Science Monthly. A news mag- 
azine one and a half years in the making . . . 78 
weeks of being pre-tested among millions of car 
owners. The product of editors best qualified to 
uncover the really significant automotive trends, 
AUTOS will interpret the technical and scientific 
in a newsy, layman-like editorial style. 


e That this first issue of AUTOS has 375,000 paid- 
in-advance subscribers, 250,000 newsstand buyers 
—a total circulation of more than 600,000 .. . is 
a fact of sales importance. But of even greater 
importance is this fact. Automotive advertisers 


can now buy a medium with NO WASTE CIRCU- 
LATION ...a circulation in which every reader is 
ardently interested in the news about cars. . . is 
a center of purchasing influence among his circle 
of car buying friends. 


e Whatever your automotive product may be, 
you will find the car owning audience of this mag- 
azine your most profitable market. And the cost 
is so low that it brings a smile of satisfaction to 
even the strictest of budget sharpshooters. 


@ That it’s a sales boosting move is evidenced by 
the automotive accounts who are using Popular 
Science Monthly during 1940... 


Ford 

Electric Auto Lite 
Sani-Flush 
‘Fisher Body 
Texas Company 
DuPont No. 7 

A. C. Spark Plug 
Plymouth 


Chrysler 

Champion Spark Plug 
Prestone 

Socony Vacuum 
McQuay-Norris 

Willard Storage Battery 
Delco-Remy 

G. E. Seal-Beam 


e The current issue of Popular Science—AUTOS— 
is on your favorite newsstand. If you haven't 
already seen it, look at it today. Then plan to put 
these 600,000 motorists behind your product, by 
telling them about your 1941 models with a 
schedule starting in the January issue. It’s on sale 
December Ist, closes November 10th. 


POPULAR SCIENCE 


DETROIT— General Motors Building 


ERICA’ 
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353 Fourth Avenue—NEW YORK 
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ETT JUST RELEASED , Z 
a far fwsllited fee H/ 


ET set for the most exciting sight struction takes to improved safety — by gaining strength as well as bf 


in years at the 1941 AutoShows _— from the use of wider floors, by making new steel reenforcements mt 


e You'll spot it at once on the new General Motors cars — an entirely new tegral part of its Unisteel solidity « So naturally you'll be hearing that “Bot 


Unisteel Turret Top Body by Fisher that dresses more bountiful comfort in _by Fisher is ’41’s guide to better 


daring new lines of fleetness « Here’s where you see advanced theories of | value” —which leads you, of 


streamlining put into sound practice — in a lower, more graceful roof line — course, to a General Motors car. 


A a gt et ep Cf te 


in the new cleverly-concealed running boards and door hinges — in the new 


aS 


flowback slant of its windshield, the new two-way taper of its side panels 
PT nt 


oSN 
ot a 

- 

re 


e Here’s where you learn why such progress is best entrusted to craftsmen 
ChEvRo.er . PONTIAC 
2 * 


who consider comfort as vital as smartness — and make a sleeker body even er 
Sepeesiee eee ee 


more spacious e And here you discover how aptly Unisteel Turret Top con- 
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Convertibles feature automatic top control. 





4-Matic drive is optional on all models. 


a 
a 






4 Fiateriors highlight a rear-seat arm rest. = | Trunks are roomy, carpeted and lighted. 
ywer—Custom Cruiser 4-door sedan; 125-inch ' Lower—Dynamic Cruiser 4-door sedan; 125-inch 
Aeelbase; available with 6 or 8-cylinder engine. wheelbase; available with 6 or 8-cylinder engine. 
* 
F 


Special Series 4-door sedan with 119-inch wheelbase; 100 hc rsepower in 6-cylinder job, 110 in 8-cylinder. 
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T’S easy to see which way the wind blows for 1941! And it’s easy to see 
why Olds dealers are all set for the biggest year in Oldsmobile history. 
Here are the reasons why! (1) The broadest, most diversified line of cars Olds- 
mobile has ever offered. Six Series—three Sixes and three Eights, covering 
every price class but high, with additional deluxe models in four of the series. 


(2) A brand new Eight in the low-price field to appeal to the bu", 
demands power and performance. A bigger, smoother 100 H. P. s* 
engine for buyers who are economy minded. (3) More size, more 1000 


wheelbase in all six lines—plus a luxury story that reaches a new high * 


lation to price. (4) Styling so modern and so distinctive it’s bound 


THE CAR // 
LPL V's OLDS 
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) OLDS SPECIAL 4-Door Touring Sedan (Six or Eight) 


,#° [0 the industry, with three entirely different body styles ° 
i" every buyer's taste. (5) The pulling-in power of the mos 
"t about advancement in years — Hydra- Matic sega 
af" by Oldsmobile after years of development. z te oo 
4 at opportunity to make money. Get on the ban 


JBILE 


Hydra-Matic Drive—the sensa- 
tion of 1940—will go bigger than 
ever in 1941! For now, 25,000 
owners are giving daily dem- 
onstrations to their friends. And 
100,000,000 miles of driving have 
proved beyond a doubt that 
Hydra-Matic Drive is the great- 
est engineering achievement in 
this generation. It’s appealing! 
It’s competitive! It’s the greatest 
demonstration feature ever! And 
it’s another reason why Olds- 
mobile dealers have the edge 
over all others. in the industry. 
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Custom Cruiser 4-door sedan on 125-inch wheelbase, with 100 horsepower available in 6-cylinder job, 110 in 8-cylinder. 
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HERE is a quality of character 
that reflects itself in the per- 
formance of free men. And that 
quality, we feel confident, can be 
depended on to keep America safe. 


It is that same quality on which 
we have called in pioneering new 
standards, in developing original 
processes, in meeting those con- 
stantly increasing demands which 
has enabled us to consistently serve 
America’s great automotive industry 
...and which has won for us a place 
as the world’s largest independent 
manufacturer of automotive elec- 
trical equipment. 


And through this consistent and 
steadily growing service, the Auto- 
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AMERICAN INDUSTRY IS 


Alef? 


“ON THE MARCH" 


Lite organization can report itself 
now ready throughout all its 23 
production divisions to meet the 
new demands that may come from 
the nation’s present emergency—the 
like of which has never before faced 
a free people. Also, we can pledge 
to the customers we have so long 
and faithfully served, the ever-better 
products and the never-failing serv- 
ice which, continued through the 
years, have made possible our pres- 
ent readiness to meet the nation’s 
need. In step with America’s great- 
est industry, Auto-Lite is now, as 


always, “on the march.” 
oa 


THE ELECTRIC AUTO-LITE COMPANY 
TOLEDO OHIO 


23 DIVISIONS . . . MORE THAN 400 AUTOMOTIVE PARTS 
U mg AND APPLIANCES... THE WORLD'S LARGEST INDEPENDENT 
MANUFACTURER OF AUTOMOTIVE ELECTRICAL EQUIPMENT 





{ 
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. 


f 
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Wider doors on two-door sedan 


xe. and Custom 


- ; 

Left—New oil filter 

standard on all 
models. 


' > 
Right — Siz - seater 
coupe; front seat 


Piildbiisy 


Two-door Brougham; 119\%-inch wheelbase; 91 horsepower. 


Custom town sedan; 119\%-inch wheelbase; 91 horsepower. 
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e. = New 1041 vovce 
NEW 1941 PLYMOUTH JOB-RATED TRUCKS 


NEW 1941 DODGE 
WITH FLUID DRIVE 


AN alive, have Dodge- Plymouth dealers got something to be the “One for ’41” in the lowest-priced field!...Magnificent new 
M ieeanedl up about!...Three spectacular lines, three series of styling, new fashion-tone interiors, increased horsepower and 


sensational new models—three smashing advertising campaigns! torque. 


Yes sir!...Not one but three separate and distinct advertising New 1941 Dodge Job-Rated Trucks — a complete line (42-ton to 3-ton) 
campaigns - bring the people to Dodge- Plymouth dealers’ show- powered and “sized” to meet every hauling need! 
rooms! One on the new 1941 Dodge cars...one on the new 1941 . 
Plymouth cars...one on the new 1941 Dodge Job- Rated Trucks! Each one of these three famous lines is a proven money - maker. 

amnesia Combined, they bring you the celebrated Triple-Profit! 

‘on is complete—a powerful selling force covering all | 

eas siaidae merchandising and promotion; delivering the Three brilliant new lines!...Three forceful selling programs!... 
story of the new models to America’s millions through all major inedia! No wonder Dodge-Plymouth dealers are “sitting pretty” for 1941! 


THREE GREAT LINES! = aes A TIMELY TIP . 

Dodge — lowest-priced car with his- There may be an exceptional business oppor- 
ala Fluid Drive!...Words can’t de- = tunity with the Dodge-Plymouth dealership in 
scribe it ou’ve got to see and drive it! , your community. If the territory is open, why 
or tic Shifting : : not get our Triple- Profit Proposition? Drop a 

New 1941 Plymouth with Powermatic ohittin : : line to Forest H. Akers, Vice President, Dodge 
—19 important advancements make Plymouth i Division of Chrysler Corporation, Detroit, Mich. 


DODGE - PLYMOUTH - DODGE Job-Rated TRUCKS 


Tie Tale Pet Deer 
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Running board concealed; doors panelled. 


Fireball engine with compound | ae Mounting of coil springs ) 
carburetion. rear shock etn | 


Upper—Series 50 Super 

four-door sedan with 

121-inch wheelbase, 125 
horsepower. 


Right — Series 40 Spe- 

cial sedanet with 121- 

inch wheelbase, 125 
horsepower. 


Lower—Series 60 Cen- 
tury sedanet with 125- 
inch wheelbase, 165 


horsepower. 
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HIS formidable example of 
_] precision machinery you see 
Jooming here is the new 1941 Buick 
MIREBALL engine. 


ke all engines that hold major 
peed records on land, sea and in the 
like the famed General Motors 
Allison aviation engine—it is 
ve-in-head type. 







it represents 39 years of the develop- 
Ment concentrated on valve-in-head 
idesign—and it stands today as the 
One engine in the land that really 
capitalizes on the new and better 
modern fuels. 










But there’s more to this engine and 
its companion feature, Compound 
Carburetion, than simply their amaz- 
ing ability to make better use of fuel. 





There is more to them than as much 
as 2 more miles to the gallon—30- 
mile fuel economy at 50-mile speed 


—potential power so great that even 
BUICK PRICES g 


cana’ GOO 


; (for the Business Coupe) 
delivered at Flint, Mich. Transpor- 
lation based on rail rates, state and 
heal taxes (if any), optional equip- 
ment and accessories — extra. Prices 
subject to change without notice. 























one-sixth ‘‘all out.”’ 


It is established fact that the years 


when Buick has made its soundest 
and most effective advances have 


been the years in which forward 
strides in engineering have been the 
backbone of its story. 


And it should be plain to every dealer 
familiar with automobile history that 
there is no greater opportunity to be 
found than the opportunity born of 
clean-cut and demonstrable superi- 
ority of performance. 


tHE AYREBALL® 


DOES IT! 


Modern gasolines have high octane 
ratings to permit higher compressions 
without “ping.” Note how this piston, which can be 
used only in valve-in-head engines, rolls the fuel 
charge into the shape of a flattened ball that centers 


around the new, smaller, racing-car type spark plug. 
Fired at its very heart, this more highly compressed fuel 
lets go with such full-forced, “ping-free’ wallop that 
any gasoline of 75 octane rating (now available at 
standard-fuel prices) may be used in the 115-hp. en- 
gine. Any fuel of 80 octane rating serves in the 125- 
and 165-hp. engines. 

* According to the Encyclopaedia Britannica a super meteor 

which travels with a series of explosions like the shock 

waves of a great projectile is called a ‘*Finepaut."’ 





WHEN BETTER AUTOMOBILES ARE BUILT BUICK WILL BUILD THEM 
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at that pace your engine is less than 












This Buick has that superiority. It 
has it from an exclusive source—from - 
features no other car on the market 
can offer and that few can ever otter. 


So in hitching our wagon to the 
FIREBALL Eight we’ve done more 
than advance Buick’s prospects for 
the coming season. 


We have enhanced the position and 
the sales-possibilities of every dealer 
who takes our 1941 product to 
market. 


Sales-wise and production-wise, 1940 
has been the biggest year in history 
for Buick. 


But just watch Buick and its hard- 
hitting sales organization in 1941! 





EXEMPLAR OF GENERAL MOTORS VALUE 
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@ This is the Jones family, admiring young Johnny 
Jones, aged 4 days, 6 hours and 23 minutes—through a 
protective wall of glass at the hospital. Johnny is no 
sooner born than glass makes life safer for him. And in 


another week Johnny will be going home in his mother’s 


arms, protected by another wall of glass—the safety glass, 


in the windows and windshield of the family car. 


In a world where human life has become all too cheap, 
America is the exception. Here industry still makes the 
safety of individual lives—their happiness, well-being and 


health—a major object of its manufacturing enterprise. 


Nowhere is this more evident thah in the new motor- 


cars for 1941. You'll find these 1941 models safer than ever. 


Again laminated safety glass is the proof of your car 
maker’s concern for the safety of your ride. And Safety 
Plate Glass—not only in all windshields, but also in the 
side windows of many cars —is further proof of the motor 
industry’s special regard for clearer and safer vision for 


driver and passenger alike. 


LIBBEY: OWENS: FORD 


HI-TEST SAFETY PZATE GLASS 


SAFER BECAUSE ITS LAMINATED 
CLEARER BECAUSE ITS PLATE 
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Ambassador 600’s instrument panel. 
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smbaaader 9; Eidmek wheethaes; 115 Herkepewer. Ambassador 6; 121-inch wheelbase; 105 horsepower. 
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OVER 500 

MILES TOA 

TANKFUL 


Frame and body are 
one welded rattle- 
proof steel unit, mak- 
ing possible more 
passenger room, 
greater protection. 
A car that stands up 
longer. Strength is 
increased, yet useless 
weight eliminated. 


GOES LIKE A STREAK! 
For all its revolutionary 
economy, the new Nash 
“Flying Scot” Engine can 
whisk you from 15 to 50 
miles per hour in 12 sec- 
onds, high gear! Sealed 
manifolds for weather- 


Now—coil springs on rear wheels, too! 
So responsive that foot-weight activates 
them. Proved safe by millions of miles 
use over foreign roads. 


proof performance. 


Flash! Nash Prices are from.$70 to $159 lower than last year: 
in the face of a general industry increase. 


HE NEWS IS OUT! Nash is now in 
the lowest-price field with a startling 
new kind of car. 

Here are the brilliant results of a three year 
Nash building program . . . and here’s the 
answer to every dealer who has enviously 
eyed the volume pouring into the lowest- 
Price market. 

Picture yourself selling the car above. 

It's Nash’s Ambassador “600” sedan, 
Priced along with the “big three.” Bigger, in 
€very important way than their ’40 cars. 

And now for a shock—it’s powered to de- 
liver 25 to 30 miles a gallon—not ina “test” 
—but in every day driving, under normal 
conditions. 


From road to roof, it offers revolutionary 
new advances. Two-way Ball-bearing Steer- 


ote SOS 


ing, that makes this magnificent big car 
easier to handle than a small, light one. And 
for the first time—in the lowest-price field— 
coil springs on all four wheels. 

For the first time in a car under $1,000—a 
“unitized” frame and body. One twist-proof, 
rattle-proof unit—safer, roomier! 

Nash’s new Ambassador 6’s and 8’s with 
Twin Ignition, Valve-in-Head Engines, are 
so much lower-priced than former competi- 
tion, we believe they’re the biggest car 
values today. 

Backing them isa franchise made to order 
for the independent-minded dealer. 


The few fine open territories left are go- 
ing fast. Join the hundreds of dealers who 
are switching to Nash now. Wire W. A. Blees, 
Sales Manager, Nash Motors, Detroit, Mich. 
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As high as 32 miles to the gallon of 
gasoline has been recorded with the 
Fourth Speed Forward; 20 miles a 
gallon at 70 M.P.H. No car this size 
ever offered this economy before. 


& 


A bed in 60 seconds! The Sedans are 
quickly converted into a big double- 
bed. Thousands of hunters, fisher- 
men, vacationers, tourists say this 
original Nash feature saves them $30 
‘to $45 a year, and bother, too! 


t 


The Nash Ambassador ‘‘600’’ ... America’s new low- 
price car. 6-cylinder Manifold-Sealed Engine. 194 
inches over all. Six models. 


The Aeropowered Nash Ambassador Six—105 HP 
. - - 6-cylinder Twin Ignition Valve-in-Head Engine. 
201 inches over all. Six models. 


The Aeropowered Nash Ambassador Eight—115 
HP... 8-cylinder Twin Ignition Valve-in-Head Engine. 
201 inches over all. Five models. 


AND MAKE MORE MONEY EVERY MONTH 
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same skill and care which are employed in making 
Pacific ‘Factag Fabrics for the smart wardrobe. 


Manufacturers also of Broadcloth-Finished Headlinings 
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Commander Land Cruiser; 211% inches overall; 94 horsepower. 


Front compartment setwp; dials Starter button located beneath 
grouped near driver. clutch pedal. 
% , 
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President Land Cruiser; 211% inches overall; 117 horsepower 


; : : Champion now has a fully- , Y trim: dwar 
Steering linkage; arm is rubber msulated. Saco a ” aaa ti pag adel uae = 
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that reaches out for every 
automotive dollar in your territory 


AKE real progress for yourself —keep 

your sales force busy, prospering and 
contented — with this complete line of Stude- 
baker passenger cars, commercial cars and 
trucks. 


Get a crack at all the business there is—not 
merely some of the business. 


With the sensational Studebaker Champion 
in the lowest price field and the fast-moving 
Studebaker Commander Six and President 

Studebaker President Delux-tone Land Cruiser Eight, you can compete successfully against — 
all the passenger cars on the market. And 
Studebaker’s new low priced trucks and com- 
mercial cars completely fill out your hand. 

Get the full facts now about the Studebaker 
franchise—the fairest ever written. As the 
Great Independent of this industry, Stude- 
baker offers you a contract that respects your 
independence. For full details, write today 
to Paul G. Hoffman, President, The Stude-. 
baker Corporation, South Bend, Indiana. 


Studebaker Commander Custom Cruising Sedan 


Studebaker Commander Delux-tone Land Cruiser 


Studebaker President Delux-tone Cruising Sedan Interior 


Studebaker Coupe Express Studebaker Standard Truck 





9 ; 
| ya | 


Studebaker Champion Custom Deluxe Club Sedan 


Studebaker Champion Custom Deluxe Cruising Sedan Interior 


in handling the complete Studebaker line of 
passenger cars, commercial cars and trucks: 


@ YOU MAKE JUST @ YOU ADVERTISE JUST 
ONE INVESTMENT! ONE NAME! 


@ YOU PAY JUST @ YOU BUY JUST 
ONE OVERHEAD! ONE ELECTRIC SIGN! 


Studebaker Heavy Duty Truck @ YOU CARRY JUST @ YOU DO BUSINESS WITH 
ONE LINE OF PARTS! JUST ONE FACTORY! 





Phantom view of the 1941 heating-ventilating Climutizer. Fresh qj, 

screened cowl inlet, passes through oversize fibre filter from where heay 

electric motor forces filtered air through heater core. For summer dri 
out hot water in core, unit circulates fresh, filtered air 
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190% inches 


Folding seat m Champion Opera Cowpe. 


Air intake’s new location 


Door construction on Conmnande 


> 


; Right--Commander’s two- 
Interior of Commander and President Land Cruiser spoke wheel 
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“New industries will not just 
happen as the automobile in- 
dustry did. They will have to 
seem probably desirable fea- 
tures of the whole economy be- 


fore they can be entered upon.” 


—REXFORD GUY TUGWELL 


Nope, No Social Signifi 





Moraine about the automobile 
industry to make it a “probably desirable 
feature of the whole economy,” when, in 
1892, Charles and Frank Duryea drove a 
gasoline buggy through the streets of 
Springfield, Mass. 

Nor in 1893, when Mrs. Ford watched 
Henry go popping down Bagley Avenue, 
in Detroit. 

Still no social significance, that a brain- 
truster could detect, even in 1899 when 
companies with aggregate capital of 338 
millions had been organized to manufac- 
ture these new vehicles. 

If “planned economy” had been the law 
forty years ago, America might still be 
gidapping, for there was nothing in the 
early efforts of Ford, Olds, Hupp, Packard, 
Willys and the others to convince the 
bureaucrats that the automobile was des- 
tined to provide more jobs, more leisure, 
and, oh yes—more tax money, than all 
industry combined had provided in any 
year previous to 1910. 

And there’s the rub. No one, even in this 
ealightened day, can foresee the future well 
fnough to rule, with wisdom: 

“This you shall do; this you shall 
have. 
“This you shall not do; this you do 


” 
not need. 






THE CREED OF 
A BRAIN-TRUSTER 





The brainiest brain-truster can’t plot the 
course of initiative. He can plot only the 
Status quo. But initiative built the auto- 
mobile, the railroad, the radio and all the 
other American symbols of abundant living. 


Suppose the early automobile industry 
had had a 40-hour week: 


* The wind snarled around the shack, crept 
through its crevices and tormented the 
tired men who kept doggedly at it until, 
as the last bolt was tightened, Robert 
Hupp straightened up and looked at his 
companion. 

“Turn off the lights, Charlie,” he said. 
“It’s daytime.” 

Charlie Hastings looked at his watch. It 
showed a quarter to seven. 

They polished the car and, a few hours 
later, followed it across the crisp snow 
to the tinsel glitter of the showroom. 


Suppose wages in the young auto- 
mobile industry had been controlled 
by Government: 

* Frederick J. Haynes went 
to work as factory manager 
in the Dodge plant. As 
pay day approached, the 
secretary of the company 
went to John Dodge and 
asked: 

“How much are we paying 


Haynes?” 


“I don’t know, ask him.” 
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Detroit to New York 
7, DAYS 


cance / 7 


secretary found Haynes and asked 





The 
him. 
“I don’t know,”” Haynes said. “Ask Dodge.” 


Suppose the early automobile industry 
had had an N.L.R.B.: 

* Walter E. Flanders had a small plant 
where he made crankshafts. He asked 
Ford for an order. Ford was doubtful. 

“How can you turn out a quantity order 
of crankshafts in your small plant?” he 
asked. 

“Because I have a crew of men who will 


take off their shirts for me.” 


Yes, the professor is right—“new industries 
will not just happen.” They never have. They 
rise out of a way of life that lets men dream and 
build their dreams into tomorrow’s realities. 
They will rise again if we keep the road clear 
for the full play of America’s own system of 
Free Enterprise. Under it we all share in the 
benefits of other men’s abilities. What Helps 
Business Helps You, 

% See “Your Automobile and Free Enterprise,” Nation’s 
Business for October. If you are not a subscriber, send 


for a reprint of this supplement enclosing 10 cents 
to cover costs. 


This message is published by 


NATION’S BUSINESS 


It is the 45th of a series contributed to a better understanding of the American 
system of free enterprise. Write for copies in poster size for bulletin boards; 


mats for use in newspapers; electros for house organs; leaflets and pamphlets 
for distribution. 


Address Nation's Business, U. §. Chamber of Commerce 


Building, Washington, D. C. 
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NO 


High Tensile 


IS REGULARLY BEING USED FOR HIGH SPEED 
PRODUCTION LINE PARTS 





Because It Has Unusually High Resistance To Impact, 
Fatigue, Shocks and Stresses at normal as well 


as at sub-zero temperatures. 
New economies are being realized in the 1941 models with N-A-X HIGH 
TENSILF, because it is a really superior low alloy steel having in addition 
to its high tensile properties, stamping and drawing characteristics approach- 
ing those of mild carbon steel. Also, N-A-X HIGH TENSILE has excellent 
forging, forming, machining, heat-treating, and carburizing properties. 
Of major importance to users of high tensile steel and particularly designers 


and production engineers, is the unusually high res stance N-A-X HIGH 


a ROAR GANA oy 


TENSILE has to impact and fatigue, at normal as well as at temperatures 


as low as -so°F. 


These outstanding features mean that parts made of N-A-X HIGH 


A= AM Ae ee 


TENSILE can be cold formed readily, usually without intermediate anneal- 
ing, and have the stamina to stay on the job longer with less replacement cost. 
Take advantage of the economies N-A-X HIGH TENSILE has to offer 


in high speed production line parts. Specify N-A-X HIGH TENSILE for 






FRO ESB. 
ITS INHERENTLY FINER GRAIN 
MAKES ALL THE DIFFERENCE 


+6, 


all your high tensile steel requirements. 





Great Lakes engineers are always available to show you how N-A-X 
HIGH TENSILE can save you money. Ask for one to call—no obligation. 


GREAT LAKES STEEL CORPORATION 


Detroit, Michigan 


~ Division of NATIONAL STEEL CORPORATION 


EXECUTIVE OFFICES, PITTSBURGH, PA. 
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Special Deluxe Sport Sedan; 116-inch j \ Special Deluxe Business Coupe ; 116-inch 
wheelbase; 90 horsepower. wheelbase; 90 horsepower. 


Doors hinge at front, making “TTORSEPOWER boo: t root ‘and resi Front compartment of Special 
entrance and exit easier. eee ws ; Fst Sate Deluxe Sport Sedan. 


Cs 


Concealed safety step; inset, box- OS DS Ca att Ce ean meee oS New sliding sun visor permits full 
girder supporting step. shielding across windshield. 


Special Deluxe Cabriolet; 116-inch wheelbase; 90 horsepower. 


Special Deluxe Town Sedan; 116-inch wheelbase; 90 horsepower. Master Delure Sport Sedan; 116-inch wheelbase; 90 horsepower. 
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IN ALL MAJOR DI- 
MENSIONS— It is SIZED UP 
beyond all expectations, 
both inside and out—made 
so impressively BIG and 
beautiful in all ways that it 
marks a two-year advance 
in one. 


A full 3 inches have been 
added to the wheelbase— 
making Chevrolet for ‘41 
“the longest car the leader 
has ever built.” 


Bringing you even more 
power, even more dura- 
bility—and even greater 
over-all economy—than the 
famous Chevrolet engine 
which last year out-per- 
formed all others in its field. 


WITH NO DRAFT VENTI- 
LATION—With more foot 
room, more shoulder room, 
More seating room—with 
“3-couple roominess” in 
sedan models—with wider 
windshield and increased 


driver vision. 


Te FA. 


ION, OCTOBER 14. 1940 
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BUILT AS ONLY CHEV- 
ROLET BUILDS IT—80% 
automatic; requiring only 
20% driver effort. Refined 
and developed to the point 
where it's recognized as 
“the world’s easiest gear- 
shift.” 


Designed to stop quicker 
with less driver effort—to 
be completely under driver 
control—to last longer— 
and, above all, to be truly 
equalized and therefore truly 
safe at all times. 


WITH CONCEALED 
SAFETY-STEPS AT EACH 
DOOR—Featuring a mas- 
sive new “Yankee Clipper” 
grille—swifter,, smoother, 
smarter lines—two-tone 
colors on all Special De 
Luxe models*. 


*OPTIONAL AT SMALL EXTRA COST 


WITH BALANCED SPRING- 
ING FRONT AND REAR, 
AND IMPROVED SHOCK- 
PROOF STEERING—Pro- 
viding big car comfort, big 
car roadability, big car 
safety. 


General Motors Sales Corporation 
DETROIT, MICHIGAN 
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Cutaway section shows new combustion 
Rear end of Special Deluxe Sport Sedan chamber and valve assembly design. 


Master Deluxe Town Sedan, with 116-inch wheelbase and 90 horsepower. This model, as well as the Special Deluxe 
ous other udvancements are noted on the 1941 models. 


Left—Instrument panel of Right—New cover caps 
Special Deluxe. intake valve springs. 


Rear compartment of Special Deluxe Sport Sedan. Sedan Delivery, available in Master Deluxe series only. 
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we cordially invite you to visit our new 


and larger quarters in the United States 
Rubber Building, Rockefaller Center. 


DETROIT » NEW YORK + CHICAGO +» WASHINGTON «+ LOS ANGELES « SAN FRANCISCO 
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Ensemble effect achieved by Symphonic Styl- 
ing in 1941 interiors. Wide selection of interior 
colors harmonize with exterior. 


matic Control heats and circulates fresh air, 


Improved Weather- Master with Thermo. 
drawn through cowl ventiiutor. \ 
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YMPHONIC STYLING, combined with 

longer wheelbases and mechanical im- 
rovements, highlights Hudson’s three lines 
or 1941 — Six, Super Six and a new series 
of Commodores. Body 3 height has been re- 
duced two inches, oy en increased 
54 inches. Mechanically, Hudson offers 
these developments: New synchro - mesh 
transmissi 





, Wide doors and split-pivot front seats afford oe overdrive; redesigned clutch mechanism; New silent mesh transmission of latest block- 
| easy entrance to Club Coupe models, whose cue ; Auto- Poise front wheel er type, for steering wheel gear shifting. All 
gears are helical. 







rear seats are now full width. a dia 
nm and ole te 1 , _ Wide * 
! ‘types and two-tone color combina. 





Instrument panel features instrument lenses of Lucite. All control 
buttons are set flush with panel. 
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Rear-deck design on the Six. Luggage com- eae _ ‘Tops of all convertible models are raised or P & 
partment, beneath the rear deck, provides - "AY Tt Sa : lowered automatically by touch of button on otters 


total of 25 cubic feet of carrying space. instrument panel. moni; 
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r Commodore Bight Touring Sedan on 121-inch wheelbase and Super Six Club Coupe mounted on 121-inch wheelbase and 


owered by 128-horsepower engine. powered with 102-horsepower engine. 
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| Todays Top Value 


/ IN EVERY POPULAR PRICE CLASS 


WITH 


Salat 7OO WOR SOE, ORNON peying on Brilliant new design ... and, for the first time in low priced cars, a wide choice of interior 


is i i hat h o 
— “ahins woth  heautttlay.” wane color combinations that harmonize with exterior colors . . . AT NO EXTRA COST! 


IN THE LOWEST 
PRICE FIELD 


NE OF the important reasons why 

more than 1100 dealers have 
changed to Hudson in the past 12 
months is full line coverage. 


A Hudson dealer can take advantage 
of every selling opportunity—he has a 
complete line-up of models, all out- 
standing competitive values, im every 
popular price class including the lowest. 


Equally important, all the major PRICED JUST ABOVE 


Hudson advantages—the dramatic extra THE LOWEST ~~ 
safety, performance, style and long life 
features that are a result of 31 years of 
engineering leadership—are found in 
every Hudson. Thus, even a Hudson 
priced down with America’s lowest 
offers its buyers the colorful and har- 
monizing beauty of the year’s big new 
style idea, Symphonic Styling. . 
Off to the earliest start in the 1941 
season of any dealer organization in 
the industry, every sign points to the 
fact that Hudson dealers will enjoy an- 
other year of record sales increases 
(Hudson’s 1940 sales gains were the 


most rapid of any major automobile IN THE MODERATE 
company). 

Why don’t you investigate the sales PRICE FIELD 
possibilities of this great new 1941 line 

- and the profit possibilities of the 
Hudson 1941 franchise? Your wire or 
letter will be answered promptly and 
in confidence. 


HUDSON MOTOR CAR COMPANY 
DETROIT, MICHIGAN 


*delivered in Detroit, including Federal 
taxes, not including state and local taxes, if 
any. Optional equipment and accessories 
extra. Hudson Six DeLuxe Sedan illustrated, 
$856 Giudooe Se Et meee tee Super-Six 
u e 
$836 (Hudse oa teste nee NEW HUDSON COMMODORE SERIES ... COMMODORE SIX © COMMODORE EIGHT © COMMODORE CUSTOM 


Commodore Six Sedan illustrated, $994; 


whise sidewall eee eee ume peyment PRICES START AT $935* 


terms. Prices subject to change without notice. : 
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Luggage lockers carpeted, lighted. 


Two-toned effect on instrument panel. 


Left—Deluzxe 4-door sedan on 
121%-inch wheelbase; 105 Right—Another frontal 
horsepower. view of ’41 De Soto. 


Custom 4-door sedan; 121%-inch wheelbase; 105 horsepower. 


, Rear-angle shot of Deluxe 4-door sedan. Business coupe; 121%-inch wheelbase; 105 horsepower. 
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DESOTO DEALERS HAVE 1941’s BIGGEST PRODUCT 
STORY_1941’s BIGGEST DEMONSTRATION FEATURES! 





New De Soto 
Fluid Drive 


Simplimatic 
Transmission 


DE SOTO DEALERS CAN OFFER AND 
DEMONSTRATE AUTOMATIC SHIFTING 
FOR ALL NORMAL DRIVING! 








ww Ww 


New Rocket Bodies— Long, low-slung 
and rakish. Seventeen feet, four inches 
of beauty that sells on sight! 

New 2-Tone Interiors—Upholstery and 
trim in gorgeous color harmony. 

105 H. P. Super Economy Engine— 
Power stepped up for better perform- 
ance without sacrificing economy! 
Rubber Cushion Shockless Steering— 
Goodbye to road shock. Prospects will 
immediately notice easier steering! 
New Sturdy Box Section Frame 


OU HAVE JUST READ the big news of 41. Great New Plymouth,Too! 


—a short, short version of the year’s big- De Soto dealers have also a great 
gest product story. The new, 1941 De Soto is low-priced Ply mouth to sell. Write 
set to sweep the country! And DeSoto deal- to L.G. Peed, DeSoto Division of 


ers are set to make their biggest profits! 








Chrysler Corporation, Detroit. 
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The Newest New 
Car of the Year! 





* 


e 


New Safety Rims On Wheels— A new 
feature to prevent throwing of flat tires. 


A Heavy Duty Oil Bath Air Cleaner 
Counterbalanced Luggage Locker Lid 
e New Rear Stabilizer Bar ¢ Hood with 
Inside Lock ¢. New Engine Bearings 


(300% -—500% Longer Life) ¢ Battery © 


Located under Hood ¢ Overall Length 
207%” ¢-Front Doors with Hold-Open 
Device ¢ Superfinished Engine Parts ¢ 
Independent Front Wheel Suspension 
¢ Silent Hypoid Rear Axle. 








ot 


Helical gears in transmission. 


7 


Instrument panel is compact. New type springs in seats. 


Three-inch wider doors feature new Americar sedan. Americar 4-door sedan; 104-inch wheelbase ; 63 horsepower. 
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as is an inadequate picture—altho as faithful a reproduc- 
ion as art can provide—of the beautiful fine new AMERICAR. 


A glance at the picture and a glimpse of the price will arouse 
e enthusiasm of every quick-witted American motor Car mer- 
ant. 


Your experience and imagination will-do the rest. You will 
ognize at once that AMERICAR assumes a high and honorable 
ace in a vast unfilled market. 


That swift and unerring conclusion will be reinforced when 
ou consider this digest of AMERICAR values. 


AMERICAR is the lowest priced, full-sized sedan in the world— 
e and fashionable as well as thrifty transportation for the 
Merican family. 


AMERICAR will reach a new high in mileage per gallon of 
and oil. 


AMERICAR will register a lower over-all cost per mile than 
y other full-sized car in America. 


AMERICAR is 4s fine as it is fine looking. 


AMERICAR is thrift-travel, but prideful travel as well. 


AMERICAR is for that great army of Americans who must 
have transportation. 


AMERICAR is for that vast army of young men and women 
who reach their majority every year and in a motoring sense 
want to hold up their heads with their fellows. 


In this year when the entire nation faces heavier tax burdens 
and higher living costs, here is the solution to the problem 
uppermost in the minds of most people. 


AMERICAR is a clear new ringing note of motor car style 
and saving. 


AMERICAR is and will always be a true and worthy exponent 
of the fine national name which it bears. 


Write to me now for the whole story of the profitable op- 
portunity this presents to you. 


Joseph W. Frazer, President and General Manager 
Willys-Overland Motors, Inc., Toledo, Obio 
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Upper—Streamliner Torpedo four- 
door sedan; 122-inch wheelbase; 90 
horsepower in six, 103 in eight. 


Right — Deluxe Torpedo four-door 
sedan; 119-inch wheelbase; 90 
horsepower in six, 103 in eight. 


Lower—Custom Torpedo four-door 
sedan; 122-inch wheelbase; 90 


horsepower in siz, 103 in eight. 
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Upper—Deluze Torpedo Cabriolet; 
119-inch wheelbase; 90 horsepower 
in six, 103 in eight. 


Lower—Deluxe Torpedo coupe-se- 
dan; 119-inch wheelbase; 90 horse- 
power in siz, 103 in eight. 


> 
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"THIS 1S WHAT YOU 
HAVE TO SELL IN 
41941 PONTIAC! 


1. NEW BEAUTY AND LUXURY 
2. ENCLOSED RUNNING BOARDS 


On Two Series 


3. GREATER OVER-ALL LENGTH 


4. INCREASED POWER 


5. RECORD GAS AND Oil ECONOMY 
Buitt-in Oil Cleaner 


6. LARGER, SAFER BODIES 
7. NEW, TRU-ARC SAFETY STEERING 


8. NEW INTERIOR LUXURY 
9. PERFECTED “TRIPLE-CUSHIONED” 
RIDE 


10. CHOICE OF A SIX OR AN El 
IN ANY MODEL 


(Only $25 mere for an Eight) 


REE thet make Pontiec more 
than ever “America’s Finest Low-Priced Car.” 


PONTIAC PRICES BEGIN AT 


*8238 


FOR DE LUXE “TORPEDO”’ 
SIX BUSINESS COUPE 


ONLY $25 MORE FOR AN EIGHT 
IN ANY MODEL! 


99 other improvements 


A GENERAL MOTORS VALUE 


With sales to date showing a gain over 1939 that is greater 
than any other big-volume producer in the industry, Pontiac is 


having the greatest year in its history! 
And now Pontiac is pointing to another great year in 1941 with the 
greatest line of cars it has ever built —the 1941 Pontiac “Torpedo” Fleet! 


Here are three entirely new lines of cars—every one a “Torpedo” — 
and every one available as a Six or an Eight! And they’re offered in a 
wide range of prices that meet the requirements of two out of every 


three new car buyers! 
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They're longer, lower, wider, roomier, more powerful—yet they 


‘give buyers the same record economy that made this year’s Pontiacs 


such sensational successes! 

So great has been the demand for these new cars that Pontiac’s pro- 
duction schedule for the first quarter of the 1941 model year is more 
than double the schedule for the same period a year ago! That’s what we 
mean when we say, “It’s Another Big Year for Pontiac Dealers!” 


* Delivered at Pontiac, Mich, State tax, optional equipment and acces- 
sories—extra, Prices subject to change without notice. 


5 ANOTHER BIG YEAR 


2 os ea 
wh 0 i 4 
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Powermatic gearshift available at slight extra , Fashion-tone interiors feature two-tone up. 
cost on lowest priced models. i oo Re aad a holstery, new plastics and mouldings. 


eee _ — Fashion. 
interior Souirias the | eae ad 
vancements. in Plymouth’s a 
line for 1941 — snd the new Ply . 
outh nerase aves 


ee a cueitee is standard "On all 
rim wheel design, new. oil ba 
~ cleaner, oe ee 
front. doors, nee Wot tee 


inside lock and new 
leaves of ‘Amola aes 


New oil-bath cleaner; battery 
newly located. 
pe 


ih 
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Special Deluxe 4-door sedan, 117-inch wheelbase, 87 horsepowe 


Coupe with 117-inch wheelbase, 87 horsepower. 
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1US.A. Says OR: 


PLYMOUTH FOR ‘41 HAS THE LOOKS 
THE POWER, THE VALUE THE PUBLIC WANTS! 















Howard, Look — 
thats the car! was 
telling you about! 
Isn't it stunning? 








This new 
POWERMATIC 











Wait till you see the 
Convertible, Uncle 

George. If ll make you 
feel young again — 
no fooling! 






the NEW STYLE | a Great buy! How is 
and two-tone 
uPHo.srery / 


she on Pick-Up? [ 
heor theyre peppier 
r— \_than ever! 



























Do you know, 
Henry- [ts tim 
we D010 hove ao 





BETTER CAR! 

Our Budget will 
easily take care 
of it this year ! 


























Gosh, Dad, if 
we had a car like 
that, Id wash it 
every week for 
NOTHING! Look 
at it SHINE / 


IT’S A “POWERHOUSE” TO DEMONSTRATE 


T’S THE “ONE” for ’41 ...in looks, power and perforni- 
; ance! Everywhere — this great 1941 Plymouth has 
' been judged the greatest car in Plymouth history. Dealers 
from coast to coast report tremendous public demand. 

It’s a great car to show and even better to demonstrate— 
biggest value (117-inch wheelbase) in the low-price field! 
A 4-way step up in performance — Powermatic Shifting — 
Fashion-Tone Interior — make it wonderful to drive! 

Outside, inside, this new Plymouth reflects outstand- 
ing quality - CLASS! Plymouth Dealers know they have 
a great car... know that it’s “the ‘One’ for ’41” in extra 
value! Plymouth Division of Chrysler Corporation. 


° > SPM peti oo. 


AND ALSO FOR 1941_the Greatest Value in a Commercial Pick-up in Plymouth’s Entire 
History_and the Most Brilliantly Styled Panel Delivery in the Automobile Industry! 
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Rear interior of the Series 75; 


Instrument pancl; chrominm plate ' rin cniiltnaiiaeds ’ 
can be removed for radio. : note pleating and paneling. 


Loess 


Rubber snubber above rear springs Special “Economy Azle” with 3.36 to 1 
stiffens leaf springs. gear ratio is offered. 


Cutaway view of the 
new ball-bearing 
steering. 


Rear radio control 
and vanity case in 
Fleetwoods. 


more 

how a 
additic 
priced 
DE. / 


factory 


Series 67 sedan with 139-inch wheelbase; 150 horscpower. 


*For t 
at Det 
sories 


iCADILI 
4 


Series G1 coupe with 126-inch wheelbase ; 150 horsepower. 


scdan with 136-inch wheelbase; 150 horsepower. 


Series 75 formal 
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‘Iaddition to the potential of dealers handling lower- 
Dpriced lines. Full particulars may be obtained from 
1D. E. Ahrens, General Sales Manager, at the Cadillac 
factory in Detroit, on a strictly confidential basis. 


For the Cadillac Sixty-One 5-Pass. Coupe delivered 
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ADILLAC is already complete master of the fine- 
ar field. In the range above two thousand dollars 
the Cadillac reputation wins two buyers out of three. 
dnd now Cadillac dealers have a car built and priced 
win the same proportion of buyers in the vastly 
ider medium-price field. In looks and luxury, it 
ks with the finest ever built—and it has the most 
werful and thrifty V-8 engine ever placed in a 
Cadillac. Yet its price is so low that all who pay 
bove a thousand dollars are now Cadillac prospects. 





The Cadillac franchise—which includes three 
More Cadillacs and two Cadillac-Fleetwoods — is 
now available in 150 communities as a profitable 


at Detroit. State tax, optional equipment and acces- 
sories—extra. Prices subject to change without notice. 


CADILLAC MOTOR CAR’ DIVISION, GENERAL MOTORS SALES CORPORATION, DETROIT, MICHIGAN 
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LIFE, LO 
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General 
hoard, Ic 




















BCHANICAL Seseovenats greater 
' ned sty and interior re- 
srize the 1941 Packard 
of Packard Six 


line, consists : 
110 Spec ad and Supers Ca ae 
r an 180. 
Overall’ lea been boosted on all 
models, al on "wheetbedes remain the 
same. Other features include an electro- 
matic clutch; refrigeration cooling sys- 
tem, optional at extra cost; automatic 
- window lift on 180 models; new Handi- 
_ shift wee and two-speed wind- 











New Electromatic Clutch offered. 





ED mh a ee neem = P 






“idea asi Yes, it’s 
own figy 
And s 
7 —_ = [get and 
2 oe a ee s That’s y 
. Cost (an 
To ms 

GMAC 
you in d 


fnancin 


GEN] 


110 Convertible with 122-inch wheelbase, 100 horsepower. 





eget 

PP oe pai 

(ieee 
mS) sneha 





180 Sedan (LeBaron custom body) ; 148-inch wheelbase, 160 horsepower. 120 Four-Door Sedan with 127-inch wheelbase, 120 horsepower. 








PAGE FIFTY 
















this GMAC advertisement 
: ring in such national magazines as 
sATURDAY EVENING POST, COLLIER’S, 
LIFE, LOOK, LIBERTY, FARM ne 
coUNTRY GENTLEMAN and others, with 
, total readership of over 21,000,000. 
jt is published to remind car prospects 
iat the GMAC Plan offered by dealers in 
General Motors cars is the open and above- 
poard, low-cost way to buy a car on time. 





Se ee 


7o Gute 


Yes, it’s just good, common sense to do your 
own figuring, when you buy a car on time. 

And surely the time to know what you 
get and what you pay is before you buy. 
That’s why we say, “Figure the Financing 
Cost (and the payments) Yourself.” 

To make this easy, we offer you the New 
GMAC Figuring Chart. This chart shows 
you in dollars and cents exactly what your 
financing cost is, based on the amount of 





CHEVROLET - PONTIAC - 





time you want and the amount you wish to 
pay monthly. Within a few minutes, you 
can figure your own time payment plan. 

Then you can compare the cost of the 
General Motors Instalment Plan with that 
of any other plan and see how it saves you 
money. Note, too, in the chart, the various 
forms of insurance coverage which are in- 
cluded in this plan—to protect your car 
and assure your peace of mind. 


(ENERAL MOTORS INSTALMENT PLAN 


This plan is available only through dealers in 
OLDSMOBILE - 


BUICK and CADILLAC cars 
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Your copy of the GMAC Figuring Chart is 
waiting for you. Send the cou- 
pon today. 


Get this Chart 


NO SALESMAN WILL CALL 


GENERAL MOTORS ACCEPTANCE CORPORATION, 
1775 Broadway, New York AN.2 


Please send me without obligation copy of the 
GMAC Figuring Chart for 1941 car checked below: 


O) CHEVROLET Cj) PONTIAC 
O) euicK 


C) OLDSMOBILE 
C) CADILLAC 


Nome 





Address 


ee State U.S.A. 





CE ems eed ke Mr ee om 





Comparative Mechanical 


Specifications 


Arranged According to- 
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LOW PRICED LOWER, MEDIUM or POPULAR 


Studebaker 
Champion 
Master De Luxe 
Special De Luxe 
Ford V-8 
Chevrolet 
Special De Luxe 
“Ambassador” 
De Luxe Torpedo 
“Super-Six” 
Oldsmobile “60” 
Hudson Six 
“Commodore” 
“Ambassador” 
Oldsmobile “70” 
“Dynamic Cruiser” 
Studebaker 
“Commander” 
“Custom Torpedo” 


| Special De Luxe 


_ 
~ 
an 


Nash “600” 
Plymouth 


Hudson 6 
“Traveler” 
Chevrolet 
Plymouth 
De Luxe 
Nash 6 
Hudson 
Pontiac 


—_ 
n 
— 


B.H.P. 


Tax. H.P. 


No. Cyls. and Type 


Bore, Inches 


Stroke, Inches 


Piston Displ. 216.5 | 201.3 | 172.6 | 201.3 | 221 | 216.5 | 217.8 | 234.8 | 239.2 





Comp. Ratio 

Valve Arrang. 

Cyl. Hd. Material 

Piston Material 

Carburetor SDD | SDD | DDD! SDD 
=e — 

Gear Shift 

°F Speed Axle 


Front Axle or 
Knee Action 


Front Spring Type 
Rear Spring Type 
Anti-Sway Bars 


Sealed Beam 
Headlights 


Spark Plug Size, m.m. 


Wheel 
Tire Size 
Tire 


*—“§” cylinder engine on same chassis as “6” 
A—Front Axle, Standard 

At—Atwood Clutch 

AE—aAutomatic Transmission, Extra 
Al—Aluminum Alloy 

B.H.P.—Brake or Maximum Horse Power 
BB—Borg & Beck SDP Clutch 

C—Coil Chassis Springs 

C.1.—Cast Iron 

D—Diaphragm Spring SDP Clatch 


DDD—Dual Down Draft Carburetor 
1,E—Semi-Elliptic, Two Springs 
14ET—Semi-Elliptic, Transverse Springs 
Ell—Side Valves 

Ex—Extra 

Ft—Front Torsion Anti-Sway Bar 
H—Hydraulic Clutch Coupler 
In—Inland SDP Clutch 

1.H.—Valves in Head 

KAP—Knee Action, Parallelogram, Type 


KAS— Knee Action, Studebaker Planar, Type 
KAT— Knee Action, Safe-T-Flex, Type 
M— Manual Shift Under Steering Wheel 


MV— Manual Shift Under Steering Wheel, 
Vacuum Power 


OD—Over Drive Standard 
ODC—Columbia Two-Speed Axle, Extra 
ODE—Over Drive, Extra 

Rr—Rear Radial Sway Bar 

Rt—Rear Torsion, Anti-Sway Bar 
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S—Steel Alloy Pistons 

SKN—Knee Action, Nash, Sliding King Pin 
SP—Steel Pistons, Electro-Plated 
SDD—Single Down Draft Carburetor 
SDP—Single Dry Plate Clutch 
SC—Semi-Centrifugal SDP 

SWP—Single Wet Place Clutch 

UD—Under Drive 

NOTE: The above groupings are only approxi- 


mate, owing to the fact that all 1941 prices 
were not available at publication date. 











f American 


eral Price Groups 


an 
art. 
Pon) 
sf 
es 









tow eee 
= price Class MEDIUM 
Name and Model : 
eS a 
of 
122 
121% 122* 
112 103* 
30.4 
27.3 . 33.8* 
6 | mnoyls. and Type pA 
3.375 gm Inches 305° 
1.500 3.75* 
41.5 Displ. =e 
Ell Arrang. Ell 


6.50 | 6.50 





| ‘~"8” cylinder engine on same chassis a5 _ 
) 4~Front Axle, Standard 
+ M~Atwood Clutch 
‘ AE— Automatic Transmission, Extra 
| Al~Aluminum Alloy 
) 8.H.P.—Brake or Maximum Horse Power 
| 8B—Borg & Beck SDP Clutch 
| (Coil Chassis Springs 
C.1.—Cast Iron 
0—Diaphragm Spring SDP Clutch 













E 

= i 3 
PS : ‘ ‘ 
S: | 25 of | 5/05 |b, |b: 
Z = i e 3 = i o> : : £ 
42/22 |28| 26 | ae | £3 | 28/22 
&e |S. z8 | &F | SF | ae | ae 
124% 128 | 127 |127144| 126 | 126 
117 128 | 120 | 137 165 | 165 
30.0 . 30.6 | 28.8 | 33.8 | 33.8 | 37.8 | 37.8 

8 8 8 8 8 8 


3.062 | 3.500 | 3.093 | 3.000 | 3.250 | 3.250 | 3.437 | 3.437 





4.250 | 4.125 | 4.125 | 4.500 | 4.25 | 4.875 | 4.312 | 4.312 


282 | 323.5 | 320.2 | 320.2 


6.5 7.0 | 65 | 6.41 | 68 | 7.00 | 7.00 


Ell 1.H. | Ell 


C.I. Ci. | CL | CI. j CL. 


Al Al Al Al Al 
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39.7 


V-12 


RED eS 


DDD| SDD | Two |DDD|DDD| DDD} Two | Two | DDD | DDD | DDD | DDD or oe DDD | DDD | DDD | DDD | DDD | DDD | DDD 


DDD*| DDD DDD | DDD 
BB SDP 
or H D |SWP| SC | orH} SDP] SDP 
Ex Ex 
M . M 
or M M M or M M 
AE AE 
ODE | ODE | ODE 


ff | 
|_—__—_—__ 





KAP | KAP | KAP | KAT| KAP | KAP] KAP 


— | | 


a 


WE | 4E| C c 


Rr Rr 





7.00 | 7.00 | 6.50 | 6.50 | 7.00 | 7.00 | 7.00 | 7.00 | 7.00 | 7.00 | 7.00 | 7.00 | 7.00 | 7.50 | 7.00 | 7.50 





DDD—Dual Down Draft Carburetor 
1,E—Semi-Elliptic, Two Springs 
14ET—Semi-Elliptic, Transverse Springs 
Ell—Side Valves 

Ex—Extra 

Ft—Front Torsion Anti-Sway Bar 
H—Hydraulic Clutch Coupler 
In—Inland SDP Clutch 

1.H.—Valves in Head 


Vacuum Power 
OD—Over Drive Standard 


ODE—Over Drive, Extra 
Rr—Rear Radial Sway Bar 


KAP— Knee Action, Parallelogram, Type Rt—Rear Torsion, Anti-Sway Bar 
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KAS—Knee Action, Studebaker Planar, Type 
KAT—Knee Action, Safe-T-Flex, Type 
M—Manual Shift Under Steering Wheel 
MV—Manual Shift Under Steering Wheel, 


ODC—Columbia Two-Speed Axle, Extra 


—_—<$—— |§ |__|] —————_ 
| — | — 





7.00 | 7.50 | 7.00 | 7.00 | 7.50 


S—Steel Alloy Pistons 

SKN—Knee Action, Nash, Sliding King Pin 
SP—Steel Pistons, Electro-Plated 

SDD—Single Down Draft Carburetor 
SDP—Single Dry Plate Clutch 
SC—Semi-Centrifugal SDP 

SWP—Single Wet Place Clutch 

UD—Under Drive 

NOTE: The above groupings are only approxi- 


mate, owing to the fact that all 1941 prices 
were not available at publication date. 
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Automotive News Founded in 
—The Newspaper of the Industry! ] 925, is the 


accepted authority, read by everyone who counts 
in America’s greatest industry! 


Published weekly at Detroit, with a staff of 
correspondents in every section of the United 
States, it covers every news item of interest to 
the men who make and sell motor vehicles. 
$4 per year. 


* * * 


Automotive Service In February, 
—The Picture Paper for Servicemen! 1939, we mailed 


the first copies of an all picture paper for Service- 
men. That it made an instant hit with the men for 
whom it is intended is proven by the fact that it 
now enjoys a circulation of more than 70,000 
monthly. $1 per year. 


* * * 


Automotive Almanac Now in its sev- 
—The Reference Book of the Industry! enth year. Has 


been called the “World’s Almanac of the Auto- 
motive Industry!”” Published annually in June, it 
contains more than 150 pages of facts and figures 
which are invaluable. Furnished free to AUTO- 
MOTIVE NEWS subscribers, to others $1.50 per 
copy, post-paid. 


SLOCUM PUBLISHING CO., INC. 
Georce M. Stocum, President 
2751 E. JerreRsON AVE. 
DETROIT 


NEW YORK CHICAGO 
Edward Kruspak Willard R. Cotton 
Eastern Manager Western Manager 

51 EAST 42ND STREET 


307 NORTH MICHIGAN AVE. 
PAGE 
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Pittshurgh Hi-Test Safety Glass 
adds to the Safety of (941 Cars 


Pittsburgh Hi-Test Safety Glass has numerous points -of superiority over types of safety glass 
formerly in common use. It is far stronger than ordinary safety glass . . . possesses far greater 
elasticity and resistance to impact, particularly in cold weather. It will not discolor during the 
life of the car in which it is used. In a word, it provides the greatest available protection, among 
glass products, against the hazards of flying glass and consequent glass injuries in the modern 


= Si 


motor Car. 
Pittsburgh Hi-Test Safety Glass is made with a new kind of binding material called Viny] Plastic, 


originally developed by the Union Carbide and Chemical Company in collaboration with the 
Pittsburgh Plate Glass Company, and later released to other manufacturers for their use. 

That America may ride with more security, Pittsburgh Hi-Test Safety Glass is now in wide use 
among the new 1941 cars. The Pittsburgh Plate Glass Company is very proud of the part it has 
played in developing to its present degree of safety and efficiency a product which contributes so 


eens . 
Can alia ER 


much to motoring safety. 
"‘PUTSBURGH " stanch fot Zualtiy Glass and Chiu 


PITTSBURGH PLATE GLASS COMPANY 
GRANT BUILDING - PITTSBURGH, PA. 


Se eee ee | 
en ee 


Nae ea eee ee DUOLITE HI-TEST SAFETY GLASS 
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The experiences of yesterday guide us 
... The tasks of today challenge us... 
The needs of tomorrow inspire us 


Borg-Warner Corporation is ready 
for whatever the future requires! 
Ready to do its part in advancing 
America in Transportation, in In- 
dustry, in the Home and on the 
Farm. Ready for Peace-time needs 
or for National Defense. 


President 


BORG-WARNER CORPORATION 
BPGUENTo iesM ela ilt etme Gd tell oe Chicago, III. 





